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1. Business Opportunity Mind Map 

 

24hr/7 Automated Tool Hiring Business Opportunity - MindMeister Mind map  

 

 

2. Business Model 

 

 

 

 

 

 

https://www.mindmeister.com/app/map/4100792955?t=k9EU3Z111U


 

 

 

3. Value Proposition Canva 

 

 

 

 

 

 

 

 

 



4. Persona 

 

 



References  

Antonio, J.L., Schmidt, A.L., Kanbach, D.K. and Meyer, N. (2024) ‘Enacting disruption: 

how entrepreneurial ventures innovate value propositions to increase the attractiveness 

of their technologies’, International Journal of Entrepreneurial Behaviour & Research, 

30(4), pp. 885–915. 

Arend, R.J. (2013) ‘“The business model”: Present and future—beyond a skeumorph’, 

Strategic Organization, 11(4), pp. 390–402. Available at: https://doi-

org.uwtsd.idm.oclc.org/10.1177/1476127013499636 

Drucker, P.F. (2014) Innovation and entrepreneurship: Practice and principles. London: 

Routledge. 

Hanna, L. (2026) What is a business model? Available at: 

https://www.xero.com/uk/guides/what-is-a-business-model/ (Accessed: 8 October 

2026). 

Huerta-Riveros, P., Yáñez-Alvarado, M., Sánchez-Campos, P. and Leyton-Pavez, C. 

(2026) ‘Competitive strategies and financial performance: Porter, Bowman or both in 

Chilean companies?’, Research in International Business and Finance, 91, p. 103577. 

doi: 10.1016/j.ribaf.2026.103577. 

Johnson, E.A.J. (2012) ‘Business model generation: A handbook for visionaries, game 

changers, and challengers – By Alexander Osterwalder and Yves Pigneur’, Journal of 

Product Innovation Management, 29(6), pp. 1099–1100. doi: 10.1111/j.1540-

5885.2012.00977_2.x 

McFarlane, D.A. (2006) ‘Entrepreneurship: Successfully launching new ventures’, 

Journal of Applied Management and Entrepreneurship, 11(3), pp. 90–92. 

Salminen, J., Nielsen, L., Bahloul, M., Jørgensen, R.G., Santos, J.M., Jung, S.-G. and 

Jansen, B.J. (2022) ‘Persona preparedness: A survey instrument for measuring the 

organizational readiness for deploying Personas’, Information Technology and 

Management, 25(2), pp. 173–198. doi: 10.1007/s10799-022-00373-9. 

Shakhshir, G. (2014) ‘Positioning strategies development’, Annals of the University of 

Oradea, Economic Science Series, 23(1), pp. 979–988. 

Tessaro, J.A., Harms, R. and Schiele, H. (2023) ‘How startups become attractive to 

suppliers and achieve preferred customer status: Factors influencing the positioning of 

https://doi-org.uwtsd.idm.oclc.org/10.1177/1476127013499636?utm_source=copilot.com
https://doi-org.uwtsd.idm.oclc.org/10.1177/1476127013499636?utm_source=copilot.com
https://www.xero.com/uk/guides/what-is-a-business-model/?utm_source=copilot.com


young firms’, Industrial Marketing Management, 113, pp. 100–115. doi: 

10.1016/j.indmarman.2023.05.024. 

Ulwick, A.W. (2005) What customers want: Using outcome-driven innovation to create 

breakthrough products and services. New York: McGraw-Hill. 

Yu-Lin, W., Ellinger, A.D. and Yen-Chun, J. (2013) ‘Entrepreneurial opportunity 

recognition: an empirical study of R&D personnel’, Management Decision, 51(2), pp. 

248–266. 

 

 

 

 

 

 

 

 


