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	Student Number
	2433717
	Student Name
	Dwayne Myers

	

	Website Chosen 
	 Suited Cars

	Insert hyperlink to website
	https://www.siutedcars.com

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
The web site loads up sufficiently. I observed that it took above the average time it takes for a website to load. As you select or click on the website address providing you have a good internet connection then it shows up more than less after a few seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes the web site does contain sub pages.{home, gallery, services, FAQs, contact} By navigating the pointer on the screen of a laptop or using the mouse on a computer, navigate around the screen to select appropriate tabs within the website. Located at the top right side of the page. Using a android device it shows up with three line at the top right side of the screen.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes you can contact suited cars by their mobile number: 07761716981 
The email address is ​info@suitedcars.com


	Question 1d - What improvements could be made to the usability of the website?


	Contain less sub pages, Q codes could be more helpful on the web page.
Maybe a possible change of colour scheme and more animation. 
Jongmans et al (2022) identified three key aspects of user experience on a website

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
There seems to be a slight difference comparing the mobile device to the computer, the layout will mainly show up better on computer than mobile phone due to screen size. From my observation on the mobile device the Astin Martin shows up fully whilst on the computer it  shows up half the size.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The web site is quite capturing, it uses imagery to attract the reader or observer, colour capturing attention as the colour scheme they have chosen for the vehicles they have chosen to promote the website is a choice of colour  many are attracted to. Mainly car enthusiasts.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I can’t see a chat bot on the web site but it would be good if there was some sort of chat bot.


	Question 2d – How effective are the social media links on the website?


	Answer: They are effective as they link you straight to their Facebook accounts and Instagram profile.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
They have detailed imagines of vehicles with what work they offer besides each image as you scroll down. Also in the title explains what they can offer to be done.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer reviews are available if you click on the home button on the website then scroll down, you I will see a lightly purple box with reviews. They seem up to date as you can leave a review on line.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the type of vehicles they have chosen to select for there promotion makes a statement of higher quality. Yes if a family member for a friend thought about uplifting their vehicle  cosmetically then id recommend this site.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: from what I can observe the prices are based on contacting the company through website or their contact details found on their site and asking for a quote. I can’t answer if the prices reflect the quality of services as I don’t have information to comparison.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car & Vehicle wrapping.

	
	2.Vinyl wrapping

	
	3. Custom vehicle

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes from my google search I found this website to show up second in the list above.

	Section 5 – 



(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	
· When navigating around social media, direct marketing provides for businesses and 
· other brands a number of advantages.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I think I would add a q code for customers and that would lead customers to direct prices for specific models of vehicles.




Reference List 
	https://www.suitedcars.com/

Kotler, P., Armstrong, G. and Opresnik, M.O. (2018) Principles of marketing. 17th eds; global edition. Harlow: Pearson.

Instagram offers a major platform to millennial users who may not watch traditional television advertising or listen to radio ads. (Israfilzade &Babyev, 2020)







