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Executive summary
This paper looks at the way globalization in business has always met many challenges underlying the ethical stance of what is considered normal business ethics. Considering what is normal within the ethical principles focuses on the overall well-being of all pertinent stakeholders that include customers, suppliers, employees, communities, and the environment. This includes compliance with specific rules, laws, and regulations, all of which are in every country in which a business transaction is set to take place. It also entails being transparent and engaging in practices such as fair competition while at the same time avoiding cases like bid rigging, price fixing, and monopolistic behavior. Businesses should also not ignore paradigms underlying religion, politics, and culture when practicing international trade. Other important international market considerations include ensuring businesses practice corporate social responsibility and applicable ethical parameters such as fairness, and honesty. Businesses exist within a society and therefore need to go beyond profit-making and venture into helping in matters like charitable donations that help local schools, hospitals, and churches in their corporate social responsibility efforts. 
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[bookmark: _Toc155386458]Global Business Ethics
[bookmark: _Toc155386459]Introduction 
Globalization in business has always been met with many challenges and constraints underlying the ethical parameters of what is considered normal business ethics. The implication is that in the process of one country trying to exemplify what it considers normal business ethics, it may potentially be creating ethical tensions that stem from various differences in the country's cultural, political, and social environments. The reason is that there are values from either party in a business transaction among countries that lay at the heart of every ethical tension that must be met at some point if the business transaction is to be successful. One country may perceive certain practices as normal in a business transaction while the other party may find the same practice unethical and to some extent unacceptable since it could potentially violate their cultural, political, and social environment values regarding business ethics. This paper will discuss how businesses are constrained by their cultural, political, and social environments while drawing from international comparisons to help identify the various business ethics sensitivities and cultural requirements in what counts as normal in the context of ethical tensions.
[bookmark: _Toc155386460]Trading in a global marketplace and ethical principles
[bookmark: _Toc155386461]Global Ethical paradigm 
Ethical principles in a global marketplace refer to values that guide international trade businesses to operate in a responsible and sustainable manner while embedding integrity across diverse regions and cultures. These principles seek to ensure that businesses keep in mind the well-being of all pertinent stakeholders including customers, suppliers, employees, communities, and the environment (Sama et al., 2020). While there are many ethical principles operating in many global trading platforms and transactions, it is arguably possible that international trade can occur without compromising ethical principles. The reason is that at any one point, a business knows whom they are trading with and as such, has the ability to learn the specific ethics in addition to the normal and universal ethics that govern that specific trade with that particular party. 
[bookmark: _Toc155386462]Legal compliance
Global marketplaces are governed by adherence to some specific rules, laws, and regulations, all of which are in every country in which a business transaction is set to take place. Therefore, following these rules remains quite possible since the foreign party will just have to learn them and adapt them to the business transaction at hand (Gardiner et al., 2023). For example, if a company from the United States wants to have business transactions with Japan, they will have to learn some legal rules like ensuring they have an importation license for certain items that include hazardous materials and animals. These, and many other legal factions within the ethical principles are possible to follow. 
[bookmark: _Toc155386463]Transparency 
This ethical paradigm is easy and possible to follow seeing that if one is a legitimate business person or firm, then they have nothing to hide in the international marketplace. This is especially because, at the international marketplace, all the documentation is required and unless a business is planning to scam the other one, then following this ethical stance is quite possible. 
[bookmark: _Toc155386464]Fairtrade practices 
This is yet another element that is possible to follow. It entails engaging in practices like fair competition as well as the avoidance of unfair business practices that include bid rigging, price fixing, and monopolistic behavior (Zhu et al., 2018).  For example, when trading with China or businesses in China, big rigging is taken as an unethical business practice, and in international trade, it is possible to avoid this practice since all it takes is for the foreign business entity to submit a legitimate bid and wait to see if they will win or not. 
[bookmark: _Toc155386465]Philosophical approach to ethical principles 
In philosophy, truth-telling as noted by Kantian and moral ethics is an absolute paradigm that has no other alternative other than lie. Truth is always there unless someone deliberately chooses to lie and that is the reason business ethics are there so that partners in business can decide if they are going to avert those principles or follow them. The implication is that it is entirely possible, unless of sheer ignorance when a person chooses not to know the rules and thus ends up not following ethical principles, a point at which it will no longer matter whether they knew since the rules are already broken. 
[bookmark: _Toc155386466]Religion, politics, and culture in modern businesses
[bookmark: _Toc155386467]Background 
All over the world, international trade is governed partly not by ethics since elements of religion, politics, and culture are involved and should be considered and not ignored for the purpose of making a profit. The reason is that business, while a formal process, involves people from different cultures and nations who embed their religion, politics, and culture in the way they interact with other people during business transactions. 
[bookmark: _Toc155386468]Religion 
Religion is an important factor in business since there are international business players that are governed by how to do business as well as interact with people by their religious practices. Religious beliefs should not be ignored when trading since sharing the same religion often means sharing similar values and this as noted by Helble (2006) notes, can enhance trust between the parties that are trading and potentially reduce transaction costs and even lead to better discounts and other benefits. For instance, when a Muslim is trading with a Christian, they may be obliged to trust them seeing that morality practiced by Christians as well as Muslims are compatible and thus may lead to better business decisions and transactions. Therefore, religion should not be ignored during international trade as it may potentially set precedence on the level of trust that the parties will have in each other. 
[bookmark: _Toc155386469]Politics 
Modern businesses should also consider the political climate of the international trade they are doing. The reason is that to some level, politics can hinder businesses if it's unstable. For example, it is nearly impossible to ignore events like political conflict during international trade and when ignored in favor of profit, there is a likelihood of making losses. Foreign states, for instance, may respond to revamped conflict by the home nation through the introduction of trade barriers that include tariffs, quotas, and blatant bans. For example, china-India relations have been quite volatile within the 21st century fostered by disagreements on the far arching issues that include nuclear proliferation and territorial disputes (Agarwal & Golley, 2022). The implication is that if trading parties are in China and India, they may need to consider these political issues since their volatility can lead to huge losses for one or either trading party. 
[bookmark: _Toc155386470]Culture 
International trade is one that can either collapse or succeed greatly with the element of culture since this aspect is the central part of before and after a trade has occurred. Culture in some countries, such as Japan is critically important. For example, in countries like the USA and Germany, speaking loudly and being more assertive is a common occurrence and even an accepted way to communicate among colleagues and do business. However, the business culture of places like Japan calls for a more soft-spoken and more passive tone when doing business or even speaking to colleagues. 
The implication is that it is important to consider culture when doing business at the international level since it may make or break the business deal (Taylor & Zhou, 2019). For instance, basic customs and culture can make a big difference. In countries like the US and European nations, they have a culture of shaking hands when beginning and ending a business deal or a negotiation. However, in some Middle Eastern cultures, shaking hands is perceived differently. Shaking hands is done with the right hands since they believe the left hand is less hygienic. Therefore, culture needs to be considered since there is the risk of potentially offending the business partner when trading at the international level.
[bookmark: _Toc155386471]Other business considerations apart from profit
[bookmark: _Toc155386472]Corporate social responsibility (CSR)
Whether a business is conducting its operations locally or in the international market, it should have vested interests that go beyond profit making and one of these is CSR. Carol (2021) defines corporate social responsibility simply as giving back to society through activities that lead to the improvement of the community and the environment. Businesses normally exist within a society and therefore need to go beyond profit-making and venture into helping in matters like charitable donations that help local schools, hospitals, and churches. 
Others include engaging in environmental protection and preservation activities like tree planting and rehabilitation of forests and rivers. CSR assists organizations in connecting with people and society such that they coexist in a peaceful, amicable, and mutually beneficial manner. In addition, countries like Japan have instituted metrics like the global reporting initiative (GRI) as well as FTSE 4 Good so that firms, although not all, that choose to do business there can report on their CSR and environmental paradigms and steps taken and future plans on the same. 
[bookmark: _Toc155386473]Ethical practices 
Making profits is a good thing for every organization. However, this should not be the only focus. Businesses need to practice ethically such that they conduct business fairly, honestly, and in a transparent manner. This faction entails treating employees well such as providing safe and conducive working environments which include the provision of personal protective equipment in industries (Kuenzi et al., 2020). In addition, businesses should also pay suppliers on time and also, ensure they have a positive impact on the wider community, such as hiring locals and taking part in community projects that show goodwill and care. Other ethical stances include avoiding unfair competition with other businesses such as unfair pricing and bid rigging as mentioned earlier.
[bookmark: _Toc155386474]International market and the environment/climate urgency
[bookmark: _Toc155386475]Global expectations
One of the things that international businesses should focus on is that as part of human activity, they also contribute to pollution and hence together with other direct human activities, create a sense of climate emergency and as such should care about this outcome. The reason businesses should is that human activities generating pollution are causing harm to the environment, such as the release of greenhouse gases that lead to global warming. In an ever-increasing state of interconnectedness of the world, businesses are increasingly becoming liable to assist in reducing and controlling global warming by positively contributing towards the alleviation of this challenge (Yoro & Daramola, 2020). This includes ensuring that they adhere to the environmental standards of the countries they operate in when doing business with partners. Corporate behavior has become an integral factor that consumers and more importantly, players in the international market are looking at before deciding to do business with a particular international partner. This includes potential international business partners looking at the green initiatives that a business is taking towards reducing global warming such as the use of recyclable materials, installing carbon scrubbers in factories, and helping tree planting and other environmental protection and preservation measures. 
[bookmark: _Toc155386476]Legal compliance 
Businesses should care about human activities polluting the planet due to issues like complying with local and international laws. Matters of environment, as mentioned are part of the factors that other international business partners are looking for, and in this regard, whether a business has complied with local and international environmental standards, such as the sustainable development goals. International business operators who are not complying with legal directives are often finding themselves, far from getting business partners, being fined and sued for non-compliance, which often leads to the business name being damaged almost irreparably (Nukusheva et al., 2021). Therefore, businesses operating in the international market should seek to ensure they comply with local and international regulations concerning environmental protection and preservation. 
[bookmark: _Toc155386477]Compatibilist approach
The compatibilist approach as noted by Pereboom and McKenna (2022) is the belief that determinism and free will are compatible and as such, can be believed in without the need for logical inconsistency. In this case, taking a compatibilist approach is a stance that will make the challenges faced by businesses to be balanced with environmental concerns. This is possible in the stance that businesses, especially those operating in international trade will take on roles of assisting in preserving the environment, such as tree planting, adopting green manufacturing, recycling wastes, and using recyclable materials even amid economic challenges and increasing competition at the international market. It is a paradigm that is possible when organizations freely choose to balance the need to make profits and environmental considerations. The reason is that while businesses are not required to adhere to any CSR paradigm on a strict scale, they can still choose to take on the challenge and help address environmental concerns for the good of the planet on a free-will basis. 
[bookmark: _Toc155386478]Conclusion
Trading in a global marketplace for businesses can be a great opportunity and can also be a platform for them to practice unethical business operations. However, it is still possible for businesses to trade in the global marketplace without compromising ethical principles. This can happen when businesses choose, by free will and by virtue of following existing ethical principles, to practice the right business operations. This includes ensuring they are following all the stated legal frameworks in the countries they operate in such as getting importation and exportation licenses for countries like Japan. Following the rules of transparency where they disclose all the information for the business is also a rule that can be followed without compromising ethical principles. Others include practicing fair trade and moral ethics. It is also good to ensure that businesses do not ignore paradigms of religion, politics, and culture when practicing international trade. Other important international market considerations include ensuring businesses practice corporate social responsibility and applicable ethical parameters such as fairness, honesty, and transparency.  The reason that businesses in the international market should follow ethical principles underlying environmental sustainability amid high levels of pollution by human activity is partly due to what they are expected to do as part of CSR and also because of the need to adhere to local and international directives such as the SDGs. 
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