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In this chapter I will analyse the data obtained from the survey. The survey was open to respondents for 30 days and collected via the online survey tool Smart Survey. 

Saunders et al. (2015) describes the data collection process as a jigsaw puzzle, out of the many pieces of data that are collected by the researcher a bigger picture can be produced. The analysis of all the data collected helps to view a bigger picture which ultimately contributes to answering the question, to what extent does social media affect the public’s perception of the police. 

 Reliability and validity are important elements of the data collection and analysis of academic research. Robson (2007) argues that the reliability of data relates to repeated studies conducted under the same or similar conditions, if a data collection method is standardised it could be argued that the reliability of results is higher. Thody (2006) states that research should demonstrate accuracy and Cresswell (2014) states that consistency in approach is important for reliable research. Horn (2012) argues that validity is more subjective. By using a questionnaire, this should provide the best range of evidence, from a broad range of respondents. As discussed in Silverman (1993) validity is how credible the data is if the correct method is used in its gathering. In this research, quantative data will assist in answering the research question, therefore the correct method for collecting data is via a questionnaire. Closed questions were used and responses limited in order to keep respondents on track and focussed on answering the main research question. 

By complying with university ethics and following previously used practices and methods the validity and reliability of this research can be ensured. No ethical issues arose from this survey and a UWTSD ethics form was submitted prior to the survey being released. Although respondents were completely anonymous, one questions did relate to age to ascertain whether age had an impact on a person’s use of social media. 

The survey link was made available via personal social media, namely Facebook, and available for data collection for 30 days, following the 30 days the link was deactivated meaning any person attempting to complete the survey would be denied and excluded from the research. In total there were 42 responses to the survey. The survey consisted of 15 questions, with the option of skipping questions, although no respondent skipped any questions.  

Question 1 related to whether respondents used social media. It was expected that a large percentage of respondents would answer in the affirmative given the statistic that 70% of internet users in the United Kingdom use the internet for social media (ONS, 2020). 92.9% of respondents answered yes confirming their use of social media. Within the questions were named examples of social media Facebook, Twitter, Instagram, Snapchat, and TikTok, although the basis of the question was not intended to be limited to these platforms. 
[image: ]Figure 3: Q1 Do you use social media?







[image: ]As a large percentage of the respondents are social media users, it needed to be established whether these users trust what they read on social media. This needs to be established in order to answer the research question as if social media users trust what they read on social media this is likely to have an effect on their opinion of a topic area, in this case policing. Figure 4: Q2 Do you have trust in what you read on social media?










11.9% of the respondents replied that they do have trust in what they read on social media, however what is not established is whether they are able to identify legitimate posts. As it’s been established that respondents do have trust in what they read on social media, is this where they obtain their information on current affairs and policing?
Question 4 relates to where respondents gather their information, and as the results show 38.1% of respondents reportedly get their information from social media. This shows that Shearer and Gottfried’s (2017) research which suggested two thirds of American’s get their information from social media is an accurate representation. In this research study just over one third of respondents reported getting information on current affairs from social media.
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Figure 5: Q4 Where do you gather information regarding the police and current affairs?


[image: ]Question 4 ties into question 3 and question 5 in the way that question 3 asked does social media help shape your opinion on current affairs and question 5 asked have you seen articles or posts relating to the police on social media. A higher percentage of respondents answered question 3 in the negative stating social media does not help shape their opinion of current affairs. Overwhelmingly over 97% of respondents confirmed having seen social media articles or posts relating to police. 





Figure 6: Q5 Have you seen articles or posts relating to the police on social media?

[image: ]Question 6 asked respondents whether these articles had an effect on the respondent’s opinion of the police. The data collected tells us that although a higher percentage of respondents claimed the articles had no effect, 31% of respondent said it did. This data clearly shows that although not to any great extent, social media is having an effect on people’s opinion of the police. 






Figure 7: Q6 Have these articles or posts affect your opinion of the police?
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Figure 8: Q7 What affect did these articles have?

Perhaps the most significant question in the survey is question 7 which asks what affect these articles had on the respondent. One third of respondent reported that these articles had a negative effect on them. Again, what is not established is if the respondents could identify legitimate articles and posts compared to illegitimate or ‘fake news’. What this data tells us though is the articles and posts people are viewing on social media in regards to the police are changing their opinions to a more negative view of the police. 
With 33% of respondents saying that social media posts have given them a more negative view of the police consideration was given to what factors most influence respondents opinion of the police. Question 12 asked this question. Respondents were given the option of selecting more than 1 answer and were asked to rank their answers in the comments box. Of the 42 respondents 8 made comments ranking their answers. 6 respondents ranked their answers and 2 respondents used the free text comments box to note how negatively social media negatively portrays the police. The data collected show that 44% of respondents selected that their personal experience with police influences their opinion most. Of the 6 respondents who ranked answers this option was ranked top 4 times and 2nd once. Social media was selected as a response by 10.7% of respondents and was ranked 2nd once. 
[image: ]Figure 9: Q12 What factors most influence your opinion on the police?









Many police services also have a presence on social media and regularly post about missing persons, wanted persons and community initiatives. This research has also considered whether people interactions with police social media accounts have an effect on a person’s opinion and perception of the police. 71.4% of respondents replied to not interacting with police social media accounts. Respondents were then asked if the police social media accounts influenced their opinion in a positive or negative way. 35.7% of respondents replied that police social media accounts influenced their opinion in a positive way. Further investigation would need to be conducted to establish what sort of posts are influencing the public is a positive way, and also into what 2.4% of respondents found negative about police social media accounts. 
[image: ]Figure 10: Q14 Do police social media accounts influence your opinion of the police in a positive or negative way?









The final question of the survey sought to gauge the age ranges of respondents. All respondents were aged 21-60+ with 66.6% of respondents split evenly between the 21-29 age range and 31-39 age range. 
There were limitations to this survey which impacted on the data obtained and the reliability of the results. Perhaps the most important limitation is that there were only 42 respondents, in order ot obtain more accurate data more respondents would be required to strengthen the evidence already obtained. During the time that the survey was posted there were high profile criminal cases involving police officers as the perpetrators, this is likely to have impacted respondents answers. Although impact factors such as this cannot be catered for it is worth considering repeating the survey, wither during the same time frame the following year, or at random intervals throughout the year comparing and contrasting results. 
To conclude this chapter, there is evidence to suggest that social media does have an impact on people’s opinion and perception of the police. Although not to a large extent, the posts people are seeing are having more of a negative than a positive. These findings will be further advanced in the following chapter.
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