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[bookmark: _Toc157063117]Introduction:
[bookmark: _Hlk157060240][bookmark: _Hlk157060312]This essay elaborates on corporate social responsibility as CSR is an approach commenced by organisations to enhance profits and also take a vigorous and optimistic social role. The CSR is also associated with the term corporate citizenship. This essay helps to illustrate the various aspects of CSR in the sector of travel and tourism. Corporate Social Responsibility (CSR) in tourism is a vital idea that emphasises the incorporation of social and environmental apprehensions into the essential business performance of tourism businesses (Velte, 2022). Its fundamental purpose goes beyond just making proceeds and understanding the broader influence of tourism on the environment, employees and local communities. The essay signifies the responsibility of the company towards the well-being of society, hence the essay highlights the important strategies of CSR adopted by Hotel Marriot beside its fundamental profit-making purposes. The essay is to analyse the degree of responsibility not only for the financial significance of their actions but also for the social and ecological inferences. Marriott International Inc. is a hospitality service provider that functions in hotels and restaurants. It functions, licenses, and certificates hotels, housing and timeshare possessions under numerous indulgences, premium, and select brand names. Which was almost 100 years ago. It is one of the world's largest and most worldwide lodging businesses  (Fatima,2023). It is the world's leading travel company behind you, every step of the way the essay examines the approaches to effective CSR implementation in Hotel management to gain sustainable business in society.
[bookmark: _Toc157063118]Main Body:
[bookmark: _Toc157063119]Corporate Social Responsibility:
Corporate social responsibility is a broad concept of business. It defines the commitment of the companies to govern the business ethically. This is the way to manage the processes of business by considering the social, economic and environmental impact, and understanding human rights. 
[bookmark: _Toc157063120]The circular economy:
[bookmark: _Hlk157060331][bookmark: _Hlk157060367]The circular economy is the structure of manufacture and consumption. This process may include sharing, reusing, leasing, repairing, restoring and recycling of the prevailing materials and products if possible. Hence the life cycle of products is prolonged. it aims to reduce waste and increase resource recycling. A circular economy is considered to be closed-loop, avoiding waste from being produced in the first place. The process of circular economy helps to eliminate waste and pollution such as using robust and recyclable constituents or designing products that can be simply restored or stripped. This is the process which involves encompassing the lifetime of products over reprocessing and remanufacturing (Rodriguez-Gomez, 2020). For instance, setting up systems for recurring and restoring used products. The process helps to restore or replenish the natural resources that have been used or spoiled. Thus, the circular economy and corporate social responsibility (CSR) are two balancing perceptions that can work collectively to generate a more sustainable and accountable business world. 
There are some major ways in which the circular economy subsidises CSR:
[bookmark: _Toc157063121]Environmental Sustainability:
· It reduces waste pollution the principles of the Circular economy like repairing, reusing, and recycling right align with CSR aims to minimise the environmental impact. Hotels are adopting circular practices that generate less waste, preserve resources,  decrease effluence, and help contribute to a cleaner planet and accountable resource management.
· The circular economy aligns with the objectives of CSR of environmental stewardship and protecting natural ecologies for upcoming generations.
It helps to reduce greenhouse gas emissions and industrial new products often subsidise suggestively to carbon emissions. Hence these circular initiatives that order recycling and restoration help to lower the need for manufacturing, thus dropping the general carbon footprint and contributing to global climate change extenuation goals (Bian, 2021).
[bookmark: _Toc157063122]Social Responsibility:
· A circular economy frequently includes employment with local societies to create collection and dispensation systems for materials like waste or used products. Hence this helps to create local jobs, improves financial growth, and authorizes societies.
· It also helps to Improve employee engagement where workers see their company aggressively following sustainability objectives over circular practices. 
The circular economy can also involve in partnerships with numerous stakeholders, like contractors and waste management companies. To ensure fair and ethical treatment through the closed-loop system to enhance stakeholder management (Carroll, 2021).
[bookmark: _Toc157063123]Economic Sustainability:
Circular practices help companies reduce costs related to waste removal, raw material procurement, and energy consumption. This enhanced financial performance lines up with CSR goals of longstanding economic capability and accountable stewardship of incomes. Hence the circular economy proposes a strong agenda for industries to fulfil their CSR assurances. By reducing the environmental impact, contributing to society's growth, and increasing financial sustainability, Marriot is also adopting circular practices that can validate its commitment to social responsibility and develop a more sustainable upcoming (Elmaghrabi, 2021).
[bookmark: _Toc157063124]CSR policies of Marriot International:
Marriott International has a dominating image in the travel and hospitality sector with a robust assurance of corporate social responsibility (CSR). The Serve360 platform of Marriot International summarises its commitment to serving people, the earth, and societies. There are some important pillars of Marriott's CSR ingenuities:
[bookmark: _Toc157063125]Environmental Sustainability:
Decreasing the carbon footprint: Marriott has set determined goals to decrease its conservatory gas emissions by 40% by 2025 and attain zero gas emissions by 2050. The company devices numerous approaches like energy proficiency promotions, renewable energy obtaining, and conservation of water measures (Vishwanathan, et. al 2020).
[bookmark: _Toc157063126]Marriott Hotel solar panels:
· Resources conservation: the company is focusing on reducing waste management by enhancing the recycling process. Marriot has agendas for wastage of food composting, linen recycling, and accountable paper sourcing.
· Biodiversity protection: Marriott-associated companies or partners to preserve ecosystems and threatened species in places where the company functions. The company also implement sustainable reforming performances at hotels (Tamvada, 2020).
[bookmark: _Toc157063127]Social Responsibility:
· Supporting limited communities: the company is investing in local communities through job formation, skills expansion programs, and generous giving. Marriot also partners with local industries and companies to sustain cultural protection and community expansion ingenuities.
· Promoting multiplicity and enclosure: Marriott raises an assorted and comprehensive company culture, hospitable employees from all circumstances and creates openings for career development. The company also advocate for multiplicity and enclosure within the hospitality business.
· Forced labour: Marriott has a zero-tolerance strategy for human trading and enforced labour to work. The company train its staff to identify and account for doubtful activity, and companions with companies to struggle with these issues (Aslaksen, 2021).
[bookmark: _Toc157063128]Economic Sustainability:
· Participating in employee welfare: Marriott arranges employee welfare and proposes competitive salaries, reimbursements, and training programs. They also generate a safe and deferential work situation for all employees.
· Responsible sourcing: Marriott works with contractors who share their assurance of sustainability and moral practices. The company should ensure impartial labour circumstances and accountable obtaining of resources through the supply chain (Vicente et al.,  2024).
· Supporting small businesses: Marriott acquires services and goods from small trades when probable, contributing to the financial growth of local communities.
[bookmark: _Hlk157060390]The CSR of Marriott's exertions has been familiar to various companies and sustainability catalogues. The company have established awards for their environmental management, community engagement, and commitment to variety and enclosure (Aslaksen, 2021). There are some more major strategies; 
· People management: Marriott is dedicated to creating a hospitable and comprehensive workplace for all workers, irrespective of ethnicity. The company set identified goals for enhancing the image of women and sections in management positions (Onkila, 2022).
· Community engagement: Marriott employees manage their time and skills to sustain local societies around the world. The company also associated with non-profit businesses to discourse significant social problems such as vagrancy and starvation.
· Marriott is dedicated to providing a safe and well-working environment for its employees. The company proposes a diversity of plans and possessions to assist employees' mental and physical health.
· The company set determined goals to reduce energy consumption, water use, and waste generation. Marriot also advancing in renewable energy sources and executing maintainable practices in the hotels (Madanaguli, 2022).
· Marriott set goals to reduce water waste by 30% by 2025. They are executing a diversity of water-saving actions in the hotels, such as connecting low-flow sanitation fittings and using drought-resistant reforming (Fukuda, 2020).
· Waste reduction: Marriot aims to reduce the waste by 50% by 2025. Hence the company is implementing strategies and measures to reduce waste in its Hotels such as composting food scraps and recycling processes.
· Marriott is dedicated to occupied with a wide range of dealers, including small businesses and minority-owned industries.
· Philanthropy: Marriott provisions a diversity of charitable establishments through financial charities and operative volunteerism.
· Marriott's CSR labours have been predicted by numerous organizations, including the Dow Jones Sustainability Index and the World Business Council for Sustainable Growth (Mensah, 2020).
[bookmark: _Toc157063129]CSR and Sustainability:
[bookmark: _Hlk157060418][bookmark: _Hlk157060436]Sustainability and CSR are connected but they are not the same. CSR is a shorter-term reporting creativity however sustainability emphasises the future development and endurance of the business while subsidiary the environmental, social and economic elements that are described in CSR. Thus, the definitive aim of CSR is to endorse and be involved in achieving the goals of maintainable growth. In this growing edge, the stability of power between worldwide businesses and the discrete communities in which the businesses operate is orientated more. CSR and sustainability are different concepts which are interlinked with each other. CSR is about acting to make an optimistic influence on society and the environment, while sustainability is about confirming that those arrangements are operative in the long term (Heucher et al., 2024). Marriot is now participating in CSR and sustainability into its main business policies. As the Company is being seen as socially responsible and sustainable is more likely to fascinate and retain customers, depositors, and employees. Marriot has set some objectives to become a "purpose-oriented, future-fit company." This means that the Hotel is committed to having an encouraging effect on society and the situation in everything it does (Camillei, 2020). Marriot has set determined targets for dropping its carbon footprint from the environment and refining its social impact. Hence CSR and sustainability are together significant ideas for businesses to deliberate (Huynh et al., 2024). Participating in CSR and sustainability in the operations of businesses can make an optimistic impact on civilisation and the environment, while also refining their bottom line (Sánchez‐Camacho, 2022).
[bookmark: _Toc157063130]Conclusion:
It is concluded that the essay elaborates on corporate social responsibility as CSR is an approach commenced by organisations to enhance profits and also take a vigorous and optimistic social role. The essay signifies the responsibility of the company towards the well-being of society, hence the essay highlights the important strategies of CSR adopted by Hotel Marriot beside its fundamental profit-making purposes. The essay is to analyse the degree of responsibility not only for the financial significance of their actions but also for the social and ecological inferences. The circular economy is the structure of manufacture and consumption. This process may include sharing, reusing, leasing, repairing, restoring and recycling of the prevailing materials and products if possible. The process of circular economy helps to eliminate waste and pollution such as using robust and recyclable constituents or designing products that can be simply restored or stripped. The CSR of Marriott's exertions has been familiar to various companies and sustainability catalogues. The company have established awards for their environmental management, community engagement, and commitment to variety and enclosure. Sustainability and CSR are connected but they are not the same. CSR is a shorter-term reporting creativity however sustainability emphasises the future development and endurance of the business while subsidiary the environmental, social and economic elements that are described in CSR. Participating in CSR and sustainability in the operations of businesses can make an optimistic impact on civilisation and the environment, while also refining their bottom line.
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