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Introduction
Scenario
In my role as a front desk staff member at the Diversity Hotel & Spa in London, I recently encountered a situation that underscored the need of upholding cultural knowledge within the context of the hospitality industry. A guest, whose first language is Mandarin, made a request for assistance at the front desk (Kim & Spears, 2021). Despite encountering a language barrier, I exerted effort to understand the visitor's needs. Nonetheless, this resulted in a brief breakdown in communication.
Explanation
This particular instance serves as an illustration of how variations in cultural backgrounds can lead to common misunderstandings that may result in significant consequences. The significance of both verbal and nonverbal signs in communication cannot be overstated. I had a sense of annoyance emanating from the guest, which in turn heightened their anxiety due to their inability to promptly resolve the issue (Laba & Purnama Dewi, 2018).
Reflection
I acknowledge the importance of acquiring linguistic proficiency, particularly in Mandarin, as a means to mitigate potential cultural misinterpretations in the future. This action would not only serve as evidence of my dedication to delivering exceptional service, but it would also enhance my ability to effectively engage with Mandarin-speaking clients (Koc, 2020). I am also cognizant of the significance of enhancing my non-verbal communication skills, specifically in terms of my ability to convey empathy and comprehension through gestures and facial expressions. I am currently engaged in the process of cultivating this aspect inside myself (Verschik, 2015).
Furthermore, I possess an understanding of the paramount importance that education holds in fostering cultural awareness. In order to effectively communicate in the target language, it is essential to possess not only fluency but also a comprehensive understanding of the norms and protocols specific to the target culture. Maintaining a receptive mindset and demonstrating a heightened awareness towards novel information and ideas is crucial when engaging with visitors. Ensuring this aspect is prioritized holds particular significance in the context of organizing and managing events.
Action plan
With the objective of achieving this goal, I plan to allocate a larger proportion of my time and effort in the forthcoming period towards capitalizing on language learning possibilities, such as enrolling in formal language courses and participating in immersive language programs (Koc, 2020). This development holds significant implications for my professional field, as it promises to enhance our company's inclusivity and accommodate clientele from many backgrounds.
Conclusion
Finally, it is worth noting that through this experience, I have acquired a substantial amount of knowledge regarding the importance of upholding cultural awareness within the context of the hospitality sector. The need of consistently striving to enhance one's language proficiency and cultural comprehension was emphasized throughout the talk. Through diligent attempts to improve my communication abilities, I aspire to make a valuable contribution to the Diversity Hotel & Spa London's actions in maintaining its valued standing for delivering exceptional service to guests originating from diverse linguistic and cultural backgrounds.
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