Health and Wellbeing-The Emerging Trend Within Hotels

              When I think about health, it pops in my mind healthy food, sports, being active. When I think about the health and wellbeing in the hotel industry, it’s such a wild spectrum. As a customer myself or a guest, I saw that absolutely every hotel I stayed in, had services for the health and wellbeing, like spas, saunas, gym, meditation places, trainers, pools, healthy food, etc. So as I continued to challenge myself, I understood something: every customer/guest wants a vacation or a trip that can satisfy their needs. I saw people going to hotels not necessarily to stay there overnight, but to use the gym, or to use the pool, to use spa services, or just going to eat to a fancy restaurant within a hotel, to have a good food that cannot be found all over the restaurants. Also, diving in more, if I add the services given by hotels in general, events can be added to the list of wellbeing, without people needing to be checked in in the hotel, like dance courses, pillates, yoga, fun activities that can help the mental health, also private parties, and the list goes on.
               The trend of health and wellbeing is so ascending that people demand this kind of services or look for a place that can provide them relaxation and peace. Almost every hotel in the world tries to please it’s clients so it can increase the income. Giving customers what they need, having the best customer experience there, it’s definitely the biggest achievement for a hotel. 
                 Now there are not only hotels, but retreat centers that people use for “a spiritual and mental detox”, hotels having special places, like forests or private beaches, a beautiful landscape, infinity pools, exotic view or just being in the middle of the nature is one of the most wanted places for a customer to stay in. 
                 I spoke to some people around me and I asked them what do they look for when they book a trip. Most of them told me they look for a hotel near the center of the town if they want to take a city-break, that can offer them a good gym and a pool, a good restaurant, good prices and services. Others told me they like to escape the noise and the chaos in the city and want to visit and stay for a few days in the nature, for being able to indulge in the vibrations of the nature, to get away from every negativity and to recharge their batteries. Also, they said that they are looking for a place where they can get also massages or treatments for all kind of mental or physical problems. 
               For myself, health it’s the most important. So, when I book for a trip, I try to avoid places that can harm me, like if they are not clean or can have bedbugs, if the food can cause me food poisoning, and that’s why I like to inform and read reviews and go by recommendations.
        According to Cottrell(2019,p.151) Health and wellbeing are probably the real reason why people go on vacation and why they choose a specific place. Sometimes, the services are included in the prices of the staying, like a package, but most of the services provided by a hotel that not include only check-ins, are usually on demand. 
              The hotel industry is responding to guests rising demands for experiences that speak their overall wellbeing by rethinking their value proposition. The industry wants to provide solutions to those areas guests that are becoming more and more concerned, like hygiene, safety and sustainability. The costumers want to rebalance their mind, body and spirit and the hotel industry helps meeting their exact needs. There are eco-friendly retreats, detox retreats, fitness facilities, restaurants with plant based/vegan menus, spa retreats, sometimes you can find all the facilities in one place, or if not, a customer can choose the best option. The wild range of hotels and their services, is so vast that there’s a place for everyone and every need a customer could ever have.
                     I chose this title because I think the most important motive in the world for people to use a hotel service, is for their wellbeing and for their health. There’s a saying “our customer is our master” so, meeting the needs of the customers is what hotels are all about in order to function and to be profitable.
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