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This assignment presents a detailed account of my placement experience, performance appraisal, and development within in the course of International Travel and Tourism Management. The purpose is to reflect on my personal, professional, and academic growth, as well as to evaluate my placement’s contribution to these areas. The document will also highlight the training needs identified, gaps in my skills, and strategies to bridge these gaps through a targeted development plan.
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	Personal Qualifications & Skills Audit

	Personal Skills
As over the years in my life I have stated to develop a lot of personal skills and especially this year as my academic year, the skills that are most for my personal skills is Confidence, Time management, Self-motivation

The confidence plays a pivotal role in how I approach challenges. I believe in my abilities and trust my decisions, which allows me to tackle tasks with a positive mindset. This self-assurance also helps when I need to interact with others and that also links with another skills that is self-motivation and time management and time magagemnt for me is importance of allocating specific time slots for different tasks, ensuring that I stay on track and meet deadlines being able to breaking larger projects into manageable chunks, I can maintain a steady pace without feeling overwhelmed even with my mother's health problems, slef motivation also plays a very important role in my personal skills as especially during times when tasks seem challenging or monotonous. I set internal goals that keep me driven, even when external motivation may be lacking. (“Bandura, A. (1997) Self-efficacy. The exercise of control. New York W.H. Freeman and Company.”)

	Professional Skills
My professional skills are Work Experience, Problem Solving, Decision Making, Motivation.

Work experience is a key factor in my professional development. It provides me with practical exposure to real-world situations and through my part-time job working in the entertainer toy shop in Swansea city central I gain a deeper understanding of the workplace, industry expectations, and the challenges that arise which it enables me to build my professional network however it also links with my personal skill that not only boosts my confidence but also enhances my employability by demonstrating my ability to function effectively in a professional environment as of having a part time job it becomes a new skill and that is problem-solving is an essential skill that helps me face challenges and find effective solutions. Whether it is in university or work, being able to identify problems and analyse them and Problem-solving encourages critical thinking and creativity, allowing me to approach challenges from various angles. As of for good decision-making skills also involve taking responsibility for the outcomes, whether positive or negative, and learning from mistakes. By improving my decision-making abilities, I can navigate complex situations, plan, and make choices that contribute to my success in both academic and career in the future and for the motivation skill is the driving force that helps me stay focused and committed to my goals. Whether I am working on assignments, opportunities in work or personal maintaining motivation is essential for my continued success. By having an internal motivation which comes from within, helps me push through challenges even when external rewards or recognition may not be immediately to see the progress.

	Academic Skills
My academic skills are social media, Application of Theory in Practice, 
Understanding Travel and Tourism Management and Application of Theory in Practice

As of social media serves as an invaluable tool for learning and networking. LinkedIn offer access to industry professionals, resources, and current trends, which help me stay informed and up to date. LinkedIn, for instance, allows me to connect with peers, professors, and professionals, fostering networking opportunities and enhancing my career prospects however the way how have the ability to apply theory in practice is a vital skill I am continuously developing In like my studies, I learn various theories and models, which help me understand key concepts in areas such as tourism and customer service and hospitality as of understanding of travel and tourism management is essential for my future career. The tourism industry is vast and dynamic, with a focus on customer satisfaction, sustainability, destination management by studying the principles of travel and tourism management, as i am doing travel and tourism i can learn how businesses in this sector operate, the importance of sustainable practices, and how to manage tourism destinations effectively. (“Middleton, V.T.C. and Clarke, J. (2001) Marketing in Travel and Tourism. 3rd ed. Oxford: Butterworth-Heinemann.”)
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	Training Needs Analysis / Skills Gap Analysis: 
To understand and learn how social media has an impact in travel and tourism industry

	Identify Skills Gaps: one of the skills gaps i would need to work on is how social media and influencer marketing works in the industry as of the limited knowledge on how to social media platforms works for marketing and the role of influencers in shaping travel decisions.



	Identify Training Needs: as of the training i would need on social media and Influencer Marketing is that i would need to take some courses on social media marketing, including content creation, influencer collaborations, and strategies for effective digital campaigns in the tourism industry.



	Develop Placement Development Plan

Placement Aims & Objectives- 
Aim-to gain practical, hands-on experience in the travel and tourism industry
Objectives- to be able to understand how marketing strategies and how social media works in the travel and tourism industry

Personal Development- develop stronger communication and problem-solving skills through daily interaction with clients and colleagues

Professional Development- practical skills in customer engagement, marketing, and travel operations

Academic Development- as of my academic development i wish to link academic knowledge from the classroom to practical applications in the workplace

Learning and Development Aims & Objectives-as of my learning aims i would want to understand the principles of sustainable tourism and how they apply to real-world business practices however as of development objectives it would be link into my aim as i would want to  work in the industry of travel and tourism business that can  involve customer interaction, including handling bookings, travel arrangements, and marketing initiatives and also in the field of  gaining insights into influencer partnerships and digital content creation.


Measurable Learning Outcomes- as of the learning outcomes i will be able to work out how to be able to use travel booking software but also to be able to create a digital marketing campaign that social media engagement and influencer partnerships to promote travel products or destinations for in travel and tourism industry 
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Placement Development Plan


Placement Details


	Key Placement Aims & Objectives

	Planned Placement Experiences / Training to achieve Learning Outcomes
	Measurable Learning Outcomes
	Practical Application of Academic Theory 

	To finish the course of international travel and tourism management 
	Attending all lessons to have a better understanding the class work 
	will be able to develop a marketing plan for a tourism product or service, incorporating market research, target audience identification, promotional strategies, and budgeting by the end of the course.
	Understand the dynamics of how tourism businesses and apply it to the realworld

	Communication Skills
	By focusing on one aspect of communication each week as i can be improving my cv writing one week, my speaking skills the next
	Submit at least 10 written communications as like reports during my adamic year receiving an average score of 50% or higher on clarity and professionalism from lectures.
	 listening in class with working in groups to ensure all viewpoints are heard, fostering effective collaboration.  


	principles of sustainable tourism
	Attend to visit eco-friendly tourism destinations and engage with sustainability experts.
	Gain hands-on experience in managing eco-friendly tours, ensuring minimal environmental impact and maximising local benefits
	Reduce environmental impacts through the application of eco-friendly practices

	Marketing social media 
	Gain insight into the most effective social media platforms for tourism marketing using Instagram, TikTok and  promoting tourism products and services.
	Successfully create and execute  one social media campaign that increases engagement and brand awareness.
	Design Instagram posts for a travel agency offering vacation packages.
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In conclusion, my experience in the travel and tourism industry has allowed me to build on both personal and professional skills, while also providing practical exposure to the field of tourism management. The opportunity to apply academic theory to real-world situations, particularly in areas like sustainable tourism and digital marketing, has been invaluable. The skills and knowledge I have gained during this course and other things in my life that particularly in communication, customer engagement, and social media marketing, will undoubtedly contribute to my future success in the tourism industry however  moving forward, my focus will be on further developing my skills in social media and influencer marketing to bridge the identified skills gap and enhance my employability.
