Global Impacts on the Event Industry
This essay will critically investigate the significant changes the events industry has seen following the Coronavirus pandemic, the economic crisis and climate change. It will look at how the industry has dealt with uncertainty regarding the government challenges and changing guidelines, policies and procedures and how the use of media has an impact on the industry. 
Getz and Page (2020) describe the complexity of the events environment and the evolving roles event managers see as:
The events industry, including festivals, meetings, conferences, exhibitions, is rapidly developing and makes a significant contribution to business- and leisure-related tourism. With increased regulation and the growth of government and corporate involvement in events, the environment has become much more complex. Event managers are now required to identify and service a wide range of stakeholders and to balance their needs and objectives (Getz and Page, 2020).
There have been many distinct categories of events throughout history, with many of the events that are held in modern times being developed from events dating back to the ancient times (Çoban, 2016, p.459). The events that are run and celebrated today have been influenced by the traditions of ancient time events and changes within the society (Bowdin et al, 2012, p.4). An example of an event that has historical significance that still plays a major role in today’s society is the Olympic Games, an event that sees many spectators at the venue and through TV screens, however it dates back to the Ancient Greeks and being sacred to Zeus (Guttmann, 2002, p.11). Throughout history, many aspects of the industry have changed with big events being the biggest cause of the changes, the essay aims to investigate the changes and what changes the future could bring. 
The events industry has a significant impact on the tourism industry, both business and leisure, with many events being tourist driven based on the attractiveness of the event being held (Oklobdžija, 2015, p.89). The attractiveness of events being held for tourism purposes can determined by the categorisation of events and whether they are a mega event, a hallmark event or a local event (Mihajlović and Vidak, 2017, p.146), with local events holding barely any attraction for tourism purposes, and hallmark and mega events having a high tourism impact. 
Throughout the course of history, there have been many factors that have contributed to the changes and impacts events have on the world (Bowdin, et al, 2012), with Covid-19 being a major changing point in the way events have been run, and the aspect of virtual events becoming more popular and used alongside in-person events (Henaei, et al, 2020, p.1173). During an economic crisis many people do not spend money on luxuries, however it has been realised that festivals can contribute economically to the host countries, however in order to save money festivals may be cut by politicians if it doesn’t fit in public budgets (Lyck, Long, and Grige, 2012, p.13). Climate change is another aspect that impacts the events industry, however Case (2018, p.5) claims that “parts of the event industry care little about the environmental consequences of its activities intended or otherwise.” However, there are many ways that an event can reduce the environmental impacts that the industry can practice during operations, from purchasing, waste management, energy production, water management and transport (Zamzuri, et al, 2013, p.166). 
According to Getz and Page (2016, p.594) “planned events in tourism are created for a purpose, and what was once the realm of individual and community initiatives has largely become the realm of professionals and entrepreneurs,” meaning there has been a notable change in the management of events. When it comes to the planning of events, it is necessary for organisers to have a planned times and programmes for a successful delivery of the planned event, however spontaneous displays of events without planning can be wide ranging in nature and expression (Bladen, et al, 2023, p.6). 
When a country hosts a mega or a hallmark event, there are many benefits they could gain from putting it on in short-term tourism and benefits that may not seem that important, and it considers both the characteristics of the nation and looks at who else is involved in the hosting of the event and observes the effects it has to socio-cultural, environmental and physical to the political and economic effects on the destination (Perna and Custodio, 2008, p.9). Exhibitions and conferences are another drive in events creating business related tourism as it creates a link between the culture and business, and the international business programme adopts the framework of MICE events with meetings, incentives, conventions and exhibitions to influence the development of any historical and cultural tourism and improves the attractiveness of those events for business tourists in a certain destination (Smagina, 2017, p.98), by driving business tourism using the MICE industry, they create a more appealing destination and event for a diverse range of tourists and event-goers.
According to Bowdin and McPherson (2006, p.9) in 1915, the first British Industries Fair at the Royal Agricultural Hall took place due to the British Government realising the value exhibitions have on the country, however whilst it had been a success and held annually, the event had come to an end in 1957 when they realised there was an increasing demand for more specialised events from the trade associations and exhibitors. Due to the changing industry, and a demand for more specialised events growing, comes with the knowledge of the positive effects the industry can have on the destination and the economy. When looking at the demand for the MICE industry, especially in terms of conferences, many cities upon investigation of the potential economic benefits they could hold from hosting conferences began to build centres especially meant for conferences on both national and international levels (Rogers and Davidson, 2016, p.3), by creating more spaces meant for certain events, it creates more of a demand and need for those events in order to be filled. 
When looking at the events industry, there are many regulations that shape the industry to what it is, with the everchanging regulations they face and the increase of government involvement within the events. After a crisis, the government looks at bringing in new laws to improve the safety within that event, one of those being the introduction of Martyn’s Law. Martyn’s Law was brought in after the United Kingdom saw a number of terror attacks at public spaces, including the one at the Manchester arena for Ariana Grande’s concert (Enfield Council, 2024). Martyn’s Law is one of the regulations brought in with the aim to keep the public safe by requiring event premises to “fulfil necessary but proportionate steps, according to their capacity” (Home Office, 2024), the regulation of which aims to ensure the safety of the public at an event and to ensure that they can thwart potential attacks from happening. 
Martyn’s Law shapes the events environment as an increased regulation, as it aims to provide venues with training for counter-terrorism to have protective security as there were no laws with the aim of being prepared in the case of a terror attack (Survivors Against Terror, 2024), the law shapes the events environment for the future, with the hopes that venues will be more prepared in the case of facing a terrorist attack. 
During 2020, the industry got impacted by the Coronavirus pandemic. Before the outbreak, it was reported that event management were often classed as a one stop shop, which in turn enabled and facilitated the events, directing them through the risk assessment stages, licencing and funding the events whilst also contributing to their organisation (Coles et al, 2022, p.7), however, after the pandemic, the core management and governance function had been provided by all and sometimes at a reduced capacity, but for the majority of events it was no longer considered appropriate or feasible financially to continue with the funding of any events at any levels, therefore leading to a temporary or full suspension of the event (Coles et al, 2022, p.7). 
 The Coronavirus pandemic also brought the need for virtual events. As people could no longer attend events in person due to the risk of the disease spreading, and lockdowns, many events and conferences took to hosting them online. Many organisers took to livestreaming their event, taking advantage of the streaming technologies now available to broadcast those live events with fewer on-site attendees or none (Estanyol, 2022, p.654). After being postponed due to the Coronavirus pandemic, Harry Styles put on his Love on Tour throughout America, becoming one of the first artists to tour throughout the United States at full capacity (Harry Styles Wiki, 2024), this signified a step towards recovery and normalisation in the industry. 
Many artists also took to hosting virtual events during the pandemic, from the likes of Niall Horan Live at the Royal Albert Hall where he performed to an empty arena, selling over 150,000 tickets to fans across 50 countries and the proceeds of the tickets went to his touring crew who were unable to work due to the pandemic (Michel, 2020). Another artist that took to virtual livestreaming was Louis Tomlinson who performed in London virtually and broke the record for most ticket sold for a live streamed concert, beating Niall Horan by 10,000 with 160,000 tickets being sold and raising £755,000 for Crew Nation, Fareshare, Stagehand and the Bluebell Wood Children’s Hospice and proceeds also going to his touring crew also (Pilastro, 2021). This paves way for the future, as virtual and hybrid events become the new normal. 
The economic crisis has major impacts on the event industry, especially regarding grassroots sports. According to Földesi (2014, p.23) grassroots sports have experienced a significant decline in financial support over other events and the economic crisis that the global economy has been seeing has had more consequences in the sphere with sponsorship proving to be weaker as many sponsors left. Overall, regarding grassroot sport industry, it highlights the need to address any financial vulnerabilities grassroot sports face and to ensure their sustainability in the face of economic uncertainties. 
The economic crisis affects the event industry in many different ways. Due to the economic crisis, many people are struggling to afford household utilities and the increase in food, energy and water costs has meant that there is less disposable income for people to afford to pay for events (Moss, 2023). Not only does the economic crisis affect attendance, it also affects the organisers and venues as the bills will have increased therefore it making organisers less able to plan ahead and sees a decrease in events which in turn hurts local communities and performers who might depend on those events to make money (Moss, 2023). 
Akinsowon (2022) claims there are many impacts on the events industry from the economic crisis, however there is a new need for technology to combat the economic crisis, by using another thing that came out of the Coronavirus pandemic of virtual events. Technology can help with events in ways of climate change, the Coronavirus pandemic and economic crisis as the check in process can be done digitally, saving the planet without needing anything printed and by using online ticketing platforms and hosting virtual events also.
The events industry has a huge impact on climate change, and in order for organisers to ensure a sustainable event, there have been many guides, standard and certification programme developed in order for the organisers to know what they must follow to make a sustainable event and they usually cover environmental, economic and social impacts (Holmes et al, 2015, p.6). As part of Vision2025 (2025) they have put in place the Green Events Code which is where local authorities across the UK put requirements relating to the sustainability of events with the view of creating a consistency throughout the United Kingdom to provide benefits for event organisers and tenders and requires that site permissions have proof of standards. However, Pernecky and Lück (2013, p.5) argues that regarding the tourism industry there is no way to find a common ground for all components of the tourism sector including events.
Coldplay aim to tackle sustainability within their Music of the Spheres tour with the aim of making it environmentally beneficial to reduce their direct carbon emissions in all aspects of the tour by 50% and when doing research they found they produced 47% less carbon emissions than their last stadium tour which took place in 2016 and 2017 (Coldplay, 2023). To tackle their carbon footprint, they try to use 100% renewable energy by using all electric batteries to run their tour (Coldplay, 2023). This could see a change in how tours are run in the future for many other artists to reduce their carbon emissions.
In turn, the coronavirus pandemic, economic crisis and climate change has an enormous impact on the event bidding processes. Despite also having those impacts, the event bidding process is a massive risk as it very uncertain, but there is a line between the sales and bidding process which is not always clear, however there are some differentiating factors in both of them as biddable events are larger and offered both national and international levels and only happen once a year or happen in a certain amount of years (Getz, 2003, p.6).
When looking at the bidding process for the Olympic Games, due to the economic impacts and potential negative headlines they might face, the IOC agreed that there could be a referendum for future business to win before entering and that they are looking for hosts to vote on whether the bid to take place seven years before the games take place, which had already been waived in 2017 to be picked 11 years in advance of the 2028 Summer Games in Los Angeles (USA Today, 2024). Overall, there are many complexities and challenges associated with the event bidding process which is heightened within the faces of global crises and highlights the need for strategic planning to mitigate potential negative impacts on the organisers and host cities and to ensure it is sustainable and economically feasible for the countries participating. 
In conclusion, it was found that there are many impacts that affect the events industry from the Coronavirus pandemic, economic crisis and climate change. These all affect the bidding process of events which is already facing uncertainty with who will win the event. When looking at the Coronavirus outbreak, it was found that many things have come from the pandemic, with the rise in virtual and hybrid events becoming a new thing for the future. 
Furthermore, it was found that the economic crisis affects both the industry and attendees which could lead to more people attending through live streams on social media as they may not have disposable income left after bills. The economic crisis also brought forward the need for bringing more of a technological aspect to the events through using online ticketing platforms and saving printing costs. 
Climate change has major impacts on events and brought in more regulations to make events more sustainable. Research found that through using ticketing platforms it takes away the need of printing unnecessary paper as it can be done virtually. Using Coldplay as an example, it was found they are very initiative taking in trying to reduce their carbon emissions and it could see a rise in many artists following suit.
Due to all the impacts, the economic crisis has more of an impact on the bidding process of events, as countries are now bidding up to seven years before the Olympic games are set to take place. Therefore, it is shown that there is a need for the organisers to evaluate the running of the games to mitigate the negative effects as the bidding process is already full of uncertainty for the host countries and to ensure it is sustainable for the bidding and running of the events. 
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