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The report aims at discussing the importance of cultural awareness in the hotel industry. The report will be regarding China as the country example. The report will also discuss a cross-cultural theory to understand cultural differences between the UK and China. The adoption of foreign culture among the department will also be discussed along with dos’ and don’ts’ for the staff while managing international guests. 
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Figure 1: Hofstede’s Cultural model
(Source: Hofstede Insights, 2022)
Power Distance: power distance describes the fact which says the society is unequal. The power distance describes the culture towards the inequality among people. As the United Kingdom ranks at 35 this implies that the UK thinks any inequality among the people should be eradicated. In this regard China stands at the position of 80 which implies that the society has a belief in the inequalities among the people and it is alright for them. In this the subordinate and the superior position is given due consideration and importance (Jandit, 2016). The authority of superior and inequality among people is polarised.   
Individualism: Individualism determines the level of interdependence which the society keeps among its people. In the society regarding individualist society, the people are aimed to look after them and only their family. China ranking at 20 is quite a collectivist society and culture which means that people of society belong to groups which take their responsibility in exchange of loyalty from them. In this regard China ranks at 89 which imply that the people of the UK are the most individualist and people who believe in being private (Moran, 2018). In the UK people are more likely to find purpose in life from an early age.  
Masculinity:  masculinity determines whether the society is driven by success, accomplishment and competition or not. The low score in this regard showcases the value in the society of care regarding other people as well as quality of living. With a score of 66, the UK is greatly inclined and determined toward success. With the same score of 66 China is equally driven for success. The Chinese make sure they work efficiently and they sacrifice many aspects for it as well. For them work and success is very important in order to live a happy life. They even sacrifice their family in order to attain a successful life. Chinese people care a lot regarding their exams, score and rank as it determines success (Timm, 2011).     
Uncertainty avoidance: this aspect determines to the degree to which the people of culture feel threatened by uncertain situations and make belief to avoid these situations. With the score of 30 that is low with regards to uncertainty avoidance (Hofstede Insights, 2022). Sticking to the laws as well as regulation could be changing in order to suit the actual situation of life. Chinese are quite alright with the aspect of ambiguity. Furthermore, their language as well as ambiguous meaning is common. With a score of 35 the people of the United Kingdom are happy throughout their day and happy to keep their life going as it gets along. It depicts that the British are quite comfortable regarding ambiguous situations. There are not as many rules in British society.   
Long Term Orientation: this aspect describes how the society will have to maintain relation with its past whilst dealing with the issue of the future. With the score of 51 in this regard, a dominant preference in the culture of the UK could not be determined. China scored at 87 in this regard, which means that China has a culture which is quite “Pragmatic”. The people of China believe that the truth relies on the very much scenario, time. They depict the capability of adapting the tradition quite conveniently (Hofstede Insights, 2022). 
Indulgence: the degree to which the people attempt to control their desire as well as impulse established on the manner they were raised is known to be indulgence. With the score of 24 it is concluded that China is a retrained society which implies that they do not put much emphasis on leisure time. With the score of 69 it determines that UK culture is quite “indulgent” (Balicante et al., 2018). 
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The department such as housekeeping will have to be provided with an intense understanding of foreign culture as they thoroughly interact with and work for foreign guests (Cooper and Wahab, 2007). The front desk staffs are also significant. As there are a large number of people who communicate with them, they must have knowledge of foreign cultures such as China (Rao, 2019). This will help in enhancing the service to the Chinese guests. The HR must recruit people that have communication ability to understand as well as speak Chinese with accurate behaviour as well as norms. Restricting the act that could be contradictory to Chinese culture which can make the Chinese guest offensive should be avoided. Learning cultural values as well as manners will help in enhancing the service (Mayland et al., 2020).   
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	Do’s
	Don’ts

	· Attaining knowledge regarding the culture of China and its tradition.
· Understanding the lifestyle of Chinese as well as their preferences will help. 
· Altering the process of service and being careful regarding practices which might offend Chinese (Zhang et al., 2021). 
· Obeying to the acts which are preferred by the Chinese
· Understanding their cultural needs such as food and manners of serving food and so on. 

	· Using action that is restricted in Chinese culture
· Greet by shaking hands but by bowing.
· Not maintaining the sanitisation and hygiene. 
· Making fun of their features. 
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It could be concluded that China is a country whose culture is quite sensitive. The report has used the Hofstede model in determining the cultural difference among China and UK. It was assessed that the Power Distance and Long term orientation of China is quite higher than the UK. Efficient training regarding cultural knowledge will help the department of hotel in being efficient with Chinese culture.   
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