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Introduction 
This report has been studied by the researcher about the FA Cup Final that is held annually in London’s own Wembley Stadium. This venue is a multi-use venue and can be used for many events such as concerts, football games, and conferences. Wembley is in a great location and easily accessible for those travelling by train/ London Tube, especially for Welsh travellers from areas like Swansea. From Swansea Railway Station, there are direct trains which run to London Paddington, this station is located only seven miles from the Stadium and is therefore accessible via the Bakerloo Line going towards Harrow & Wealdstone, as informed by Rome2Rio.com (2024). The last known game of this cup winning competition is known as the FA Cup Final.  The letters ‘FA’ stand for ‘Football Association’ The FA (2020). At the end of the cup matches, the winners of the final get awarded with a glorious silver trophy and many other benefits like medals for the entire playing team and staff who work closely with that team in question, a qualification to play in the European Competitions (UEFA Europa League), boosting team morale and holding a singular place in history which will be remembered for decades to come.











Analysis of Short Term and Long-Term Impacts
Per year, it is said that approximately 90,000 FA Cup and general club football fans will completely sell out Wembley Stadium for what will be titled ‘The largest football match of the year’ (Guide London.org 2024). In the 2019/20 football season, The FA cup final was one of the most ‘record breaking televised matches of that year’ where Arsenal played Chelsea, and the score came down to Arsenal winning 2-1. It was recorded that 8.2 million people had tuned in on the 1st of August 2020 to watch this game as at the time people were stuck at home due to the COVID-19 pandemic. Due to this, many games were either cancelled, postponed or pushed back to a further date. Typically, the final game is held at the end of May (around 27th-31st). Prior to COVID-19, visitor numbers reached as high as a sold-out stadium up to 90,00 fans all in one place (Blitz, S. 2020).
A trend in the British football culture is increased more when the FA Cup is in place, especially when the FA Cup Final rolls around. Near 27% of fans travelling to watch the football at this time are younger in the age range of 25-34, another 245 are typically aged 35-44 (VisitBritain Research, 2021).  Due to Wembley being in North-West London where there is also a high number of residents living nearby, this can cause many long-term and short-term effects. Some long-term impacts can include boosting the local economy by fans travelling to Wembley domestically and internationally especially to watch their favorite teams play, this can mean booking to stay in hotels and purchasing food and products from local businesses (Stainton, 2021).
Some short-term impacts that could disrupt the residents of the Wembley area can include rowdy crowds filling the streets, this will cause disruption to citizens by getting in the way of their personal rest if they are an individual who works, another short-term impact that will affect their lives are event attendee’s parking in the way of potential driveways or poorly parking in the streets. The residents may not be able to get to or from work or even take their children to school, therefore postponing the day-to-day routine they have (Williams, 2023). The effect of the parking situation may cause main road congestion which can lead to things like crashes. In September of 2024 there was a car crash on East Lane which closed the road for getting into the local estate, Brent & Kilburn Times reported that there were schools near the incident which can link to parents being unable to take their children to and from school (Reaidi, 2024).
Wembley Stadium has already implemented many ways to create a more sustainable environment, in 2019 they began using sustainable resources to a 100% level. Inside the stadium they had added up to 16 water refill stations and recycling bins for when events are to take place (Association, n.d. 2024). In recent years, The Football Association Cup has taken action to combat climate change by adding in some sustainable policies like adding 1000 solar panels in St George’s Park to power the cup final games. The FAST (Football Association Sustainability Team) also administered other policies like bringing in green transport for their staff with electric bikes, electric car charging points and encouragement to access the stadium via rail transport (Assocation, 2023). In the future, The FA could promote the sales of rail tickets or make deals with the football clubs near the time of the final playing game to include the price of train transport in a package withing the purchase of a game ticket, this can fix many issues that are cased with accessing the venue on game day such as road congestion (as previously stated before) and any pollution issues that can be caused by getting to the venue via road transport (e.g. cars, taxi’s, busses, coaches and more).
Over the years, tourism with the intent of watching sports has developed massively. People from as far back as 3000 years ago have travelled with some intent of visiting an attraction or destination for a specific reason of attraction. For example, C. Humphreys states that in Babylonian times, Ancient Egyptians would travel for business purposes and that was the main focus for visiting different areas. It is also stated that motivations to travel for religious and cultural reasons grew in that time (Humphreys, 2020). The overall growth of sporting tourism is heightened during the times of football cup games like the FA Cup Final, many fans main motivation for going is to see their favorite team that they’ve possibly followed and supported for years win and lift the trophy when the final whistle blows (Snowball, 2016). This motivation can really boost mental health of the people with this particular interest as well as getting together with friends or family to celebrate a special time. Technology has also been a huge factor in development in functional growth for the football industry, The use of VAR (Video Assistant Referee) has seen an 86.7% rise with being implemented in all 30 football leagues (SpreadEx Sports, 2024). The multiplier effect benefits the FA Cup Final on many levels by growing the local business economy. The multiplier effect is when customers spend their money in shops, hotels and restaurants, that money can then lead to job creation for people living locally. (Pupuzo, 2020).
In the field of tourism, there are many types of Visitors. Visitor typology is a way to understand what types of events appeal to specific customers and their motivations to go to a specific place. For example, in 1954 Maslow created a theory based on the needs of human behaviour. In involves the love and belonging needs, safety, self-fulfillment and psychological needs of tourists (Maslow 1954). Linking this to football fans, the main motivations that attract people to football games is genrally an escape from personal life and issues that may arise in workplaces or at home, another major motivation is the general entertainment that football provides. Such as the atmosphere provided by other likeminded individuals attending the game and how the game works (Mak, 2017). 
With this comes many sustainability issues, one key issue is pollution and the use of resources such as the large amount of people can cause an amount of litter that is absurd, from food waste to single use plastics. Efforts have been made by Wembley Stadium to reduce these issues (Collins and Flynn, 2008). In the future, to reduce these issues further Wembley Stadium could completely ban plastic bottles by checking bags and pockets and asking customers to recycle their single use plastics. Another factor they could implement could be the promotion of rail ticket travel in the sales of FA Cup Final tickets. 

Conclusion 
[bookmark: _Int_8R8sIGsD]To conclude this report, the FA Cup Final shows to be a very popular event that attracts fans from all over the UK and various parts of international destinations. Due to the rich and diverse history of the FA Cup, this inflation of tourists can not only enhance the general atmosphere of the game and therefore improve visitor experience but will also boost the UK economy. However, the general sustainability of this event can be improved, as discussed, they could improve and prioritise eco-friendly customer engagement. The FA Cup Final will continue to grow massively over the many years to come and continue to shine bright over many cup winning competitions. This beloved sport is held close to many people's hearts and benefits people both emotionally and financially.
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