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[bookmark: _Toc501440405]Introduction
The importance and necessity of modern technologies are increasing at increasing rate in this present era. It is almost not possible to sustain without having accounts on various social media nowadays. These useful digital technological tools are randomly required in the professional zone and at the workplace. Those appliances and platforms will be concentrated in this ground of this topic. Any employee of the business world can take advantages of these tools; they frequently gather information about marketing, human resources management and financing and ultimately communication will be far better for the sake of digital technologies. Here those things will be focused how online presence can make the job easier in the workplace.
[bookmark: _Toc501440406]Evaluating the effectiveness of the use of modern technologies within the workplace
There are lots of modern technologies those are being used frequently not only in this current business world but also in every crucial sector such as defence, military and government offices. So the necessity of these digital technologies is not possible to ignore anyway. The usefulness and effectiveness of such type digital technologies are broadening our segments gradually. To find out the best output from these digital technologies requires digital skills; digital skills delineates how to achieve practical knowledge about coding and decoding. Many of us are aware of about these sophisticated but widely available devices, for example, mobile, laptop, smartphone and computer. Everybody is accustomed to using these devices in this present world (Ramzan et al., 2013). Now the question is how we evaluate the effectiveness and usefulness of these devices and what are benefits of them.
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Figure 1: Modern Technologies
Source:(Yin and Cui, 2016)
Among these various devices smartphone is heavily used to grasp the information quickly and instantly (Belloc, 2010). These all are coherently germane to achieve both personal attributes and organisational goals and objectives. Let's have a look at the following. 
The evaluation of the effectiveness of modern technologies in the workplace
Here are disseminated various usefulness and effectiveness from a different aspect of this current world. Wide telecast and availability of these technological tools are widening our views, knowledge, making the communication easier and shrinks the several cost allocation for example transportation cost, upfront charge and maintenance and administrative expenses.
Efficient communication
The top most advantage of these digital technologies is that it can make our daily communication far better. It is achieved through the several social media and email. Email communication is too popular, too helpful and too efficient simultaneously (Chan, 2012). Digital technological appliances remove plenty of barriers from our everyday life in the business area and at workplace environment (Loon, 2014). These barriers include time constraints, for example one can send bundles of information from the UK to Mexico within a single second at any time; storage constraints such as digital technologies pave the way for some sophisticated platforms, for example, cloud computing facilities, advanced analytics and digital transformation intelligence; they can easily install software and download data from any place at any time, on a different note it doesn’t necessitate physical appearance in the workplace for example employees for remote location can arrange virtual meeting easily and smoothly. Multinational companies grasp these advantages tremendously, for example, eBay, Microsoft and Google initiated special dashboard systems for their manufacturing and logistics systems that provide significant efficiency in their production department (Venegas, 2010).
Workplace productivity
At this present situation, almost all of employees from various industries have decent knowledge and aptitude about these digital technologies and social media. They have easy access to these social media and surprisingly these platforms are too user-friendly so that they can gather important information from such storages. Some companies like Google and Microsoft are always therefore for them to facilitate these attributes and advantages. Employees in engineering, textile, oil gas and all industries can complete their jobs within a short time by the grace of these digital appliances. For example, respective employees of BP and Quadrilla Resources arrange and allocate their supply chain management across the world sitting in England with reduced cost by Software as a service (SaaS), Platform as a service (PaaS) and cloud-based enterprise resource planning. These tools enhanced approximately 18% of profit compared to previous year in 2016, technology enables them to provide services 24/7 so productivity is bound to emphasize.
Instant feedback and developed customer service
The customer is top most important stakeholders for any sort of companies so they are eager to know the customer feedback and cherish to correct their flaw as early as possible. To achieve high customer satisfaction they use social media (Loon, 2014). For example, customers have the opportunity to leave comments on their websites, Facebook pages or they can send their opinions and complaints via email, inbox messenger. A businessman can take necessary initiatives to remove their negative impacts and they will get the floor to improve customer service continuously.  
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Figure 2: Effectiveness of social media at workplace
Source: (Belloc, 2010)
[bookmark: _Toc501440407]Exploration of social media for marketing, information gathering and communication within the workplace
Technological innovation has been inundated with lots of various features in this present world. In the right now more than 2.5 billion people across the globe use social media and many of them use these tools for business purposes (Luo, 2012). These have become the part and parcel of human lifestyle. For example, it has been figured out by personal observation that only the Gmail app downloaded 1 billion from Google Play Store so it tells about how much contribution these platforms can play in marketing, information gathering and building communications.
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Figure 3: Social media used at this time
Source:(Bock, 2012)
Among the various social media networks from the different region by different prudent developers, some well-known and handy social media networks are Facebook, Twitter, LinkedIn, YouTube, WhatsApp and Google plus etc.
Social media marketing is the way of promoting products or service through social media network such as Facebook, tweeter, Instagram, linked-in YouTube etc.The organization uses social media as marketing for various reasons(Kong and Lee, 2017). The social media work more effectively than any other media to influence the buying pattern, products and service acquisition habit as well as increasing number of customers.For example, Reckitt Benckiser Company has a separate account on YouTube, Facebook, and Twitter which are used as their marketing tools (Zhang, Shabbir and Mujeeb-ur-Rehman, 2015). 
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Figure 4: Uses social media for business purpose
Source: (Bregman, 2012)
Social media for information collection
People can gather their necessary data in various ways and from various sources. There are two common ways of gathering information; the first one is face to face information sharing and the latter is these social media network. Face to face social media is the primitive and evergreen way of data collecting, its attraction will never fade away but the contribution of social media in our daily activities is rising significantly. In the last couple of decades, ago Facebook and YouTube were not present and these just made a big deal at this time (Alhabash and Ma, 2017). By 2017 only these two social media Facebook and YouTube have brought major changes in the outlook of business platform. Common people along with the professional personalities from different disciplines share their opinions, thoughts and recent innovative idea in social media now. So anyone can use the “Follow option” of Facebook to get regular updates from her or his respective discipline’s expert personalities. Business personnel, experienced engineers and apprentice doctors share their work experience in the Facebook post and they reply quickly as audiences ask.
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Figure 5: Uses of social media for gathering information
Source:(Kong and Lee, 2017)
Business organisations are suggested to follow a very sophisticated formula to figure out and demonstrate precise and very relevant information within shortest possible time because the business world is too competitive and it should be borne in mind that time is money and efficiency needs to be achieved (Gruzd, et al., 2016). For collecting information and spreading their advertisement efficiently they can grasp a great help from social media. For example, they can open different group chat box where similar sorts of employees will share their opinions and reach a decision. They meet virtually on this platform with a view to achieving same objective. In this regard, the business firms can use this information and develop friendly and healthy working environment for the employees.
The attraction of video-based learning and teaching is growing in a considerable manner nowadays. So people are now more interested to watch a 5-minute length video than reading 3 pages theoretical description. Because they can articulate the things easily and swiftly by watching videos and it saves time (Barutcu and Tomas, 2013). Like previous trend employees from various departments can collect their relevant information from YouTube videos and Facebook videos. On the other side, they can avail crucial analysis through posting Facebook videos in the Facebook group. For example, marketing people can create a Facebook group named by like “Marketing Zone Company XYZ” and they can avail and collect relevant information simultaneously. On the others side, it protects their intellectual property from copying.
YouTube, Twitter, Snapchat and Linkedin can be used in a similar manner and share button of YouTube and messenger can be a great help of business personnel. These are demonstrated key advantages of collecting information from social media. Apart from these advantages, social media has some drawbacks;for example, it cannot be possible to ensure the authenticity of information and huge false data are available in social media (Yin and Cui, 2016). 
Social media for communication
Social media was established for the purpose of building better communication among the people irrespective of the regional barrier, political ideologies and country restrictions. An intern can easily reach the world top class master of the certain sector through the social media so it has brought new life for this current generation (Bregman, 2012). On the other hand expert, human resource specialists are looking for best capable and efficient employees on social media nowadays. For example, LinkedIn is very much renowned as a professional social network; here employers and employees meet for recruitment purpose and quality enhancement. 
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Figure 6: Uses of social media
Source: (Chan, 2012)
Here in this social media career, focused candidates share their career objectives and key potentiality so that employers can easily sort them out from large numbers. Career oriented personnel favour too much LinkedIn. So it is used as a helpful communication channel between employers and employees.
Social media communication tools emphasized employee engagement significantly and which is denominating factor of productivity. Social media is increasing organisational productivity in a sense. For example, employees share eagerly their respective company’s information and facilities on Twitter and Facebook which attract many new stakeholders to this organisation.
The communication through the Facebook, Messenger, WhatsApp and imo can drastically reduce the cost of communication and organisation culture doesn’t matter here crucially. There are some problems communicating through social media; one of them is people take this information lightly and they generally don’t put enough importance on this message (Belloc, 2010). They look at this text with the trivial importance which kills the essence of efficiency and productivity. 
[bookmark: _Toc501440408]Creating own professional accounts on several social media
The importance and effectiveness have been demonstrated above along with this report so each and every one is concerned about how to grasp the best output from these social media. These social media can be used for both recreational purposes and in a professional way. It depends on personal characteristics and nature. Here in this ground, I would like to present my own social media accounts which I have created to gather information from both workplace and outside world. Here are presented screenshots and links to both Facebook and Twitter accounts.
Facebook account link:https://www.facebook.com/profile.php?id=100016646501517
[image: ]
Screenshot of Facebook account
Twitter account link:https://twitter.com/YussufAbdalla92
[image: ]
Screenshot of Twitter account
For searching jobs, gathering information and maintaining communication these accounts help me a lot.

[bookmark: _Toc501440409]Conclusion
Digital technologies and social media are no more used for the only recreation but in the productive workforce. Employee performance can be changed drastically by the effective analysis of these various social media and several online platforms. It can be proved here in this report by the strong survey conduct that these technological platforms and tools have a considerable contribution to planning, designing, marketing and management. Modern technologies have already captured their position in the workplace environment and prudent managers try to install these upgraded instruments as swiftly as possible. Finally, it could be suggested for all level employees that they could collect latest data from these social media and build strong communication among similar discipline irrespective of border and job nature.  
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