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Introduction
This assignment will look into Corporate social responsibility, what it is and the key advantages and disadvantages of making corporate social responsibility mandatory. This paper will also cover background into deontological and teleological ethics approaches. 

Deontological and Teleological approach to ethics
Deontological and Teleological approach have two very different meanings.
Deontological approach – This is where decisions are made solely on rightness or wrongness regardless of the consequences. Deontological focuses on the duties, rights and behaviour of decision making. What is chosen to be done and why despite the outcome, believing there are certain rules that should never be broken under any circumstances.
Teleological approach – This is where decisions are made to achieve a goal or aim mainly focusing on the consequences/outcome of the decision rather than steps that is needed to achieve it. This approach can include bad decisions that are overlooked when a good outcome is achieved.
There is much confusion that these two approaches to ethics are in some what competition where as in actual fact ethical thought and practice actually require both perspectives (Ashby1950).

Corporate Social Responsibility
Corporate social responsibility also known as (CSR) is where companies can achieve a healthy balance between environmental, economic and social imperatives.
Environmental responsibilities  – Business to behave as environmentally friendly as possible in reducing harmful gases, pollution, one use plastics and general waste.
Economic responsibilities – Business’s being able to have firm backing of any financial decisions insuring the most positive impact on environment and society.
Social responsibility – Giving back to society in some form, Many businesses achieve this by donating to charities.   
 This is also known as Triple bottom line approach. Triple bottom line approach is one way of finding out a businesses sustainability efforts. The triple bottom line consists of three P’S.
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Profit – Most business success depends solely on financial performance. There is a combination of strategic planning put in place to ensure maximum profits while reducing costs and limiting risks. Now business are understanding that they have the opportunity to implement a positive change while not effecting their performance in any way.
People – By not only being profitable for shareholder but also sustainability focus has drawn the attention of customers and employees. Implementing fair hiring and sometime e even partnering with a non profit organisation with a similar end goal is having a huge impact.
Planet – Business have had a huge negative impact on pollution over many years. Now business leaders have noticed their responsibility to act and are committing to using more resourceful ways to reducing their carbon footprint (Miller, 2020).
CSR is achieved while also taking into account shareholders and stakeholders expectations (2021,April 8). CSR enhances a more comprehensive set of working objectives than just profit alone. Ensuring business’s not only take in to account the short term effects of the hear and now but also the long lasting effects for future generations. Corporate social responsibility are wanting companies to operate more responsible. CSR encourages for companies to become more economic down a long chain. Looking into business’s from start to finish. Trying to ensure that even their supply chain comes from an economical background. The goal is to look into how companies earn their profits rather than how they spend them. No business is deemed to be perfect but CSR is about making positive changes to have a long term impact on the environmental, economic and social wellbeing (UNID,2023).  

Advantages of social responsibility being made mandatory
There are many advantages to be had for businesses if social responsibility becomes mandatory. Some of the advantages are as followed..
Supporting government with challenges – Mandatory CSR would support the government in their struggle in protecting the environment. It would ensure more individuals are involved in meeting the expectations of society. It is not new information that the environment is experiencing negative effects from past organisations habits. Making CSR mandatory could have a huge positive impact on the environment as a whole (Ramdhony2018).
Positive business reputation
A 2021 BDC study shows that 34% of customers looked deeper into their purchases decisions. The percentage grew by 45% for customers aged 18-35. Customers now consider the level of impact their decisions are making on the environment (2022, May2). Due to more sustainable alternatives having a huge trend on social media. Consumers are following the trend to ensure they do their bit to help the environment. Therefor organisations that are following a CSR approach are seen more attractive to customers resulting in a more positive business reputation. Consumer will be more inclined to buy from a business that’s is providing its concern to the environment and the way they plan to make changes to make a positive sustainable impact (2018,july3). Another advantage linked to this advantage is increased sales and customer loyalty.
Operational cost savings 
One of the main components of CSR is sustainability. By businesses improving their environmental practices. Such as improving waste management or limiting the pollution they produce could lead to long term financial gain. It could dramatically reduce costs by changing even the smallest thing for example lighting to be changed to light saving LED’s or even heating systems to be changed to a more sustainable resource. There is so many sustainable ways to improve a business to reduce costs long term while also benefiting the environment (2023, oct 12).

Disadvantages of making social responsibility mandatory 
As well as advantages there are many disadvantages. John Mackey states “Business social responsibility should not be coerced” this is a statement a lot of organisations believe in. It is said that companies won’t do good because they want to but only because they have to, taking the care and consideration out of the equation (n.d. 2024). Some of the disadvantages are as follows..
Organisations cutting corners
Even though there is evidence to prove that CSR can be beneficial there are still some companies that do not care what damage their business chain is causing. One of the main course of concern is that making CSR mandatory it may lead into just a tick box exercise for some organisations. Some business would see this as a burden and it could lead to them cutting corners where ever they can to make the process more manageable. Even though there is plenty of information to be found about the environments struggles and the desperate need for change some of these have not been discussed internally within businesses that have not been effected by them. It is more known to the younger generation as it has been taught in recent years of education and business schools across the world, where as an older generation long term manager may not seek the same results.
Costs to implement CSR
To successfully implement CSR is known to occur more expenses. Larger businesses may be able to afford to allocate money to implement CSR where as smaller businesses with a lot less employees may not have the funds available to adapt. Adapting could include costs such as employing an extra personnel to take on the role of managing CSR. 
Conflicts with profit motive 
It is in a businesses best interest for management to for fill their duty to their shareholders. Their main goal is to maximise profits. By adopting CSR the manager risks his role by forsaking profits to favour some benefits to society, this could lead to him being replaced for a manager who makes profit a priority (kielmas, 2019).
Discussion
Following research done in order to gain information for CSR I am having to agree with John Mackey statement that Corporate Social Responsibility should not be coerced and should in fact be voluntary. I believe businesses would benefit from being more sustainable and adopting CSR from their own good will. I believe this would give them a competitive advantage over companies that do not take the environmental issues seriously. I believe forcing it upon businesses will take away the gratification to businesses that are trying to do for the greater good and believe it would turn the whole experience into a tick box exercise. Customers can see when a business is genuinely trying to give back to the community and when they are made to do so. 
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