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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer there  website opens easily and loads immediately, showing strong performance in when loading when makes it very  accessible quickly. According to Google (2024), website speed really impacts peoples experience and prevents them from staying on the site. This website works well with those standards.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has subpages like , different menus, whether you’re dining for breakfast, lunch or dinner. You can navigate this by choosing a time you’re planning your visit and follow the menus


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes , you can make a booking by booking a stay or a table which is very clearly marked with icons at the top of the first page which it makes it easy to book if that is what your intending to do, I felt that this is very and very user friendly 			


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I believe that the font colour and background could be lighter and a different font could be more appealing to the user. I think that there should be more pictures when describing what is on the menu, while I can see that there are pictures on the website, an illustration would be more appealing rather then just the words.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:I feel the website is very easy on the eye, Its pleasant and the pastel colours give a fresh lunch time vibe of fresh produce. There are many differences when opening the site from your mobile phone, the pictures don’t move so there isn’t a slide show showing different areas of the restaurant, there are a lot of writing and reading opposed to pictures which in my opinion pictures in a food establishment. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website is using a video where the picture change while loading up the webpage on the first page. The colours as vibrant and give a lovely chilled feel, the restaurant is spacious with an open kitchen where you can see the chefs preparing also encourages people to eat here.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: there is no online webchat , there are links to various social media pages, how to sign up to there new letter, showing whats on offer and what events there are , the phone number and address and clear in the top left hand corner when opening on a computer however opening on a phone its not visible


	Question 2d – How effective are the social media links on the website?


	Answer: all of which open straight away an take yu straight to there page. This is both on a phone browser and desktop version.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: when looking at the website via a computer the magisines and news letter are clear so I found this very easy to sign up and receive a news letter from them. When trying to purchase vouchers I also found this a easy to follow , its highlighted well however when on a mobile phone it was not as clear. clarity supports good user experience, as recommended by Jakob Nielsen’s usability principles (Nielsen, 1995).


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: there are no reviews on there web pages however when clicking onto facebook page there are reviews and they seem recent. Espically that these are mentioned in the good food 2025 award. They have been voted for one of the 17 food places to visit in 2025


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  I feel that the menus look great they change every week, Olivia’s menus you can click on and it gives you specials , there are some very different types of dishes you wouldn’t find in “normal” gastro pubs. The pictures of the restaurant are inviting and spacious and with an open kitchen this is a definite yes from me. They have also been recommended for there food in olives magazine – places to eat in 2025


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: prices are clear on each meal whether that be a breakfast , brunch or dinner  I feel the prices are reasonable considering the ambiance that the setting is giving.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Hotel food Birmingham

	
	2.elegant food Birmingham

	
	3.fresh bistro Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No none came up in any search

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I think that this website is relevant in modern day uk, up to date menus of new up and coming food such as daily market fish I think that this is a way of showing they are presenting new fish new menus. There is food available for every person such as vegetarian menu, fish (lobster) and burgers the kids menu is very good too,


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would look at the live chat , I think live chat can help people get there answers very quick rather then have to make a call, getting the answer there and then can really improve bookings. I would also add in pictures of the food when advertising the menu, this is another way of getting attention from the food they offer.
I also think that they need to have a review list . This is to shoe the reviews of most recent customers and there experiences.
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