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My idea stemmed from the expansion of something I had previously created. Using a Christmas advert to create a build up to a Christmas market event which would serve both the public and the Help for Heroes charity as well.

This idea needed to have a proper timeline and strategy in place, with different elements being released at various points in time, leading to the final event like breadcrumbs. My project consists of a teaser reel, an advert, merchandise, press release, charity fundraising boxes, real life stories (inspiration for the event), an app/game with an advent countdown to the event and finally the actual market, to take place in Carnaby street, London.

I chose Carnaby street because it is both close to a large John Lewis store but also, it’s a well-known street which celebrates events such as Christmas, New Years and even Pride month, the retailers, bars and restaurants will be included in these celebrations.
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Carnaby Pride 2022 (Carnaby, 2022).

So how could I use Transmedia in conjunction with my ideas? “There is no one single source or ur-text where one can turn to gain all of the information needed to comprehend the Matrix universe” (Jenkins, 2007). Using multiple platforms, I can tell different elements of my story with them all leading to one main purpose using my chosen hashtag #MilitaryMan. Each platform benefits different audiences, the game/app is targeted at a younger audience, immersing them into the story as if they’re the child in the advert, the advent calendar found in the app gives children something to look forward to, with the intention of them informing their parents of the countdown creating intrigue. The merchandise targets mainly our younger audience again but also may appeal to collectors or retired veterans as well. Our advert targets the entire nation, it introduces the entire story, with Instagram targeting the parents and young adults, directing them to Help for Heroes real life stories as well as giving families a chance to share their own stories and using our hashtags to create awareness. The press release not only notifies the public of the upcoming Christmas Market it also alerts small business owners of an opportunity to book a stall for the market, and to have some incredible exposure on a very busy street, with thousands of customers, whilst also getting involved in fundraising by displaying the charity boxes on their stalls. Our charity boxes promote fundraising throughout the lead up to the event, with them being displayed in the shops on Carnaby street, showing the date of the event and a QR code for card holders.

Having looked back at various Christmas adverts I discovered that there have been multiple occasions where the Christmas advert partners with or links to an event of some sort. Sainsbury’s 2014 Christmas advert was based on the historical events of the 1914 Christmas Day football match, they also partnered with The Royal British Legion who support members of the Royal Navy, British Army, Royal Air Force, veterans and their families.
Marks and Spencer created an advert involving Paddington bear and an intruder which was released (November 2017) the same year as the new Paddington 2 movie was released (January 2017), which is the story of a mysterious man who steals an antique book. 
The latest John Lewis advert was in partnership with Action for Children and Who Cares? Scotland. This was followed up with a video showing the story behind the advert and, they created stickers for Instagram so users could show their continued support, like my idea with a hashtag.

At Christmas time people love to visit Christmas markets, it gets people into the Christmas mood and brings people together. It also benefits many people in different ways, veterans, independent businesses, and the general public as well. It’s an opportunity to come together, find something special for a family member, have a great family evening and support a great cause.

Looking over everything I created for this event I feel that my idea would have a real chance of succeeding were it to be set in motion, given the strong evidence of Christmas adverts being used to raise awareness, there’s no reason it can’t go a step further and have an actual event for the public to attend.
Considering my strategy, I am happy overall with what I created, however I have considered now whether a market for just one day would be as effective as one set up for a week, so this would be my only change to my idea. If the market is in place for an extended period it would likely be more successful because of the extensive set up required, it would also offer the chance for people outside of London to find a more suitable day where they could travel to visit the market, bringing in more custom and therefore, creating more opportunities to raise extra funds.

I also considered my teaser trailer, John Lewis had a man dragging a tree on a skateboard, which didn’t give away the advert story, but still had continuity with the skateboard. Thinking about this, I considered a short clip of the John Lewis store presenting a new item. A well-lit stand with lots of boxes and a ribbon in front of them. It would be the unveiling of the toy soldier however, I don’t want the entire soldier to be shown, so the camera would slowly track with an employee walking along the shop floor, showing their feet close up, when they reach the stand, the base of it can be seen in front of them, the camera slowly tracks up towards a ribbon, the boxes are out of focus in the background and some large scissors are seen entering the shot, cutting the ribbon and then fading to black, presenting the date of the Christmas advert and a hashtag showing ‘#ChristmasIsComing’.

In conclusion, I feel I understood and managed this brief well, I found it very exciting to create and thoroughly enjoyed experimenting with the creation of the app. I enjoyed thinking about the marketing approach to this, which is something I felt I had a bit of a flare for, and so found something new to sink my teeth into and get creative with. This pushed me out of my comfort zone a little because I did initially struggle with the multiplatform concept, but once I had a chat with my tutors and my idea began to germinate, I was sucked into this story world with so many possibilities.
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Happy Pride Month! June is the time to celebrate
the LGBTQIA+ community with parades and events
in many areas across London and other cities. To
mark its 50th anniversary, Carnaby is no exception.
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