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 Introduction
Corporate social responsibility refers to a management concept which describes a company's  contribution to the well-being of society through various environmental measures. It plays an important role in promoting the brand name and attracting customers. CSR is a type of activity in a business that aims to increase the sustainable practices within the business. It includes promoting equality, Corporate Social Responsibility refers to a business model that helps the company to increase social accountability towards its customers and stakeholders. Practising corporate social responsibility enhances corporate citizenship, and also to improve the social and environmental factors (Choi.,2022). Premier Inn hotel is the largest hotel chain in the U.K. With more than 800 hotels in various locations including airports, city centres and many others. The company has 20,000 employees to fulfil the needs of the customers and make Premier Inn the biggest hotel chain in the U.K. This study will discuss the role of Corporate Social Responsibility (CSR) in promoting sustainability within the hospitality industry (George., 2021).
 Main body 

Corporate social responsibility, plays an important role in regulating business activities with an aim to enhance social accountability and also to make a positive impact on society. CSR helps companies to make the right decisions for their financial gain and to maximize profits. The programs of CSR encourage business leaders to consider their corporate citizenship. It helps the companies to ensure the business operations are safe and ethical, and deliver a positive impact to society (Zaman et al., 2022). Premier Inn is working to limit the environmental impact, contributing to solving society's problems, and ensuring their brand identity reflects their values. CSR means companies are promising the customers to adopt sustainability and operate the business in a good way for the society and environment. Many companies are making good profits but it is also important to make sure everyone is involved like the employees, customers, and environment, benefits. It includes many things such as being fair in running a business, taking care of the environment, helping different communities, and making sure the supply chain of the business operations. It is all about creating a positive impact on society (Carrera., 2022).

Purpose of Corporate social responsibility, being honest in running a business is very essential, CSR convinces all businesses to treat all parties involved fairly and transparently, which involves workers, customers, and various communities operating in the business. Helping other people and communities, CSR helps companies to engage in social work which includes education, health care and many others. This way will make every day like enjoyable and also inspires the people to be more active. Taking care of the Environment, CSR strategies involve various ecological activities that help in preventing pollution, and waste of resources, to protect nature. Building trust with the employees is very important it includes listening to people properly and talking to them about their various needs and wants, it will also build strong relationships with each other. Maintaining a good reputation in the market by solving various concerns related to the environment to build a good image in the market. And keeping the employees happy and satisfied by providing CSR opportunities such as volunteering, and community management (Zhao et al.,2023). 
The different types of Corporate social responsibility starts with economic responsibility, Premier Inn has to analyse the various issues of making money and also to increase financial stability. It is like a guarantee that the business will make a profit and achieve a higher position in the market. For Premier Inn to exhibit economic responsibility, the company must operate with a manner to prioritize financial sustainability and also actively contribute for society and their communities. Legal responsibilities include the laws for the companies to follow and apply in their business activities. And it also includes adhering all the ethical principles an also having a behaviour towards the society expects. Ethical responsibility includes fair and ethical practices in the business. Which includes fair treatment for all the customers including age, culture, sexual orientation, benefits, rewards and many others. Philanthropic responsibility helps companies to move beyond various obligations and also contribute to different communities. For example, it includes giving donations and charities, backing different community initiatives, taking part in various activities to serve the people and nature (Islam et al., 2021).

The impact of CSR initiatives on sustainability practices in the hospitality industry, sustainability in a business helps the companies to integrate more eco-friendly practices into the company operations and supply chains. It involves a unique approach that considers long-term benefit of the planet and also increases the profits of the company.  Sustainability practices helps in reducing the operating cost of the company, enhance reputation, boosting investment, and reducing the harmful impacts on the environment. It helps the Premier Inn to ensure the long-term growth of the company and to maintain a good reputation in the company by contributing to the environment. Integrating different sustainable approaches in the business operations will also reduce the cost of the company. Corporate social responsibility in business involves responsibilities taken by the company to influence society and the communities to create a positive image in the market (Okafor et al., 2021).
Importance of CSR in the hospitality industry, It plays a vital role in addressing the business impact on the environment, helping the companies to adopt different sustainable practices for reducing waste, minimising carbon footprints and conserving natural resources. It helps in promoting social equity to ensure fair treatment of the employees, to support the local communities, and to engage in philanthropy. CSR contributes to the economic growth of the country by creating more jobs, fostering innovation, and also enhancing the well-being of the society. Promoting the CSR benefits helps the society and environment to strengthen the relationship between the business and the stakeholders. The initiatives of Corporate social responsibility helps hospitality businesses to build a strong brand image in the market (Tamvada et al., 2020).
Modern consumers are supporting the companies which are committed to different ethical practices and sustainability. Operational efficiencies in the sustainable practices which involves energy conservation, reduction of water, and also responsible for sourcing leads to improve the operational efficiencies. These type of practices not only help in reducing the impact on environment but also to reduce the cost over time. Employee engagement is a strong CSR program which helps in enhancing employee morale and satisfaction. The employees of the company only cares about the impact on society an environment. This will leads to increase higher engagement, employees productivity, retention, and reducing the turnover rate. Social well being and the development of the company increase by investing in various communities and also adopting different sustainable practices. It involves supporting the local economies, improving the living conditions of the society, enhancing sustainable tourism practices to ensure long term growth of the company (Fallah Shayan et al.,2022).
Implementing various CSR strategies in the hospitality industry needs strategies planning and a strong commitment. The company is working on sustainable operations and adopting green practices which includes reducing water usage, using renewable sources, and implementing the recycling programs to minimise the environmental impact which also attracts eco-conscious  customers. Engaging with different local communities through various volunteer programs, supporting the local businesses, and also investing in the community projects. It helps in building strong relationship with other communities and also enhancing the impact of CSR. Employee welfare programs helps the companies to enhance employee satisfaction through a good salary, various training and development programs and a positive work culture for the employees. Employee satisfaction is very essential to enhance the CSR initiatives and also for the growth of the company.  Ensuring ethical supply management are sustainable from sourcing the produced goods to verify the standards of the suppliers, is an important aspect of the CSR which is mainly responsible for different practices. Maintaining transparency and reporting about the CSR initiatives helps in analysing reports. It also build trust with the guests, employees, and the stakeholders (Ghani et al., 2022).

Challenges associated with

 implementing good CSR policies, Premier Inn faces many challenges to maintain a good balance between the internal functioning and the accountability to run the business smoothly. The main gap between the strategy involves implementing and the measurement of the CSR initiatives. There is a dependency on the government to address different objectives of the company. And as a result, most of the companies has a lack of trust in the ability of the government to regulate the business activities. Building relationships with the shareholders is very crucial for the company because shareholders holds important position in the company, and the business should aware of their partners behaviour towards the society. Premier Inn has introduced guidelines with the suppliers to protect company from legal obligations and to maintain a good reputation in the society. Lack of sufficient funding and the infrastructure is a major problem  for the Premier Inn to compete with the other players in the market. The CSR projects needs significant investments to implement and operate the business activities effectively. Which simply means Premier Inn must plan and also prioritise its investments to work on the project (Dani et al., 2021).
Lack of participation is a problem, which is a major factor for the local populations to understand the concept of the CSR. The communication between the local communities is a major gap to increase participation in programmes for enhancing awareness related to CSR.  Many companies fail to show their transparency in the CSR activities, which includes secret data, reports on the financials of the company. And because of this many customers fail to develop faith and trust with the company. Involvement of media is very important, which helps in influencing and connecting to the public with the corporates. The media can inform the people about various CSR programmes by illustrating various examples of projects executed by the company. It helps in attracting the public and also the non-governmental organisations to participate in the different projects  (George.,2021).

Opportunities associated with

 implementing good CSR policies, Implementing various CSR strategies will help in gaining in employee morale and the trust of employees. It helps in creating  a positive image of the Premier Inn in the market. Which will also build and develop the morale and loyalty of the employees towards company. It will also tells that the workforce is dedicated, and has a purpose for the company's growth. CSR enhance accountability to the investors by making more profits for the investors. Many companies work towards social includes which helps in gaining attraction from the investors. A report from the year 2016 by Aflac shows investments made in the CSR by the companies attracted more investors. It also helps the companies to save more money, many customers supports social causes and also pay for the company goods which id involved in social activities. Which helps in attracting top talents and reducing turnover rate in the company (George.,2021).
 Conclusion

From this report it has been concluded that, Corporate social responsibility plays an crucial role crucial role in inspiring the employees of the Premier Inn and also motivates the customers to participate in different CSR activities. For any company, CSR is very important to boost the overall performance of the employees and also to create a strong image in the market. Different functions of CSR helps the organisations to gain a competitive advantage in the market and to attract more customers in the company. It also includes purpose of Corporate social responsibility,impact of CSR initiatives on sustainability practices in hospitality industry Challenges and opportunities associated with

 implementing good CSR policies. Which helps the company to compete with the other players in the hospitality industry. 
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