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	Evaluation

	Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 

	Answer: The Acocks Green Bowling site has overall, a fair rate of loading time of 2 to 3 seconds on a standard Internet connection. This is majorly due to the uncomplicated layout with less use of graphics that really helps the cause of quicker loading times. Still, some of the pages show a slightly dated design that might spoil that first impression a potential user may have. The navigation menu responds in real-time, but some fades or transitional effects, along with better image compression, can enhance perceived performance even further. Other than that, it performs well and is very accessible for most users without lengthy delays or loading failures (Acocks Green Bowling, 2025a).

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: It includes many different subpages such as Home Page, About, Bowling, Clubs, Coaching, Contact, and News. The good thing about the website is its consistency in navigation via the headline and top menu bar on every subpage. Hence, potential clients can easily navigate and locate information through very clearly marked tabs, all without descending into the subpages. A search bar or an intuitive association structure would improve the experience, as it would allow players to access content faster (Anderson, 2024).

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: Customers can complete the booking for the Acocks Green Bowling operation over the Web page. The contact form is available on the Bowling page for accepting users' requests to book or ask inquiries. The customer can fill in their contact details along with their message regarding anything to do with bowling sessions or further information. So, this is not a full-on automated booking system with calendar slots but rather another means of kicking off the online booking (Acocks Green Bowling, 2025b).

	Question 1d - What improvements could be made to the usability of the website?

	Answer: It must be easily responsive around an updated and modern website version that should suffice for generalised navigation with dropdown menus and better integrated booking or inquiry forms. It should provide clear call-to-action buttons as well as updated visuals to improve usability within the site. Accessibility measures, such as appropriate layouts of content and the use of alt text for images, will also encourage use from persons that have disabilities. Good architecture will further facilitate quick and easy access to relevant information by visitors alike (Spero and Biddle, 2025).

	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The Acocks-Green Bowling site is direct and noticeably clear but feels dated from the perspective of contemporary design standards. It is a site that looks tidy on a computer, with sections clearly outlined and easy navigation. However, some of the components do not resize according to mobile devices, which is a negative point for its usability. Images and text might appear squeezed or misaligned on smaller screens. Cross-device viewability would improve dramatically if this site were to be made mobile-first and receive the latest styling tweaks (Nikki, 2024).

	Question 2b - How does the website use imagery, video, and colour? 

	Answer: Photos on this site are limited and depict images of the bowling green and the members. Redundant though it may seem, this kind of arrangement adds a community aspect to the site; again, these images are stale, and technically, higher-resolution images would have been better. There are no video materials whatsoever, which would help entertain the visitors. The colour theme mostly consists of white with blue accents, hinting at some bowling tones, but truly, it is not that invigorating visually. Activities with the colour schemes alongside recent pictures and short video clips would further engage the users (Acocks Green Bowling, 2025a).

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer: Currently, the website does not have an online chat platform; all communication goes via email or contact form. Although it works, it can delay replies, and therefore, it is not an immediate way to connect with potential members or customers. An online chat option would enhance query resolution in a convenient manner, especially for those with lingering questions or who prefer real-time interaction. A chatbot or live agent would significantly help in terms of customer service and user satisfaction (Acocks Green Bowling, 2025c).

	Question 2d – How effective are the social media links on the website?

	Answer: Facebook links are certainly beneficial since they are placed below the site; actually, it is exceedingly difficult to find by some visitors. There is minimal motivation to follow the club on any social site. The site could do with a little more presence when it comes to social page links or even maybe some live feeds. All this would have to have some icon in the header or sidebar to elicit further interaction. Other such social networks could be incorporated later, such as Instagram or Twitter (Facebook, 2025). 

	Section 3 – Perceived Value

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The services are clearly defined on the website in distinct pages like "Bowling", "Clubs", or "Coaching." Each section briefly gives an overview of the activities provided, including participants' joining, training, and events by clubs. The site is an easily comprehensible one, therefore, any age group can understand it well. A bit more elaboration, with some more pictorial illustrations plus testimonials, would help in defining and making things lively. Overall, the service offerings are there, but the display could be a bit more animated (Acocks Green Bowling, 2025c).

	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer: The Acocks Green Bowling website does not prominently highlight user reviews. There is no specific 'Review' area for members or visitors to see testimonials. Therefore, users would have to rely on external mediums and social media forums for any feedback, including social media and other review sites like Facebook or Google. Posting recent testimonials on the website would enhance consumer confidence and give new visitors a glimpse into the quality of club service in the eyes of the residents (Tripadvisor, 2025a).

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 

	Answer: The offering is very much improved via community, custom, and coaching. It celebrated that it welcomed coaches from all over for talents of different degrees. It shows that clean facilities and a professionally organised structure also represent professionalism. It would be recommended to friends and family for socializing, convenience, and inclusion considerations about fitness and recreation. Testimonial representation or showing some past events could further add to the impression of quality service (Tripadvisor, 2025b). 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Prices cannot be posted on websites since they differ according to membership type, the coaching types available, or seasonal offers; and perhaps they prefer a personalized approach as they encourage direct contact with interested parties through which they can explain benefits and best sell themselves to potential clients before even getting around to dealing with fees. A basic price guide on the website would help users decide faster and create some transparency, especially for first-time guests who would want to compare options or plan a visit (Acocks Green Bowling, 2025b).

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Acocks Green Bowling

	
	2. Lawn Bowling

	
	3. Community Bowling Club

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 

	Answer: Searching indeed for "Acocks Green Bowling" would bring out the site as one of the top-placed results by virtue of its listing usually within the first three results; however, the site is unable to rank for generic terms such as "Lawn Bowling" or "community bowling club." Instead, an amalgam such as "Lawn Bowling Acocks Green" combined with a location would be ranked differently. This means that the site is doing well locally, but more generally, better SEO should be done for that site for broader terms.

	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In the UK, commercial websites remain the crux of modern businesses. They constitute the crucial point around which customers can know the services offered, who to contact, prices, and where the business is located. A business would most probably gain the trust and confidence of its customers, even if they are venturing within fields of tough competition. While social media does really play an enormous role, there is extraordinarily little that can be done to a well-designed website in this age. Even before making decisions, consumers search widely using the internet; therefore, a robust website will suffice visibility, accessibility, and better consumer experience. Functional websites are essential anywhere, much more so regarding businesses that aspire to go global and eventually stay connected with customers for longer periods (Ageeva et al. 2019). 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: Refresh the Acocks Green Bowling website and build an extraordinarily strong, mobile-friendly application. The design of this site is so successful on the computer, but on a smartphone or tablet, it just does not show up right. Which could very possibly be after losing users from exploring this site. Responsive design will allow even better usage because visitors could check and book on the move. Changes would improve layout, fonts, and navigation on smaller screens and create a good first impression as well as increased engagement with visitors. In today's world, truly mobilising everything to get it accessible across all devices is a surefire way to attract and retain new members (Nilashi et al. 2016).
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