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DYSON HALO: A UK BRAND EXTENSION

INTO SMART WELLNESS WEARABLES

BRAND DEVELOPMENT STRATEGY: BRAND EXTENSION (EXISTING BRAND, NEW PRODUCT CATEGORY)

JALT

About Dyson DN LA
Dyson is a UK-founded technology I~

company known for premium
engineering, innovation, and problem-
solving demﬁn The company operates
internationally and invests in advanced

technologies such as Al, robotics,
machine learning, sensors, and material
science. This makes Dyson a credible
brand for expansion into a new wearable
category (Dyson, 2026a).

Why the Market Will Want It
The wearable technology market is growing strongly. The global

wearable band designed to monitor
air-quality exposure, breathing
patterns, posture, stress, and

daily wellbeing. It would connect
with a mobile app to provide real-time
health insights and personalised
recommendations.

This is a brand extension because
Dyson would use its existing brand
name to enter a new product
category, rather than launching a
completely new brand.

Why Dyson Can Succeed
Dyson already has strong expertise in environmental sensing, airfiow 2
technology, premium product design, and advanced engineering. =
The company has also communicated its intention to invest in

new technologies and enter entirely new fields through a £2.75

(Dyson, 2020). Therefore, Dyson Halo is strategically aligned with

Dyson Halo is a smart wellness Cl: @

W

Sustainability Value

Dyson Halo can support sustainability through recycled ‘
materials, energy-efficient components, durable design, and

reduced packaging.

Dyson reported that its Purifier Cool Formaldehyde model

used 21.5% recycled plastic by weight, while some filter frames
contained 85% recycled plastic, showing that the company already; ‘
applies circularity principles in product development (Dyson, 2023). - ’
This strengthens the appeal of Dyson Halo to both investors and
environmentally aware customers.

Value Proposition

For customers: Discreet wellness
tracking, premium design, and
smart daily health insights.

For investors: Entry into a
high-growth wearable market with
premium margin potential.

For Dyson: Business growth
through diversification into

SUSTAINABILITY ALIGNMENT

Dyson Halo is a persuasive and credible brand extension, aligning
with health trends, consumer demand, and sustainability
expectations (Dyson, 2023; Dyson, 20263; Grand View Research, 2026).

} billion investment plan, which supports the logic of this extension ((.))
| <l

wearable technology market was valued at USD 92.90 billion in 2025
and is projected to reach USD 229.97 billion by 2033 (Grand View
Research, 2026).

In the UK, wearable demand is aiso expanding, with consumer fitness
accounting for 61.48% of market share in 2025 (Mordor Intelligence.

2026). This shows clear market demand for premium wearable product

that support healthier and smarter lifestyles.

USD 92.90 billion in 2025 - USD 229.97 billion
by 2033 (Grand View Research, 2026)

61.48% UK wearable share in 2025
(Mordor Inteligence. 2026)

personal wellness technology. =S dygson

£2.75 billion investment plan
(Dyson, 2026)

the company’s innovation-led growth direction.

“Breathe better. Live smarter.”

Target Customer Appeal
Dyson Halo would appeal to:

« health-conscious professionals
= urban consumers
= premium technology adopters

« Dyson. (2020, November 26). Technology investment.

dyson

https://www.dyson.com/discover/inside-dyson/statements/technology-investment

- Dyson. (2023). Sustainability: Rethink.

https://www.dyson.com/content/dam/dyson/sustainability/Page-
Update/Publication/FINAL_Rethink%20magazine_April%202023.pdf

- Dyson. (20262). James Dyson. https://www.dyson.com/james-dyson
- Grand View Research. (2026). Wearable technology market size & industry report, 2033.

https://www.grandviewresearch.com/industry-analysis/wearable-technology-market

« Mordor Intelligence. (2026). United Kingdom wearable technology market - Size, share &
industry analysis. https://www.mordorintelligence.com/industry-reports/united-kingdom-

wearable-technology-market

« users seeking discreet wellness monitoring

Customers increasingly want products that combine health,
convenience, smart technology, and stylish design. Dyson Halo
would meet this need by offering a wearable device that is both
functional and premium (Grand View Research, 2026; Mordor
Intelligence, 2026).





