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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	

	Answer: 
Question 1a - How quickly and easily does the website load? Whilst using my laptop then selecting the link and clicking on the ctrl key it loaded within two seconds which is fast. At first the main page loaded then a google maps pop up. This covered part of the menu headings. I was unsure at first if it was an advertisement initially before realising it was a map with the Eden Harborne spa location.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?


	Answer: 
Eden spa website accessed on laptop contains four main sub-pages which are navigated from the home page at the top of the page. The treatment and contact sub-page are not clearly visible. Customers can navigate to an enlarged version of the location shown on google maps also found on the home page. The last sub-page is a direct link to the website wix website builder wix (2016) which can be navigated at the top and bottom of the home screen. on a mobile device the four sub-pages can be accessed in the same location, but the menu is not easily navigated as it is not labelled. Lastly, they have two social media pages navigated at the footer on every page.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
 Customers can not book a treatment directly on the website, but they do have contact details to call in. If they navigate to the spa sub-page at the bottom a telephone number for enquiries is visible. They can also enquire about a possible booking by navigating to the contact sub-page. They can use the direct email presented or fill details on a form. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Firstly, to improve usability on a laptop I would minimise the pop up of google maps and move it to the far upper left of the page. This will allow customers to navigate the website without obstruction. Upgrading the website to remove host information from Wix would stop accidental navigation to their business page wix (2014). For the mobile site the menu is more accessible, nonetheless it could still be improved with clearer heading for the menu option.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks very basic in design with colours and font style used consistently throughout. The map covers a large amount of the page concealing two sub-page headings on a laptop. The descriptive text about the spa is problematic to read because of the font style. The business address and opening hours are overlapping one another making also difficult to read. Lastly the business logo does not stand out from the other font used.


	Question 2b - How does the website use imagery, video and colour?

	Answer: There are three images across the whole website, they depict a spa service. The images are clear and of good quality, one of them shown on the home page, the about page, and treatments page. location is one of the first images customers will see. The green colour scheme allows the white font to show well and is warm in tone helping to create a relaxing viewing experience. There have been no videos uploaded on this website.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no live online chat tool used on this website for customers to get support. Instead, they inserted an enquiry section where customers can leave personal details and wait for a response. This will cause time delay in confirmation and payment which could potentially put some customers off if they need a treatment urgently. Only collecting email addresses off customers without including contact number could also delay response further.


	Question 2d – How effective are the social media links on the website?


	Answer: The Facebook link is not very effective as it does not lead directly to any further content for Eden spa Harborne’s business. The link is broken and when navigated it states the page may have been remove Facebook (no date) raising doubt in potential customers minds about authenticity. On the other hand, the twitter link takes customers straight to business page then they are presented with a preview of the Edens spa twitter account.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: All services are located on the sub-page titled treatments. The treatments are listed under clear headings in bold black font. The pricing has been provided in a contrasting font colour white so that it is clearly visible. They have not provided imagery on this page to represent what the written treatments are for those who may struggle to read. The home page clearly states wellness and skin care both genders which will inform viewers of suitability for both genders and the service type. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers cannot leave reviews directly on the business website, but they can use a web browser to search, view and leave comments about Eden spa. Yell was available when I first search for reviews first and contained no reviews after 2016 in contrast to Treatwells website. This site had the last review added almost two weeks ago. Up to date reviews may be difficult when searching as the business changes names since creating the official business website.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The images used represent a luxury spa alongside the image of the room looks like it is of high quality.  The area Harborne in which the service is located is well know for being a posh area in Birmingham Chaplin (2025). Customers may assume the business must be of a high standard like the area associated with Eden spa Harborne. The font style used is decorative and portrays value. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing is very clear for customers to see as they are presented on a page of its own under treatments. The pricing could have been made clearer as the font colour is the same as rest of the text. I do believe the pricing to be a slightly more expensive than the average a high street salon. Regarding this based on the location being Harborne the treatment pricing is fair.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.spa

	
	2.beauty

	
	3. treatments

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: no


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Modern business in the UK still benefits from using websites as the number of people shopping online is high due to technological advances and cost of living. Webites allow customers to have quick access to book appointments and pay for services. Mobile phones are commonly used which means access can be easy. Even though social media has become popular for purchases they can work in conjunction. Many businesses link social media on websites and have options when building their websites to incorporate a variety of other different tools to communicate to customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommended change to Eden spa Harborne website would be to create a more professional appearance across the whole website. I would resize the map image smaller so that the headings are clearly visible and accessible to select. I would then remove the wix sub-page link, so customers are not led to an external webpage that has nothing to do with the business. furthermore, remove the broken social media link as it will give a negative impact on the business’s authenticity. Standing out for being professional is key for businesses operating in such a saturated market with strong competition. 
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