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Introduction
	In general, Nestle S.A is a multinational brand specializing in health-related and nutritional consumer products. It is headquartered in Switzerland and across the world, it is the largest food organization and has significant revenues. For 2021, the revenues of the brand were 77 billion pounds. The products of Nestle include snacks, pet foods, ice cream, dairy products, confectionary, coffee, breakfast cereals, bottled water, and baby food. Approximately 330,000 people are employed by Nestle in more than 150 nations and have 461 operations and factories in 86 nations. The sales of Nestle for 2011 were reaching 83.7 billion CHF. In addition, it is the main shareholder of the largest company of cosmetics in the world, L’Oréal. The history of Nestle started in 1866 when the very first European factory of condensed milk was launched in Switzerland, by the Condensed Milk Company of Anglo-Swiss, and Nestle was founded by a German pharmacist, Henri Nestle. These companies combined in 1905 after fierce competition (Li, 2015). In this paper, there will be focus on discussing the significance of international financial management for Nestle.
Background
	The objectives and aims of Nestle are to be understood and recognized as the leader in Wellness, Health, and Nutrition trusted by every stakeholder that it has. In addition to it, it aims to achieve higher revenues and improve its financial management. It is believed by them that leadership is not about only size but it is also about how they are behaving. It is recognized by the company that trust is acquired only over time by delivering what they have promised. This type of consistent behavior is what earns the trust of consumers and stakeholders to them (Freeman, 2010). 
Their phrase of “Good Food, Good Life” actually seems to emphasize every behavior and objective that they have. In addition, it also summarizes their corporate goal. The roadmap of Nestle is intended to develop an alignment for their individuals behind a strong set of priorities with respect to strategies that will increase the speed at which they are achieving their goals and objectives. These objectives and goals demand a mix of trust from their people which they consider very important for building short-term and future entrepreneurial actions, and essential for delivering a significant standard of performance. 
They wish to achieve leadership and get that high level of trust by satisfying the expectations of their consumers whose daily choices help boost their performances. Furthermore, they believe that it can be achieved only by creating sustainable value in the long-term for the shareholder of their operations. At present, they are investing in the improvement of practices to ensure sustainability in terms of environment and finance of their operations and actions in capabilities, technologies, and capacity. Their aim is to meet the need of today without compromising the capability of future generations for meeting their requirements. 
	Products of Nestle are for every individual. People regardless of their income, age, culture, and age can eat chocolate. It is not a premium or luxury item that only some specific individuals can consume. People of any age can consume the products of Nestle. Furthermore, all 6 continents are their consumers. For example, the segments of Nestle are different according to age. For infants, there are baby foods while Milo can be consumed by kids along with other products like cookies, chocolate, and ice cream. The Maggi brand is owned by Nestle in Vietnam with different types of Asian sauces. However, it is not present in Britain due to the difference in geographical tastes (Jones & Reid, 2010). 
The operational efficiency of Nestle is improved by the integration of the business of the company on a worldwide scale. Now, they are transitioning to becoming a real worldwide food company. The company has a dynamic network as R&D centers work on product development and scientific research. In addition, they have the largest nutrition research and food organization without almost 5000 involved in R&D. The global R&D of Nestle is implemented locally for meeting the preferences and needs of consumers through the above 300 global Application groups. 
	It is worth noting that the brand has several competitors including Unilever, Master foods, and Kraft. Nestle also was facing intense competition at the regional and national levels. Among others, these companies are in a continuous and constant batter for outperforming one another. Fierce competition was being faced by Nestle as many other rivals had achieved critical improvements in their efficiency of operations. In the industry of food processing, the rivalry is fierce and it is quite good for customers. With the competition, customers will consistently enjoy the product lines that are ever-improving. 
Dividend Distribution Policy
	When it comes to the dividend distribution policy of Nestle, it is worth noting that it is different for every nation. For instance, it is different for all the nations in which the company operates and its equity shares are listed in their respective associations. In the policy, there are principles of sustainability, consistency, and fairness that are considered for the distribution of profits to the shareholders. In addition, the company has created a dividend distribution policy for every country and nation in which it operates. In the policy, all the details are mentioned and it is even identified that the interim dividends might be declared by the board when they might consider it suitable. In addition, the final dividend might be recommended by the board to the shareholders to acquire their approval (Brigham & Houston, 2021).

Efficient Market Hypothesis
	In accordance with the efficient market hypothesis, markets are efficient and there is no room or opportunity to make significant profits through investments because everything is accurately and fairly priced. It indicates that firms do not have a great opportunity to beat the market but they can consider passive index investments to match the market returns. Actually, this theory applies to Nestle as well and its stocks generally trade at their appropriate and fair value on the exchanges which makes it quite difficult for investors to acquire undervalued stocks and sell them for high prices (Moyer, McGuigan, & Rao, 2014). 
	Nestle is undoubtedly a stable organization and its sustainable practices ensure that it does not experience any disruptions. Due to it, its stocks and shares remain stable in the market as well and their prices do not fluctuate to a significant extent. Therefore, it is quite difficult for investors to get these shares and stocks at lower prices and then sell them at higher prices. Therefore, it can be said that the efficient market hypothesis does apply to Nestle and its stocks.
Challenges with IFM
	For Nestle, international financial management is quite critical. Without proper management, it becomes quite complex for the organization to ensure that it remains competitive in the market. One of the key challenges that Nestle experiences in terms of IFM are diverse economic environment. For instance, Nestle is undoubtedly answerable to different nations with their respective cultural norms and political environments, tax conditions, and trade procedures. At the same time, there are different credit conditions in every nation and it becomes difficult for Nestle consistently address changes in these policies and environments.
	Another challenge is associated with the fluctuating exchange rates. In the international economy, cash is subject to significant fluctuations and it leads to uncertainty for financial managers. These fluctuations often lead to slow business and Nestle is no exception to it. Therefore, it becomes essential for the managers to forecast such fluctuations and make strategic decisions that can help them in addressing these fluctuations and remaining stable in the market. In recent times, when the pandemic struck nations, it caused almost every nation to experience significant challenges and it even led to declines in the exchange rates of different nations. In the face of such circumstances and situations, it became quite challenging for international businesses to continue to survive in different nations (Block, Hirt, & Danielsen, 2018).
Similarly, the dynamic banking regulations also present a major challenge to Nestle. Both domestic and international banking regulations are quite different from each other and it is necessary for Nestle to ensure that it remains efficient in the market. In addition to it, different international institutions have a great influence over how domestic institutions operate. Thus, Nestle even has to forecast these possible changes and then make suitable strategies to address them.
Conclusion
	Overall, it can be said that Nestle is a major multinational firm and it operates in different countries around the world. It is important to note that its dividend policy is quite comprehensive and is different from every other nation in which it operates. In addition, the efficient market hypothesis applies to the company because its functions are stable and due to it, its shares and stocks do not fluctuate in value. When it comes to international financial management, it is quite critical for Nestle and it experiences a number of challenges associated with it. For instance, it has to focus significantly on forecasting fluctuations and making effective strategies to address these changes.
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