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INTRODUCTION
This report was requested by Ffion Cumberpatch for my Digital skills for development and Business growth module. The report was requested by 28.03.2024 and its needs to include the differences between a business and a personal brand by writing a,, About me’’ section on a LinkedIn profile and a Storytelling about a chosen brand.


Task 1- About me summary (2600 characters)
  I am a dedicated to creating a significant impact and promoting development in every project I undertake. Let us come together and cooperate to have a positive impact.
 My name is Cristina Ilies, I currently study Employability Skills course at University of Walles Trinity Saint David in Cardiff, and by the end of this course I will have a Level 4 degree in employability skills and I will know how to apply all the skills i learn to my teamwork and I will be able to build my own business.
  Identifying myself as an Eastern – European emigrant but with a lot of aspirations. I understand how it is felt to be financially insecure, but i take pride to any challenges and opportunities to grow my career. I am highly motivated with a can-do attitude with a passion for learning.
With a diverse background in catering assistance, retail, customer service and housekeeping, i offer a diverse range of skills and experiences. My time in the service industry has helped me develop a strong work ethic, meticulous attention to detail, and a drive to provide outstanding customer service.
During my time providing catering support, i developed my skills to effectively work in busy settings and maintain high standards of service.
My time in retail has enhanced my abilities in communication, sales, and understanding customer needs. Moving into customer service, I honed my problem-solving skills and built strong relationships with clients.
Furthermore, my experience in housekeeping has instilled in me a strong dedication to attention to detail and cleanliness standards that go above and beyond. I excel in fast-paced environments, am quick to adapt to new tasks, and am constantly seeking opportunities for personal growth.
As i progress in my career, I am excited to use my diverse skills to make valuable contribution, and a focus on customer satisfaction.
 During my academic journey, I have faced and accepted various challenges. These challenges have not only helped me develop my critical thinking abilities but also provided me with a solid foundation in employability skills.
My strengths are loyalty, motivated, multi-tasking, and a good memory, and on the other hand my weaknesses are that  i am too emotional, critical, I have a strong compulsive need to do things quickly, and I have a fear of public speaking.
I am excited to apply my academic knowledge and experiences I gained in my studies to make a meaningful impact at my workplace.
Last year I made a step ahead in my career and I currently work as a head housekeeper for one of the Young’s hotels boutiques. This position is gives me the opportunity for leadership, organization, team management and to maintaining high standards of cleanliness within hospitality.
I am looking forward to the opportunities that lies ahead, and I am excited about my journey by becoming a successful hotel manager. I am dedicated to putting in my time and effort to make this dream come true.
Thank you for considering my goals and aspirations and am excited about the journey towards a managerial success.


TASK 2-Storytelling (750 words)
A brand story is a summary of your company background, mission, goals, and beliefs, presented in a way that makes it engaging and impactful.
According to Oxford college of marketing, brand storytelling is a powerful method to grow your audience by forming an emotional bond with them. Your brand narrative is a blend of your identity, actions, values, and the ways you support others, Essentially, it’s the tale of your brand’s purpose and why people should engage with you.
People are captivated by stories, which tend to stick in their minds better than facts. While there is extensive discussion on the impact of stories in branding, there is a lack of concrete research showing how stories truly affect consumers’ reactions. Customers who were told the story had a more favourable perception of the brand and were willing to spend extra money on the product. ( Lundqvist, A., Liljander, V., Gummerus, J. and Van Riel, A., 2013. The impact of storytelling on the consumer brand experience: The case of a firm-originated story. Journal of brand management, 20, pp. 283-297.)
Storytelling is the skill of using narratives to establish a stronger connection with your audience. It requires creating captivating and genuine stories that touch people’s emotions, beliefs, and goals. 
Storytelling is an essential part of human interaction and communication. Information is often remembered and shared through narratives. While lectures may not always capture attention, stories have the power to engage and inspire people to take action. People connect with each other through the stories they share, and products and brands can play important roles in these narratives. (Woodside, A.G., Sood, S. and Miller, K.E.,2008. When consumers and brands talk: Storytelling theory and research in psychology and marketing. Psychology & Marketing, 25(2), pp.97-145.)
In recent times, brands have started adopting a brand activism approach, where they associate themselves with a social or political cause to enhance their significance and build stronger connections with customers. (Ben Youssef, K., T. and Marongiu, L., 2019. Storytelling in the context of destination marketing: An analysis of conceptualisations and impact measurement. Journal of Strategic Marketing, 27(8), pp. 696-713.)
Many companies consider brands to be their most valuable asset. Understanding the value of a brand is crucial for making strategic business decisions. Brands are created through significant investments in building recognition and are often linked to specific product attributes like quality, price, sustainability, or ethical sourcing. ( Llobet Fabregas, D., 2019. Brand valuation. A case study on Lindt & Sprungli ( Master’s thesis, Universitat Politecnica de Catalunya).)
An excellent illustration of how storytelling can be used effectively for brand development is demonstrated by Lindt chocolate and their mission statement: ‘’Creating a moment of happiness for you every day’’.
The first chocolate factory it was open in 1847 and you could smell chocolate in the air when production began.
Lindt had a strong start to the new century, facing challenges but still thriving, especially during the First World War when the Swiss chocolate industry experienced success.
Lindt chocolates are known for their delicious flavour, which comes from unique blends of cocoa beans from various regions that are closely kept secret in their recipes. Additionally, Lindt stands out as one of the limited numbers of chocolate producers worldwide that follow the ‘’bean-to-bar'’ process. Lindt chocolate products only use the finest ingredients for origin and quality.
The master chocolatiers at Lindt understand the significance of not only the taste but also the visual appeal of their chocolate creations. They mutinously select elegant presentations for their products, drawing on their extensive expertise and attention to detail. The final step of coting Lindt pralines requires precise tempering of the chocolate to ensure a glossy finish and a satisfying texture when bitten into. Pralines are delicately adorned with hand-placed ingredients like freshly roasted almonds or chocolate pearls and are named creatively, like Amande de Lux and Perle de Cacao. The gold foil on the GOLD BUNNY is meticulously polished, and a red collar is carefully added by hand. The Lindt GOLD BUNNY made its debut in 1952, designed by a Lindt Master Chocolatier who was inspired by his daughter. Crafted from the finest Swiss chocolate, the bunny was wrapped in gold foil, adorned with a red ribbon bow and a tiny bell to ensure it was never misplaced. The Lindt GOLD BUNNY has become a traditional Easter symbol, serving as a reminder that spring is coming soon. Creating a GOLD BUNNY takes around an hour from beginning to end. Sometimes they switch things up and in addition they release special edition GOLD BUNNIES wrapped in leopard and zebra print foil. The Lindt Master Chocolatiers are constantly seeking innovative ways to delight and astonish their customers.
In conclusion brand marketing storytelling, is a powerful tool that helps define your brand’s identity and effectively convey your values, purpose, and objectives in a memorable manner. It fosters trust, captivates your audience, and sets your brand apart from competitors. Whether it’s through videos, social media content, or advertising, storytelling is the key to captivating audiences and ensuring a brand stands out and remains unforgettable.



Task 3- Questionnaire analysis:

In the last decade, the internet and email have become widely used for communication. In the field of surveys, the increasing expenses of collecting data have been somewhat offset by utilizing the internet and electronic methods, providing more affordable survey design and delivery choices. (Black, I.R., Efron, A., Ioannou, C. and Rose, J.M., 2005. Designing and implementing internet questionnaires using Microsoft Excel. Australasian Marketing Journal (AMJ), 13(2), pp. 61-72.)
Having a clear idea of the frequency at which customers need cleaning services is crucial for my business as it enables me to customize my services and pricing to align with what my potential customers require.
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Many people prefer having cleaning services on a weekly basis, so I can concentrate on providing weekly cleaning packages or offering discounts to loyal customers. This strategy can help me attract more clients. 
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Based on the responses at this question, it concluded that a majority of the consumers have a preference for eco-friendly cleaning products. This indicates that although many consumers are interested in environmentally friendly choices, there are some who may not consider it a top priority. In general, would be advantageous for my cleaning company to provide eco-friendly products as a choice to meet the preferences of a large number of my customers.
Consumer behaviour towards adopting a green lifestyle is shifting, with more individuals making efforts to minimize their environmental footprint. While this change is not yet universal and is continuously developing, businesses have recognized this trend and are seeking to capitalize on the growing interest in eco-friendly products and services to stay ahead in the competitive market.            (Cherian, J. and Jacob, J.,2012. Green marketing: A study of consumers’ attitude towards environment friendly products.)
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Based on the responses at this question, the most valuable factor it’s the quality of service, that's why it’s important to provide a continuous training for the team.Remaining current with industry trends, enhancing service quality, and fostering strong customer connections are key to standing out in a competitive market. It is also essential to stay updated on regulatory changes and industry standards. The quality of service has a much greater impact on customers' trust and satisfaction, which in turn increases their likelihood of making future purchases. (Zhou, T., Lu, Y. and Wang, B., 2009. The relative importance of website design quality and service quality in determining consumers online repurchase behavior. Information Systems Management, 26(4), pp. 327-337.)
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Based on the responses its looks like all the people surveyed are interested in a loyalty program for a cleaning service. Introducing a loyalty program could be an effective method for the cleaning service to demonstrate gratitude towards their clients and motivate them to return. It is truly encouraging when everyone is supportive of such a positive initiative.
In the modern world of the 21st century, we observe marketers acting as Generals as they work to protect or gain market share by cultivating a loyal customer following. Tahe importance of customer loyalty is widely acknowledged as a valuable advantage in competitive markets. (Kumar, V.I.S.W.A.N.A.T.H.A.N. and Shah, D., 2004. Building and sustaining profitable customer loyalty for the 21st century. Journal of retailing, 80(4), pp. 317-329.)





Task 4- Website & Marketing materials (750 words)

Login details:
Email: cgilies80@yahoo.com
Password: Muffin-34


Summary of questionnaire analysis and target demographic.
After analysing the data, it was clear that the target demographic for this business idea are peoples which have a preference for eco-friendly products and place a high priority on the quality of service. Individuals who place the importance on environmentally friendly choices are often aware of their environmental impact and support sustainability. 

E-portfolio (750-words)
After examining the results of the survey, I found distinct groups whiten my desired audience. My analysis revealed that my clients can be divided into two primary segments: environmentally conscious individuals and those who value high-quality service. By recognizing these segments, we were able to customize our marketing communications to effectively connect with each group’s unique requirements and tastes.
According to Robinson and Chamberlin in 1930s, work played a significant role in revitalizing economic theory. While classical and neoclassical theories were helpful for economic analysis, the concepts of perfect competition and pure monopoly were no longer sufficient to explain the modern business environment. This examination explores the key marketing strategies that planners and merchandisers can consider when dealing with imperfect competition in the market. (Smith, W.R., 1956.Product differentiation and market segmentation as alternative marketing strategies. ‘’ Journal of marketing, 21(1), pp.3-8.)
In order to improve the visibility of my website on search engines, we included key words like ‘’ environmentally friendly cleaning,’’ and ‘’sustainable options’’ or ‘’personalised cleaning plans’’. By doing this, I aim to make it easir for potential clients to discover us when they search for cleaning services on the internet. Additionally, I emphasized our use of Eco-friendly products and our dedication to providing exceptional quality services.
Search engines are websites that categorize other websites based on keywords, descriptions, and content to facilitate quick and efficient access to search results. SEO, or Search Engine Optimization, is a popular technique used to make websites more easily accessible. (Yalcin, N. and Kose, U., 2010. What is search engine optimization: SEO? Procedia-Social and Behavioral Sciences, 9, pp. 487-493.)
I used the information from the questionnaire to create specific social media marketing strategies. To appeal to environmentally conscious customers, I emphasized our use of eco-friendly products and provided tips for keeping a suistainable and tidy living space. For customers who prioritize quality, I will showcase testimonials and success stories to demonstrate our dedication to providing excellent service.
While the significance of social media in business strategies is growing, there is a lack of comprehensive research that has consolidated and expanded the understanding of social media marketing strategies.  

(Li, F., Larimo, J. and Leonidou, L.C., 2021. Social media marketing strategy: definition, conceptualization, taxonomy, validation, and future agenda. Journal of the Academy of Marketing Science,49, pp.51-70.)
In order to improve customer interaction, I decide to introduce Al prompts on my website and social media accounts. These prompts provide customized suggestions tailored to the customer’s cleaning requirements and preferences. For instance, if a customer shows interest in eco-friendly solutions, the Al prompt recommends our eco-cleaning package and offers more details on its advantages.
The quality of web content plays a crucial role in attracting repeat visitors to websites. Besides text and images, web content can also encompass graphics, sound, and even smell in the future. It is essential to make the right decisions regarding web content to ensure effective web design. While there is growing knowledge of marketing tactics to draw visitors remains a somewhat mysterious process. (Rosen, D.E. and Purinton, E., 2004. Website design: Viewing the web as a cognitive landscape. Journal of Business Research, 57(7), pp. 787-794.)
Chat GPT was asked to give me some idea to produce market materials for my Eco-cleaning business.
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ChatGPT is a chat platform that uses artificial intelligence to allow people to have conversations with machines. By using natural language processing and machine learning, it changes the way individuals engage with AL technology. ChatGPT surpasses other tools and has shown promise for use in different industries, sparking interest and excitement. (Rivas, P. and Zhao, L., 2023. Marketing with ChatGPT: Navigating the ethical terrain of gpt-based chatbot technology. Al,4(2), pp375-389.)
For my website I decide to choose bright colours to represent nature and eco-friendly environment. I also design packages for a deep clean, regular clean and loyalty program.
A contact page was designed to provide various ways for potential customers to get in touch.
Using the information obtained from the questionnaire, i developed specific marketing materials and strategies that resonate well with our different audience segments. Our website, social media campaigns, and Al tools have enabled us to reach out to potential customers who prioritize both sustainability and top-notch service.
I'm exciting to grow my cleaning business and to provide exceptional service to our valued customers.
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@ You

i m looking to produce social media marketing materials for a eco cleaning business.

My ideal clients are professional , the most of wants eco-cleaning products. Those
clients are interested in recuring cleaning service.
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10. What factors are most important to you when hiring a cleaning service?
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8. How interested you will be in a loyalty program discount ?
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4. Do you have any preferences for eco-friendly or non-toxic cleaning products?
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Content Ideas:
* Before-and-after visuals: Share striking images or videos of spaces transformed

by your eco cleaning services.

Educational posts: Inform your audience about the benefits of eco-friendly
cleaning products, the harmful effects of traditional chemicals, and tips for

maintaining a clean and healthy environment.

Client testimonials: Feature testimonials or reviews from satisfied clients who

appreciate your eco-friendly approach and reliable service.

Special promotions: Offer limited-time promotions or discounts for new

recurring cleaning service subscriptions to encourage sign-ups.

Behind-the-scenes glimpses: Show your team in action, using eco-friendly

products and techniques, to provide a transparent view of your operations.

Interactive content: Polls, quizzes, or interactive Q&A sessions about eco-
friendly cleaning practices can¢ |, ge your audience and foster a sense of

community.
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Your domain is your b tity. Get a custom domain

ECO-FRESH, where cleanliness
meets sustainability and freshness

Book Appointment
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Get 20 % off at your 6st visit.
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© chatapT
Creating social media marketing materials for an eco cleaning business catering to
professional clients who prioritize eco-friendly products and recurring cleaning
services requires a strategic approach. Here's a breakdown of steps and content

ideas to help you effectively market your business:
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2. How often do you require cleaning service?

More Details Insights
@ Onceaweek 8
@ Twice a week 0
@ Onceamonth 1

@ Occasionally 2
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