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In the 19th century, the rise of industrialisation increased supply and demand. However, this growth raised concerns about self-regulation policies. The significant economic expansion has caused the overuse and exhaustion of natural resources, prompting a worldwide focus on environmental issues (Panda et al., 2020).At the time, companies primarily focused on maximising profits, often at the expense of human labour rights and the environment. This has led to, a call for a more comprehensive approach to corporate social responsibility, one that incorporates unbiased policies. (According to Rodriguez-Gomez et al., 2020). According to (Andreeva, 2020) The distinct and unique image of an organisation is shaped by its corporate culture, influencing the perceptions of both customers and employees. This factor significantly contributes to enhancing the competitiveness of an enterprise within today's market dynamics.From a business standpoint, Corporate Social Responsibility (CSR) functions as a beneficial strategy, offering various advantages such as heightened shareholder value, enhanced corporate brand trust, and access to new markets and price premiums (Cowan and Guzman, 2018). Increased consumer awareness of green practices has significantly impacted buying behaviour. The pandemic highlighted the decrease in pollution during global lockdown measures, emphasising human contribution as a major factor in planet pollution (Khan et al., 2020). An instance of this can be seen in the plastic packaging design with a focus on enhancing consumer convenience. This has emerged as a significant area of focus, and in response to shifts in consumer purchasing patterns, businesses have endeavoured to transition from single-use, non-biodegradable items to biodegradable and eco-friendly alternatives (Rhein and Schmid, 2020). Another factor is that younger consumers buying behaviour is influenced for example if food is labelled organic as they are health conscious and environmentally aware of what pesticides do to humans and crops etc, they are more inclined to buy organic labelled food (Ahmed et al., 2020).

Tourism is a rapidly growing industry with affordable airfare and accommodations catering to all budgets, The World Trade Organization projected revenue to reach $200 billion, significantly impacting the global economy (Xiaojing, 1025).To understand how CSR is implemented in the hospitality industry, Marriot  International Hotels will be used as an example. Marriot International's first hotel which had 370 rooms opened in 1957 at a time when hotels were not popular and later opened its first international hotel in 1969 (Marriott International, 2023). With a vast property portfolio of 8,800 properties in 123 countries and 30 brands catering to different consumer segments, Marriott International Hotels is a globally recognised name (Marriott International, 2023b). Marriott's decision to participate in the race to achieve net zero emissions, to reduce its carbon footprint, will have a significant positive impact on the world. The company's commitment to sustainability, particularly in water and energy usage, is commendable and demonstrates its dedication to environmental responsibility (Marriot International , 2019). Race to Zero is a global campaign that brings together companies, cities, regions, and financial and educational institutions with the goal of achieving net-zero value chain greenhouse Gas emissions should be reduced by 2050 (Marriott International, 2019). Corporate Social Responsibility (CSR) refers to the responsibilities towards human rights, the environment, and the economy when presented in a simplified manner (Rhou and Singal, 2020).
Human rights laws serve to safeguard the collective welfare of society and to guarantee equitable and just rights for all individuals. Additionally, these laws aim to support and protect vulnerable members of society through the promotion of gender equality, disability inclusivity, anti-slavery measures, the establishment of minimum wage standards, and the prohibition of discrimination based on race, religion, or sexual orientation (Murni, Ruki and Antara, 2023). Marriott International has not only fulfilled the fundamental requirements but has also extended its efforts by establishing opportunities for guests, franchisees, employees, and suppliers. Moreover, the organisation is addressing the issue of global youth unemployment through partnerships with non-profit organisations (Marriott International, 2018).The goal is to cultivate education and awareness, fostering a more inclusive future society. This aligns with J.W. Marriott's philosophy: "Take care of employees and they will take care of the customer" (Marriott International, 2023a).An impediment to understanding this subject may stem from cultural disparities, such as ancestral beliefs like Confucianism, which is ingrained from a young age in China but not comprehended as a practice in Western societies (Wang, Hu and Zhang, 2020).
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