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Background and History (Ralitza Nedeva ID: 1814706)
[image: ]Apple was co-founded on April 1, 1976, by Steve Jobs and Steve Wozniak in Los Altos, California. There was one more cofounder, named Ronald Wayne. Jobs brought Wayne on board to guide in the business the two young cofounders. However, he left the Company before it was even officially incorporated. The garage of Jobs' parents was very first "offices" of Apple. 
Apple I was the Company's first product - just a motherboard with a processor and some memory done for hobbies. 
Wozniak invented Apple I and he also hand-built every kit. 
Meanwhile, Jobs told business it's going to the end, so he was
mainly trying to convince somebody to invest in that market. 
Luckily, Jobs would bring in Mike Markkula, who made a 
huge $250,000 investment and came to work for Apple as 
an employee with a one-third share in the Company.
Apple officially incorporate in 1977 
[image: ]A man named Michael Scott was the first president and CEO. 
The thought was that Jobs was too young to serve as CEO.
In the year 1977 also saw the introduction of the Apple II, the personal computer designed by Wozniak that would go on to take the world by storm.
In 1978, Apple set up have a real office, with employees and an Apple II production line. In 1980, Company released the Apple III, a computer for business. 
Jobs finished his second project - the Apple Macintosh billed as the most user-friendly computer to date.
First Macintosh launch in 1983, Apple got a new CEO in the form of John Sculley.
In 1985 board of directors removed Jobs from his managerial duties.
Wozniak left about at the same time in 1985. He said that the
[image: ]The Company was going in the wrong direction. He also sold most of his shares.
The 1990s Apple it is gone into lots of new markets, none of which worked out. 
But the single most significant victory for Apple — and arguably the world of technology as a whole — was 2007. 
Introduction of the iPhone. The rest is history.
Apple is an ISIN registered company of USA (Liljander, Gummerus and Söderlund, 2015). Current CEO of the apple is Tim Cook, who is an American engineer. It has more than 500 retail stores worldwide, and the firm provides the range of products, and its revenue was in 2018 is 265.595 billion US dollars which is an enormous amount also the net income of the Apple was 59.31 billion us dollar. 

Product. (Kremena Avramova ID: 1814111)
[image: ][image: ][image: ]Apple is a multinational corporation for the production and sale of consumer electronics. The Logo of Apple is easily interpreted. We never seen information about the company name in the logo. Identify to Apple is very simple and powerful. In the range of the product we know that Apple provides the wide range of the products and the services. It has its own product lines which are very popular in the market and everyone prefer the Apple products over the other brands. I assure that the quality and the range of products which are provided by the Apple may not be beatable by the any of the brand and competitor. In the range of the products it has Macintosh, iPhone, iPod, iPad, Apple TV, Apple watches, its OS, iWork, and many more products available for the selling. Also, it has the sub brands of the its products, in which it has variety in its product base and the like its iPhone have different sub products start with the iPhone                 1 to the iPhone X.  
[image: ]Other various in iPad section it has wide range of products which definitely gives you the worth of the using the products.  These products and launch new technology upgrade products.                   
                                                  
[image: ]Newest software iOS8 will be made, available for iPads and iPhones.
That system will add new easy to use comfortable features to all users.  We made a line of smart watches designed and developed by Apple. It was created for people who train every day or just take care of their health. We can take a picture easily by Apple screenshot, view a photo memory on Apple watch and show a photo on the watch face , or view a live photo on Apple watch.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                

Price. (Zhivka Beleva ID: 1814703)
Apple uses a premium pricing strategy. In this component of the Marketing mix, the emphasis is on how prices represent the company and its products, while meeting consumer expectations. In Apple’s case, the premium pricing strategy involves relatively high prices. This pricing strategy helps maintain the high- end image of the company and its products.
Apple is a premium brand does not attempt to compete on price. The company has reduced prices after some initial product launches. It uses skimming and premium pricing strategy.
Price skimming: High price are charged to gain a high profit margin from early adopters. It is commonly used when the business has already established a strong brand image and has a loyal customer base like Apple.
As you know the price of the Apple products is little high, but the quality it provides is the worth of the using the products (Datta, Ailawadi and Van Heerde, 2017).  For every new product launch company adopt a new price, which says that the company conscious about the pricing of the products.
·   The Apple iPad is priced at a minimum of $499
·   The Apple iPhone costs begin at $99
·   The Apple iPad Classic is priced starting at $249
·   The Apple iPad Nano costs $149
·   The Apple Mac Book cost $999
·   The Apple Mac Book Pro is priced at $1199
·   The Apple Quicktime Pro for Windows   cost $29.99
 
Apple iPad   pricing strategy includes the flexibility to lower the prices if consumer response 
dictates such action. This would be consistent whit a similar €200 price cut on the iPhone in 2007.

[image: ]


Apple follows a premium pricing strategy, which places relatively higher price tag on all of its products. The high price is justified by the superior and unique user experience.
[image: ]
It can be said that the prices range for the product Apple charge is a worth and the quality of the product justify the prices of the Apple products. If you by an Apple product, you will be in love with it.


[bookmark: _Hlk17875961][image: Ð ÐµÐ·Ñ�Ð»Ñ�Ð°Ñ� Ñ� Ð¸Ð·Ð¾Ð±Ñ�Ð°Ð¶ÐµÐ½Ð¸Ðµ Ð·Ð° apple stores]Place. (Georgi Ivanov ID: 1814701) 
[bookmark: _GoBack]The place of distribution is one of the elements of the marketing mix. It involves selecting the most suitable venues or places for distribution of the Apple products. In the case of Apple, the company uses a strategy which consists of having company-owned stores and cooperating with other partners that the company authorizes with the distribution of their products. Apple products are available in almost every country in the world as well as in the online and retail stores. 
The company is trying to reach every single customer in every single location where the product is in demand. Apple is opening new retail stores continuously and, in this way, they are inundating the market with their products. The company is focusing on providing good service in the service centres and in this way, they maintain a high standard in servicing its customers (Stubb, 2018). Apple promotes their products online through the company website and through the retailers and the [image: ]stores. Apples is well cooperating with its partners which are authorized to sell Apple products. 
[image: Ð ÐµÐ·Ñ�Ð»Ñ�Ð°Ñ� Ñ� Ð¸Ð·Ð¾Ð±Ñ�Ð°Ð¶ÐµÐ½Ð¸Ðµ Ð·Ð° vodafone stores selling apple products]Another good example of cooperation between Apple and its partners are the telecommunication companies. The company is focusing on manufacturing quality products so if customers want to buy the products of Apple than they can purchase it from the nearby store or order it online. In every telecommunication store people go, they can sign a contract with the company and get an iPhone or iPad or iMac straight away. People can buy it paying the whole amount at the store or they can pay it by monthly payments, whatever is convenient for the customer. 
[image: Ð ÐµÐ·Ñ�Ð»Ñ�Ð°Ñ� Ñ� Ð¸Ð·Ð¾Ð±Ñ�Ð°Ð¶ÐµÐ½Ð¸Ðµ Ð·Ð° app store apple]Another place of distribution is Apple’s website and the online stores. Customers can choose if they are happy to buy the Apple product directly through the official website or they can buy the desired product through the web site of the authorized partner. Customers can buy not only the mobile devices, but they can purchase movies, music or other digital products through the website or App Store or the iTunes Store. As a part of the marketing mix it is very helpful for the place of distribution to have these online channels of distribution included so that in this way Apple can optimize the international reach of their products. 






Promotion. (Manuela Dineva ID: 1812412)
[image: ]We are known around the world for being one of the most iconic brands. For the us this opportunity like it to create new platform which will helps to promote our products. We create the opportunities to the others and others which increase the reach the company and it promotes the products of the company. This will help to do the great time promotion of the company. It also helps the growth of the company. Ours company uses promotional method, special short-term to responds their products.

  
 For the promotion strategy company adopt the strategy on online selling advertisement, ads in newspapers and through the brand ambassadors. This help [image: See the source image]to promote the products and reach to the maximum no. of the consumers of the products. The company has settlement with diverse outstanding websites to promote and develops its products (Greenspan,2019). It also uses the selling through the social media marketing and the personal selling of the products. 
Strong the relations with the public so that they can easily purchase the products and the they can easily get the product. Promotion is done for to reach the maximum of people but as everyone knows that the it need not any promotions everyone is knows about the apple. But promotion is need for the providing the details about the products and the specifications of the products. As suggested by (Dudovskyi,2019) the company is strived to use one a year sales promotion marketing skill.

[image: ] Most of our products are advertised through in different ways. Ours aim is to makes us to be most segment in the market. We ads promote different aspects of their products. Apple do not have ‘sales’ they have some offers through in the year or when it comes end of the year. In the last 30 years ago, we have used advertising and print to promote their products, directly in the market.


We are creating so much perfectly the promotion, so we can’t ignore it. We can say that each one of its products its hit in the market. Ours Company uses strategy to be first for the years and people to be much happier with its products.
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Buy a Mac or iPad Pro.
We’'ll supply the Beats.

Get Beats wireless headphones when you buy an
eligible Mac or iPad Pro for college. And save more

with Apple education pricing.”
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