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The hotel industry must give corporate social responsibility (CSR) top attention if it is to experience long-term expansion, sound environmental management, and beneficial social effects (Yousaf et al., 2021). Leading in CSR and sustainability has been the well-known hotel operator Hilton Hotels & Resorts (Tourism for Hospitality, 2018). The corporate social responsibility initiatives of Hilton assist the hospitality industry in becoming more ecologically friendly, as this essay demonstrates. The strategic use of the Triple Bottom Line (TBL) framework, adherence to the Sustainable Development Goals (SDGs), adoption of Natural Capitalism, and application of the sustainability pillars of circular thinking by Hilton will be examined in this essay. The advantages and disadvantages of tight CSR regulations being implemented by a well-known international hotel chain are examined in this essay. 
Environmental and social sustainability, as well as making money, rely on CSR in the hospitality industry (Font and Lynes, 2018). Using the "Triple Bottom Line (TBL)" structure for CSR in the hospitality industry is very useful. It looks at success in three areas: society, the environment, and money (Srivastava, Dixit, and Srivastava, 2022). This method encourages businesses to put environmental and social issues ahead of making money, which is good for sustainability. Hilton Hotels & Resorts, a world leader in the hospitality industry, has purposely built the TBL framework into its operations to show that it is committed to sustainability and doing business in an honest way (Tourism for Hospitality, 2018). Hilton tries to improve the "three Ps" of TBL—the environment, society, and financial performance—through its many CSR projects (Zientara et al., 2020).
Hilton has lowered running costs and raised productivity by using TBL strategies. The Hilton Foundation (2024) says that LightStay, the company's internal platform for measuring corporate responsibility, helps hotels track, analyze, and report how much energy, water, and trash they use. This plan has helped the company use less energy and leave less of an impact on the environment (Haski-Leventhal, 2018). Through cutting down on waste and energy use, Hilton saves money in the long run. Furthermore, Hilton's TBL plan includes both training employees and getting involved in the community. The company's "Travel with Purpose" program promotes cultural heritage, community involvement, and overall well-being (Hilton Foundation, 2024) — it changes the way sustainable travel is thought of. Hilton's work with veterans and young people has big positive effects on the areas where it does business (Zientara et al., 2020). By making the workplace welcoming and open to everyone, Hilton increases employee engagement and the brand's reputation.
Hilton wants to cut its environmental impact in half by 2030 (Hilton, 2024). This goal, which is in line with the Paris Agreement, lowers carbon pollution and water use. Hilton started a soap recycling program to cut down on waste and give sanitation goods to areas that need them (Zientara et al., 2020). Renewable energy is invested in by the group, and it uses less plastic. Hilton's TBL-aligned CSR efforts are very important. Cutting costs and managing resources well have made the brand more profitable and built trust among stakeholders. Hilton has improved community relations and employee happiness by getting employees more involved and reducing turnover (Tourism for Hospitality, 2018). Hilton has become a leader in sustainable hospitality by taking steps to reduce its effect on the environment. By incorporating the Triple Bottom Line concept into its core business activities, Hilton sets a standard in the hospitality industry (Matteucci, 2020). Hilton's wide use of TBL shows that the company is committed to doing business in an honest way and shows how combined CSR policies can help the sector.
The Sustainable Development Goals (SDGs) set by the UN are a plan for a better and more stable future for everyone (Haski-Leventhal, 2018). Some of the world problems they work to solve are poverty, inequality, climate change, environmental damage, peace, and justice (Menton et al., 2020). In the hotel industry, corporate social responsibility (CSR) projects should focus on preserving the environment, helping people, and long-term economic growth (Sloan, Legrand, and Chen, 2017). Intentionally aligning its CSR efforts with a number of SDGs that coincide with the operational and ethical imperatives of the hospitality industry, Hilton Hotels & Resorts has done so (Hilton Foundation, 2024). In order, SDG 13 is about taking action on climate change, SDG 6 is about clean water and sanitation, SDG 7 is about affordable and clean energy, SDG 8 is about decent work and economic growth, and SDG 12 is about responsible production and consumption. Each goal is an important part of Hilton's business and environmental plans. The Hilton Foundation (2024) has put a lot of money into water management, which is linked to SDG 6: Clean Water and Sanitation. Hilton uses tools and methods to save water all over the world (Vlasceanu, Tenie and Crismariu, 2020). The company saves water by recycling it and installing low-flow showers and taps (Hilton, 2022b). These steps help the environment and save water by lowering the stress on the local water supply.
Keyhani et al. (2024) say that Hilton helps reach SDG 7 (Affordable and Clean Energy) by using more green energy and using less energy overall. This dedication is shown by putting in place energy-saving systems and tools, LED lighting in hotels, and projects that use renewable energy (Zientara et al., 2020). Hilton buys Renewable Energy Certificates (RECs) to support the production of renewable energy (Hilton, 2024). Moreover, Hilton works to promote equality, diversity, and career growth in the workplace, which helps reach SDG 8: Decent Work and Economic Progress (Matteucci, 2020). Through programs for hiring young people and integrating veterans, the company gets skilled workers as part of its business plan (Vlasceanu, Tenie and Crismariu, 2020). Hilton gives local and minority-owned businesses more attention when it comes to buying things. This is done to help the economy.
The Hilton Foundation (2024) says that the "Travel with Purpose" program, which promotes sustainable production and consumption, shows how committed Hilton is to SDG 12: "Responsible Consumption and Production." A careful buying strategy, giving priority to ethical vegetables and sustainable seafood in the facilities, and working with food rescue groups all help cut down on food waste. SDG 13 is in line with Hilton's plan to cut its damage to the environment in half by 2030 (Tourism for Hospitality, 2018). This big goal is supported by programs that make use of energy more efficiently, lower greenhouse gas emissions, and push for sustainability in all activities.
These projects make Hilton even more of a leader in environmentally friendly hotel management. Hilton's portfolio's lower water use has helped keep the area water supply stable (Hilton, 2024) (Hilton). Hilton's efforts to save energy have cut down on carbon pollution and operating costs, which is in line with efforts to fight climate change around the world. Hilton supports operational sustainability and the global sustainable development plan (Hilton Foundation, 2024) by making sure that its CSR programs are in line with the Sustainable Development Goals (SDGs). By using its position as a leader in its field to make the world a better place, Hilton is working toward a more sustainable future through this strategic alignment.
"Natural Capitalism" is an advanced economic theory that calls for a lot of changes which include: a huge boost in the productivity of natural resources; the use of closed loop production models that are based on biology; a business model that values service and flow over possession; and the reinvestment of natural capital (Sloan, Legrand and Chen, 2017). This way of thinking works best for the hospitality business, which uses a lot of natural resources and has big effects on the environment (Wickham, Donnelly and French, 2021). Hilton Hotels & Resorts was the first company to use natural capitalism as a business strategy because it is good for the company, society, and the environment (Legrand, Chen and Laeis, 2022). Hilton Foundation (2024) says that by using Natural Capitalism, the company saves more resources, creates less trash, and sets an example of economic sustainability that helps everyone. Hilton has taken steps to make the use of resources in its buildings more efficient (Matteucci, 2020). Hilton uses tools that make use of renewable energy and make things more efficient. Low-energy HVAC and LED lighting systems have been installed by the company to cut down on energy use per square foot (Hilton, 2022). Several Hilton buildings are also equipped with solar panels so they can directly use green energy. By using these eco-friendly methods, Hilton is lowering its reliance on nonrenewable energy sources and the costs that come with running its business (Hilton, 2024b).
Hilton also uses natural capitalism in the way they handle trash. To reduce waste sent to landfills, the company has implemented extensive recycling and waste reduction efforts (Hilton, 2024). These programs provide safe food from local sources and use or burn waste food that cannot be eaten to get energy back into the system. Along with that, Hilton (2024b) has promised to replace single-use plastics with biodegradable or reusable materials. Hilton made a lot of money from natural capitalism. The prices of electricity and water have gone down because of better resource efficiency, which has saved money overall (Vlasceanu, Tenie and Crismariu, 2020). By following these steps, Hilton has met its sustainability goals and followed international environmental standards (Zientara et al., 2020).
As a result of Hilton's Natural Capitalism sustainability strategy, the company has a better reputation with investors, community members, and guests (Matteucci, 2020). As eco-friendly lodging options become more popular, Hilton has been trying to increase customer loyalty and reach an environmentally aware group that it had not been able to reach before (Hilton, 2022). The way hotelier Hilton uses natural capitalism is a new and innovative idea. This method encourages businesses to act in ways that are good for the environment and creates a work setting that values natural resources (Wickham, Donnelly and French, 2021). Hilton (2024b) says that its all-encompassing and proactive sustainability efforts help the business succeed and advance the causes of sustainable development and environmental protection around the world. Putting strong Corporate Social Responsibility (CSR) practices into place in the hospitality business, especially at a global level like Hilton Hotels & Resorts, comes with its own set of problems and opportunities (Edgell, 2020). These factors determine how much CSR projects affect the long-term health of the hospitality business.
Making sure that all of Hilton's global infrastructure is sustainable is a big problem (Matteucci, 2020). It is hard to make sure that CSR rules are applied the same way to all properties because each one has its own natural, economic, and social features. Adapting projects to different rules, weather, and cultural norms takes planning and money (Carmen et al., 2022). Sustainable tools and ways of doing things could get a lot of money spent on them. Initial costs may be hard to handle in markets that are not as stable economically, but they are usually more than made up for by lower long-term costs and better efficiency (Vlasceanu, Tenie and Crismariu, 2020). Investments include training for employees, systems that use less energy, and tools that cut down on waste. Hilton also has trouble getting investors, workers, visitors, and people in the local community involved in its sustainability efforts (Hilton, 2024). It is hard to get everyone fully involved because each group has its own CSR goals and buy-in.
As a leader in its field, Hilton can come up with new ways to do CSR. Hilton could set the standard for the hotel business by using new environmentally friendly methods (Zientara et al., 2020). Innovation has made it possible for Hilton to come up with new technologies and ways of doing things that are better for the world and for business (Sinha and Fukey, 2020). Hilton's brand reputation can be improved by putting in place strong CSR practices. Consumers are very interested in sustainable brands right now (Yousaf et al., 2021). By meeting these requirements, Hilton can increase visitor loyalty and attract tourists who care about doing the right thing for the earth and society. Sustainability-focused CSR can help businesses run more efficiently and save money over time (Edgell, 2020). Conserving water, using energy more efficiently, and throwing away less trash can help Hilton save money on electricity and trash removal, which will increase profits. Hilton can plan ahead for and comply with environmental and social responsibility rules when it has effective CSR strategies (Hilton, 2024) . This proactive approach makes it easier to do business in the region and lowers the risk of not following the rules.
Hilton Hotels & Resorts' decision to include CSR in their daily operations shows how targeted projects can help the hospitality business become more environmentally friendly (Hilton, 2022). Due to its use of the Triple Bottom Line framework, commitment to the Sustainable Development Goals, Natural Capitalism principles, and circular thinking, Hilton is a leader in the sustainable hospitality business. In addition to helping Hilton's bottom line, these methods also protect the environment and promote morality in society. 
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