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The accommodation service represents, along with the transport, food and beverage, leisure, one of the basic services requested by the tourist during his trip and, in the same time, an important factor in stimulating the tourist demand. The content of this service is determined by the fact that the accommodation objective fulfills for the tourist the role of temporary residence, so it must have a complex functionality. Also, in the management of accommodation services it will be considered that almost half of the actual holiday time is spent by the tourist in the premises.
By comfort, category of accommodation and food objectives, accommodation units from the   tourism environmental is classified according to the characteristics of premises, the quality and complexity of the equipment, and the type of services they offer. The restaurants from the premises are classified according to specific criteria, there must be a correlation between the comfort of these two activities.
The hotels are most commonly categorised by the level of service which can be full or limited and the property type which can be full-service resort, limited service hotel and many more. We can catalogue two of them, Marriott International and Travelodge.
Marriott is known for its luxury properties that includes brands such as the Ritz Carlton and St. Regis and owns some of the most aspirational hotels in the world including properties in exotic locations. Some of the properties also have family programme.
Each Marriott brand has distinct personality and style – target customers know what to expect at each hotel brand. Marriott work hard to communicate the essence and strength of each brand. There is some customer crossover, but each brand focuses on a defined market segment. Internal competition is small. Marriott has achieved extraordinary results  from  its segmentation and targeting strategy.
Marriot International have a powerful history behind its name and always with a step ahead then Travelodge, which is simple ,basic and not all of them have restaurants on the premises .
Marriott Bonvoy is a loyalty programme which allows to the loyal customers to accumulate points by became members of it. They can enjoy exclusive discounted rates under the Marriott Bonvoy program. Every staying in the premises accumulate points on the loyalty account and they can use it in the premises based on their needs. The customers can use them by having breakfast, having hot or cold drinks or if accumulate certain number of points they can use them for staying in the hotel for free.
Travelodge have less discounts and promotion than Marriott international. They can offer discounts for students, e-mail discount or PayPal support. International Marriott can offer senior discounts, veteran or working discount. It also able to support gift cards. Offering personalised gifts, vouchers, coupons which will really impress the guests.
 In nowadays the Wi-Fi is very important and the guests expect that to be free and very easy to access for a successful trip for their business travel. 
Travel sized toiletries are commonplace across all levels of hotels. Quality products, premium brands ,natural products can make a big difference and mark extra score points. Hair styling tools as a hair dryer is provided in each room for the travellers. 
If some of the guests will stay in the hotel for more than two three days, it’s important that the ironing service to be available. Daily newspaper for businesses travellers and not only, to keep them informed.
The free breakfast, entertainment amenities like books board games video games, cribs and costs, pet friendly, room service, spa, complementary luggage storage which can give the opportunity to the guest to head back out in the town for brunch.
Using the application to cheque in and out and the phone as a room key make it easy for the customers.
Apart of that we know that the other hotel which we want to describe is Travelodge. Not all of them can purchase breakfast, lunch, or dinner because only around 150-200 have restaurant services.
Travelodge is an affordable hotel for everyone. The price is quite variable, for students for example it’s 5% discount when they do the booking online.
The earlier you could book a room you will be eligible for a cheaper rate, but the guests need to know that these are not refundable at least the customers choose a flexible rate room then they will get a full refund.
For a pleasant stay we will always choose a hotel on our budget, to satisfy our needs and to enjoy travelling more and more.
Both hotels have important geographical positions which allows to the possible customers to find in every ‘’corner’’ of the world a hotel for their needs and expectation.
Each one of them are trying to find good marketing strategies to attract potential customers, at any age, nationalities or cultures. The investors who can be attracted by their marketing plan are more then welcome to contribute to the premises goodness and promoting it.
Marriott International is always developing more and more structures of new luxurious hotels and show the world the impact of such a powerful brand. Always in progress to prove to their clints that their opinions matters and the company think of their needs and want to make them feel the most important investors.
Under the renovation and refurbishment some of them with a brand-new name because they want to offer the possibility that the population to be able to recognize more easily and to be categorized in different way. Some of them are for businesspeople, travelers or some of them are welcoming the young generation to have a pleasant experience regarding their accommodation. And obviously families, are more than welcome into the premises.
Everyone can join the leisure club and participate to activities. An important thing is that the hotels are situated in very good locations with good amenities in the area, very close public transport which makes the difference if someone wants to explore around or to visit important cultural places for making beautiful memories and to discuss about their experience to other possible future guests.
Travelodge do not have possibilities to promote their services through creating big events or activities with a big number of people, because the location does not support it. Instead of it ,Marriott can promote itself by organised big events as Christmas parties, mother’s day lunch ,charity days or different others meetings witch can promote and attract with their good cuisine a lot of influencer people.
Sometimes the strategy of a marketing plan does not work as the company wants because of their budget is limited or non-sponsored. In nowadays technology is very important and it is used in every step, in the process of communication or providing services. Lack of in-room technology, lack of certain facilities, outdated websites or poor online reviews can conduct to a business with no developments and potential losing customers.
With a very good team of employees and hire them by standards with soft or hard skills, knowledge and a big bunch of responsibilities, definitely can make a connected, united group of people witch can understand the needs and wants of their clints .
Communication in every marketing strategy or does not matter what marketing position is the company management, communication in every way possible be , is gold ,because gold never rust and value of it in always high.
Everything what a company is doing is to attract customers and work for them and in their best interest, so they can have a pleasant staying with it and to get in time all the information about promotions, discounts, vouchers, or meals tickets from a very good, trained team which can support the guest with everything what he needs and wish.
The guests are the most important investors and always must be treated with respect and dignity because that makes them feel responsible to treat the members of staff in the same way.
Hotels will always be as a second home.
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