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A multinational company, namely Vodafone Group Plc, is working in the telecommunication sector. The main registered office of this telecommunication and Network Company is in England, UK. The operations of this mobile network are more than around 20 countries which is a huge success for the business firm accordingly. The company's services are being provided to its effective corporate clients that are helping the company to grow accordingly (Kalam 2020).
The clients of Vodafone Group Plc. are not just its customers, but there are various clients such as financial institutions. Vodafone Group Plc. is a leading manufacturer of various digital products and services being provided across the entire world accordingly. The business firm offers the latest mobile devices that assist the consumers to have the best services in the market (Kalam 2020). The company is also partnering with some of the leading brands worldwide for having the largest network accordingly. The tracking process of the network assists the individuals and households to ensure great the business firm avails greater services. According to various sources, it has been observed that Vodafone Group has successfully developed one of the best digital platforms accordingly. 
Vodafone Group Company was founded in the year 1985. It was the first cellular network that was being launched in the UK. In 1987, Vodafone Group Company was acknowledged as the largest mobile communication device assisting consumers. The company added some valued services such as voicemail service and recall ability (Cleaver 2013). That has increased the importance of digitalization in that year accordingly. It is listed as an independent company on the London Stock Exchange. The company also formed several international partnerships in their initial stages to better develop the results accordingly. These partnerships have helped Vodafone Group to obtain their goals and gain effective results accordingly.  
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The market structure of the telecommunication sector is very narrow. It has been observed that the companies and business firms in the telecommunication sector are limited in nature. It can be observed that every company in the market structure has a different type of structure. In simpler words, it can be generated that different business firms dealing in different sectors have to be categorized under several business structures for better results accordingly (Cleaver 2013). The market structure of the business of Vodafone Group is being analyzed through various external factors to understand under which market Vodafone Group is operating. 
In the case of Vodafone Group, it can be generated that the business firm was dealing with the structure of an oligopoly market in its initial stages. It is a market structure where the business firms are lesser in number, and the entry of the new firms is not easy accordingly. Under this market structure, the prices of the products and services are higher than in the perfect competition market accordingly. However, it can be seen that being lesser firms in the industry, the market share of each firm in such a market structure is high (Ozturk and Marsap 2018). The company was dealing in the oligopoly sector as being into the telecommunication sector. It can be generated that Vodafone Group was the market leader as in the telecommunication sector of UK, Vodafone Group had the highest market share that was launched, and no other company had taken place. However, the results of Vodafone Group were increasing due to lesser competition which helped them improve their structure. 
At the beginning of the year 2000, it was observed that the network 3G was already implemented in the telecommunication sector accordingly. Major operators such as Vodafone and T-Mobile in the UK were the major players in the telecommunication sector accordingly. The financial and economic environment of Vodafone Group has presented to be strong for efficient results accordingly (Ozturk and Marsap 2018). It has been observed that, during that time, having international partnerships has helped Vodafone Group have better expansion aspect in the business economy, respectively. The revenue share of Vodafone Group Plc Company has led to better economic growth in the further years. 
Due to better expansion tasks and operations in the mobile network, it has been observed that after later stages, it has been observed that the company has switched themselves to monopolistic competition accordingly. The company operates in one of the market structures as being in one of the market structures helps. It assists the business firm in improving their sector chances for better generation of profits accordingly (Keat 2014). Due to the lesser number of companies in the market structure, it was easier for Vodafone Group Company to get into the market structure accordingly. Being into the highest required technology accordingly, it can be determined that under this market structure, Vodafone Group enjoyed greater benefits being in the oligopoly sector accordingly. However, it was observed that being in the oligopoly market structure, Vodafone Group Company was facing many issues. Therefore, the company decided to change their market structure accordingly. 
The company has decided to turn from an oligopoly market structure to a monopolistic market structure. Due to the expansion of the networks, shifting the market structure into the monopolistic structure was effective. In addition, the market structure has led Vodafone Group Plc Company to improve its market share for a longer period (Keat 2014). As the entry of new firms was highly restricted, the Vodafone Company has increased the prices of their network service and ensured that effective quality products and services were provided. Due to being a market leader and having a dominant place in the economy of the UK, Vodafone Group was dealing with an oligopoly market structure accordingly. The Vodafone Group was seeking better development and supporting the network's design effectively. For the same purpose, Vodafone improved its business structure by including all the helpful devices for all target groups (Baye and Prince 2017). Through this analysis, it was easier for Vodafone Group to survive in the market for a longer period and ensure that all the organizational goals and objectives of the business firm were attained.
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Operation in different market structures 
The telecommunication sector of the UK is growing fast, and the emergence of the same has increased to a greater extent. This telecommunication sector is responsible for providing effective network services to its customers and ensures that the business firm will generate a large number of revenues accordingly. The services that Vodafone Group is delivering are being delivered to many places all over the world accordingly (Baye and Prince 2017). It can be clearly said that Vodafone Group is one of the leading brands in the UK, having the most market share accordingly. Competitors of Vodafone Group, such as Sky Company and BT Company, cannot perform due to the effective strategies of Vodafone Group in the market structure accordingly.
However, it is also being generated that being into this sector is comparatively not easy. In this modern era, the technological advancements in the economy are growing to a greater extent. Effective products and services being offered by Vodafone Group Plc have led to an increase in the financial goals and objectives of the business firm (Nashiruddin 2018). Being working in the oligopoly market, it has been observed that Vodafone Group Company led the business structure to grow effectively. Under this market structure, Vodafone Group working with a small number of firms was easy to generate better results accordingly.
However, it was observed that being in the oligopoly market structure, Vodafone Group Company was facing many issues. Therefore, the company decided to change their market structure accordingly. The company has decided to turn itself from an oligopoly market structure to a monopolistic market structure. Due to the expansion of the networks, shifting the market structure into a monopolistic structure was effective (Nashiruddin 2018). It is a market structure under which there are many buyers and sellers. However, the services that Vodafone Group and other network companies are providing provide slightly differentiated services. This differentiation is helping the Vodafone Group Plc Company to generate better results accordingly. Shifting into this market structure has led Vodafone Group Plc Company to maximize their products to a greater level accordingly. 
Considering the historical market of the Oligopoly Market, it can be observed that whosoever companies have worked under this structure, these companies and business firms have led the business firm to grow accordingly. 
The main features of the Oligopoly Market are as follows-
1) Few Firms with Large Market Share- The first feature of the oligopoly market structure is that under this business structure, there are very few firms that are dealing in the market; however, they consist of the highest market share accordingly. Such power of price and other related aspects have generated a better financial structure for the business firm (Huang et al. 2021).
2) Interdependence- Having a limited number of firms in the market, it can be observed that any changes occurring in the business structure of Vodafone Group Company will have a significant change in the competitors accordingly. As a result, it can be observed that such interdependence increases the power and wealth of the Vodafone Group Company effectively. 
3) High Barriers to Entry- In this market structure, there are very less firms that operate and fulfil the needs and requirements of the customer and its associated people. Therefore, it can be generated that Vodafone Group has provided such effective services to its customers and clients that have improved the business structure to a greater extent (Huang et al., 2021). In addition, brand loyalty and high start-up costs also lead the new firms to avoid entering such a market for better results accordingly. 
Following the above analysis and features, it can be observed that the business structure of Vodafone Group has been effective over the period. In addition, the decision of the business firm to shift from shifting of oligopoly market to a monopolistic market has led the business to have better results in their business structure. In addition, the telecom sector has made this decision has led the business economy to grow and survive in the market economy for a greater period accordingly (Marks et al. 2016). A limited number of players in the economy have prevented Vodafone Group Company from ensuring that its services are the most effective ones. 
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Different market structure optimism: 
a) In regards the previous market structure of Vodafone Group Company, i.e. oligopoly market structure, enabled the business firm to have better economic benefits and compete with the competitors most smoothly. It can be observed that working in such a structure has enabled Vodafone Group Company to control the prices of the services and network accordingly (Marks et al. 2016). Shifting to another market structure and changing the structure as a decision is observed to be optimal for the business growth of Vodafone Group Plc Company accordingly. 
Understanding the dynamic changes occurring in the economy of the UK, Vodafone Group Plc Company have led the business firm to improve their economic benefits and build greater structure in the business firm accordingly. Hence, it can be clearly said that the operation of Vodafone Group Plc Company towards the different market structures was optimal for this firm accordingly. The benefits being gained by Vodafone Group Company from shifting from oligopoly to monopolistic market structure are as follows-
· Competitive Advantage- It has been observed that it was easier for Vodafone Group Plc Company to generate an effective competitive advantage due to changes in the market structure. This gaining of the advantage has been generated through the aspect of a limited number of firms in the market structure and accordingly having high entry restrictions to the firms. Such advantage guides the business in the right direction to attain the best success and generate better results by ensuring all changes are adapted accordingly (Marks et al. 2016).
· Efficiency- Due to changes in the market structure, it was easy for Vodafone Group Plc Company to determine better profit margins in their business structure. In addition, the business firm's operations have also been increased, due to which the business firm was able to generate effective efficiency in their business operations to a greater extent. The services provided by the business firm to the customers were improving accordingly (Baye and Prince 2017). Such efficiency build confidence in the employees to improve their operating activities and ensure greater results from the same accordingly.
· Barriers to Entry- Being in the oligopoly market, the business firm enjoys the benefit of entry barriers. However, shifting the market structure has led the business firm to generate productive services for its customers that will help the customers only purchase and avail the products and services from Vodafone Group. That will reduce the competition from the market accordingly. Reduction in competition will help the business firm to attract larger number of customers. Further, this has led the group to generate better results accordingly. 
b) Suggestions for government interventions 
According to the current business structure of Vodafone Group Plc Company, it can be observed that the government intervention will lead the market structure to be more efficient in their business operations (Baye and Prince 2017). Further, it can also be observed that the business firm needs to comply with all the regulations and guidelines to ensure that their business firm will get the maximum market share. Some of the benefits that will be gained by the Vodafone Group Plc and the telecom sector are as follows-
· Stabilizing of Prices- The feature that Vodafone Group Plc will gain over the period through such government intervention in the economy is prices will be stable. It can be observed that through prices stable, the demand for the network of Vodafone Group Company will increase. It will lead the business firm to increase their supply by adding some recent advancements considering the technology accordingly.
· Social Welfare- Business firms involved in the social welfare process lead the business to improve the activities of corporate social responsibility. However, it can be considered that government intervention in the economy will help generate effective results (Huang et al. 2021). This increase in the social welfare activities will enable the business firm to improve their services most effectively. 
· Public Goods- Through the government intervention in the economy, it can be generated that it will be easy for Vodafone Group Plc Company not only to provide effective services but along with that the company will be able to get many benefits that will help them to survive in the market for a longer period. Through these public goods, the government's intervention will bring stability accordingly. 
· Limit the Monopoly Power- According to the structure of Vodafone Group Plc Company, it can be generated that the intervention of the government authorities and bodies will enable the companies to avoid being in the structure of a Monopoly. It can be concluded that limiting monopoly power will lead the business organizations to have similar prices for the similar products being developed (Huang et al. 2021). Further, Vodafone Group will get many benefits through the aspect and approach of government intervention, and the society will get benefits. 
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