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[bookmark: _Toc82008314]Introduction

[bookmark: _Hlk82006971]As a Community Engagement Practitioner of the Love Food Hate Waste Program, I propose to prepare a plan of this program. Also, in this assessment I intend to conduct a research, to identify challenges of community, to plan the project, that help the community to overcome the challenges, to explore options and processes to engage the members of community, to identify the problems and to find methods to resolve the challenges. Also, I propose to describe the Love Food Hate Waste Program, to analyze the best practices on community engagement principles, standards and benefits of participation of stakeholders; to describe the relationship between stakeholders and what techniques are best to engage the community through social media platforms, and how these platforms help and support the Love Food Hate Waste program in development of community.  

[bookmark: _Toc82008315]About the Love Food Hate Waste Program

[bookmark: _Hlk81939743]The Love Food Hate Waste is a program, started by the Waste & Resources Action Program (WRAP). The campaign locates in United Kingdom. The aim of this program is to reduce a lot of food waste in the United Kingdom. For a long time, Love Food Hate Waste had in the foreground the prevention of food waste by citizens in UK. As the need to reduce food waste has increased, they have created a comprehensive program for behavior change, based on the latest science of change. Also, The Love Food Hate Waste program aims to provide advice and to encourage those who want to reduce food waste. This program purpose to help two million households to reduce food waste, which is equivalent of saving a £300 million, by stopping the loss of 137,000 tons of waste (Waste, 2018). Love Food Hate Waste is a non-profit program. They have become a charity program. Their goals are to promote and encouraging the sustainable use of resources by product design, waste minimization, reuse, recycling and reprocessing of waste materials. We provide information, tools, policies, tips and technical advice to help governments, businesses and citizens to action for better lifestyle. Their ambition is to help the world to cut in half the food waste by 2030. 

The mission of the program is to navigate to a sustainable and resource efficient economy and life through:
· Reinventing ways that they design, produce and sell products in collaboration with the supply chain.
· Re-thinking how to use and consume products through community campaigns, allowing the exchange of collaboration through businesses. 
· Redefinition of recycling and reuse through market development, infrastructure and improvement of collections.

[bookmark: _Toc82008316]The Plan of best principles on community engagement of Love Food Hate Waste Program

The best principles are necessary in interconnecting communities in description of a concept of information, participation, consultation, collaboration and empowerment (Day, 2006). Love Food Hate Waste works with governments, local businesses and citizens to create a world where resources are obtained and used sustainably. Working with Love Food Hate Waste means accessing they ability, know-how to deliver durable change through voluntary, business agreements, changing citizens' behavior, technical assistance, grants and investments, policies and perspectives. Love Food Hate Waste work nationally- UK, on the whole system and through the value chain to bring people together and to make changes at all points to produce the systematic change that is needed, namely the reduction of food waste. Also, Love food Hate Waste identify evidence, then involve the right people to address issues and overcoming market failures. Then I find and apply practical solutions that make a real difference. 
The Love Food Hate Waste:
· Regions – nationally/ internationally
· Priorities – food and drink, collection waste and recycling 
· Audiences – Governments, Local businesses, voluntary sector, communities
· Services – Policy and Insights, Technical Support, Business Voluntary Agreements, Citizen Behavior Change. 
Love Food Hate Waste have a unique capacity to bring the governments, businesses and the voluntary sector together to change their behaviors and attitudes, approaches and perspectives in that direction that neither governments nor individual companies can work on their own. The audience of Love Food Hate Waste recognize their ability and, by working with them, that program can achieve rapid, measurable and lasting changes on a large scale. Based on solid information and research of the Love food Hate Waste program, it develops, delivers and evaluates community behavior change programs to help its citizens to live healthier and more sustainable lifestyles. 

[bookmark: _Toc82008317]Why get involved on Love Food Hate Waste Program?

· Citizens take care about food waste and climate change - on the Love Food Hate Waste agenda these issues are a priority, and there is a strong connection between them.
· Reputation and positioning - involvement in the Love Food Hate Waste program positions you as an organization that actively helps citizens to reduce their food waste - saving time, money and, also helping to change the planet.
· Relevant content for social media and PR, which is a current topic and adds value to relationships in a community.
· Involvement in the Love Food Hate Waste program is an example of action, with case study content for community members that can use on websites, social media, external events, annual reports or internal communications.

[bookmark: _Toc82008318]How you can get involved in the Love Food Hate Waste Program?

· Search campaign activity on Love Food Hate Waste and WRAP (Waste & Resources Action Program) social media platforms and share tweets, posts and videos. 
· Use the program materials and social materials to share videos.
· Create or update web pages targeted at companies and citizen communities to distribute program messages, ads, or videos.
· Talk about Love Food Hate Waste program on social media platforms - post photos and compelling content to encourage the community to throw away less food and help them to understand that it is a necessity.
· Communicate to customers, suppliers, communities, and the network influencers about this important environmental issue and share the desire to make food waste a thing of the past.
· Set this food waste in your communication plans as a common topic to involve the whole community.
· Contact Love Food Hate Waste to discuss your ideas about the program and share your activity and results (Waste, 2021).

[bookmark: _Toc82008319]The relationship between Love Food Hate Waste and their Stakeholders

The Love Food Hate Waste program designs, develops, brings together, conducts and provides for change in program’s aims. Love Food Hate Waste has a unique power of community to involve them in this program. It means they can work with governments to set policies, and with businesses to find solutions to prevent food waste and improve its productivity in their goals. They, also collaborate with governments, local authorities and other stakeholders in order to reduce or even stop the environmental impact of key production and consumption sectors which is food waste and recycling. Love food Hate Waste's chain of campaigns, tools and interventions are amplified by a diverse range of stakeholders who appreciate their evidence-based approach. They work closely with local authorities, providing free resources and assistance to help the community do its best to reduce food waste and recycle it. The Love Food Hate Waste collaborate with businesses for reducing food waste in restaurants, catering points and hotels. They provide tools and tips for companies like these to set their own waste reduction targets. Also helps businesses to measure and report food waste. Over 90 of the largest food retailers in the UK, manufacturers and services of hospitality and food companies are engaged in ambitious food waste reducing targets to mark its launch. Their chain of campaigns and interventions are amplified by a diversity and an increase of the number of partners who appreciate them evidence-based approach. Also harness the power of social media, influencers and digital brands in program that resonate with and have high-impact or hard-to-reach audiences. The collaboration of Love Food Hate Waste program with the partners, which are - supermarkets, food and local producer authority, helped to get shared the program's message across millions of people. An idea of Love Food Hate Waste program has to engage schools to amplify the message of reducing food waste. In that case, they worked with charities for development and delivery of food waste programs for schools. This program included lessons about food waste recycling, homework, activities and competition to attract participation of primary schools. 

[bookmark: _Toc82008320]The engagement of Love Food Hate Waste with social media platforms

With the help of social networks Love Food Hate Waste easily shares cheap table recipes to inspire the community to use the most of food which are readily available. The plan of using social media platforms like Facebook, Instagram, LinkedIn, YouTube is to create a food forum to encourage community to be more self-sufficient in reducing waste of food. Another benefit highlighted by this program with the help of social media platforms was that some community members demonstrated cooking skills. Also, these social platforms favored connectivity between members and learning around food. This has led to a large amount of online engagement. The engagement of Love Food Hate Waste with the social media showed that food and sharing recipes food brings people together into a community. Also, through these platforms, this Program can share free local workshops and events, like “Learn how to be creative with food and save money” and “Watch ‘just eat it’ with us” – a documentary tackling the issue of food waste, also the free workshop “Learn how to grow your own greens and save money” and “Campaign to stop food waste is working” – broadcasted by (newsroom, 2009). So, tutors of program create videos to share them in online and face to face as well. 
The types of workshops developed by Love Food Hate Waste are: 
· film screening
· cooing demonstration
· Grown your own greens
· watched an online presentation or video
Love Food Hate Waste consider that bread, orange, apple, bananas, potatoes, poultry, lettuce, meat, rice is the most wasted product. Love Food Hate Waste shares 6 simple tips that can do to reduce food waste:
1. Plan your meals and buy what you need
2. Shop with a list
3. Store your bread in the freezer 
4. Don’t peel your vegetables
5. Stew fruits or make smoothies and Take your leftovers for lunch (report, 2020).

[bookmark: _Toc82008321]Conclusion and Recommendations

[bookmark: _GoBack]By concluding this report, in relation to the Love Food Hate Waste program, one recommendation is to change the use of term ‘use-by dates” because it is seen as a major cause of food waste. The plan for future is to replace the “use-by date “term in “time-temperature-indicators”. As a Community Engagement Practitioner of the Love Food Hate Waste Program, in this report I prepared a plan of this program. Also, in this assessment I conducted a research, identifying the challenges of community, planed the project, that helped the community to overcome the challenges, explored the options and processes of engagement members of community, I identified the problems and found the methods that resolve the challenges. Also, I describes the Love Food Hate Waste Program, and analyzed the best practices on community engagement principles, standards and benefits of participation of stakeholders; described the relationship between stakeholders and what techniques followed best to engage the community through social media platforms, and how these platforms helped and supported the Love Food Hate Waste program in development of community. In conclusion, the practitioners of community engagement need to adapt a forward-looking approach to educate and implicate community members for a better development of community. 
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