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[bookmark: _Toc185357041]Introduction 
Social media has changed the means of communicating between people as well  as the process of advertising businesses. Social media sites, including Facebook, Instagram, and allow TikTok, platforms to reach potential customers across the globe. Of all the branches of digital marketing, social  media, e-mail direct marketing, and search engine marketing, are the most similar to traditional marketing in that  they all involve the payment of money to make messages available to potential customers. 
How this businesses report engage aims their at audiences understanding through  social media platform to get more customers, approach the and opportunities ways and to challenges enhance of its the potential. 

[bookmark: _Toc185357042]What it is and how  it has changed 
Social media was initially created for people to communicate with each other sending private messages and sharing public messages or posts such as pictures or news feed. In recent  years, the sites have evolved into marketing instance, 4.8 billion social media users worldwide uses these platforms, tools like Facebook with has a huge daily number active of users billion of poeple,  which makes it a  platform that offers a large market for businesses to advertise their products and services and interact with the customers. University  of Maine(n.d). 
There are now algorithms in place that determine which content should be displayed and to whom, depending on their interests and actions, to improve the marketing strategies even further, these algorithm software can detect and understand what is your interest what you spend most of your time.
[bookmark: _Toc185357043]Marketing: The Old things vs the New Shiny Things 
The previous marketing techniques which include the use of print ads, TV/ Radio ads and billboards were widely used in the past. These methods  were often expensive and it was not easy to target the right audience. 
Digital marketing on the uses other social hand media,  search engine advertising, and influencer marketing. According to Harvard Business School, digital campaigns can be cost-efficient, and one can track the results of the campaign and reach audiences across world the with  the help of targeted strategies. 
The University of Maine
[bookmark: _Toc185357044]How Social Media Can Reach More Customers
Businesses can use different platforms on social, such as 
Instagram: This platform is ideal for visual storytelling and influencer collaborations, helping businesses reach younger audiences.
Facebook: Its tools allow businesses to target ads based on age, location, and interests, making campaigns more specific 
TikTok: Businesses use fun, short videos to engage audiences and sometimes go viral.
These strategies, supported by analytics, enable businesses to understand their audience and improve engagement​
University of Maine(n.d)
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Social media marketing provides several benefits:
It is cheaper than traditional advertising and allows small businesses to compete with larger ones (Digital Marketing Institute)​
Businesses can target specific audiences using analytics, ensuring money is spent effectively.
Platforms enable direct communication with customers, building trust and loyalty.
Campaigns can be adjusted in real-time based on audience feedback.The University of Maine​
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Despite its benefits, social media marketing has challenges:
Platforms limit organic reach, often requiring businesses to pay for visibility.
Negative reviews or failed campaigns can damage a business’s reputation.
Data privacy issues concern many users and regulators (Harvard Business School)​ The Universit of Harvard Business school
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This report highlights that social media is a powerful tool for businesses to reach a wider audience. Its low cost compared to traditional methods, global reach, and ability to connect with customers make it essential for modern marketing. However, challenges like privacy concerns, competition, and constant content updates need attention. To maximise its potential, companies should invest in data analytics, stay updated on platform trends, and focus on genuine engagement with customers. These steps will help businesses grow their audience and improve their marketing strategies.
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