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[bookmark: _Toc530231933]1.Introduction

The purpose of this research proposal is to introduce the proposed dissertation and to demonstrate the various techniques used in data collection.  This aims to provide the reader with a step by step guide, whilst also highlighting any strengths, weaknesses, potential risks and limitations, potentially threatening the research success.

[bookmark: _Toc530231934]2. Aims and Objectives 

[bookmark: _Toc530231935]2.1 Aim

The aim is to gauge Wales’ interest in the Chinese tourism market and examine any current strategies used and their effectiveness in attracting this tourism segment.

[bookmark: _Toc530231936]2.2 Objectives

· [bookmark: _Hlk508806546]Research and critically analyse academic literature, to gain a deeper understanding of the subject.
· [bookmark: _Hlk530142084]Conduct primary research, gauging Wales’ interest in the Chinese tourism market, and investigate strategies used by Welsh tourism and other stakeholders.
· Analyse and evaluate findings, highlighting potential benefits and challenges of Chinese tourism in Wales and offer recommendations for possible improvements.

These targets have been designed with the SMART objectives in mind, ensuring they are Specific, Measurable, Attainable, Realistic, and Time bound.   According to the University of Glasgow (2018), “SMART Objectives are structured in a clear, concise and succinct way’… And …’are useful in…setting expectations for what can be achieved’. Meeting these criteria therefore aims to provide a sound base for a successful research.

[bookmark: _Toc529617044][bookmark: _Toc530231937]3. Rationale

A sharp rise in Chinese tourism in recent years has seen countries globally competing for this tourism segment, with the United Kingdom being one of them.  Whilst London may be the biggest draw for this tourism segment, Scotland is also proving to be very popular.  This therefore raises questions, whether Wales could also benefit from attracting this target market and crucially, how effective are any current products and strategies used. 

[bookmark: _Toc530231938]4. Literature Review

With the recent rise of the Chinese middle class, has come not only a higher disposable income, but also, as Peterson and McCaffrey (2018) point out, a different mind-set.  Whilst the new middle-class consumers pay a lot of attention to their status and purchasing high end products, Peck (2017) explains, that Chinese consumers also increasingly seek travel and new experiences.  In 2016, more than 70 million worldwide trips were taken, resulting in an increase of 11.7% since 2015.  The Chinese were also amongst the world’s highest contributors, spending 24 billion Dollars in 2006, rising to 261 billion Dollars in 2016 (UNWTO, 2018).  Furthermore, according to the World Tourism Organisation (UNWTO) 2018, this trend has remained, creating competitiveness for this tourist market globally.  
[bookmark: _Hlk530304680]According to the BBC (2016), the UK has also seen a rise and has benefited from Chinese tourism, especially in London and closely followed by Scotland. Visit Scotland (2018) has reported that in 2010, Chinese tourism spend alone has amounted to £7 million, which by 2017 has further risen to £44 million, with an increase of £37 million in 7 years (Scottish Government, 2018).  The first minister Nicola Sturgeon stated that “Tourism is a vital part of Scotland’s economy, and these figures demonstrate the growing significance of Chinese visitors to our country” (Scottish Government, 2018).  She went on to say, that with so much potential, it is vital to continue to build strong links with China, especially since the confirmation of the new direct air route between the two countries (Scottish Government, 2018). 
This therefore raises questions whether Wales could also benefit from this tourist market.  According to the Statistics for Wales (2018), in 2008, Wales has received 987, 000 visitors, contributing £339 million to the economy, marginally rising to 1,079 000 in 2017, with visitor spend of £369 million.  The Welsh Government figures for 2016 show that, Wales biggest inbound tourist contributors were from the Republic of Ireland (129,000), France (105,000), Germany (97,000) and the United States (91,000).  The Welsh Government survey in 2016 also suggests, that almost half of visitors to Wales are European, therefore, with the looming uncertainty of Brexit, Wales may need to review their strategies in attracting international tourism, particularly from further afield.  There are signs however, that this could be happening already, with the new Qatar air route connecting Cardiff with other 150 global destinations, including China (Cardiff Airport, 2017, Qatar Airways, 2018).  Being one of the highest financial contributors globally, could therefore qualify China to be a strong contender for Welsh tourism (Chen, 2018).  

[bookmark: _Toc530231939]5. Research Design and Methodology
 
[bookmark: _Toc530231940]5.1 Data Collection 

Sutton and Austin (2015) identify research as a data collection process, involving the accumulation of large volumes of information, by means of various methods and strategies (Bryman and Cramer, 2001; Veal, 2011).  Data collection is the key in primary research, as demonstrated in the Research onion below (see in figure 1). The research Onion concept offers a clear guidance, whilst demonstrating the role and importance of each layer, to successfully conduct the proposed research (Saunders et al, 2009).  Library, books, e-books, academic journals and articles will be used to enhance the research quality and computer will be used for data collection and analysis.  

[image: ]
Figure 1- Research Onion (Saunders et al, 2009)

[bookmark: _Toc530231941]  5.2 Proposed Research Methodology

According to Veal (2011), research methodology refers to the study of data collection processes and the various methods used, as seen in figure 1.  Whilst collecting data, it is vital for the researcher to understand that the information provided represents the participant’s views and feelings at that given time.  
Time, in terms of research, is represented by the cross sectional and longitudinal time horizons, differing in the way they are studied.  According to the Learning Hub (2018), ‘The main difference is that cross-sectional studies interview a fresh sample of people each time they are carried out, whereas longitudinal studies follow the same sample of people over time’ (Saunders et al, 2007).  This study therefore aims to use the Cross-sectional time horizon approach, allowing data collection from various sources in a relatively short time.  This approach, however, could be considered superficial in comparison with longitudinal approach, only offering a snapshot of that given time and not giving a sufficient long-term overview (Saunders et al, 2012). 

[bookmark: _Hlk529648975]This proposal aims to use the ‘Mixed Method’, meaning data will be collected via surveys, in the form of online questionnaires (Survey Monkey) interviews and a case study (Collis and Hussey, 2014).  Using these methods aims to gain unbiased information from several stakeholders, thus increasing the survey credibility (Saunders et al, 2012).  
Due to the nature of this study, an inductive approach will be used (linked with realism), aiming to build a theory through the research process, thus gaining deeper understanding of the subject matter (Gabriel, 2013).  Additionally, a combination of both primary and secondary research will be used, with the former concentrating on data collection first hand through interviews and questionnaires, and the latter examining and selecting data collected from previous research (Brown, 2018). Both methods will then compare past and present data results to gauge an overall project outcome.  

[bookmark: _Toc530231942]5.3 Sampling

Sampling refers to a specific method which, as Bryman and Cramer (2001) state, aims to examine and analyse a small sample of a target group, representing that particular demographic (Collins et al, 2007).  In this instance, it will not be practical or possible to survey all stakeholders, therefore three sample groups from the public and private sectors will be selected.  This includes (group 1) tourist bodies (Visit Wales/Visit Pembrokeshire) and Cardiff Airport, (group 2) tourist attractions (St Fagans/Cardiff Castle) and (group 3) accommodation providers (hotels and B&Bs).  The researcher aims to carry out a random sampling (probability), as it is not clear at this stage, which stakeholders cater for the Chinese tourist market and how.  The collected data will aim to offer a true representation of the stakeholder’s performance, gauging whether their aims and objectives in achieving the end goal are shared across the board, whilst also bringing attention to any discrepancies (Saunders et al, 2012; Veal, 2011). 

[bookmark: _Toc530231943]5.4 Qualitative and Quantitative 

A mixture of Qualitative (Phenomenological) and Quantitative (Positivistic) methods, also referred to as the Mixed Method, will be used to gain required information (Veal, 2011).  Punch (1998: 4, cited in Finn et al, 2000) states that quantitative research is …’where data are in the form of numbers, and qualitative research where the data is not in the form of numbers ‘.  There is therefore a distinct variation between the two methods in the way they are presented, as well as analysed.  Whilst it is relatively easy to analyse quantitative data (numbers), also being more precise, qualitative data (interviews/questionnaires) can be more complex.  However, techniques such as searching for repeat and key words, can simplify the analysis process (Finn et al, 2000).  Both, the qualitative and the quantitative methods will be utilised in this research.

[bookmark: _Toc530231944]5.5 Strategies

[bookmark: _Toc530231945]5.5.1 Interviews 

Data, for instance, from tourism bodies representatives such as Visit Wales, will be gathered via interviews (either in person, or in the event of time restrictions, online), allowing approximately 15 minutes per person for around six to eight individuals.  The questions will be carefully designed to gain more in-depth information in comparison with usual questionnaires.  Using open questions will allow the participants to elaborate further, thus adding to the reliability factor (Collis and Hussey, 2014).  As Collis and Hussey (2014) explain, both, reliability and validity will be of a great significance, as this will decide the overall credibility of the research.  
This method however can also be associated with greater difficulties in processing data, due its qualitative properties and the significant time this may take (Collis and Hussey, 2014).  Other limitations include time restrictions for both, the researcher and the participant, as using this technique requires a significant time, possibly resulting in participant unwillingness to take part (see section 7.2) (Saunders et al, 2012; Veal, 2011).  Nevertheless, a viable option can be for the participant to respond via online interview and in their own time, within reason.

[bookmark: _Toc530231946]5.5.2 Questionnaires

Due to the suitability, data collection ease and analysis (see sections 5.1 and 6), a combination of paper and online questionnaires will aim to gain qualitative and quantitative data (see section 5.4).  The researcher will need to ensure that significant time is allowed for the planning and preparation of questionnaires, using either paper or online versions (Saunders et al, 2012).  In this instance, paper questionnaires will be used for interview purposes (group 1), although an online version will also be available in case of participant time constraints.  An online version will be distributed either via Facebook or Survey Monkey to the remaining groups, aiming to reach a minimum of 120 participants.   As Veal (2011) points out that, the greater the number of participants, the more accurate representation of the segment will be (Collis and Hussey, 2014). This from of data collection is also more cost effective than paper questionnaires, which are associated with higher costs such as printing and materials.  Furthermore, online questionnaires can reach wider audiences, although this by no means guarantees higher participant response rate.
A mix of open and closed questions, as well as Likert style questions (see appendix 8), will be designed to gain quantitative and qualitative data.  Nevertheless, as closed questions can be prescriptive and not always offering the most relevant choices to participants, open questions aim to allow for further elaboration.  Moreover, by ensuring that questions are not leading or suggestive in any way, should provide the researcher with unbiased data.   

[bookmark: _Toc530231947]6. Data Analysis 

“Data Analysis is the process of systematically applying statistical and/or logical techniques to describe and illustrate, condense and recap, and evaluate data” (Northern Illinois University, 2018).  Sutton and Austin (2015) state that, the most vital part of research analysis is for the researcher to fully gain the participant’s perspective.
In this instance, all data collected will be analysed using software such as the Survey Monkey for online questionnaires, Microsoft Excel, or SPSS (Statistical Package for the Social Sciences) programs for entering data manually, as in the case of interviews. Graphs and charts such as the Fast Line chart and Matrix table (see appendix 4, 5 and 6), will be used to present collected data, clearly demonstrating research findings. A Gantt chart will also be used to give a quick overview of the proposed research time scale, offering a quick visual reference of the anticipated time it may take for each task to be carried out and completed.

[bookmark: _Toc530231948]7. Research Ethics and Risks

[bookmark: _Toc530231949]7.1 Ethics

Ethics, according to Blumberg et al. (2005:92 cited in Saunders et al, 2007:178), ‘refers to the appropriateness of your behaviour in relation to the rights of those who become a subject of your work or are affected by it’.  This therefore highlights the importance of the correct ethical code of conduct whilst carrying out research (Collis & Hussey, 2014; David and Resnik, 2015).  Nevertheless, the nature of this research poses minimal ethical risks to its participants. 

Ethical consideration for carrying out research;
· Ensuring anonymity and confidentiality of all participants and protecting data collected
· Not gaining or using personal data
· Storing all data securely, in locked room or files
· Minors and/or vulnerable adults must not be interviewed
· All differences must be respected
· UWTSD Ethic approval form must be completed prior to research
                                                                                (Collis & Hussey, 2014; Saunders et al, 2012; Veal, 2011) 
 
[bookmark: _Toc530231950]7.2 Risks

The following risks have been identified:
· Timing of preparation constraints
· Ensuring participants understand questions (piloting to test the questionnaire effectiveness)
· Limiting the amount closed questions, as this could limit the depth and quality of information provided.
· Participants completing questionnaires partially or not at all (This would void the questionnaires)
· Questionnaire being too long – participants may be reluctant to take part 
· Not enough response from participants
· Human error – Whilst every precaution will be taken to deliver reliable results, human error cannot be ruled out.
                                                                                                        (Saunders et al, 2012; Veal, 2011) 

[bookmark: _Toc530231951]8. Conclusion 
	
This research proposal has introduced the proposed dissertation and its aims and objectives.  It has demonstrated the various research techniques used in data collection and provided a step by step guide for the reader, aiming to offer better understanding of the proposed study.  This proposal has also highlighted strengths and weaknesses, as well as possible risks and ethical limitations, potentially threatening the success of this research.
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[bookmark: _Toc530231953]Appendix 1 – Market and Trade Profile China
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Appendix 3 - Inductive and Deductive research 

Inductive
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Deductive
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[bookmark: _Toc530231956]Appendix 4 – Sampling	
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[bookmark: _Toc530231957]Appendix 5 – Line Graph example
[image: ] 



[bookmark: _Toc530231958]6.Appendix – Gantt Chart
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[bookmark: _Toc530231959]7. Matrix Table example
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[bookmark: _Toc530231960]8. Question Examples

Qualitative question example
What are you current marketing strategies in attracting Chinese tourists?

Quantitative question example 

Do you currently receive Chinese visitors?
Yes                                                                                                              No 

Likert scale example

How many Chinese visitors do you receive annually?

0                                             0-50                                              50-100                                                  100-150

150-200                              200-300                                         300-500                                                500-1000 

1000+                                                              Don’t know                                                 Prefer not to say
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