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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The cooking academy website loads quickly and smoothly. The homepage and main menus respond instantly, overall does not slow down or cashout.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The cooking academy includes different sections for classes, gift vouchers, contact details. Everyone can access by using the top menu bar, which shows everything in different groups in different categories. Everything is structured to be simple to make sure customer find what they need easily.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make a booking directly through the website. As soon as you go on the website it says find a class and book now allows users to select a class, via available dates and secure a booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The layout could use more sections that are easier to read. Also adding a search bar would help customers to find information quickly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The cooking academy website has a high-quality image with professional layout. They automatically adjust the different sizes, so they look good on both screen sizes.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The cooking academy uses appealing and engaging images, this helps to showcase the cooking experience, having videos and colour is to visualise and invite, attract looking for visitors. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The cooking academy website includes a live chat feature; this also will help you from real chefs to ask for guidance in real time. This also helps customers feel confident about choosing classes.


	Question 2d – How effective are the social media links on the website?


	Answer: The cooking academy includes social media links that help customers stay connected to cooking tips and recipes. Social media helps to attract and bring customers to your websites with ads.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The cooking academy are made clear by having an organised sections on the website. Each of the service have its own detailed page with detailed descriptions to help customers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews for the cooking academy are available on trust piolet, where people can find and read ratings and feedback about the company services. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The cooking academy presents the services as high quality through detailed descriptions on the websites. I would recommend the service because it offers helpful support and positive customer experiences.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The cooking academy doesn’t clearly display prices for its classes on the main page. The prices change depending on the duration of the class or group booking you should view details or enquire before seeing the cost.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking class

	
	2.cookery school 

	
	3.  cooking academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the cooking academy website does appear within the top results. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, websites are still very important in modern UK business. A website as a company main online presence, helps customer find reliable information, contact details and reviews. Websites also allow businesses to appear ibn google searches and for attracting new customers. Overall having a website helps business stay competitive and easily accessible to customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to recommend one improvement for the cooking academy website, it would be to display class prices and more clear to the main pages. Now, the prices are after you enquire and goes up and down as it depends if its groups or the duration. It also may encourage quicker bookings, as people are aware and most likely to commit when they can clearly see what they have to pay for. 
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