	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2409771
	Student Name
	Mohammed Miah

	

	Website Chosen 
	Acocks Green - Bowling

	Insert hyperlink to website
	Bowling - Acocks Green Bowl

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both desktop and mobile, taking only a few seconds. However, the content is minimal and static, so there is little demand on bandwidth. The lack of multimedia or interactive features contributes to its fast loading speed, though this also makes the site look outdated.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site has very few sub-pages. Navigation is simple, mostly limited to a few menu links such as Bowling, Parties, and Contact. There are limited dropdown menus or clear structure to guide users in exploring additional services or pricing details.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking via the website. There is a "Book Now" button on the homepage that directs users to an online booking system. This allows customers to select times and services for bowling, making the process more convenient and accessible.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website’s usability could still be improved by making the “Book Now” option more prominent and accessible across all pages. Additionally, the layout could be modernized, with clearer headings, more visuals, and better mobile responsiveness. Including more detailed descriptions of services and prices would also help users find what they need more easily


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website’s usability could still be improved by making the “Book Now” option more prominent and accessible across all pages. Additionally, the layout could be modernized, with clearer headings, more visuals, and better mobile responsiveness. Including more detailed descriptions of services and prices would also help users find what they need more easily


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses very limited imagery and no videos. There are a few photos, but they are not high quality or prominently displayed. The color scheme is plain and lacks modern branding elements. Overall, the visual presentation does not reflect a fun or family-friendly experience


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, there is no online chat tool available on the website. This limits the customer’s ability to make quick enquiries or ask questions outside business hours, reducing convenience and engagement


	Question 2d – How effective are the social media links on the website?


	Answer: There are no visible or working social media links on the website. This is a missed opportunity to build trust and promote events, reviews, or photos through platforms like Facebook or Instagram.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services such as bowling, children’s parties, and arcade games are mentioned on the site, but not described in detail. There is very little written content explaining what is included in each service, which may confuse first-time visitors.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not available directly on the website. However, external review platforms like TripAdvisor and ChamberOfCommerce contain recent feedback, which is generally positive, especially about staff and parties.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website does not strongly promote the quality of its service. However, external reviews mention friendly and helpful staff, affordable pricing, and a good experience for families and children. These factors would encourage me to recommend it to others.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are clearly listed on the website under the "Prices" section. They include standard bowling rates, party packages, and special offers. The prices are reasonable and reflect the casual, family-friendly nature of the venue. Having transparent pricing helps customers plan ahead and shows good value for the experience offered.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Birmingham

	
	3. Parties

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching for “Bowling Birmingham Parties,” the company’s website or its listings on platforms like TripAdvisor appear within the top 10 search results, although the main domain is not always the first result.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still highly relevant for modern UK businesses. Even with the growth of social media, a website serves as a central hub of information where customers can find accurate and up-to-date details about a business’s services, pricing, opening hours, and location. It adds professionalism and builds trust. Many customers expect to be able to book services online, read reviews, or get contact information quickly. Without a well-designed website, businesses risk losing customers to competitors who offer easier access and better digital convenience. For businesses like Acocks Green Bowling, a website helps promote their services to new audiences and supports customer engagement beyond just phone calls or walk-ins.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The main improvement I would recommend is a complete redesign of the website to modernise its appearance and functionality. While online booking is available, the overall layout feels outdated and lacks engaging visuals, such as high-quality photos or videos showcasing the venue. A modern design would make the website more appealing to younger audiences and families. It should also be fully mobile-optimised with clearer navigation, service highlights, and social media integration. This would enhance the user experience, improve the business’s online presence, and better reflect the fun, family-friendly atmosphere the bowling alley is known for. A fresh design can also help improve search rankings and attract new customers.
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