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Corporate Citizenship (CC)

Coined by practitioners, sees the corporation’s place in society, with other “citizens” with whom the corporation forms a community. “Citizenship ..focuses on rights and responsibilities of all members of the community, who are mutually interlinked and dependent on each other.” P62

1.  Limited View of CC- equates with corporate philanthropy

2.  Equivalent view of CC- equates with CSR

3.  Extended View of CC- acknowledges the extended political role of the corporation in society

Corporate Social Responsiveness

“the capacity of the corporation to respond to social pressures”

1.  Reaction- denial

2.  Defence- fight the case, PR management

3.  Accommodation- complies with interest groups

4.  Proaction- goes beyond industry norms anticipates future expectations
Stakeholder Maps for
1. The police force

2. A school

3. A manufacturing plant

4. A bank

5. A producer of tobacco

6. A charity

Check out Michael Porter’s latest article in HBR. 
