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Task One; Semiotic Analysis
Semiotics can be many different things, words, symbols, images, sounds, smells; Semiotics are everything. There are many different interpretations about semiotics, but the main one would be what do they make you do? Using semiotics, I will show some of the main features of this poster and why it might have been made the way it is.
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Figure 1, (Bumazhnov, n.d. Posters in Swiss Style)
The first thing to notice about this poster is the visual communication in the poster, more specifically the hierarchy. The main title ‘Hiking’ is central in the poster in a bold all capitals sans serif typeface. ‘Many sans serif typefaces are geometric in their construction’ (Carter, 2014, p.39) As this poster is in a Swiss style which is known for being geometric and using grids, it works perfectly. The next part of the poster the eye would go to is below the main title to the secondary information. This information has been colour matched to the darkest blue in the main title which works great. The visual chromatic signs of this poster work well with the topic as blue is often seen as a cold colour. ‘Blue belongs to the cooling end of the spectrum…it should be the colour of truth, which is a calm reflection and never of a heated argument.’ (Conroy, 1921, p.27) This works well with the outdoors theme of the poster and adds to how hiking can be calming. As this book is from the 1900s, it shows that colours and their meanings are still true and relevant to this day. It also shows that old design are timeless and are still relevant. The background colour is a creamy colour which contrasts great with all of the blue tones that have been used. It brings a warmer tone in, if there was a white background instead it would be more assertive and have a cooler atmosphere.

The final semiotic that plays a large part in this poster would be the visual flow of it. As we have already discovered this poster shows the calmness of hiking by using the colours we also want the poster to flow well. This creates a mask where the people in the main title face the right side of the page, this then looks like they are moving with the word. Another way of creating visual flow in this poster is by keeping the top right corner open. The information works in the left corner as nothing is facing it whereas if this was in the right corner the poster would feel more closed off. ‘separate components that are to be arranged on the page…to form a seamless presentation.’ (Ambrose and Harris, 2005, p.82) 
This shows that when the layout is correct it will make a suitable poster. This links back to Swiss design when layout is key and decisive for the outcome of the poster. The white space around the poster lets it breathe and lets the views eye see what is important. 
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Task Two: Manifesto
1. Whatever it is, go for it.
2. You only live once, if you do it right, once is enough.
3. Keep things organised and neat.
4. Design is subjective, do what you want to do.
5. Keep it simple, don’t overthink.
6. Treat animals like humans.
7. Take a second and step back to look at what you have made
8. All humans are the same.

3. [image: ]Keep things organised and neat.






Figure 2: (AdventurousEdge6311, 2025, Face up) 
Keeping all areas of life organised and neat create order and peace in day-to-day work. This might be in your kitchen cupboards, in the boot of your car or the files on your work computer. ‘Poor organisation is insidious; everything takes just a little bit more time than it should’ (Forsyth, 2007, Getting (and staying) organised.) Referring to figure 2, facing up does not only look good for the shop but it also helps customers as they do not need to search for their items and the prices they go with. This saves everyone a lot of time in a place most people do not want to be. Not only does this save time in shops but it is something we all do every day in our homes. Imagine every morning you went to get your cereal, and it was in a different place, this would be frustrating and would take useful time out of your day. I personally like to have structure in my life; I like everything to have its own place. This helps with working in retail as it is nice to have all products in the same place and at the front of the shelf. 
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Figure 3, (Malevich, 1915, Black Square)
Keep it simple, don’t overthink is a good thought process for anything happening in life. The Black Square is a painting done by Kazimir Malevich which symbolises ‘a sign of a new era and he saw it as beginning at zero’ (Tate, 2014). This shows that Malevich wanted a new start and to keep it simple. ‘Malevich presented a painting: a black square on a white background. No reference points. No subject. A radical gesture.’ (Ledret, 2025) Which shows that he did not overthink it and just did it. This statement is personal to me as I often spend a lot of my time overthinking about aspects of life that do not need to be overthought which then ends with being stressed out. Recently I have tried to keep my work a little simpler and have been getting better feedback which shows that simplicity can be better.

6. Treat animals like humans.
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Figure 4: (Coolidge, 1903, Dogs Playing Poker: A Bold Bluff)
During COVID-19, everyone wanted a pet as something to get them out of the house and as some sort of entertainment. As soon as it ended no one had time for their pets and wanted to give them away. Dogs were being left outside of shelters and on the streets for anyone to take. The Association of Dog and Cat Homes (ADCH) looked at the situation for companion animals post-pandemic and found that ‘61% taking in more dogs and 56% are taking in more cats. At the same time 26% have reduced their dog intake and 14%have reduced their cat intake.’ (The Association of Dog and Cat Homes, 2023) This shows that there were nowhere near the same number of pets being adopted compared to the amount that were being given up. This is not fair on the animals as they too need a stable and loving home. “The worst sin towards our fellow creatures is not to hate them, but to be indifferent to them” – George Bernard Shaw (PETA UK, 2014) We are the same. 
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Figure 5; (Element 541 Advertisement Board, own work, 2025)
Sailing is now a huge part of my life which is why I made a sailing brand in my A-level studies. This was one of my final products to promote the brand that I made; it was inspired by Nikes Advertising posters. I would say the outcome is very similar to the reference poster and it also shows the different ways of sailing which is what I wanted to do with the brand. I also wanted to show how this widely unknown sport is ecofriendly and sustainable, not like a lot of other sports. ‘the ancient art of sailing… significantly decreasing reliance on fossil fuels.’ (Mikko, 2023, vol.64, iss.8) unlike other sports such as motorsport and skydiving, sailing only needs natural elements and I wanted to show this. 

Reflection is important as this allows for improvement in work. Looking back at figure 5 after now learning more about layout, composition and typography, I have realised that there could be some improvements to this advertisement. I would first start with changing the hierarchy of the typography used as it is quite unclear of the main title or the main words I am trying to put across. Recently, I have learnt more about the Swiss style, and I feel like this advertisement would look a lot better if it was a bit more simular to the Swiss style. ‘Both texts and visual showcases have to be understood’ (Kaufmann, Zeller, Schneemann. 2021. p.8) knowing what you are looking at and seeing the most important. I think I could have taken out some boxes of colour and possibly made some of the less important type smaller to really have the focus on the important parts. 

I have learnt that it Is good to be able to look back at a piece of work, no matter how long ago it might have been and to be self-critical. ‘Critical thinking gives you the tools to use scepticism and doubt constructively so that you can analyse what is before you. It helps you to make better and more informed decisions about whether something is likely to be true, effective or productive. Ultimately, in order to function in the world, we have to accept the probability that at least some things are as they seem.’ (Cottrell, 2023, p.2) This paragraph is interesting as it is saying that the world will not function properly if there is no doubt. We need to second guess and look back at decisions to see if they were correct and if they could have been done any better. Although I still like my outcome, I do think it would be better with the corrections that I have previously mentioned. I am happy that I have learnt a lot since I made this advertisement as this means I now know how I would improve it and how I can improve on future work.
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