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Executive Summary
In the current report, thee effect and benefits of digital innovation in any retail sector has been illustrated with some suitable set of evidences. In case of a retail sector, this innovation of technology can also increase the competitive advantage and sustainability. Digitals skills implementation among a workplace requires a proper guideline to use in order to smooth the works. Developing technical skills among a workplace is an essential aspect which helps to increase the production, quality of services and decrease the load of work for the employees. In   case of a retail sector, this innovation of technology can also increase the competitive advantage and sustainability. the technology innovation in case of a retail sector helps to increase the production and sustainability of the concerned retail company. In case of the UK, the leading e-commerce companies such as Amazon, Alibaba and many more and introducing the big data system plan and artificial intelligence (AI) in their company and increased their production and customer outcome.’ Hence it can be concluded that there is an utmost need of introducing digitals skills. However, the introduction of digital skills may not create a harmful impact on the personal development. 

Table of contents
Introduction	4
Methodology	4
Finding	5
Current scenario of digital skills in retail sector of UK:	5
Analysis	6
Development and practical application	6
Impact of digital skills and professional practices in UK retail sector	7
Conclusion	8
Recommendations	8
Reference list	10




[bookmark: _30j0zll][bookmark: _Toc512216810]Introduction 
Developing technical skills among a workplace is an essential aspect which helps to increase the production, quality of services and decrease the load of work for the employees. In case of a retail sector, this innovation of technology can also increase the competitive advantage and sustainability. Digitals skills implementation among a workplace requires a proper guideline to use in order to smooth the works. On the other hand, in case off a retail sector, the quality of services to the customers such as offering new products, payment receipt, provided online payment option and others can be easily conducted by the strategic implementation an innovation of technology and digital experiences. Thus, in it is essential to build a strategic and operational plan in the workplaces in order to deliver quality of service and improve the production, and sustainability among the organisation. In the current report, thee effect and benefits of digital innovation in any retail sector has been illustrated with some suitable set of evidences. 
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In the current report the author has developed a secondary study in the benefits and importance of digital innovation and developing digital skills in a workplace. In order to achieve effective and reliable data for the study the author has chosen the journals and articles since 2014. This has helps the author to get the recent and unbiased data and information which has incorporated throughout the concerned report. Thus, in this way reliability of collected journals and articles has been tested by the author during the course of study. Along with this the validity of the collected journals is also tested by critically analysing the abstracts of those research works to get appropriate evidences. For this reason, the author evaluated about 43 journals and selected 10 journals among them. At the end the entire report is conducted by the author by taken the supportive information which helps to conduct an evidence based practices. With the help of these evidences the author has developed own analysis and provided a set of recommendations based on the current practices. Thus, in this way the author has tested the authority for the current report. On the other hand, in case of statistical data that have been collected from the electronic databases are also evaluated in the similar manners. Along with this, no data have been collected from any commercial sites (Singleton et al., 2016). All data are taken from academic and governmental sites of the UK. The entire analysis is thematic and has conducted with the supportive statistical evidences. 
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[bookmark: _Toc512216813]Current scenario of digital skills in retail sector of UK:  
Skilled workers and especially digitally skilled workers are on shortage in the UK retail sector. As stated by Rhodes (2015), nearly one out of five individuals who are digitally skilled chose retail industry as their preferred career. On the other hand as stated by Youngs (2016), the retail sector needs to create clear progressive routes, improve its image and thus provide opportunities to use technology dependent skilled workers at a higher level of retail career to both graduates and undergraduates. As opined by Klaiber et al. (2014), the online shopping sector represents roughly 14% of total revenues churned out by retail sectors all over UK. Based on the current statistics it can be found that, retailers face a challenge of meeting the demands of tech savvy customers thus providing an “omni-channel”experience in shopping with a blend between offline and online offers.
Similarly it can be stated that many retail sectors all over the UK are in need of 56% of employees who have highly developed digital skills. As opined by Cox et al. (2016), use of digital skills in retail sector with special reference to big data harvested from the scheme of customer loyalty along with online activity plays an important role in marketing products that ultimately leads to boosting of sales. As supported by Ekinci et al.  (2016), retail sector has been on forefront of using digital skills related to big data scheme that have been used as important information. Similarly as opined by Mackay et al. (2016), big data use has helped retail industry to weather down the effects of recession in UK by making use of information gleaned by analysis of data in order to boost efficiency and revenues of supply chains. However as argued by Li et al. (2016), application of digital skills in the retail sector at the earliest requires efficiently skilled digitally educated employees.
It has been observed, larger retailers are playing it big in the market by making use of new innovative techniques that are creating shift in way of meeting customer’s demands. As opined by Thom and Mackay (2015), it has been stated that the shift created has changed the marketing strategy in order to incorporate an increase in focus on business data. As stated by Cacciolatti et al. (2017), integration of hardware for example use of beacon technology, virtual browse and order service till hubs is forcing retail sectors to recruit managers and employees that can make use of digital skills to deliver excellent customer services. Findings from secondary research also stated that use of technologies in-store are also in a need of diversification and a high level based on skills while working on shop floor. As stated by Hajirahimova and Aliyeva (2016), the opportunity within retail sector to tap and use big data is well known. Alternatively as critiqued by Rhodes (2015), finding an employee with well developed digital skills amidst the scenario of digital skill gaps in UK is time consuming. From various sources, such as online published articles and blogs it has been found, that recent launch of Apple Pay within the UK has introduced numerous options for payments in retail sector.



Figure 1: Methodology
(Source: Created by author)
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As per the theory of Substantive Theory by Andrew Feenberg, the functionality of a workplace depends on the feasibility of technology innovation of the organisation. According to Klaiber et al. (2014), the technology innovation in case of a retail sector helps to increase the production and sustainability of the concerned retail company. In case of the UK, the leading e-commerce companies such as Amazon, Alibaba and many more and introducing the big data system plan and artificial intelligence (AI) in their company and increased their production and customer outcome.’ As opined by Rhodes (2015), this is known as digital literacy and Marc Prensky has named it as the digital immigrant and ‘digital native’. However, Youngs (2016) argued that in the practical implication of these aspects many retail sectors responsible for huge loss of employee. In case of the UK, due to rapid digitalisation among the retail industries, the country has lost 2.3% scope of employment in 2017 (Resnick et al., 2014). 
Along with this, there is not such provision to engage the senior employees among a company in order to retain the knowledgeable and skilled employees. Cacciolatti et al. (2017) stated that, in order to implement the effective digitalised workplace, the retail sectors can incorporate plans to provide training and practice the existing employees to perform works by digital methods. Thus, in order to improve the business pattern in the UK, the government, and the parliament have incorporate the Digital Skill Committee (DSC) to look after the digital business innovation in public and private sectors of the country and about 750,000 workers have been provided training to know the basic digital languages (Singleton et al., 2016). According to Cox et al. (2016), the retail companies such as Ample Bosom or Hawes & Curtis are geared up for new digital projects and they are also providing training to the developrs to implement such Hadoop projects. These are AngularJS, JQuery, JavaScript, RWD, HTML 5.0 with CSS 3.0 along with Oozie, Flumem, Sqoop, Sqoop, Hive, or MapReduce. 
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The main impact of the digital skill in a workplace is the increase of production. As opined by Li et al. (2016) that, with the help of proper innovation of digital technology the production time can be lower along with the quality of those products can be increased. In case of a retail sector, this innovation of technology can also increase the competitive advantage and sustainability. As supported and commented by Ekinci et al. (2016), the digitals skills implementation among a workplace requires a proper guideline to use in order to smooth the works. On the other hand, in case off a retail sector, the quality of services to the customers such as offering new products, payment receipt, provided online payment option and others can be easily conducted by the strategic implementation an innovation of technology and digital experiences. 
However, it has been noticed that, with the help of proper digitalisation in the company, the Ample Bosom retail store has achieved about 23.62% revenue in 2016 which can be followed by other SME retail companies of the UK (Singleton et al., 2016). On the contrary Hajirahimova and Aliyeva (2016) argued that, in order to achieve rapid production, revenue and competitive advantages, any retrial company can take precaution for the fraudulent activities and loss of employment. Thus, with the effective implementation of proper digitalisation a retail company can achieve sustainability in national market. 
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Hence it can be concluded that there is an utmost need of introducing digitals skills. However the introduction of digital skills may not create a harmful impact on the personal development of the candidates related to presentation of proper sales pitch. Similarly it can also be concluded that there is a lack of digital skill gap among employees of older age. Similarly it can also be concluded that new digital skills requires up-to-date IT skills. Hence based on an overall conclusion it can be easily stated that the opportunity to develop and implement digital skills should be promoted within the retail sector in order to provide unblemished and impeccable customer care service skills.
Hence it can also be concluded that currently UK is facing shortage related to skills in digital arena and is thus making amendments to meet the gap of skills in the genre of digital technology. It can also be stated that use of digital skills would increase scope of employment not only in retail sectors but also in sectors such as art and architect. In that context it is easy to conclude that there is an utmost need of making a proper market analysis of existing digital skills and identify the gaps and fill them in order to mend the issues related to lack of digital skills.
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Based on the above research report it can be easily stated that there is a clear threat on shop floor workers. It should be stated that improving digital skills of worker on the shop floor may infringe their selling ability. So based on that it should be kept in mind use of technology should not overlap the sales skill of employee. Based on the finding of skill gap among older and experienced employees regarding the digital field, it could be recommended that employers of retail sector can make use of proper training sessions.  
It could also be recommended that it is important to modernize the system of education from an early stage. As influenced by Cox et al. (2016), it should be made sure that European youngsters who are in search of a job should be well equipped with right work skills.
Educational institutes such as schools and colleges should look up to students and track their use of digital technology. With respect to that it could also be recommended that more investment is need to ensure proper training is given to individuals getting trained and giving out training to ensure digital skills knowledge being spread adequately in a workplace. As influenced by Mackay et al. (2016), it is essential to promote learning of coding and related computer programming language among all levels of individuals to ensure proper acquirement of digital skills at an early stage. This in turn would help in coping up with work related demands of implementing digital skills.
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