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The nature of any product is split in to 3 levels.  The Core, Actual and Augmented. In this task, I am going to analyse the Core, Actual and Augmented product of Apple. In particular, their latest release the iPhone X.  Released in 2017, it is said to be at the forefront of both technology and design.  With a complete redesign of recent products, this is the flagship phone which Apple have added to their already vast and impressive range of technology.  

Tangible / Intangible

Before I delve into different product types, I am going to explain the difference between tangible and intangible products.  Tangible is a physical thing, something you can touch.  For example: a television, radio or a camera.  An intangible product is something you cannot physically touch such as a service. Examples of these are insurance policies and mobile phone contracts. When tangible goods are sold they are often sold on the premise of an intangible service. For example Lucozade sport energy drink (the tangible product) is sold with the understanding that it will make you more awake and preform better in your chosen sport.   

Core

The core product is not the tangible product itself, it is the intangible benefit that the product will bring to the consumer. Where everyone has a different use for their phone; be it browsing the web, makings calls or listening to music, no matter the make or model the core product is a constant.  It is the service of being able to communicate with others.  

Actual 

The ‘actual product’ is the tangible product itself.  This includes the features and capabilities that come with it.  Part of the actual product, is the reputation that comes with the product’s brand.  This reputation could be cheap, luxury or no frills to name a few.  Using an iPhone X for example, some of it’s features will include the new facial recognition, the true depth camera and the all new buttonless design. The brand name ‘Apple’ also brings with it a reputation of excellence ,reliability and luxury.  The Actual product is usually the main reason why people buy the goods.

Augmented 
 
The augmented product is also intangible.  It is the part of the product that comes ‘with’ the product.  In the case of the iPhone X, this would include the 1 year warranty alongside access to the Genius Bar for any advice or repairs, as well as free delivery if you place your order on the Apple website.  All of these extras are things that Apple include with your purchase however they  are not the ‘main’ reason someone would buy the iPhone X, necessarily.

Summary

Consumers often think that a product is simply the physical good . Goods are broken down into 3 levels: The ‘core’ -  what the goods are designed to do, the ‘Actual’- the tangible product itself including all of it’s features and finally, the ‘Augmented’ - the added extras that accompany the product.  It is important for companies to identify the different levels of their goods as this will enable them to stay ahead of the curve and their competitors. 
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