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Introduction
Social media is becoming an important tool for different functions of business, including hiring. Platforms such as Facebook and LinkedIn is offering unique chances for businesses to attract, finding along with engaging the potential individuals. In the following report, we can explore the platforms being used for recruitment, the advantages that are being offered, along with challenges that are being presented to businesses. Related literature is referenced for supporting assessment.
The Role of LinkedIn in Hiring
LinkedIn is greatly being regarded as the most necessary tool for hiring. It is a professional platform for networking that permits businesses to look for and connect with workers internationally. LinkedIn is providing the different features for improving the recruitment procedure:
1. Focused Job Marketing: LinkedIn permits businesses to keep posting openings for jobs for a particular audience which is based on the criteria for example, skills, location, industry and experience. It helps hiring individuals to target the individuals having correct qualifications along with decreasing the time that was sent on unrequired applicants (Kluemper & Rosen, 2009).
2. Advanced Search Filters: The search function of LinkedIn is permitting the recruiters to keep using filters for example past and current employers, job titles, skills and education to look for individuals having desired qualifications (Harris & Farkas, 2011). This feature ensures that only the most relevant candidates are approached.
3. Employer Branding: LinkedIn provides the organizations with chance to showcase the culture, brand, and company pages which attract talent for aligning with the ethos of company (Pereira et al., 2018).
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· Global Reach: LinkedIn enables businesses to connect with employees from different places. 
· Efficient Candidate Search: LinkedIn search’s functionality aids businesses to look for individuals who are meeting the plan quickly.
· Enhanced Employer Branding: Organizations can present their own self for the positive top talent.
· Reduced Recruitment Costs: When connected with the individuals, organizations can decrease the requirement for third party agencies.
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· Over-reliance on LinkedIn: There are a few businesses who can depend on LinkedIn along with neglecting different strategies of hiring, missing qualified individuals from various sources.
· Premium Account Fees: For accessing the features related to InMail, along with search filters, businesses require investment in LinkedIn accounts, which can also be costly for small scale organizations. 
· Bias Toward Specific Professionals: LinkedIn is for the professionals who are white collar, it will be efficient for recruitment of individuals in fields that are non-professional (such as hospitality and manual labor).
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Facebook is known as the social platform for personal contacts, who are evolving to be valuable for hiring process. As it is not specialized for the professional connections as Facebook, LinkedIn, offering the advantages that look for hiring talent:
1. Big Audience Reach: Having around 2.9 billion users who are active worldwide (Statista, 2024), Facebook can provide the audience for businesses for tapping into. The diversity of Facebook is related to user demographics which means that workers can look for a wide spectrum of individuals, consisting of those in different job sectors and industries.
2. Job Postings on Facebook: Facebook’s job characteristic is allowed for businesses to post jobs directly to the pages of company. It enables the users in implementing to Facebook, constantly streamlining the process of application, along with improving the engagement having potential individuals.
3. Targeted Advertising: Platform of Facebook’s advertising is permitting the hiring managers in creation of targeted ads which is based on age, location, interests and other criteria. The feature is enabling the businesses for reaching individuals who are not only looking for job but interested in chances (Perrone, 2020).
4. Community Engagement: Facebook is permitting the businesses to involve themselves with potential individuals in a more social manner. The companies are creating Facebook pages, events and groups which demonstrate the culture and can help to associate with the applicants in a personal manner.
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· Large User Base: Facebook is offering accessibility for diverse and massive pool of individuals, to make it easier for talent in different industries.
· Cost-Effective: The advertising platform of Facebook is inexpensive as compared to the traditional hiring methods such as recruitment plans and job boards.
· Enhanced Engagement: The nature of Facebook permits bigger interactions for candidates, who make it easy for creation of connections with applicants. 
· Recruitment for All Job Levels: Unlike LinkedIn, having focused on the white-collar jobs, Facebook is permitting the businesses for recruitment of entry level and professional positions.
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· Less Professional Focus: Facebook is not particularly designed for professional connections and the businesses might be encountering the challenges to engage with the individual who are serious about advancement in career.
· Privacy Concerns: The usage of Facebook for hiring will raise the issue of privacy, candidates can be reluctant to share the personal social media profile with the individuals. It can lead towards concerns related to discriminations and biases based on information (Hendrickson, 2016).
· Overwhelming Volume of Applications: Because of the large user base, Facebook job posts will attract a high volume of applications and can affect the recruiters along with making it difficult to filter the candidates who are unqualified.
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Facebook and LinkedIn is providing the important advantages for recruitment, but serving various requirements that can be effective for various job searches:
	Feature
	LinkedIn
	Facebook

	Target Audience
	Career-focused People
	Bigger audience, including active and passive candidates

	Employer Branding
	More emphasis on company culture
	Less emphasis on informal interaction

	Recruitment Focus
	Professional roles
	Different stages of employment

	Search and targeting
	Advanced networking tools
	Facebook Ads

	Cost
	Advanced features
	Low-cost
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Social media tools such as Facebook and LinkedIn are transforming hiring practices when providing businesses with ways that are innovative for attracting, sourcing, along with engaging individuals. LinkedIn is excelling at targeting the professionals, to build the employer brands, along with offering better search functionalities. Facebook is providing audience reach along with cost effective marketing options. The platforms will come with their own disadvantages and advantages. LinkedIn is suited to skilled and professional hiring. Facebook offers wider and casual hiring experience. To leverage the strength of platforms, businesses will efficiently improve the strategies of recruitment, finding right talent along with formation of employer brands.
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