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Executive Summary

Marriott International Inc is a multinational corporation that operates in the charitable and lodging industries. Sound judgement would suggest that financial backers use the abundance of information provided in an organization's monetary rundowns to assist them in examining the association as a theory. We can observe that the liquidity proportions have steadily increased over the last 2 years as time has progressed. This implies that Marriott International has more funds available to invest in new ventures and meet obligations if they are required.
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Introduction

Marriott International Inc is a multinational corporation that operates in the hospitality and home management industries. It organises its activities "into five commercial branches: North American Limited-Service Lodging, North American Full-Service Lodging, International Lodging, Luxury Lodging, and Timeshares." J.W. Marriott founded the company in 1927, and his son, J.W. Marriott Jr., is the current CEO. The Marriott family owns around 21% of all business branches. 
According to current Marriott International Inc news, they are commencing a side venture on the Timeshares Business section of the corporation after changing the leadership team of the Townhouses branch. It is expected that the Timeshares sector will be distinct, sold on an open market organisation by the end of 2021. (Alneyadi et al., 2021). While this indicator indicates a minor failure in one area of the organisation, it also indicates that the problem has been identified and is being addressed. This is a volatile indicator in the short run, but I believe it is a good one for Marriott in the long run, as it shows a strong commitment to resolving the organization's current presentation difficulties and making strides toward increasing investor value.




















Financial Analysis Trends

Profitability
Profit pay out proportion is additional helpful indicator for demonstrating how a firm develops, financial security, and comparable returns provided to its investors and shareholders. The linked dividend payment proportion "calculates the amount of organisation income paid out to valued financial backers in the form of profits." The greater the percentage esteem, the more stable a firm's earnings can maintain profit distributions, and the more stable an organisation is perceived to be. "Held income, or the amount of revenues not distributed to investors as profits, demonstrates which portion of profits a firm is reinvesting in developing its business" (Chu, 2014) The hospitality business is a significant branch of the service sector that comprises smaller branches such as hotels and accommodation, event organising, theme parks, transportation, cruise lines, and other tourism-related areas. Because the hotel business is so broad, it is critical to develop a set of financial statistics that can be used to examine organisations across the board, regardless of activities. Because the hotel business is heavy on fixed and physical assets, a highly particular set of financial measures is required to effectively examine the industry and the performance of individual enterprises. The following are essential financial ratios for analysing organisations in the hospitality sector. Revfine, (n.d.) Discusses, the ROS ratio is significant because it reflects the average profit margin a company earns from its profits - before taxes and finance expenditures - and gives valuable information into how its core business operations are conducted. For example, if the average profit margin for rivals in the same industry is 10% and the firm under consideration has a ROS ratio of 4%, this indicates that there might be major difficulties ranging from product price to sales channels to production expenses.
Liquidity
As time has passed over the last two years, we can observe that the liquidity measure and ratios have consistently expanded. This demonstrates that Marriott International has more capital available to invest on new ventures and to pay its duties if they are called upon. Improvement measures and ratios are particularly useful when used to compare two connecting with relationships within a similar industry to see how a certain organisation ranks among its partners. Regardless, advancement measures and ratios may be used to track an organization's financial progress through several recording periods to see how it evolves over time. These figures should provide a forward-looking view of a connection's progress toward display. The internal and external resource turnover metric and ratio assesses how well a substance utilises its supplies for sensitive an arrangement (Alneyadi et al., 2021). Inside and outside plans are constrained by strict resources to determine how well a corporation uses its resources. More honest measures and ratios may reveal that an organisation is interacting with in order to transfer its items. Liquidity ratios tell stakeholders about a company's capacity to satisfy its short-term financial commitments. Because the hotel business requires a large quantity of cash flow and has many short-term financial commitments to meet, liquidity ratios are an important aspect of the industry's research. Tarver, E, (2021), Discusses, The current ratio is a liquidity metric that demonstrates how well a firm can fulfil all of its short-term commitments with its short-term assets on hand. Short-term assets include inventories but do not include long-term resources such as land, plant, and equipment. Companies in the hospitality business have a lot of current obligations, such as salary and wages, brief equipment leasing, and other short-term obligations. Furthermore, because it is a cyclical business, organisations must have adequate current assets to meet current liabilities even during an economic downturn. Stakeholders want to see a high current ratio above one to judge how solid a hospitality firm is.

Gearing
The tolerance for debt levels varies by industry. Some industries have acceptable gearing ratios. They have very consistent cash streams, thus their capacity to service debts is likewise strong. Take the electricity corporations, for example. Despite having high gearing, Nasrudin, A, (2022), businesses may nevertheless obtain cash inflows. They often operate in a monopolistic market and hence have significant market power. Their income sources are also reasonably reliable since they are immune to business cycle swings. Consumers will pay their power bills whether there is a crisis or not. Furthermore, if businesses can arrange debt for productive investment, they will be able to generate greater income in the future. They can use money to buy capital goods, construct manufacturing facilities, acquire other businesses, and add new products and services. This allows them to make and sell more things. They can utilise the extra money to pay off debts and pay off interest. When the majority of a company's capital comes from equity, it has low gearing. They are thought to be financially secure. They face less financial risk. Companies are less exposed to default and bankruptcy risk during periods of low profit and high interest rates. This might signify prudent money management. Companies may be unable to capitalise on growth prospects by incurring debt. Shareholders, on the other hand, may expect the corporation to pay out dividends on a regular basis.




Knowledge from Ratio Analysis
The data utilised in the research is based on actual prior results published by the firm. As a result, ratio analysis indicators may not always accurately predict future firm success. Financial statements are provided on a regular basis, thus there are time gaps between each publication. If there has been inflation between periods, actual prices are not represented in the financial accounts. As a result, CFI Team, (2022), figures from various time periods are incomparable unless they are corrected for inflation. If the company's accounting standards and practises have changed, this may have a substantial impact on financial reporting. The major financial measures used in ratio analysis are changed in this situation, and the financial outcomes reported after the adjustment are not equivalent to the outcomes produced before the change. It is the analyst's responsibility to stay current on changes in accounting policies. Changes are usually noted in the notes to the accounting statements. A company's operational structure can alter dramatically, from its supply chain strategy to the product it sells. When large operational changes occur, comparing financial indicators before and after the change may lead to inaccurate inferences about the company's performance and future prospects. An analysis should be mindful of seasonal influences that may result in ratio analysis limits. The failure to modify the ratio analysis for seasonality effects may result in incorrect interpretation of the study results. The ratio analysis is predicated on information from the company's financial statements. The company's management may modify this data to reflect a better outcome than its true performance. As a result, ratio analysis might not adequately reflect the underlying character of the firm, because information deception is not discovered by basic analysis. It is critical for an analyst to be aware of these potential manipulations and to do sufficient due diligence before making any conclusions.
Benefits and Limitations of Ratio Analysis
A ratio analysis is a statistical examination of data contained in a company's financial statements. It is used to evaluate several aspects of an enterprise's operational and financial performance, such as liquidity, turnover, solvency, and profitability. In other words, ratio analysis is a way of analysing and comparing financial data that involves determining significant financial statement valuation percentages rather than evaluating line items from each financial statement. Ratio analysis offers advantages and disadvantages. The following points emphasise those points. The advantages are that it By doing trend analysis, it aids in predicting and planning. By analysing prior trends, it is possible to estimate the firm's budget. It aids in assessing how effectively a company or organisation operates. It gives users of accounting information important information about the business's performance. It is useful for comparing two or more companies. It aids in determining the firm's liquidity as well as its long-term solvency. Financial statements appear to be difficult, which is one of the restrictions. Several organisations work in diverse companies, each with a particular environmental position such as market structure, regulation, and so on. These characteristics are so crucial that comparing two organisations from different sectors may be unclear. Views and hypotheses impact financial accounting data. Accounting criteria use diverse accounting techniques, which limits comparability and makes ratio analysis less useful in certain situations. Ratio analysis depicts the relationships between historical data, but consumers are more interested with present and future data.













Conclusion (average of 10% of word count)

Marriott International Inc is a multinational corporation that operates in the hospitality and home management industries. Investors should, according to common sense, "use the quantity of data provided in an organization's fiscal summary to aid them in analysing the firm as a speculation." Over the previous 2 years, we can observe that all of the liquidity ratios have consistently grown (Asdullah, 2015). This means that Marriott International has more funds available to invest in new ventures and settle debts if necessary. Marriott's net profit margin exceeds the industry average of 1.4%. Its Return on Equity is also much greater than the industry average of 2.7%. Because of these factors, as well as Marriott's ability to pull off such feats in difficult financial times, I would recommend putting money into Marriott right now, as I expect things will continue to work in the coming years.
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