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1. Introduction: 
Nowadays, women entrepreneurs have become a significant player in the entrepreneurial landscape worldwide. For developing countries, women entrepreneurship has been regarded as one of the important ingredients that can enhance economic growth. The emergence of women entrepreneurship is regarded as a new phenomenon despite its importance for economic growth. Because of the women's involvement in mainstream economic activities, especially in entrepreneurship activities, substantial progress and achievement have been achieved by many countries especially developing countries. Like many other developing countries, women entrepreneurship has become the latest phenomenon in Bangladesh. However, the percentage of women entrepreneurship activities in Bangladesh is still at a very low level. According to the Economic Census of 2013, In Bangladesh, there are 7.80 million enterprises, among that 99% of enterprises are small or medium in size. However among these enterprises, 7.30 million are male-headed and only 0.60 million are female-headed, which results in only 7.3% of the total enterprises are female-headed (The Financial Express, 2019). Furthermore, according to the Economic Census of 2015, in Bangladesh, there was an estimate of 0.43 million women entrepreneurs which was only 5.9% of total entrepreneurs in the country (BIDS, 2018); these above figures are representing the poor scenario of women entrepreneurship in Bangladesh. However, as a developing country, there are still many opportunities available for women entrepreneurs. Therefore, Bangladesh has now started to focus on women entrepreneurship like many other developing countries as women entrepreneurship is regarded as an important element of developing economic growth. Women must be incorporated in the income-generating activities to attain a sustainable and poverty-free society. However, Bangladeshi female entrepreneurs have to face many issues and challenges before establishing a business enterprise. Because of the social and economic differences between men are women in Bangladesh, women entrepreneurship has become more challenging. There have been limitations, obstacles for women entrepreneurs, and overcome these obstacles is creating is more challenging for female entrepreneurs in Bangladesh. In this report, I will mainly demonstrate the challenges and issues women entrepreneurs face in Bangladesh before or after entering in entrepreneurship while doing so I will also explain why women entrepreneurship is important for Bangladesh.      
2. Importance of women entrepreneurship for Bangladesh: 
According to the World Bank collection of development indicators, in 2018 the percentage of the female population in Bangladesh was 49.39% which is almost half of the total population (Trading Economics, 2020). So, the issue of the involvement of women in the mainstream economy is necessary due to the demographic structure. A dynamic and sustainable economic growth is not possible without the meaningful and active contribution of the women when the number is half of the population. Moreover, the target of achieving a poverty-free society is almost impossible without the proper incorporation of women in the mainstream economy of Bangladesh. Hence, women entrepreneurship in Bangladesh could create a pathway for women so they can involve in the mainstream economy and can contribute to the economic development of the country. Women's economic empowerment is an inevitable part of the development discourse. Institutionalization of a sustainable process is just unthinkable without the participation of women in mainstream development. Bangladeshi people have a long-lasting thrust for sustainable economic growth but without the women's active and meaningful contribution this growth would always be untouchable. Bangladesh is a male-dominated country; therefore women enjoy less freedom than men as men earn the money for the family. So, it has become more vital for women in Bangladesh to earn their freedom by contributing to the family as well as in national development. Women entrepreneurship development can change women's fate also can change the quality of life of women in Bangladesh, therefore, to bring social changes successfully Bangladeshi women should focus on being an entrepreneur. Women can change the socio-culture perception that the people of Bangladesh are having on women by becoming successful entrepreneurs, which will also encourage more women to establish a business.               
3. Women entrepreneurship statistics in Bangladesh:
 In developing countries women entrepreneurship has become a rapidly growing phenomenon, although Bangladesh is a developing country but the participation of women in the formal economy is still very low, inadequate. In fact, women entrepreneurship development in Bangladesh has become a challenging phenomenon as women in Bangladesh are still lagged behind than men both economically or socially. However, in Bangladesh, women are accountable for half of the country's population which indicates the huge potential can be utilized for the socio-economic development of the country. Therefore, from the last few years Bangladesh has started to focus on the most disadvantaged group of the society- the women after realizing that to boost its economic growth a country has to utilize its human resources as much as possible, therefore, Bangladesh cannot afford to waste half of its human resources. Therefore, Bangladesh had seen a little increase in women entrepreneurship during the last decades. According to  Economic Census data of 2015, the percentage of women entrepreneurs in Bangladesh has gone up to 5.9% in 2015 compared to 3.1% of 2003 (BIDS, 2018), the growth was not that big but it was an encouraging improvement for women entrepreneurs. However, Bangladesh is still far behind compared to other developing countries in Asia. In the MasterCard Index of Women Entrepreneurs (MIWE, 2019) Bangladesh is ranked 57 out of 58 economics in the world with a percentage of 4.4%, highlighting Bangladesh's poor record in creating a suitable business environment for female entrepreneurs of Bangladesh (The Daily Star, 2019). Moreover, among all Asian countries, Bangladesh is ranked the lowest behind Philippians (ranked 11th), Thailand (ranked 14th), Vietnam (ranked 19th), Malaysia (ranked 21st), Indonesia (ranked 23rd), and India (ranked 52nd). Above all statistics is highlighting that Bangladesh is still far behind from being called an ideal country for women entrepreneurs, to do so strong entrepreneurship development needs to be done. Based on Asian countries, the percentage of women entrepreneurs among all businesses is giving below in a table, where Bangladesh has the lowest percentage of women entrepreneurs among the listed Asian countries.
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4. Literature review:
 An entrepreneur is an economic agent who plays vital roles in the economic development of a country. An Entrepreneur is a person who possesses entrepreneurial qualities, bears the risk in the pursuit to gain profit from the business. According to Hisrich (1990), an entrepreneur is “someone who demonstrates initiative and creative thinking can organize social and economic mechanisms to turn resources and situations to practical account and accepts risk and failure”. Entrepreneurs are usually known for their risk-taking ability, therefore Drucker (1970) has informed that the main characteristic of entrepreneurship is taking the risk for the pursuit of achieving profits. According to Onuoha (2007), “ entrepreneurship the practice of starting new organizations or revitalizing mature organizations, particularly new businesses generally in response to identified opportunities". Women entrepreneurship or women in business is a recent phenomenon in Bangladesh. Many women from Bangladesh have taken entrepreneurship into many challenging fields but their activities in Bangladesh are still not extensive. Many female entrepreneurs have succeeded in business but still, the number is very small.  Although women represent almost 50% of the total Bangladesh population, but women contribution to economic development as an entrepreneur is still at a very low level in Bangladesh (Ahmed, 2003). The main challenges women entrepreneurs faces are socio-culture and economic challenges that have kept women entrepreneurship from growing. Because of the socio-culture factors, women entrepreneurs end up with low confidence, so due to low self-efficacy, women entrepreneurs face problems in starting a business (Scherer, et al., 1990). Women entrepreneurship often witnesses a slower growth rate than male entrepreneurship because of conservative social value and attitude in the industry (El-Namaki, 1988). However, in an attempt to achieve success women entrepreneurs face peculiar challenges (Hatcher et al., 2007), moreover, in a developing country, it happens more than developed countries. Women entrepreneurs in developing countries face many more obstacles to involve formal economic participation than developed countries (Allen and Truman, 1993). Lack of skills or training, limited access to capital or credit, less social networks, less choice of industry, social constraints, etc are the common obstacles women entrepreneurs usually face while starts own business or try to (Akanji, 2006). Moreover, women entrepreneurs sometimes struggle to balance their work-life and family life. Therefore, Women-owned business often faces various problems between work-life conflicts at the starting stage (Das, 2001). Balancing family issues with business is a key struggle for women entrepreneurs. Women are more likely to have primary domestic responsibility and to have interrupted carriers, which could create family-work conflict (Gould and Parzen, 1990). The significant factor that stops Women to decide to start a business is the uncertainty of work and family life balance. For developing countries family conflict with business is found more often, as a result, fewer women entrepreneurs are coming out. Capital for new business ventures is the primary and continued obstacles that women entrepreneurs face, women entrepreneurs usually get less favor than men, therefore, more often women end up agreeing to pay higher interest rates to gain access to capital for business (Buttner and Rosen, 1992), it mostly happens in developing countries where social gender discrimination is still active. Women entrepreneurs sometimes witness obstacles that are usually educational and work-related. It is often found that developing countries' women entrepreneurs lack education and training, therefore, women entrepreneurs find it difficult to enhance business growth. Whereas it is confirmed that skills training and business education can create a positive effect on enterprise performance (Cheston and Khun, 2002). Women entrepreneurs are often seen to have less experience or less knowledge about new technology, but to stay competitive in the business market women entrepreneurs should have developed new technology and skills (Nayyar et al., 2007). The common challenge that most of the women entrepreneurs witness is access to finance; it is also the main reason behind the failure of the women start-up business. Fielden & Davison (2010) and Hookoomsing & Essoo (2003) have argued that women entrepreneurs often have limited opportunities than men in accessing credits for various reasons although, studies suggested that women are less loan defaulter than men counterparts (Humphery & Schmiiitz, 1995). Therefore, Gundry et al. (2002) stated that the main problem of women entrepreneurs for starting a business is inadequate funding. Ellis et al. (2007) found that in developing countries women lack control over immovable assets which resulted in women has less capital or no capital at all for starting a business. The negative perception of the female entrepreneur is one of the main reasons behind the limitation of credit for women entrepreneurs. Women entrepreneurs often face the gender stereotype attitude from society, women are commonly perceived as deficient with abilities (Abouchedid, 2007). Although women entrepreneurs have to face many challenges prior to success, however, women entrepreneurs also witness some factors that contribute to the success of their business however it varied from person to person or business to business. According to Lee and Cho (2001), women entrepreneurs usually found more success in business while her family members do not interfere in the business; however, family members' support is also necessary to reduce the conflict between the work-family lives of women entrepreneurs. Therefore, Huck and McEwn (1991) argued that one of the crucial success factors for women entrepreneurs is emotional support from family members. Often it is seen that female entrepreneurs are full of ambition, also the level of energy is high but they are not self-confident which is often creates obstacles for female entrepreneurs to start a business or to succeed in business. Therefore, Idris and Mahmod (2003) have identified that ambition, self-confidence, and high level of energy are the fundamental entrepreneurial characteristics for women entrepreneurs. Fisher (1999) has found that communication skills as a unique skill for female entrepreneurs that helps women entrepreneurs to become successful as it is established that women are better at articulating their ideas and expressing them verbally rather than man. Scott (1986) has identified that women entrepreneurs are usually patient than men, it is confirmed that to achieve steady business growth entrepreneurs have to be patient, so it obvious that women's ability to endure helps them to relate to the customer effectively compared to men. However, the most important and the most critical factor behind successful entrepreneurship is government support which immensely helps an entrepreneur to get success, for women entrepreneurs government support is acknowledged as the biggest support. According to Yosuf (1995), without getting full support from the government, a start-up business can't enter into the business market or cannot become successful, especially women entrepreneurs start-up business as they have to fight with other socio-economic challenges and issues to start a business or after the establishment of a business.                                                              
 5. Challenges and issues women entrepreneurs face in Bangladesh:   
Bangladesh is a developing country full of resources, especially human resources where half of the population is female; in Bangladesh, women are accountable for 49.39% of the total population (Trading Economics, 2020). Being a male-dominant business country Bangladesh never focuses on women entrepreneurship but during the last decades, the concept of not involve women in the country's formal economic development has started to change as the people have realized that it is impossible to achieve sustainable economic growth without the help of the women or by neglecting half of the population, women must be incorporated in income-generating activities to attain the sustainable economic development and poverty-free society. Like many other developing countries, women entrepreneurship is the latest phenomenon in Bangladesh, therefore, an increase in women entrepreneurship has been observed, however, women's participation in entrepreneurship is still very low, inadequate. Although women are now focusing on entrepreneurship than any other time but, still many obstacles have come to their way, women entrepreneurs have to come through many socio-economic factors that create obstacles from starting a business. There are many challenges and issues that women entrepreneurs in Bangladesh have to face before the start-up or after the business is established which are illustrated below by using the "PEST" analysis model.     
5.1. Political challenges faced by women entrepreneurs:  
Bangladesh is an unstable political country that has affected the economic development of the country. Because of the unstable political situation, economical development is not happening properly. Moreover, as the government is not stable due to the political instability the government keeps changing the tax rules and policies. It has identified that frequent changes in government and its policy slows down the country's business growth as well as economic growth (Allen & Truman, 1993). Bangladesh's government tax rules and regulations are not suitable for entrepreneurs; especially it was not suitable at all for a start-up business. Therefore, women entrepreneurship development has got affected as the government keeps changes the tax policy or tax rate every year, however, whatever changes happen the tax rates never gone down or stayed the same, it always increases. Moreover, the bank loan facility is also not appropriate for women entrepreneurs. Bangladesh's tax policy and measures are too complex to understand also the tax rates are also very high in Bangladesh. Bangladeshi entrepreneurs are currently paying the highest tax in south Asia which impedes attracting the new entrepreneurs. At this moment in Bangladesh, the corporation tax rate is 35%, which is 25% for the publicly-traded company, these tax rates are the highest among all South Asian country (Dhaka Tribune, 2019), and the personal income tax rate is 30% (Trading Economics, 2020) which is also a very high rate. These high tax rates are stoping and keeping away women from becoming an entrepreneur as it will be very difficult for a start-up business to achieve business growth or profit if the tax rate is that high. Moreover, women entrepreneurs are also getting rejected from getting bank loans because of the current government policy as according to current policy entrepreneurs need to have two guaranteers to take any kind of loan from any government bank, a condition which in most cases is difficult for women entrepreneurs to meet.  Moreover, the maximum loan a women entrepreneur can get is less than male entrepreneurs according to the government policy, which needs to be changed to encourage women entrepreneurship. Moreover, the interest rate for the bank loan is 10% which is way too high for a start-up business (The Financial Express, 2019). The government has to make changes in tax rate policy or bank loan policy, which could encourage women in Bangladesh to become an entrepreneur.                              
5.2. Economical challenges faced by women entrepreneurs:  
Women entrepreneurship is a recent phenomenon for Bangladesh, moreover, Bangladesh culture is male-dominant culture, therefore, women found it difficult to establish a business. Bangladeshi peoples' perception of women entrepreneurship is still in doubt, as people still assume women will not be able to succeed in business. Therefore, women entrepreneurs have found it difficult to arrange the money they need for their business to start. Women entrepreneurs face various hindrances to gain access to finance for their start-up business in Bangladesh. One of the main problems that often women entrepreneurs in Bangladesh faced is insufficient initial capital or less access to capital. Women entrepreneurs in Bangladesh faced extensive difficulties in accessing credit, especially when a new venture is established or even before the new venture is established although studies suggested that women are less loan defaulter than men counterparts (Humphery & Schmitz, 1995). Therefore, Sinha (2005) has found that women in South Asia are virtually invisible to formal financial institutions, therefore, women entrepreneurs only get paid less than 10% of commercial credits, the rest of the credits is taken by male entrepreneurs. High transaction cost, the rigidity of collateral requirement, heavy paper works are also hindrances to women entrepreneurs. Therefore, Charumathi and Kota (2011) have informed that 90% of women entrepreneurs have agreed that the major barrier of women entrepreneurship in developing countries is access to finance. Women in rural areas usually face more obstacles than women in the urban area where finance is a concern. Therefore, Women entrepreneurs in Bangladesh have to rely on their savings. Furthermore, a high-interest rate on a bank loan is also another concern for women entrepreneurs in Bangladesh. Women entrepreneurs have to pay a 10% interest rate on any kind of bank loan which is way too high for a start-up business (The Financial Express, 2019). Women entrepreneurs are supposed to receive collateral-free loan but most of the banks and financial institutions ask for mortgage documents for loans, which most of the women failed to provide as women do not have access to land in Bangladesh which makes it more difficult to get any kind of loan for a start-up business. Moreover, in Bangladesh, to get any kind of bank loan an enterprise has to be registered for at least three years, banks, and other financial organizations only provide loans to an established business which is already registered for at least three years, it means the start-up business will not get any kind of bank loan. Therefore, it is evident that for women entrepreneurs managing the "capital" to start a business is the most critical factor in Bangladesh. Therefore, Fielden and Davison (2010) have stated that the challenge of accessing debt finance for most start-up women enterprise is a source of failure to women entrepreneurship.     
5.3. Social challenges faced by women entrepreneurs:   
Bangladesh is a male dominate country, society is also dominated by males. Therefore, women have to take permission from their counterparts at every step of their life. Due to the traditional role of women such as housekeepers could deter women the opportunity to be an entrepreneur in a male dominates society. Because of the restrictions of social and cultural forces women usually fail to gain adequate levels of skills which is essential to start and operate a business ( Cromie & Hayes, 1988). Society obligations have bar women from becoming successful entrepreneurs, however, it happens mainly in developing county. Society wants to see women as a wife, as a mother as a family member, society does not want to see women are involving in business, society does not want to accept women as an entrepreneur. Discrimination between men and women is the most challenging issue for women on the way of becoming an entrepreneur. Because of the social discrimination women do not get the finance they do need for their start-up business, women get refused most of the time they approach for a bank loan. According to Financial times (2019), in Bangladesh 75% of women do not get the bank loan they approach for, moreover, bank officials tend to ignore them and have a preference to speak or meet with their husbands or male business partners. Due to gender discrimination, some women become so discouraged that they gave up their dream of becoming an entrepreneur. Women entrepreneurs often witness the issue of work-life conflicts which has discouraged women from being an entrepreneur. Women entrepreneurs often find it difficult to maintain a balance between business life and family life. This often created problem in women family life, at that point women needs family support to become successful as it is evident that positive family support has a strong correlation with entrepreneurial success (Birley, 1989), but unfortunately due to socio-culture of Bangladesh many women do not get family support before the start-up or after the establishment of the business, therefore women are not becoming encouraged to become an entrepreneur. Due to the of above-mentioned socio-culture challenges and issues women entrepreneurship percentage in Bangladesh is still very low, according to the 2015 Economic Census, women entrepreneurs are representing only 5.9% of the total entrepreneurship in Bangladesh (BIDS, 2018), which is very inadequate for a country where half of the population (49.39%) is female (Trading Economics, 2020).             
5.4. Technological challenges faced by women entrepreneurs:    
Women in Bangladesh often face technological challenges before the startup or after the establishment of a business. Especially women from rural areas face technological challenges more than the women of urban areas. Lack of knowledge about technology has created obstacles for women entrepreneurship to enhance their business growth. In Bangladesh women usually get less chance to access technology. But, nowadays technology is the backbone of any kind of business therefore it is inevitable for women to concrete and develops technological skills. Gillwald (2001) has stated women entrepreneurs might obtain the success and business growth they desire, with the proper utilization of the latest technology. However, the continuous changes in technology have made it difficult for women entrepreneurs, especially women entrepreneurs in a developing country. Because of the socio-culture issue, women are often seen not getting the skills and training that is needed for entrepreneurship which creates less confidence in women. Therfore, Rahman (2010) has stated due to the less self-confident and lack of skills in the utilization of modern technologies women entrepreneurs often get less benefited from technological innovation than man entrepreneurs. Moreover, without the proper knowledge of the latest technology, it will be very difficult for women entrepreneurs to compete in the market as nowadays business growth mainly depends on or happens due to the proper use of technology (Grossman, 2009). Therefore, women entrepreneurs in Bangladesh have to attain the skills and training that is needed to run a business with the help of technology, so they can compete in the market from the start of the business. However, to achieve these technical skills and knowledge by doing proper training has become a challenge for women entrepreneurs in Bangladesh, due to the technological challenges many women are afraid of creating entrepreneurship in Bangladesh.                         
6. Conclusion:      
Women entrepreneurship is now considered as determining factors in the economic development of a country. For Bangladesh, women entrepreneurship is imperative as almost half of the population is female, so it is impossible to boost economic development without the help of women. Women entrepreneurship is considered as a pathway to involve women in mainstream economic development. It has been observed that women entrepreneurship has grown a little bit during the last decades, however, the percentage of women participation in overall entrepreneurship is still very low. The reason behind the low participation is socio-economic challenges that women entrepreneurs usually face before the start-up or after the establishment. Many women have given up the dream of becoming an entrepreneur because of the huge challenges that women entrepreneurs face in Bangladesh. The government of Bangladesh has taken some initiatives for women entrepreneurship development but due to the administrative complication and lack of proper guidance, all these policies had failed at the time of implication. However, it is the right time for the government to focus strongly on women entrepreneurship as women have now become educated as a result their willingness of establishing their business is all-time high because of the phenomenon about women entrepreneurship. So, the government should establish such rules and policies that suit women's start-up businesses, moreover, the rules and policies should continue support women entrepreneurs so they can develop themselves and can perform better, which will eventually lead to the development of country’s sustainable economic growth as well as contribute to the women entrepreneurs’ family. 
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