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[bookmark: _GoBack]This essay will explore the way influencer, model and business owner, Kylie Jenner uses social media to promote her business. It will include how Jenner uses her fame and identity to build her following to sell more of her products. A deep analysis will be made on which platform is most successful and effective to her business, also how she behaves on each platform. It will look at how she changes the level of professional in order to fit connect with her followers. This essay will also explore the dangers and weaknesses the influencer may have such as her family and friends, discussing whether this makes her vulnerable and how the public could attack her. After analysing this, it will show a comparison to my digital identity and whether I present myself as professional or whether my social media is too personal. Considering how my digital identity may be seen by others and how they would see me. 

Kylie Jenner was born in 1997, she lives in Los Angeles, California. She started her fame when her family, the Kardashians had their own reality show following the life of her, her siblings and their parents. She has also appeared on other Tv shows and also music videos and has made a career in modelling. She has also now set up a make up company called ‘kylie cosmetics’. Her website displays that “Kylie Cosmetics by Kylie Jenner is one of the fastest growing beauty brands in the world.” It was expressed that this was due to the launch of her “lip kit” that went viral and sold out in seconds. When these kits hit the internet, the beauty world went mad over the kits. Kylie sore an opportunity for these kits when she saw that people were questioning if she had surgery to get a plumper look. She stated that she was ‘over lining’ and that it was all down to her new lip liners and lipsticks. This made everyone want it in order to get the ‘kylie pout’. Being such a large influence on people all around the world meant that people were willing to spend large amounts of money to be like their idols. This craze was all over the internet which lead to them selling out instantly. The website encourages their shoppers to “Follow us on social media to stay up to date with our latest announcements and releases- We promise, you won’t want to miss it!”, This is because most of their updates are shown to their followers on their. Kylie is on many platforms [image: IMG_256]of social media and has a very large following. On facebook she has nearly 30 million followers and counting. Forbes said “ According to market research that demographic find Instagram to be the top platform for brand discoverability, YouTube for shopping recommendations, and Snapchat to document their shopping experiences.” She uses facebook mainly to show people updates of her business. Her facebook profile is not what you would expect when you hear the word ‘businesswoman’. There is a high level of professionalism but at the same time, it is modern and definitely hits a certain target audience. The profile consists of mostly product advertisement with the occasional ‘selfie’. This is similar to her Youtube which focussing on swatches and tutorials on how to use her products. This encourages people to buy her merchandise as they can see first hand how to get the ‘kylie look’. social influencers have completely change the way businesses advertise. Influencer marketing has taken over the industry .Kylie Jenner sold over 15,000 lip kits within seconds of launching. Jenner states “It’s the power of social media” she believes that it was because of her huge following that she was able to advertise and promote the launch. Kylie uses her social media to promote her business, this is the fastest way she can update her followers. Forbes stated that “With over 250 million social media followers and a $900 million dollar empire, there’s no denying that Kylie Jenner has mastered the art of social media storytelling to further her popularity and promote her makeup line.” This has been recognised by many different and large magazines. They also expressed in handling her social media so strategically she has “ leveraged her personal brand with direct to consumer commerce to create engaging content and distribute it effectively across new media channels.”
Kylie Jenner’s most interesting platform is ‘Instagram’. Jenner quickly grew followers after posting photos that showed how she had changed. People were no longer seeing the little girl from the Tv shows, they were seeing a beautiful woman. Kylie was also trolled for having surgery which she denied having done. This is where the trending comments of her lips arrived. Kylie grew from these rumours and turned it into her beauty company. Metro said that Kylie became the worlds youngest “self-made” billionaire at only 21. This is down to her owning 100% of her company. As Kylie is in the public eye 24/7, many articles and blogs are being written about her everyday. M.J Murray at Piccassolabs.com(2019) shows a deep analysis of how and why Jenner is so popular on instagram. Her studies showed that pictures with her daughter, and other family members were more interacted with that her cosmetic content. Yet on facebook, she has a huge following that still enjoy this content. This made it clear that facebook seems to have a higher level of professionalism where people ant to hear about her product activity, where as on instagram people want to know more about her personal life. 
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This caparisons shows that pictures of daughter gain more interest than her make up content. Still, even though people are not interacting with her make up on instagram, she is an influencer. Millions of people around the world wanted to be like her. Seeing the way she lives and seeing her face everyday is how she uses social media as a constant public relations campaign. Kyle does not achieve this on her own. As she is such a huge public figure, she has responsibilities using advisers, managers and professionals who help her strategically post content that ill benefit her. This Is important when people associate your brand to your identity. If she looks bad, the business looks bad.
According to entrepreneur.com “The traditional makeup market was down 1.3 percent in 2016. But independent brands were up 42.7 percent.” They believe this is why “The growth of these smaller independent brands is a direct reflection of a change in market context, consumer tastes and buyer demographics.” 


Having such a large digital identity has many benefits, such as more promotion and publicity. It does however come with many dangers. Kyle is often attacked on social media which can have an affect on a business, persona and mental health. Being so in the public eye, it is expected to get negative comments. The thing to worry about is rumours and allegations that look bad on kylie herself or her company. Overnight her company could lose thousands if the wrong thing is said or people find out something that they then expose. Kyle had a daughter and chose to keep the pregnancy secret for a long period of time due to Jenner wanting to keep privacy. Within a few days of the public finding out, millions of posts, pictures and tweets were made. Being a big influencer with such a following will be scrutinised at anything that is seen as inappropriate. This is why kylie likes to keep her life and social identity professional. The biggest scandal to hit the surface about kylie was the surgery rumours which turned out to be true, which he built her empire on. She definitely knows her way around social media and this would be down to being in the public eye from a young age. The dangers of social media can be scary, and this is why there needs to be extra precautions. As Jenner is so obsessed over, she becomes vulnerable, not just her, her company. Dailymail covered the issue “Kylie Cosmetics has announced a security breach has occurred at the company which manages it's e-commerce platform, Shopify. ” this spread like wild fire and Jenner was immediately attacked all over social media even know it was not directly her fault, as she is the face of the company, she took the backlash. Insider recently covered covered a story where Jenner was attacked for editing her photos and was outed on twitter for her ‘poor skills’. The article talked about how “Kylie Jenner posted a poorly-edited picture on social media, and fans called out the makeup mogul for her blunder” this then spread and had thousands of people posting the picture. Once something is online, especially as a celebrity, the chances that that content was not saved are slim. This is why it is so important for celebrities to not make this mistake as it is unprofessional. As Kylie is the face of a beauty company, she gets called out for editing her photos as it gives off false expectations of the products. People go as far as to openly speak about why they do not approve of the influencer, outing her for things he has done but that has been hidden from the public, the issue with this is we can not be sure they are true but whether they are or not it gives a bad look to kyle and her company. Quora is a question and answer website where people have left both positive and negative comments, one of the comments were”there’s a rumour that kylies lip kit formula is taken from another company whom kylie pays”. This may or may not be true, overall, bad for business. 

When it comes to Jenner knowing her target audience, research shows she understands how to reach them. “Kylie has cornered the fashion and beauty market. She’s tapped into the demographic of millennials and Gen Z’ers who are passionate about new trends and have grown up with reality TV and social media.” Forbes commented when it comes to an influencer knowing her audience. This shows why Kylie is not a conventional business woman. She appeals to young people and the fashion and beauty people of the world who have a connection with her. It’s crucial that you know your target audience and have a strong in-depth understanding how how to use social media as a strategy. This way you can have control over brand positioning. When it comes to controlling her business, kylie like to do just that, her twitter is filled with photos and confident quotes. This tweet posted on the 09/10/20 shows the influencer with strong poses in animal print, this itself is a power move, followed with the caption “i’m not bossy i’m the boss”. The is some of the evidence that Jenner likes to show herself as powerful and strong as well as modern. 
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When it comes to social media, safety comes to mind. The thought of allowing too much information about myself to be seen by strangers can be dangerous. Celebrities have security make sure they keep the major things private. My audience on my social media is family and friends, the odd person I know but not closely. Business accounts can be handled differently to personal accounts. When it comes to my dance school account, it is much more mature and professional. This is so my business can be respected by the pupils and parents of the school. The account must attract possible clients who would be interested. My personal pages are different on different platforms. Pinterest Is used for business to help inspiration. Facebook is my main way of communication,mostly interacting with my family and friends by sharing photos and liking and commenting on their posts. Instagram would be the least professional, photos of everyday life. Instagram can be set so that you can allow certain people to see content. Privacy is important. Unless you were using your digital identity to push a business or brand, staying private would be my preferred way of handling social media, and keeping a limited profile. 
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