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Introduction:
Motivation is a psychological phenomenon known as the basis of the human being behaviour. It is also known as the psychological motive force in which stimulates people’s activities and leads them toward their goals. Motivation is strongly related to entrepreneurship because it is a process in which entrepreneurs find opportunities, evaluate them and if the opportunities are suitable and feasible enough, it will require resources to develop the opportunities. This entire process of willing to take the risk and play the game is an act of motivation called entrepreneurial motivation. Entrepreneurial motivation is the key to variable in entrepreneurial behaviour because it plays a dominant role in physiological behaviour and no entrepreneurial links can proceed without motivation because motivation help entrepreneur going through all sort of hurdles and pressure (Shane et al, 2003). For a entrepreneur, opportunity identification is so one of the most essential skills thus, motivation is identified as the antecedent of opportunity identification (Bartol and Martin, 1998). According to some studies, individuals can be driven to entrepreneurship by non-financial motivators but the financial reward is the primary driver behind their engagement. According to Midwest and Kuratko (1997), goals concentrated on wealth and money has a remarkable impact on individual’s decision to continue engaging in entrepreneurship in addition, Baumol (1990) think that entrepreneurs actions at a certain time depends on the final reward and they only engage in entrepreneurship if the anticipated profit coming from the entrepreneurial act is greater than the profit coming from an act of salaried employment. To fully understand the concept of financial reward, Campbell and Pritchard (1976) suggested that motivation is a choice of whether putting effort on a particular task as well as the decision of how much effort would it be preferable to put on a task also for how long. The initial parts of the motivational decision (initiate the action and determine how much effort is going to be put) are the most important parts when high effort level leads to high salary and income (Kanfer, 1990). In the past researches, most studies analysed the relationship between entrepreneurial motivation and entrepreneurial behaviour and discussed the relevance of entrepreneurial performance and the behaviour. This analysis is about current perspectives of entrepreneurial motivation and how this can be influenced by the economic and cultural environment.
   According to Suzuki et al, (2002), entrepreneurial motivation is affected by several factors and most importantly the environmental factors plus other factors such as management skills, market resource, business culture and policies. Indeed, an entrepreneurship environmental condition is important to determine the entrepreneurial activity and according to Cai et al (2007), there is a strong correlation between entrepreneurial environment and entrepreneurial activity in terms of the restriction of entrepreneurial activity by entrepreneurial environment. In theory, entrepreneurial environment sum up political factors and economical factor. For example, the cultural environment can impact the awareness of entrepreneurs indeed; motivation could encourage entrepreneurial initiation which makes someone motivated consciously and by the change of cultural environment, look for good business opportunities. In contrast, negative entrepreneurial culture will discourage the entrepreneurial initiation which makes someone not interested in opportunities and growing business. 
According to a research, personal attractiveness is the capability of starting a business without the obligation of being motivated however; the definition is lacking the proper touch of motivation (Kreuger et al, 2000). Moreover, Psychological motivation can be defined as the forces within an individual which make up the person’s course behaviour .One of the most interesting theories given by Vroom is called expectancy theory which argue about motivation and its dependency on individual’s beliefs if their effort will result in success or not also, if the success will provide desirable rewards or not (Jones and George, 2009). 
According to Robbins, (1993), cultural environment have an impact on the strength and level of need on specific individuals, which allows the analysis of the entrepreneurs motivation. However, certain theory allows an individual to satisfy any of the needs which simultaneously which is considered as a weakness. To understand what motivates an entrepreneur is to analyse the behaviour in a certain moments. 
Another theory has identified two sets of needs, satisfied needs or motivation, and dissatisfied needs. The theory distinguished between these two factors of needs where motivation was related to the work itself and its nature, and hygiene was related to the physiological and psychological context in which the work is performed. For example, when coffee today still sells as basic income are adequate, and then individuals will automatically not be dissatisfied however, they may not be motivated. To be motivated, the motivational needs, such as growth and responsibility, must imply satisfaction to the equation. Despite the majority of evidence invalidating the theory in a management context it provides a foundation for later work on most specifically on the basis of determining an individual’s path to become an entrepreneur through necessity. In Hertzberg’s model only satisfied needs have the ability to motivate individuals, focusing largely on extrinsic rewards and the work itself, but lacking emphasis on explanation of intrinsic motivation, which represents a significant gap in explaining opportunity entrepreneurship (Stello, 2011).
Certain papers have shown that, individuals with health limitations are often driven to entrepreneurial careers due to their perceived barrier to advancement. In one of the studies, it was indicated that concentrating around the entrepreneurial atmosphere, the stronger the entrepreneurial motivation it can become. Policy system is an institutional collection series for different level of in the government in order to implement a specific purpose. Certain rules are directly related to entrepreneurship such as: financial support, land support, tax relief and other rules. Some policies are for all aspects of economical services such as corporation of the market reform, development of capital market medical reform, improved policies for social security system and others...by changing policies and system it will become a window of commercial opportunities which make entrepreneurs perceive the advantage of  the opportunity thereby promoting for entrepreneurship in another hand, entrepreneurship should be should be in a good policy environment to reduce the time and cost physical capital which is determined as simple and effective. 
Another hypothesis relates entrepreneurship policies with entrepreneurial motivation which meant to say the better entrepreneurship the stronger entrepreneurial motivation will be. Entrepreneurial motivation research theory is still in its first stage and showed that the entrepreneurial motivation is related and influenced by the individual factors plus the environmental factors also considered complicated their relationship due to several reasons such as: time, energy knowledge (Dejun, G., 2005). Although, there is several models of entrepreneurial motives and research on this topic has revealed two types of factors which are pull factors and push factors as motivators for the business. Push factors are factors that attract individuals to start up a business in contrast, pull up factors are the factors that encourage an individual to start a business in order to escape a certain undesirable situation (Gilad & Levine, 1986; Watson et al., 1998). Numerous studies showed that many individuals mainly start business just because of push factors indeed, some evidence revealed that self employment offers substantial non- financial benefits but being your own boss.   
According to (Payne et al, 1995), government’s support of entrepreneurs and entrepreneurial behaviour has a positive impact on the economy of the country however, the behaviour depend upon the economical development stage and cultural value. Economical development and cultural values may influence the desirability of being entrepreneur. One of the latest studies showed that job dissatisfaction and social networkings are important factors influencing entrepreneurs in addition; it was found that economic independence is the most frequent motive for female’s entrepreneurs in general to start a business. In contrast, other findings show that economic environment such as technology and information are highly important and drive force for opening any type of business (Brush, 1999; Gregoire et, al., 2001).  

Conclusion:
From several theories and paper reviews, achievement requires motivation which was identified as a relevant theory. Identifying the competent entrepreneur is considered important for organisations to understand the motivation factor and thus facilitate the creation of economical value. McClelland believed that the hanger to achievement a goal is the most important factor driving entrepreneurs to choose the field of entrepreneurship, that’s in return can be considered as the lead of an economical development and growth of a country. This motivation may, explain why individuals take financial risks, live safe and in predictable environments, and make certain sacrifices in order to pursue a dream even though it is an uncertain future. Understanding the impact of different group’s cultural capital is highly important for future plans and successful business. Although, a lot of researches that examined the entrepreneur’s motivation have been showed their conduction within developed countries. Thus, with many of the factors related to motivation being common to entrepreneurs across some countries, there may exist further learning of similarities and differences between entrepreneurial motivations within cultures in developed countries. 
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