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[bookmark: _Toc72191600]Blog 1:
[bookmark: _Toc72191601]Introduction
In this part, the researcher determines to emphasize the advantages and disadvantages of different approaches used in qualitative research methods. Hence to identify an appropriate approach with demonstrating validity to investigate the selected research topic in the spectrum of research methodologies.
[bookmark: _Toc72191602]The research problem and question
In Bangladesh, multinational companies (MNCs) operate the business with aggressive marketing policy including lower prices, eye-catching product packaging, and advertisements  (Andalib & Halim, 2019). Hence, the difficulty becomes more extreme for SMEs to continue their business (Hossin, et al., 2018; Financial Express, 2021). Therefore, the research problem would be followed the following research questions:
· What are the factors affect SMEs’ business?
· What strategy will support SMEs for sustaining in such a competitive business environment?     
[bookmark: _Toc72191603]Advantages and disadvantages of different approaches
There are five approaches in the qualitative method including narrative, ethnographic, grounded theory, Phenomenology, and case study are commonly used in qualitative research (Creswell & Poth, 2018). The advantages and disadvantages of the approaches are following: 
[bookmark: _Toc72191604]Narrative approach
The narrative approach is a mode of inquiry that enables a researcher to examine, understand and observe participant’s culture, experience, lifestyle, and personal identity from individual stories which is a significant foundation of primary data collection (Monrouxe, 2009). The advantage of this approach facilitates the rich description of the participant’s experience and explores the principle meaning of stories, unfolding sequence of events, and important themes of live experience (James, 2018). Monrouxe (2009) stated, in this approach researcher able to gain inside of the participant’s life because a build-up relationship between researcher and participant provides ways to gain useful information. Consequently, the researcher becomes flexible to construct useful data in chronological order that important regard to the analysis. However, Creswell & Poth, (2018); Denzin & Lincoln, (2007) also revealed, the narrative approach is challenging because the researcher must collect perfect and extensive information about participant hence researcher must have a clear understanding of the contributor’s life stories in the contest of data emphasis in a correct manner. Although narrative approach reasonably appropriate for the research in the health sector but not as much as with the business research (Chan, 2009).
[bookmark: _Toc72191605]Phenomenology approach
The narrative approach collects data from single individual biography whereas the phenomenological approach discovers a concept of phenomena in common from the number of individual’s autobiographies and lived experiences (Denzin & Lincoln, 2007). The communal advantage of this approach is to gain the ability to justify the issue that is common on several individuals because of consuming number of participant’s data or live experiences is identical on a phenomenon. Additionally, this approach is more acceptable in the business sector for developing a new theory because attach individual’s natural data by depth interviewing (minimum number of 5 to 25 participants) already have experienced issues (Anderson & Spencer, 2002) such as product or service’s quality-related issue. However, this approach is more time-consuming while interviewing different personnel, particularly in a business context has a lack of validity and reliability as different interviewee’s concepts change over time (Easterby-Smith, et al., 2012; Sandelowoski, 1993, p. 2). Therefore, it becomes difficult to analyse and interpretation of data for a specific investigation in a targeted period.  
[bookmark: _Toc72191606]Grounded theory approach
A theory is desired to be developed to describe phenomena base on the real experiences or behavioural procedures of people. (Creswell, 2013). According to research’s topic SMEs sustainability, the researcher has needed to identify factors effect on changing customer buying behaviour for over a period by interviewing different consumer in a particular area. Hence, the core benefits of this approach will facilitate continuing this research. Creswell (2013) stated the advantage, the researcher does not need the specific knowledge for the specific factors that have a relationship with the behavioural progression to develop a new theory. This approach appropriate to gain advanced essential knowledge on facts and phenomena while intervening people to develop the future strategy and reaching exact outcome from the experience that had not be focused in-depth by the previous investigations (Harley, et al., 2009).
However, the researcher could have to collect a large amount of data to understand the facts accurately on consumer behaviour. Therefore, it can be difficult to manage data to develop an imminent strategy for SME sustainability (Bryant & Charmaz, 2020). Additionally, this approach is ineffective to test existing theory (Seidel & Recker, 2009).  
[bookmark: _Toc72191607]Ethnographic Approach
In this approach researcher directly observes on participant’s activities for a depth understanding of their reacts and behave in an actual environment (Creswell, 2013). The benefit of this approach in a business context is to discover the awareness is more to observe than interrelate it because of identifying customer dissatisfactions and unmet needs (Comi & Whyte, 2018). This approach is just more than a depth-interview to gain consumers inside for discovering future demands and expectations. Hence create opportunities for the marketers to target potential clients and develop new products on unmet desires (Slutskaya, et al., 2018).
Conversely, the common disadvantages are to create an approachable environment for the interview and having the right person could not happen if targeting wrong or stranger participant, the difficulty of managing time with the contributors, and maintain large expenses (Palmer, et al., 2018). Another issue is media grounded such as virtual media that disconnect people from face-to-face social assembly therefore infrequently gather or could misleading data about the social environment (Ghaill & Haywood, 2015).   
[bookmark: _Toc72191608]Case study approach
In qualitative research case study approach uses to understand the comprehensive and complex involvement of individuals in a particular context (Creswell, 2013; Rashid, et al., 2019). Particularly, in a business context, this approach uses to investigate a specific issue in a particular business environment (Dul & Hak, 2008, p. 21) such as the challenges of SME entrepreneurs in Bangladesh. The core advantage of this approach is to collect data from participant’s observation uses to generate real-time strategy in the business context (Dul & Hak, 2008) because the facility of focusing in-depth to identify the connection and progression of issues discover an approach to separate the complexity (Frelin, 2015). Moreover, the researcher may turn the contributor’s opinion to the facts that affect business (Rashid, et al., 2019) for upgrading upcoming strategy. 
Nevertheless, participant’s own unconscious bias can affect the case study approach’s reliability significantly (Hua, et al., 2013) as a result the revealed facts infrequently become unserviceable in real-time business scenarios.            
[bookmark: _Toc72191609]The spectrum of grounded theory approach’s methodology
The grounded theory approach is effective in the case to develop new theories (Creswell, 2013). As the selected research topic’s core objective is to develop a strategy for SMEs sustainability in a competitive business environment in Bangladesh, the researcher has decided to use this approach for the entire research. Creswell (2013) also added it is a dream process to generate a theory. Thus, start with the open code category to classify and record the variety of opinions (Hardman, 2012, p. 639). The researcher aims to select two different groups of participants such as SME’s entrepreneurs for the interview to collect data about their expectation on developing new strategy and interview customers to understand their respond (Sandelowski, 1993, p. 2-3) such as perception, expectation, and problem about the SME’s products (Nunkoo, 2016, p. 1). To analyse collected data to compare and comparison between SMEs entrepreneur and consumer hence qualitative data analysis (CAQDAS) package NVIVO and MAXQDA) would be used (Saillard, 2011, p. 1). As consequence, this process would help to develop a new theory for achieving the selected research aim. 
[bookmark: _Toc72191610]Validity of the approach
To be validated of data in the approach triangulation strategy would be followed. Therefore, the researcher would use moderators to ensure reliability (Sandelowski, 1993, p. 3) such as data would be reviewed by another researcher of UWTSD, select different participants from different division of Bangladesh to test and analysing similar data (Hardman, 2012, p. 636).              
[bookmark: _Toc72191611]Analysis the topic
The research topic is “Multinational companies become threats for the sustainability of SMEs in Bangladesh”. As the number of multinational companies operates aggressive business strategy in Bangladeshi market, Bangladeshi SMEs face extreme difficulties to sustain in such competitive environment (Chowdhury & Shumon, 2020). The past studies have been done about SMEs strategy, challenges, and extend in the global market. However, the threats from MNC, impacts of threat, and develop new strategy have not been done yet. Therefore, the researcher’s interest is to take this research topic for further investigation.
[bookmark: _Toc72191612]Conclusion
The different approaches of the qualitative method have different advantages and disadvantages are identified successfully in the above discussion. The grounded theory approach has been chosen for the further investigation of the selected topic to demonstrate and integrate the appropriate validity.   



[bookmark: _Toc72191613]Blog 2
[bookmark: _Toc72191614]Introduction
In this blog, the researcher examines the different qualitative methods to identify potential strengths and limitations for choosing an appropriate method for the designed research topic so that the preferred method will enable the researcher to discover the most possible factors that affect the Bangladeshi SMEs sector.  Similarly, research design and technique would be developed for the nominated research topic to collect and analyse data for achieving researcher objectives.
[bookmark: _Toc72191615]The strengths and limitations of different qualitative methods
According to Denzin & Lincoln (2007), there are three types of common qualitative research methods are contestant observation, in-depth-interviews, and focus groups use in research. The strength and limitations of the methods are following:   
[bookmark: _Toc72191616]Participant observation
This method enables the researcher to understand participant’s activities for collecting specific evidence conducting the chosen study in qualitative research (Kawulich, 2005, p. 2-3). Palsson (2007) stated the benefit of participant observation is to discover the natural reality about participant’s activities rather than they say. This benefits will help the researcher collect moderate data about consumer’s perceptions on SMEs and MNCs products. As the researcher has options to use this method unfolding participant’s cultures related to current choices, intentions, and positions that help to realise the future demand for SMEs and MNCs products (Gans, 2011). Magolda (2011) upheld the above strengths and added the researcher’s opportunity to have follow-up interviews for concluding the final data. Hence, explore the opportunity to highlight participant undiscovered events that support the development of new research questions (DeWalt & DeWalt, 2002). 
However, this method could be rejected to collect data regarding the trend of purchasing product of a specific brand like brands or products heritage as Kawulich (2005) illustrated the common limitation of this method is researcher may intend to identify and focus only participant’s own interpretations therefore wide social assembly could be ignored. As consequence, fractional justifications may be focused on a recent event as a substitute for entire details.
[bookmark: _Toc72191617]In-depth-interview
Depth interview enables a researcher to discover participant views on a specific scenario, an experience, and a program (Simoni, et al., 2019). The potential strength of this method is participants and interviewer closeness and relationship progress potentiality that facilitates to decrease personal bias and increase the credibility of data (Roller & Lavrakas, 2015). The researcher can use this friendship advantage to collect real information from SMEs entrepreneurs and consumers that would help to achieve the research aim. Similarly, the researcher able to observe the change in participant’s tone and word for follow-up questioning to achieve insight thought and attention on body languages. As a result, grip information can be upheld that participants did not want to disclose. Additionally, this method requires few interviewees to have potential insightful data (Cridland, et al., 2016, p. 1779). As a consequence, the study would be benefited by collecting only specific participant’s attitudes, consciousness, and inspiration related to SMEs and MNCs. 
[bookmark: _Hlk71244564]In contrast, the researcher does not want to use this method in his research as miscommunication like languages issue is the most common limitations in the method (Fryer, et al., 2011 p. 26) that may result in missing potential information and lead to participant’s bias (Simoni, et al., 2019). In this case, managing interprets time an additional obstacle to completing the investigation. Roller & Lavrakas (2015), also added, race and ethnicity could be another limitation if participant and researcher from the opposite race and ethnicity that is another reason to reject this method for this research.  
[bookmark: _Toc72191618]Focus group
This method takes in part with multiple individuals in a group for sharing their opinions, perceptions, and expectations on a specific subject (Stewart & Shamdasani, 2015). This is not only the most appropriate market research method but also has the potential strength to disclose the truth on customer’s perception, changing behaviour, and expectations. Therefore, the researcher can significantly rely on focus group analysis as this kind of source correctly reveals the interactions with the topic that need for the exploration (Morgan, 2010, p. 719) such as the factors that shake SMEs business. Additionally, refining individuals thought while relating or matching opinions one to others for understanding the circumstance that personal views and bias may be changed for the situation (Roller & Lavrakas, 2015).  
However, Roller & Lavrakas (2015), also indicated shifting opinion because they match with other participants may create difficulties to qualify data on a specific subject that would be the first obstacle to continue with this method. Morgan (2010) showed another potential limitation of this method is contributors may not be honest occasionally to express the real experience because of hesitation, the influence of any facts and not to oppose another participant (Pyo, et al., 2020, p. 11-12).  

[bookmark: _Toc72191619]Research Design and techniques
As the researcher aims to investigate SME challenges have been created by MNCs and develop a strategy for SMEs to sustain in such competitive business environment in Bangladesh, his confidence in the focus group method for collecting primary data. This method would be prompted to discover the realities interact with SMEs business prospects to meet the entire project objective (Stewart & Shamdasani, 2015).  
[bookmark: _Hlk64793728][bookmark: _Hlk64793977]Therefore, the researcher intends to arrange two different meetings and participants would be invited on researcher preference. Selected participants would be requested to attain focus group discussion by both mobile phone and email including an expected schedule for convenience (Cohen, et al., 2007, p. 117). First meeting with a group of Bangladeshi SME’s entrepreneurs to identify SME’s current strengths including technological improvement, skills workforces, and manufacturing facility (Wad & Harland, 2017) and boundaries including financial instability, lack of innovation, and extreme price war (Witt, 2019). The second discussion would be conducted with a group of local consumers to discover their changeable beliefs including awareness, issues, and prospects on SMEs (Bhaskar, et al., 2017). The meeting would be assumed for participating in different schedules, because collecting purposeful sampling with a carefully interconnected process from a focus group is the principal part of this research (Creswell, 2007, p.147).   
According to Krueger (2002), focus group interview design along with open-ended questions and knowledgeable participants would be invited in each group. The face-to-face conversation would be preferred though keeping option move to virtual (Zoom call) meeting if Covid-19 situation remains unsafe. Similarly, appoint an experienced mediator to assists technology like record the meeting and maintains procedures if the conference move to virtual as meeting conversations would be proposed to record by the audio recorder to further analyse. 
The analysing software NVIVO would be used to process all data because this analytic software enables researcher line by line coding to organise close reading, classifying the range of targeted themes and assessing the spectrum of themes for the comparison individual’s briefs that would help to develop a new strategy (Hall & Steiner, 2020). As consequence, the researcher would be able to clarify research problems and data gathering (Bazeley & Jackson, 2013). The analysis and reporting procedure will follow systemic analysis, verifiable procedure, and appropriate reporting system (Lee & Jang, 2014).

[bookmark: _Toc72191620]Conclusion
The most common three qualitative research methods including participant’s observation, in-depth interview, and focus-group strengths and limitations have been discovered. Focus group method strengths are more applicable to the proposed research subject to achieve the goals thus investigator preferred this method. Therefore, research design and technique would have developed based on a focus group prospectus for completing primary data collection and analysis.       
[bookmark: _Toc72191621]Blog 3:
[bookmark: _Toc72191622]Introduction
This final blog includes the eliminations of disadvantages and uses strengths to the proposed qualitative approach and method for incorporating with a qualitative investigation, data collection, and analysis plan. Identifying the potential strengths and restrictions of the analysis plan, and shows the relationship with possible validity, reliability and ethics. Moreover, displaying effective plan to avoiding negative features.
[bookmark: _Toc72191623]Grounded theory approach to the research topic
The grounded theory approach has been selected after justifying variable disadvantages and examiner’s ability to perfectly cope with the advantages to the research. As the disadvantages mention (blog 1) the concern of dealing with large data and ineffective to test current theories. Firstly, the analytical software NVIVO would be used to supports the researcher in managing all data. Hall & Steiner (2020) opined, this tool assists a researcher to organise text data with the code to systemic reading that makes it easier to deal with a large amount of data. Moreover, the tool also helps to visualise statistics data with a number of charts and graphs for having more sense (Kennedy & Allen, 2017). Secondly, using a coding system like open coding, axial coding, and selective coding for enhancing simpleness to identify the set of themes, interconnection of recognised themes, and additional thought related with the principal category would assist to generate new theory instead of verifying existing theories  (Seidel & Recker, 2009).   
Similarly, the benefits of gaining vital knowledge perform an interview with SMEs entrepreneurs and consumers would support the researcher to identify potential factors that affect SMEs, identify the relationship between the capability of SMEs entrepreneurs and the changing consumer’s behaviour. As researcher does not have specific knowledge on factors that affects SME’s business (Harley, et al., 2009). Despite a lack of specific knowledge on the researcher area, using this approach researcher would have the opportunity to incorporate data from both entrepreneurs and consumer’s prospects to generate a new theory (Wuelser & Pohl, 2016).
[bookmark: _Toc72191624]Focus group method to the research topic
In the grounded theory approach focus group method would be used to collect primary data for the entire project. To avoiding limitations such as unstable opinion and lack of participant’s confidence (blog 2), firstly researcher would have recorded all conversations to categorise the facts that might change an individual’s opinion that would help to analyse the connection between the facts and the core concept (Selman, et al., 2018). Secondly, participates would be assured with written consent before started the discussion that all similarities and differences with one to another individual in honest opinions are impartial (Cole, et al., 2015). Therefore, the lack of self-confidence and the personal bias possibility would be mitigated (Roller & Lavrakas, 2015). 
Equally, the strengths of this method (blog 2) enable the researcher to gain participant’s insights expectations (Nyumba, et al., 2018). This strength helps to discover the essential realities that have strong interconnection between factors that affect SMEs and proposed a plan for developing a SMEs-friendly strategy.
[bookmark: _Toc72191625]Data collection
The primary data collection planed from two focus groups (blog 2), each group would have selected 5-7 participants (age between 20-50 years) for the face-to-face interviewing and discussion with written consent (Krueger, 2002). A frequent process of data gathering and investigation would be used to generate a theoretical clarification on consumer behaviours and SMEs’ business nature in the Bangladeshi business environment. The research would be followed the grounded theory approach to develop a framework for discovering the facts that impact SMEs and consumer’s expectations (Harley, et al., 2009, p. 99; Seidel & Recker, 2009). 
[bookmark: _Toc72191626]Analysis the plan
According to Harley, et al. (2009), ensuring to record every important information from the focus group interviewing is a key procedure for successful data collection and analysis. The data management tool NVIVO (Blog 2) would be used in order to classify data using code with a mind map in different themes incorporating broad topics with research purposes (Hall & Steiner, 2020). Harley, et al. (2009) suggested, every new theme with a similar sense would be combined together as a model. The developed model would have conducted through justification to integrate for a theoretical framework. The established framework would be the final creation of the research to describe the core themes of data and consider for distinction.
[bookmark: _Toc72191627]Strengths of the plan
The most significant strength of this plan is to manage enormous data in an organised way using NVIVO. Similarly, NVIVO analysed data is reliable and valid because analysed data can be examined and track the start to end process (Johnston, 2006). Another strength is the high dependability of this plan as clearly shows why, how, where the data would be collected hence other researchers would able to follow the choice track. This benefit is also greatly connected with data reliability and validity of the sample of data retest similar result would be repeated (Thomas & Magilvy, 2011, p. 153-154). The final strength of the plan is having diversity in the both groups of participants because ensuring the different characteristics of participants from both vendors and buyers (Rosea & Johnsonb, 2020). Rose & Johnson (2020) also showed the validity of this advantage is addressing the issues from both groups and comparing the analysis with others to ensure the data reliability. 
This analysis plan does not have any ethical issues as all participants would be respected as a principal source of data for this research practice. Similarly, they would be informed earlier with having options to read, understand, and reject. Finally, once participants will be agreed with the activities and purpose of the interview, they need to sign the consent to participate (Orb, et al., 2000).
[bookmark: _Toc72191628]Weaknesses of the plan
The weaknesses of this plan according to Orb, et al, (2020) firstly, inability to maintain equal share and fairness while interviewing a group of people because of incompetence to calculate the time of speech and equivalent questions for each individual despite having freedom of speech. Secondly, selecting participant process would be completed by the researcher. Therefore, the researcher’s decision is final on who will participate in the focus group in terms of social ethics that also be a downside of this plan (Cole, et al., 2015). The final weakness is coding data because the researcher will code in different dialogues for making sense with the core concept that might not be stated as a similar sense of participants (Shaw, 2011). Despite the weaknesses, this research’s reliability and validity would have not affected because of not having a direct effect on the final result, the procedure of interviews conducted each ethical principles and both researcher and participants are agreed to practice (Anderson, 2010).
However, the researcher has planned to reduce the negative features by providing a one-by-one speaking opportunity, targeted 20 people for each group and randomly select 5-7 of them for the final, and read all statements to avoid misconception of any data (Ayala & Elder, 2011).
[bookmark: _Toc72191629]Conclusion
The descent of appropriate and variable approaches and methods for the proposed research topic have been shown above with the connection to qualitative research, data collection process, and data analysis plan. The strengths and weaknesses of the analysis plan have been identified. In the same way, appropriate escaping plan from disadvantages and technique to use strengths have focused efficiently also. The interconnections of strengths and weaknesses have been concentrated on data reliability, validity, and ethics. Moreover, the plan to minimise undesirable features for the analysing plan has been prepared.            
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