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What message is the poster trying to provide?
The poster attempts to show the current growth of the mobile market. To do this, the revenue and growth generated by the industry in its various sectors is mentioned to suggest that the mobile market is growing. The poster also generally shows the state of the industry, presenting the viewer with data does not help to illustrate that the industry is growing but instead educates the viewer on growth of products that exist within the mobile market to provide the viewer with an idea of the current market leaders. The poster attempts to do this in an engaging manner by providing several levels of information that readers might find interesting.
 Colour
The different colours that make up each pie chart help in a big way, in an attempt to ensure that the overlap and close proximity of the circles has no meaningful effect on the way in which the data presented in the poster is perceived by the viewer. The colours are also used to group the data e.g. all the data sets relating to market share are the same colour. This allows the user to more easily process the data and draw conclusions based upon it. 
 [1] (from reading and review of “The Visual Display of Quantitative Information” by Edward R. Tufte), Quantitative Graphics Should Encourage the eye to compare data and serve a clear purpose in the description, exploration, tabulation or decoration of the data. The Colours here serve a purpose in linking data for comparison (e.g. market share data) and serve the purpose of decorating the data to make it more appealing to read, as claimed in [3]. an infographic’s visual appeal attracts viewers’ attention and its explanatory power makes complex subject matter intelligible.
Text
 [1] Quantitative Graphics should reveal the data at several levels of detail. The poster achieves this by presenting the largest percentages in the pie charts, as well as the smaller sections in text alongside the chart. 
The text of the main information is much larger than, for example, the title of the pie chart. However, the text of the smaller sections of the pie chart is displayed alongside, cluttering the poster and making it more difficult to read, as the colours of the text clash with the colours of opposing circles. The presumed typo in the “How the internet is accessed” where 2 different data sets are labelled the same is evidence of the information overload occurring here.
Graphs
[2] Appearance and explanation form the two fundamental properties of an infographic (information graphic). Some of the graphs here do both of those things, with clearly defined sections separated by appealing colours of the same shade. However, the “mobile revenue” graphic is an unsuitable data set to be displayed via a pie chart, with several inner-charts to further break down chart sections. This makes the pie chart more complicated for the viewer to understand. The “Mobile Search Market” graph is also unsuitable. Further to being too small for the different sections to be distinguishable, 97% of the graph consists of 1 record. Finally, the “Top 5 Smartphone mobile web traffic in the US” has sections which add up to a percentage of 76.7, with the remaining 23.3% explained in a sentence under the graphic in very small text. This is causes the sections to appear much larger in comparison to their actual relational size.
Graphics
The use of large amounts of space to display perceivably “more important” data (“mobile market compared to other technology”), results in many smaller graphs being too small to be easily read (“Top 5 smartphone mobile web traffic in the US”) and preventing the information from reaching the viewer efficiently. This would not be a problem if it weren’t compounded by all the blank space on the sides of the poster being used for nothing. The only purely decorative graphic is the logo of the producer of the poster, which is a harmless graphic but one that ultimately contributes nothing to the content of the poster.
Overall the design here is not good, with multiple overlapping charts despite ample space to spread out and enlarge the graphics. The omission of data from graphs (as explained above) and enlarging of charts to the severe detriment of other, consequentially smaller charts.  One of the 5 basic principles of design is Proportion, [4] which refers to the relative size and scale of the various elements of a design, something this ultimately lacks. The potential consequence of this bad design being that data could be misunderstood by a viewer, causing misinformation. [1] According to Tufte, Quantitative Graphics should not distort what data has to say, and these graphs fail in that regard.
Cognition
[2] The appraisal of an infographic’s explanatory power is slightly more complicated because it relies on assessing the amount of accurate and efficient information processing facilitated by the infographic. Due to the issues explained above with its bad layout, bad use of available space and exclusion of data from its graph puts an additional strain on the user in their mental modelling of the data, in the case of “Top 5 Smartphone mobile web traffic in the US”, leaving the user to properly interpret the information on their own. This would tend to suggest that the infographic performs a low amount of accurate and efficient data processing for the user.
Improvements
In order to improve this infographic, the problems that would need to be resolved are the poor use of space and proportion and the incorrectly produced “Top 5 Smartphone mobile web traffic in the US” and “Mobile Search Market” charts. This could be simply resolved by first creating a greater space between unrelated charts. The charts that are linked (e.g. the charts marked in red are related to market share) should be put together and made proportional to a reasonable size. Use of the same or similar colours would also help to convey to the viewer that the charts are linked. By making the charts larger, the readability is improved, solving the issue of the 2 charts by allowing room for all data within the charts, as well as the readability of chart titles by spacing them out and avoid any overlap.


Works Cited

[1] 	H. Harris, "The Visual Display of Quantitative Information / Envisioning Information / Visual Explanations: Images and Quantities, Evidence and Narrative," Journal of Chemical Education, vol. 76, no. 2, p. 169, 1999. 
[2] 	S. R. Barnes, "Appearance and explanation: advancements in the evaluation of journalistic information graphics.," Journal of Visual Literacy, vol. 35, no. 3, pp. 167-187, 2016. 
[3] 	G. &. H. P. Stone, "Do newspaper graphics have two dimensions?," Visual Communication Quarterly, vol. 4, no. 4, pp. 4-10, 1997. 
[4] 	C. Jirousek, "Art, Design and Visual Thinking," 1995. [Online]. Available: http://char.txa.cornell.edu/language/principl/principl.htm. [Accessed 8 February 2018].



[bookmark: _GoBack]
