An Evaluation of the Contributions of Tajfel and Turner’s Social Identity Theory and Turner’s Self-Categorisation Theory to Explain the Development and Maintenance of Social Identities

Abstract
The study of social identity is key to understanding intergroup behaviour and the strengths of relationships that provide a sense of belonging among community members, as well as individual self-concept such as how we perceive our abilities and our perception of who we are including our self-esteem. Two theories that have been influential in the field of social psychology are Social Identity Theory, proposed by Henri Tajfel and John Turner (1979, 1986), and Self-Categorisation Theory, developed by John Turner (1987). Both offer complementary but distinct explanations for how individuals develop and maintain social identities. Social Identity Theory emphasizes motivation which include the reasons or emotions that inspire someone to want to do something, and intergroup aspects of identity formation, in particular the search for positive characteristics and distinctiveness. Social Cognitive Theory provides a cognitive framework for understanding identity and self-stereotyping. This essay evaluates the contributions of both theories, assessing their theoretical strengths and practical applications while also identifying their limitations and areas for further development. This discussion explores how these theories have been applied in intergroup conflict, organisational behaviour, and national identity formation, while also addressing the influences of globalization and how the internet has opened a whole new dimension with social media incorporating new digital identities. 
The conclusion argues for an integrated approach that incorporates both motivational and cognitive perspectives to provide a more holistic understanding of social identity in contemporary society.
Introduction
Understanding how individuals develop and maintain social identities is central to social psychology. The concept of social identity explains how people perceive themselves not only as individuals but also as members of social groups. Some common social identities or groups include generation, ethnicity, race, religion, gender and political affiliation and are integral to understanding individual self-concept and attitude. Whereas intergroup relations influence certain behaviours such as in-group favouritism, discrimination, and or collective action. Two key theories have sought to explain this phenomenon: Social Identity Theory and Self-Categorisation Theory. (Tajfel. H, & Turner. J, 1979, 1986) 
Self-Identity Theory first proposed by Tajfel and Turner (1979, 1986), suggests that individuals strive for a positive social identity by comparing their association with a particular social group or in-group in contrast to a social out-group with which a person does not identify. This comparison process encourages in-group favouritism and can lead to intergroup disagreements through prejudice and discrimination (Tajfel & Turner, 1986). Turner later expanded Self Identity Theory into Self-Categorisation Theory, which explores how individuals categorize themselves at different levels of abstraction such as personal, social, and human identity that ultimately depends on the relevant social context. (Barrett, M., Wilson, H. & Lyons, E. 1999)
This essay explores the strengths and limitations of Social Identity Theory and Self-Categorisation Theory in explaining the development and maintenance of social identities. It examines theory, evidence and practical applications, while addressing strengths, limitations and challenges in today’s modern world such as digital identity and globalization. The aim of this paper is to understand the relevance of both theories in the formation of social identity in modern society.
Social Identity Theory and the Development of Social Identities
Social Identity Theory (Tajfel & Turner. 1986) is a social psychological theory that explains how individuals maintain their social identity within and between groups that then in turn influence individual and group behaviour, and how individuals derive self-worth from belonging and identifying with a group. According to Social Identity Theory, social identity is formed through three interrelated cognitive processes: Social Categorisation (Tajfel & Turner. 1986); Social Identification (Hogg & Terry, 2000) and Social Comparison (Farsides, 1997) Social categorisation refers to the way individuals classify themselves and others based on shared characteristics into groups, it can help individuals make sense of their world by creating in-group and out-group distinctions through comparisons that reinforce group boundaries. (Tajfel & Turner, 1986). Social identification shapes an individual’s identity by providing a sense of belonging to a particular group or groups through shared values and behaviours (Hogg & Terry, 2000). When people identify with a particular group emotionally, behaviour can change accordingly to enhance the feeling of fitting in and belonging. This can lead to collective behaviour when groups are driven to act upon their shared interests and emotions. Social comparison is a common human tendency that can be competitive and is central to how we navigate complex social situations. Individuals evaluate their own personal self-worth and social identity by comparing with others in their group or other group identities. This comparison and competitiveness in human nature leads to in-group favouritism and out-group discrimination (Farsides, 1997). Individuals strive for positivity and inclusiveness as well as distinctiveness, which can result in prejudice and intergroup conflict.
This theory is based on the understanding or assumption that in our attempt to make sense of the world, human classification is simplified into groups of us and them.  The aim of Tajfel’s research was to prove that categorisation and discrimination operate automatically. One experiment was separated into two procedures, the first was designed to create group categorisation and the second part investigated the effects on intergroup behaviour. In a study of visual judgement, 64 boys aged 14 to 15 were shown forty varying clusters of dots on a screen and were asked to estimate the numbers of dots in each cluster. The boys were then separated into groups according to whether they had guessed accurately or not. They were then told to give rewards to those that belonged to their in-group and the out-group. Research found that the boys rewarded their own group as opposed to the other group, adopting in-group favouritism. (Tajfel, H.,1970) Further studies, such as those conducted by Ellemers et al. (1999), showed that group status and commitment influence the degree of ingroup favouritism (Ellemers, Kortekaas & Ouwerkerk, 1999 ).
Social Identity Theory (Tajfel, H., 1970) has faced criticism for its overemphasis on intergroup comparison. Some researchers argued that other influences such as self-esteem motives do not consistently predict ingroup bias, and that situational factors such as social context, the environment and personal circumstances also play a greater role in determining social identity (Farsides, 1997). Additionally, Social Identity Theory does not fully explain how individuals manage multiple social identities, a gap that Self-Categorisation Theory attempts to address.

 Self-Categorization Theory and the Maintenance of Social Identities
Self-Categorization Theory (SCT) builds upon Social Identity Theory by providing a cognitive explanation of social identity formation. Turner (1987) proposed that individuals categorize themselves at three levels: personal identity, social identity, and human cultural identity (Turner, 1987). The importance and prominence of these three categories depends on contextual factors, such as group norms and intergroup comparisons. Personal identities are primarily connected to our life experiences, and social identities are committed to our involvement in social groups. Social identities are organised through a membership which can be voluntary such as belonging to a university campus or involuntary such as belonging to a family. Our personal choices express who we are, whereas our social identities express who we are in contrast with who we are not. Cultural identities are defined by social categorisation and teach humanity ways of being that include social expectations of behaviours and ways of acting and are usually learnt from an early age. (Krumrey, K., 2019) According to Turner (1987) self-categorisation in terms of social identity involves a process that he called depersonalisation through self-stereotyping. Individual understanding of the self is according to shared goals and norms that they share within a group. For example, if an individual is a member of the police force or a fire fighter, they are regulated by norms such as wearing a uniform, observing safety procedures and part of a team. (Haslam S. A & Reicher S. D., 2015) This explains group cohesion, conformity, and leadership emergence. (Hogg & Terry, 2000).
Social Categorisation Theory has been widely applied in studies of organizational behaviour and leadership. Hogg and Terry (2000) found that employees who strongly identify with their workplace conform more to organizational norms and exhibit higher job satisfaction (Hogg & Terry, 2000). Additionally, Social Categorisation Theory has been used to examine national identity formation in children, with studies showing that the presence of a comparable outgroup increases identity salience (Barrett, Wilson & Lyons, 1999).
Despite its strengths, Social Categorisation Theory has been criticised for overemphasizing cognitive categorization at the expense of emotions and motivations. Some scholars argue that affective commitment to the group plays a crucial role in identity maintenance, a factor that Social Categorisation Theory does not fully address (Ellemers et al., 1999 ) Additionally, Social Categorisation Theory struggles to explain how individuals navigate multiple, conflicting identities in diverse social contexts.
Conclusion
Both Social Identity Theory and Self-Categorisation Theory offer valuable insights into the development of social identity exploring how individuals identify with group membership that incorporates shared norms, actions and beliefs.  Social Identity Theory focuses on how individuals in a social group maintain a positive social identity through comparing their in-group to out-groups, which explains in-group favouritism and intergroup conflict. Self-Categorisation Theory expands on Social Identity Theory emphasising how individuals categorize themselves into groups depending on a social context, and the interplay between social and personal identities. Together, they present a comprehensive understanding of social identity processes.
Social Identity Theory and Self-Categorisation Theory have significantly shaped our understanding of social identity formation and maintenance. However, both theories face limitations. Neither fully account for fluidity in social identities that change over time, and that social identities are composed of multiple personal, social and cultural backgrounds, where individuals navigate multiple overlapping group memberships. Additionally, digital identities challenge traditional notions of self-identity categorisation, as online interactions enable individuals to shift between social categories with ease.
Social Identity Theory has provided a framework for explaining ingroup favouritism, intergroup conflict, and collective behaviour, while Social Cognitive Theory has enhanced our understanding of cognitive processes, identity importance, and group conformity. However, both theories require refinement to address fluid, digital, and multicultural identities. Future research should take into consideration that the boundaries between discrimination and privilege often become interconnected and challenging when people have multiple identities that are now expanded into more complex digital identities. with an aim to create a more holistic and adaptable model of social identity.
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