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Assessment one:

Where is Coronavirus Rising & Falling?”
[bookmark: _Toc60688290][bookmark: _Toc60688824][bookmark: _Toc60689170]Introduction:
          In this assignment I will talk about the infographic of the coronavirus rising and falling. This assessment is made up from two tasks. Firstly, in task 1 I will be analysing the good features of it, the opportunities, the problems, and the improvement that I can add to the current infographic. For task 2, I will be answering five questions related to the treatment of the patients of different A&H health boards in Wales. After this, I will be creating an A3 poster that will support my findings in task 2. 
[bookmark: _Toc60688291][bookmark: _Toc60688825][bookmark: _Toc60689171]Background of the infographic:
[image: ]An infographic is a chart or a picture that contains different illustrations and minimal text that gives a much simpler view of a certain topic (Lankow, J 2012). The infographic is presented as below:


 




               Figure 1: Infographic of where Coronavirus is rising and falling
        The message that the infographic above is transmitting is the rising and falling of the Corona Virus in different countries. On the right-hand side of the infographic is presented the rising of the virus which is illustrated by red lines with the name of the country at the end and on the left-hand side the falling of it which is illustrated by blue lines with the name of the country at the end. The left side shows the negative effect of the virus and the right side the rising of it. The aspects of visualization design include the message that is being portrayed, the colours of the infographic, the text, the graphs and graphics, the cognition, and the improvement that the infographic needs (McKenna, S 2014). Below I will illustrate my point of view on the aspects of visualization design based on the infographic received.  
[bookmark: _Toc60688292][bookmark: _Toc60688826][bookmark: _Toc60689172]Good Features of the infographic:

            A good infographic must contain a good colour scheme that will indicate what the message was in a correct and accurate way, the graphs should be accurately and correctly labelled and the text should be very precise to be easily understood and the infographic should be made to be easily memorized, clear and concise (Nuhoglu Kibar, P 2017). I believe that the infographic at hand does have a good colour scheme and the message could be easily understood by anyone. It is not overfilled with information’s which makes it simpler but has the necessary information’s to be understood. Another good thing about the infographic is that is dividing in different colours the different information’s that are provided, for example, red for the rising part which illustrates the countries that are affected by the corona virus and blue for the countries that are safe from coronavirus or they show how much the cases have dropped. The background makes it easier to see the countries name and the different lines, it makes them more obvious. The font which can be identified as the Times New Roman is very good as it is not that extravagant, and everyone can understand it and it is pleasant to the eye.  

[bookmark: _Toc60688827][bookmark: _Toc60689173]Opportunities in the infographic:

      Opportunities that we can see should be explored in more depth and used to the advantage to make everything better (Shafipoor, M. 2016). Having the technology and the presence of the software, new skills can be brought in and improve everything that is presented, the graphics, the graphs, the information presented and text in the infographic. Being in a digital world, there should be enough help from the internet, and it should be easier to learn new skills from the use of a computer with visualisation software. I believe that some things on the infographic at hand could be done differently. For example, the design could have been done differently so everyone could understand it. Cognition is an action taken by an individual’s mental state with a goal of gaining knowledge (Chatterjee, A. 2010). The infographic presented can be changed to be memorized quicker.

[bookmark: _Toc60688828][bookmark: _Toc60689174]Problems of the infographic: 

         Some problems of the infographic are the following. Not all the countries are mentioned on the infographic which means that some data is missing, or it is not visible, or it can be outside the boundaries. Another problem it is the y axis as it is not labelled properly, the lines that do not have any countries related so they are useless, the text is not big enough so some people will struggle to see the name of the country and the lines are too close to each other. 





[bookmark: _Toc60688829][bookmark: _Toc60689175]Recommendations for improving the infographic: 

         To make the infographic better, I believe that the percentage should be increased from 12% to 50% so we will have a larger data to look at and compare. The y axis will have to be labelled accordingly so no mistake can be made on the reading of the infographic. Some lines should be deleted, or country names added on them with the according data. The text should be at least in size 14 so everyone could see it from a meter distance. The lines should be not that close together so it can be memorized and observed much quicker. 

Conclusion: 

To conclude everything that has been said above, I believe that the original infographic has good things to it, but it does need some other stuff to make it perfect. As I mentioned in the opportunities, the design could probably be done differently, more eye catchy so it will be easier for any individuals to memorize some data out of it, easier to understand and analyse it. 
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