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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Acocks Green Bowl Website loaded very quickly.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the Acocks Green bowl Website has around eleven sections, A prospective customer will navigate the sections by clicking on them and looking/searching to decide if they like it or not or if customer wants to use those services the Acocks Green Bowl website offers.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking via the webpage, the webpage also contains a sub-page where you can contact them if it is the customer's choice to make a booking that way.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: personally I think there is not need for  improvements in Acocks Green Bowl website, to me is very easy to access and to find what are you looking for if you want to spend a nice afternoon bowling with friends and family.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: both (telephone and computer) Acocks Green Bowling Website looks very colourful and engaging but appearance is a little different, the lay out of the websites changes from the mobile phone versus computer.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the Acocks Green Bowling Website uses lots of colour when you open the website in the computer lots of images too and is very similar when you open the Acocks Green Bowling Website in your mobile phone but I haven’t see a video yet, no in the computer no in the telephone when I opened the Acocks Green Bow Website.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the Acocks Green Bowling Website has not an online chat tool. But it has a sub-page Contact Us where you can easily request information and also there is a telephone number you can contact the bowling place directly.


	Question 2d – How effective are the social media links on the website?


	Answer: Very effective, I think the link for social media that Acocks Green Website has is effective as it takes me to their Facebook page and I can see how many followers they have  I can also make bookings or simply check and compare, I can see reviews and how happy or unhappy customers are with the bowling place and the services they provide.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear to customers through the sub-pages they have as it lays out clearly what they have and what services as part of their bowling offer.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available by the Acocks Green Bowl Facebook page and TripAdvisor. No, the reviews available are not up to date; the last review from their Facebook page was posted in July 2024. The reviews on TripAdvisor were last posted in May of this year.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service presented is mixed quality according to reviews from the Facebook page and TripAdvisor. Some people said it's fun and perfect for children birthday parties, and some people said the price for parking is outrageous and that there is no disinfection cleaning done after bowling balls are used. It doesn’t seem very high quality. Maybe good for a casual day out. I would have to try it first before I recommend it to my friend or family member.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are made clear to customers, the prices reflects the quality of service advertised on the Acocks Green bowl Website, but it does not reflect the quality of service according to negative reviews of the services provided by them.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Fun

	
	3. Birmingham 

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I typed Bowling fun Birmingham Acocks Green Bowling Website appeared in the top ten websites it appeared in fourth position.
 


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	· Answer: Yes, I feel that websites still have relevance because businesses can reach a wider clientele and gain more customers. Being able to browse without leaving the cosiness of your home is very convenient, also this way your business will be trusted. I feel it is a win-win situation. People visit your website to find out about the services you provide, and your business generates more money.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation about how to improve the Acocks Green Bowl website, I would recommend making use of an online chat tool. This is because some customers have left negative reviews due to their frustration of not being able to get help when they have a problem.
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