[image: ]









WHY DO CONSUMERS FEEL THE DESIRE
TO PURCHASE SUSTAINABLE CLOTHING?
Author: Joaquim Anthony Fernandes
Student Number: 1805865
Module Code: BMSP6004
Supervisor: Anthony Burns
Submission Date: 26th April 2021
Signed Statement
DECLARATION
	
This work has not previously been accepted in substance for any degree and is not being concurrently submitted in candidature for any degree.	

Signed .....................................J.A. Fernandes................................ (candidate)	

Date .................................18/04/2021.......................................	

STATEMENT 1	

This work is the result of my own investigations, except where otherwise stated. 

Other sources are acknowledged by footnotes giving explicit references.  A bibliography is appended.

Signed ................................J.A. Fernandes..................................... (candidate)	

Date ...............................18/04/2021.........................................	

STATEMENT 2	
I hereby give consent for my work, if accepted, to be available for photocopying and for inter-library loan, and for the title and summary to be made available to outside organisations.	

Signed ..................................J.A. Fernandes................................... (candidate)	

Date ........................................18/04/2021................................
Acknowledgements

Firstly, I would like to thank my supervisor, Anthony Burns for his help and support throughout this dissertation.  Anthony Burn’s support and feedback has given me the motivation and drive for me to keep moving forward throughout this dissertation as he allowed me to check if I was on the right tracks which I am very grateful for.

I would also like to thank Dr Alex Bell for his help and support and his course of action as the Module Co-ordinator.  Dr Alex Bell has been a significant part of motivation throughout the primary research and the interview process as he gave me the push I needed so that I could conduct my interviews and his catch ups helped as I could then see if I was doing ok in the dissertation, which was very much appreciated.

I would also like to thank my fellow students, family, and friends as they gave me the support, motivation, and encouragement to do this dissertation.

I would also like to give a special thanks for the enthusiasm of the participants who took part in the interviews that were conducted.




Abstract
Sustainability is something that every human being on our planet should fit into their everyday lives.  People have recently been deeply encouraged to cut down, consume less and to become more aware of the materials that we all use in our day to day lives.  An impressive step towards progress within sustainability has come from environmentally aware clothing brands, which is coming to be a great source for fashion.  Sustainability reflects on every point of a products life: from making the products, to packaging the products and all the way down to its expenditure.

Therefore, the main aim of this research is to investigate what influences consumers to purchase sustainable clothing and this will be done by carrying out a qualitative interpretivism methodology by interviewing the amount of participants to gain a broad understanding and knowledge of why consumers feel the desire to purchase sustainable clothing or how they can transfer from fast fashion to more green shopping towards sustainable clothing.  The participants include sustainable clothing companies that will be answering questions based on a variety of themes towards sustainable fashion and how they put their sustainable clothes into practice in their place of business.
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Chapter 1:  Introduction
Fast fashion is outlined by the appearance that it is widely accepted by a group of people over time and has been characterised by several marketing aspects such as low predictability, high impulse purchase, shorter life cycle and high volatility of market demand (Fairhurst, 2010).  Which basically means that fast fashion is cheap, trendy clothing, that samples ideas from the catwalks or from the celebrities culture (good on you, 2020).   As fashion runways and fashion shows were the main inspiration for the fashion industry back in the day.  Along with trend shows that were mostly restricted to designers, buyers, and other fashion managers.  However, during these present times fashion shows and runways are now a public phenomenon as they can now be seen in magazines and on the internet, so because of it becoming a public phenomenon the clothes that have been displayed and presented on the runways and in the fashion shows will then be turned into garments in high street stores at a quick speed to meet consumer demand (Fairhurst, 2010).

 The fast fashion cycle is far from sustainable as not many people realise the magnitude of how it depletes the Earth’s natural resources at exponential rates, exploits its workers around the world and results to an overwhelming amount of waste.  Burberry shocked consumers over the summer when it discovered that they had destroyed and burnt over £90 million worth of goods in the past five years.  The reality is that over 60% of all clothing is either thrown out within a whole year, ending up in either landfill or incineration, which then comes at a huge cost to our planet.  Fashion is the world’s second most polluting industry and this can be shown as Stacey Dooley says “I feel like we understand what plastic does to the Earth, but I had no idea what cotton was capable of” (Esguevillas, 2020). 

Due to fashion being the world’s second most polluting industry which is shown by the effects of fast fashion such as genetically modified cotton, mass production, over production and over consumption, carbon emissions, landfills, cheap toxic textile dyes polluting the waters of our planet, production being outsourced to developing countries and garment workers paying the price for cheap clothing (BBC, 2019).  

Sustainable fashion is being more implemented into the fashion industry, due to people becoming more aware and conscious of the negative impact of the process towards global consumers purchasing fast fashion.  For that reason, the sustainable fashion drive is rising.  In recent years, people’s awareness surrounding towards sustainable fashion has increased significantly.  There is a developing amount of consumers who now prefer to buy from ethical and sustainable brands, from them now being more aware and conscious of the negative impacts in purchasing fast fashion.  However, this is the most expensive option available (Shibab, 2019).

However, fast fashion is still remaining to increase even more, regardless of the increase of consumer awareness towards the environmental impacts, in part owing to the increase of fast fashion, which is relying upon cheap manufacturing, frequent consumption and short lived clothes being used (Circular. For Resource and Waste Professionals, 2020).  Therefore, this is making consumers become more aware and conscious of the negative impacts of fast fashion.  Their drive towards sustainable fashion has risen and it is to have a definitive aim that is going to be achieved by having a system which works without leaving a negative footprint, which will consist of sustainable fashion saving natural resources, consumers drive towards reducing their carbon footprint, saving animals lives, consumers drive to save water due to masses amount of water that is consumed to make an item of clothing, to support fairer & safer working conditions, consumers drive to make fashion become more healthier for the people and the planet and their drive is to also love fashion again without it harming the environment (Bielawski, 2019).

However, due to the amount of consumers who cannot recognise if they own sustainable products, this makes it difficult for fashion brands and marketers to zero in on the accurate messaging and product features to influence consumers to buy.  Although, consumers do care about the environmental impact, there is not a clear direction for what exactly consumers are looking for in sustainable fashion products.  As the men and women who own sustainable products have different concerns to those products (see appendix 1) (Gorman, 2020).

The main aim of this research is to investigate what influences consumers to purchase sustainable clothing?  The research objectives that go into the main aim are shown below:

Research Objectives
· To carry out a literature investigation into sustainability clothing currently available and consumers opinions on them.
· To carry out primary research to find out what makes sustainable clothing desirable to consumers.
· To produce evidence backed recommendations of what areas sustainable clothing would work in practice.

To achieve the main aim and the research objectives that are shown above there will have to be research questions that will be answered, and those research questions are:

1. What is Sustainable Fashion?
2. What is Ethical Fashion and what influence does it appear to have on consumers?
3. What is Fairtrade Fashion and what influence does it appear to have on consumers?
4. What is Eco Fashion and what influence does it appear to have on consumers?
5. What is Cruelty Free Fashion and what influence does it appear to have on consumers?
6. What is Circular Fashion and what influence does it appear to have on consumers?

Chapter 2: Literature Review
This research is to emphasise in how fashion brands are looking to bring in sustainable fashion into their brands of clothing through investigating fashion brands that have already become sustainable or fashion brands that are looking to become sustainable.  Due to the increase in fashion and the increase in demand for sustainable fashion, which can be shown through the rise in popularity in corporate social responsibility, businesses have to operate in ways that, at a minimum, convene with the fundamental responsibilities in the areas of human rights, labour, environment, and anti-corruption.  Dependable businesses portray the same values and principles wherever they have a presence and know that good practices in one area do not offset harm in another.  This will be done by incorporating the Ten Principles of the UN Global Compact and they are: (United Nations Global Compact, 2020).

1. Businesses should support and respect the protection of internationally proclaimed human rights.
2. Make sure that they are not complicit in human rights abuses.
3. Businesses should uphold the freedom of association and the effective recognition of the right to collective bargaining.
4. The elimination of all forms of forced and compulsory labour.
5. The effective abolition of child labour.
6. The elimination of discrimination in respect of employment and occupation.
7. [bookmark: _Hlk57208269]Businesses should support a precautionary approach to environmental challenges.
8. Undertake initiatives to promote greater environmental responsibility.
9. Encourage the development and diffusion of environmentally friendly technologies.
10. Businesses should work against corruption in all its forms, including extortion and bribery. 

Chapter 2.1: What is Sustainable Fashion
Sustainable fashion is an undertaking that ties together with sustainable development and fashion.  Until recently these two ideas together were an oxymoron.  However, in these current times it is significant to make this pair a promise for the future.  Sustainable development is defined as “development that meets the needs of the present without compromising the ability of future generations to meet their own needs”.  Sustainable fashion is a complex effort, which includes a lot of idealism, but its many components have to be taken into consideration on a practical level.  By pulling together numerous facts, concepts, and requirements into one model (Aakko, 2013).

Which can be done by using organic materials, using biodegradable dyes, and to manufacture patterns that create zero waste.  There are many ways to improve and make the fashion industry better at becoming sustainable and they could start off with shopping more sustainably which basically means that when they are shopping for materials is that they will need to take into account the social and environmental concerns and how it will be best to elevate its social and environmental standards further because the movement is still evolving (Bauck, 2021).  

Another definition would be that sustainable fashion is the current movement within the fashion industry that intends to diminish textile waste and environmental depletion whilst enhancing the ethical treatment of workers.  The goal that sustainable fashion intends to achieve is to slow down the global production and consumption process in order to form an industry that will be more sustainable in the long run (Kutsenkova, 2017).  However, due to the development of more socially and eco conscious production and marketing concepts such as ethical fashion, fair trade fashion, eco fashion, cruelty free fashion and circular fashion, there is no main consensus of sustainable fashion (see appendix 2) (Alves, 2020).  

Chapter 2.2: What is Ethical Fashion
[bookmark: _Hlk69563128]Ethical fashion is a garment design, production and distribution that focuses on caring more for the people and the communities of our planet while reducing the damage towards the environment.  In the most ideal sense, it benefits the people that work along the supply chain and it benefits the workers welfare too so that they can have a better future (Stanton, 2021).  Another definition for ethical fashion would be that is more or less a combination of both fair trade and sustainable fashion.  Ethical fashion concentrates more on the social and environmental effects of fashion, which seeks to improve the working conditions of labourers, along with the environmental factors of the clothing production process (Hayes, 2020).  

Therefore, the consumer’s influence to support ethical fashion is to have interested consumers who purchase clothes that are produced correspond to the ethical criteria.  This can consist of clothes that are made with organic cotton or Fairtrade cotton, t-shirts and jeans that are manufactured by the workers are getting a living wage and working in factories that respect straightforward safety standards, to ensure that second hand clothes are made of recyclable materials.  Another consumer influence towards ethical fashion is that it features detailed information various certification schemes and monitors plans on the social standards within the fashion industry (Balsiger, 2016).
Chapter 2.3: Ethical Fashion Brands
An ethical fashion brand makes sure that their workers are treated justly across the supply chain.  This consists of policies and procedures and practices on child labour, forced labour, worker safety, the right to join a union, and payment of a living wage.  An ethical brand also considers its consumption of resources and energy, reducing its carbon emissions, the impacts it has on our waters, as well as using and disposing of chemicals safely and they do not use or they use very few animal products such as wool, leather, fur, angora, down feather, shearling, karakul, exotic animal skin and hair (Wolfe, 2020).  The main ethical fashion brands going to look at is People Tree and Boden. 

People Tree is an ethical brand that makes all of its garments from environmentally friendly materials including Fairtrade certified organic cotton and natural dyes and they started in 1991.  Their core mission which is to support producer partners towards economic independence, to make sure that the environment is safe and to use natural resources suitably throughout their trading and to supply customers with quality products, with friendly and efficient service and build awareness to empower customers and producers to participate in Fair Trade and environmentally sustainable solutions and these have not changed over the past three decades since award winning social entrepreneur Safia Minney founded the company.  

In 2006 they achieved the Soil Association Certification for the first integrated organic supply chain in fashion, in 2013 they became the world’s first clothing company to receive the World Fair Trade Organisations Fair Trade Product Mark, in 2017 they launched their debut V&A collection, in 2018 they initiated their first 100% organic cotton denim jeans which used 87.2% less water than a conventional denim production and in 2019 they initiated their debut Blue Planet collection with BBC Earth which intended to highlight the significance of ocean conservation (People Tree, 2021).  

Every product in People Tree is made to the highest ethical and environmental standards from start to finish as it uses a high proportion of eco-friendly materials which consists of Global Organic Textile Standard cotton, they use low impact non-toxic dyes in all of their products and they use eco-friendly materials that reduces the amount of chemicals, water and wastewater used in production.  People Tree do not use fur, leather, down feathers, exotic animal skin and hair or angora.  However, they do use wool from non-mulesed sheep (Good On You, 2020).

Boden has spent nearly 30 years taking the UK by storm, and now it has gone global.  Boden are dedicated to their responsible sourcing, fair trade, and ethical practices across the 16 countries they have factories in, as well as eco-friendly options at every part of the supply chain (THE GOOD TRADE, 2021).  Boden are dedicated to their ethical trading as they believe in fair work places, where the rights of workers throughout the supply chain are protected and respected and this shown by having communication with their peers and their ethical partners such as the Ethical Trading Initiative (ETI)) which ensures that employment is freely chosen, working conditions are safe and hygienic, child labour is not to used, living wages are paid, working hours are not excessive, no discrimination or inhumane treatment is allowed and regular employment is provided (Boden, 2021).

Chapter 2.4: What is Fairtrade Fashion
Fairtrade is a trading partnership based on dialogue, transparency, and respect that pursues greater equity in international trade.  Therefore, Fairtrade’s mission is to deliver better trading conditions and securing the rights of marginalized workers.  Fairtrade is a theme of great interest because to maintain a sustainable economy, people need to be treated well and respected for their craft, especially within the fashion industry.  However, at this present time there is limited research on Fairtrade fashion and the influences of consumers to frequently purchase Fairtrade (McKaraher, 2020).

In 2013, 1,138 people lost their lives when Rana Plaza clothing factory in Bangladesh collapsed.  Five years on, people from all over the world have used their voice to tell brands that things must change, and it is changing, as people are breaking the cycle supporting Fairtrade who then support cotton farmers and the workers in the supply chain through Fairtrade’s Seed Cotton Standard.  Fairtrade Textile Standard is also set to bring about a positive change and protection for their workers in textile supply chains, as it collaborates with manufacturers and workers to bring about a better living wage and working conditions and appoints clothing brands to commit to fair terms of trade (Faitrade Foundation, 2018).

[bookmark: _Hlk69563229]Fairtrade is a certification awarded to the materials that the clothing is made from, not the overall result of the garment.  Most often, the companies that manufacture their clothes from Fairtrade materials would also consist of sustainable and ethical practices during the entire production process.  However, you must keep in mind that when buying Fairtrade fashion people must ensure that they check for evidence of sustainable and ethical practices though the rest of the supply chain as it is not guaranteed by the Fairtrade label.  Fairtrade fashion uses natural, GMO-free, and plastic free materials which originate from the independent farms that comes with a high standard of working conditions.  Also, the Fairtrade certification concentrates more on supporting small, disadvantaged farms and does not award the label to mass producers (Ethical Choice, 2020).

Another definition of Fairtrade fashion is that it focuses more the people the behind the clothing and the achievements of ethical supply chains whereas ethical fashion is more related to both sustainable and Fairtrade fashion (Bioneda, 2019).  Fairtrade fashion achievements of ethical supply chains consist of Fairtrade cotton, fair wages, fair working conditions and helps develop local communities.  The achievements that are achieved within Fairtrade cotton is that it has only about one fifth of the social and environmental footprint than what conventional would have, it reduces its impact and makes a positive change by setting minimum costs for materials to be sold at, it removes harmful chemicals from the production process and gives an overall promotion of more sustainable practices through the supply chain.  The achievements that are achieved by giving them fair living wage is that the workers who produce the fabrics to make the clothes can then provide for themselves and can also provide for their families too.

The achievements that are achieved through fair working conditions is that it abolishes child labour, provides the workers to work in safe conditions and always provides suitable protective equipment when handling chemicals also Fairtrade’s fair working conditions will prevent using pesticides or herbicide which are dangerous even with the use of protective gear.  The achievements that are achieved through developing local communities with Fairtrade fashion is that it ensures that any chemicals that are used in the production of making the clothes will be disposed of in a safe manner that will not pollute the surrounding lands or waters which takes the environmental aspect into account, also develops the local communities by providing job opportunities through the farm or factory rather than people putting their health at risk.

Therefore, due to these achievements of Fairtrade cotton, fair wages and fair conditions, the consumers influence to purchase Fairtrade fashion is that consumers then see the businesses that are backing Fairtrade as reputable and trustworthy.  For this reason, consumer’s rise of demand for Fairtrade products is inspiring more mainstream businesses to adopt Fairtrade practices and this is boosting the popularity of Fairtrade Organisations.  However, consumers found that there was no ethical or Fairtrade fashion brands on the high street, a street filled with business in a town or a city.  Also, consumers were willing to purchase ethical and Fairtrade fashion brands but lacked the knowledge of them (McKaraher, 2020).

Chapter 2.5: Fairtrade Fashion Brands
Fairtrade fashion brands is to show that the brand has obtained their materials from a producer that meets strict environmental, labour and development standards, which have been independently certified.  Which basically means that the brand that is utilising Fairtrade fashion is showing that their materials in the clothes that they make are made from have been produced in and ethical way (Curriously Concious, 2019).  The main Fairtrade fashion brands that are going to be looked at is Thought Clothing and Patagonia.

Thought Clothing is an all-natural clothing company with a simple philosophy and that is to design and produce beautiful, timeless fashion whilst caring for the environment.  Thought Clothing has grown long lasting relationships with their factories and suppliers, and Thought Clothing guarantees that every team member who touches the clothing is treated respectfully with fair wages and working conditions (The Good Trade, 2021).  Thought Clothing have launched their first ever clothing range with Fairtrade, organic cotton tees.  Each piece of clothing within this range is made with Fairtrade cotton which is certified, traded, audited, and sourced form Fairtrade producers (Thought Clothing, 2021).

Patagonia is an American clothing company that markets and sells outdoor clothing.  The company was founded by Yvon Chouinard an accomplished rock climber and he began to sell hand forged mountain climbing gear in 1957.  He worked alone selling his rock climbing gear until 1965, which is when he partnered up with Tom Frost and started Chouinard Equipment, in order to improve his products and address the growing supply and demand issue he faced.  In 1970 Chouinard Equipment had become the biggest supplier of climbing hardware in the United States.  Chouinard Equipment was also having negative impacts towards the environment as their gear was damaging the rocks, therefore they decided to minimise the piton business and this was their first big environmental step that would pave the future for Patagonia to come in 1972 and that first big decision also paved the future for all the environmental steps they would take over the years (Patagonia, 2021).

Patagonia was one of the original defenders of environmental ethics in the activewear fashion industry and is one of the first adopters to use recycled materials and to switch to organic cotton.  Due to their partnership with Fairtrade USA, Patagonia has been producing Fairtrade clothing since 2014.  Patagonia are now proud to offer more Fairtrade Certified sewn styles than any other clothing brand, to date, Patagonia’s Fairtrade programme has impacted more than 72,000 workers in 10 countries around the globe.  Patagonia pay a premium for every item that has the Fairtrade Certified sewn label, the extra money also goes straight to the workers at the factory and they will decide on how they are going to spend their money.  The programme also promotes worker health and safety as well as social and environmental compliance, and it emboldens dialogue between workers and management (Patagonia, 2021).

Chapter 2.6: What is Eco Fashion
[bookmark: _Hlk69563297]Eco fashion was first introduced as a new fashion trend in the early 1990’s and it was being developed towards sustainable consumption for the fashion industry.  During these current times, eco fashion has become a global phenomenon in the fashion industry.  Numerous fashion designers have launched their eco fashion ranges so that retailers will be more eager to sell more environmentally friendly clothes.  Eco fashion generally manufactures clothes with a smarter operational strategy, with consideration of environmental impacts, human rights, sustainable fabric, and practice.  The two main areas of focus for eco fashion is that it uses ecologically sensitive fabrics, or it uses responsible production techniques.  However, eco fashion clothes are frequently more expensive than mass produced clothes.  The increase of price leads to less consumption but it guarantees more improved quality, long lasting fabric and it has an environmentally friendly design (Wang, 2010).

Another definition for eco fashion is that it connects to environmental problems caused by the fashion industry such as plastic and waste pollution, reckless use of resources and even contributes towards to climate change.  These days, more fashion brands are using plastics and other non-biodegradable fibres also around 70 million barrels of oil a year are used to make polyester fibres, which are known to cause harm to the environment at a large scale.  

Regrettably, most plastic based materials ends up in landfills and oceans, which will then pollute the environment and will then kill the animals in the surrounding environment as the would be entering their food chain.  Therefore, eco fashion companies use alternative materials such as Lenzing, Pinatex, Tencel, organic cotton, hemp fibre and recycled materials so that they can contribute to reducing their pollution and lower their water usage (Alves, 2020).

There are numerous of growing issues that are reflected upon, which are distinguished ethical from traditional fashion which consists of the use of sweatshop free labour, energy efficient processes, alternative energy, and low impact dyes in the making of the clothes.  However, fashion consumers in present times are attempting to choose an ethical and eco-friendly wardrobe.  The main three points for selecting eco-friendly fabrics is using fewer toxic chemicals, use less land and water and the reduction of greenhouse gases (Zobaida, 2015).

Due to all the negative impacts that the fashion industry has on the environment, the consumers influence in buying eco fashion is that it is better for the planet as eco fashion can cut down the amount of carbon emissions that are given when manufacturing clothes, it is better for the animals as plastics and non-biodegradable products will not enter their food chain and it is perceived to last longer which influences consumers to reduce their clothing wastage and cuts back on their consumerism which will then lead to saving energy and resources rather than stocking up on unnecessary pieces of clothes (Copeland, 2018).  Another reason that consumers are influenced to buy eco fashion is because celebrities like Meghan Markle, Olivia Wilde, Gwyneth Paltrow, and Emma Watson are now supporting eco fashion more actively.

Chapter 2.7: Eco Fashion Brands
Fashion brands are going into eco fashion as it is a significant step towards a more sustainable fashion future and it also mean that they will be committing to minimizing the environmental and social impacts of fashion.  Another reason would be that more consumers are now shopping with environmental issues in mind as they would like to make more responsible choices when it comes down to fashion (Assoune, 2021).  The main eco fashion brands that are going to be looked at are H&M and Tentree.

H&M is a fashion brand that offers the most current styles and inspiration foo everyone always.  They do items from fashion pieces and unique designer collaborations to affordable wardrobe essentials, to complete the look they also do accessories and they also do motivational workout wear.  However, H&M is more than just fashion, they also care about the price, quality and sustainability that is deeply rooted in the DNA of their products.  H&M was founded in Sweden in 1947 and they now currently own 4,429 stores, 74 store markets and 52 online markets all around the world (H&M Group, 2020). 

H&M have started to utilise eco fashion by setting up an internal project within the company called “Let’s be conscious” which consists of them to have an aim towards sustainability and to make sure their customers are making environmentally friendly shopping choices, and their aim is to have their products made from recycled or other sustainably sourced materials by 2030, which already applies to 57% of the materials that they use.  They also have a Conscious Concept which is to have a little extra consideration for the planet as their Conscious products are at least made form 50% of organic cotton and recycled polyester but many of their Conscious products contain a lot more than 50%.  For example, in former and existing products within the Conscious Exclusive collections they have used materials such as pineapple leaves, hemp, shoreline waste and recycled glass and their first sustain pieces was launched in 1999 and the pieces were made of organic cotton (H&M, 2021).  Another good thing is that one of their global store markets is based locally in Carmarthen Town.

Ten Tree is a sustainable and eco-friendly clothing brand that make clothes that are affordable but do not sacrifice on the quality of their products and they make their clothes from sustainable materials such as Tencel which is a wood pulp fibre that is used in their signature tree blend material and throughout their season collections, recycled polyester that has removed plastic bottles from landfills and is giving them new life in their clothing, organic cotton that is made sustainably and responsibly and they also use hemp which is one of the most sustainable natural fibres on the planet.  Their mission is to guide people on a journey and to empower people to do their best when it comes to the environment, and Ten Tree’s vision is to plant 1 billion trees by 2030 by planting 10 trees for every purchase they make and so far they have managed to plant 53,998,681 trees (tentree, 2021).

TenTree are designed in Canada, ethically manufactured around the world.  They utilise the same values of transparency, sustainability and respect for the people who make their clothes as they guarantee safe and respectful work environments, so that by the time of when the tentree products arrives to their customer, they know that its journey was well defined by the smallest environmental footprint, and was made proudly by people that are treated fairly and with dignity (tentree, 2021).  Also, tentree have a code of conduct that follows all of the four ILO Four Fundamental Freedoms principles by having no forced labour, modern slavery or human trafficking, no child labour, no harassment, abuse or disciplinary practices and no discrimination (tentree, 2021).

Chapter 2.8: What is Cruelty Free Fashion
[bookmark: _Hlk69563358]Cruelty free fashion is a vital genre of sustainable fashion, as it is a section of products or brands that have decided to eliminate the use of materials of animal origin in favour of alternative materials.  Fashion is only cruelty free when it has textile certifications or guarantors of cruelty free fashion.  The certifications of cruelty free fashion are Animal Free Fashion is the cruelty free certification of the Anti-Vivisection League, Peta is the most famous and used worldwide and has been fighting for years by tackling numerous themes that go from cosmetics to the textile sector that passes through the livestock and entertainment industries, VeganOK is mainly seen in the food sector but it has a little to in the fashion sector and Fur Free reflects upon the amount of animal fur that is used in fashion (Perinelli, 2021).

Due to the increase of cruelty free fashion, over the last few years keen followers of fashion have noticed a sudden rise in consumers seeking more conscious fashion choices.  The consumers influence for cruelty free fashion is to ger rid of animal testing as it is extremely cruel, there are better alternatives to animal testing and going cruelty free is better for the planet as we want to share the planet with the animals and not harm them for the clothes that people want to wear, consumers feel great knowing that they are choosing to spend their money on products that make a difference and it is a starting point to teach consumers to be a conscientious shopper (Faded Spring, 2017).

Chapter 2.9: Cruelty Free Fashion Brands
Cruelty free fashion brands give you alternative choices of materials instead of harming animals for fashion shows or the clothes that people like to wear.  The alternative choice of materials for leather are second hand or recycled leather and there is also vegan leather, alternative materials for wool would be non-mulesed wool, second hand wool or other alternatives such as organic cotton, bamboo, hemp and linen, alternative materials for fur would be  second hand or recycled fur and there is also the choice of faux fur made from recycled or sustainable materials, alternative materials for feathers could be recycled or traceable down feathers and the alternative materials for silk is ahimsa or choose brands that been dedicated to sustainability and ethical practices (Good on You, 2017).  The main cruelty free fashion brands that are going to be looked at are Stella McCartney and ASOS.

Stella McCartney is a fashion designer who cares about vegetarian and animal rights due to her mother who was a photographer, vegetarian and animal rights activist and Stella gets those values from her.  In 2001 Stella McCartney opened her luxury fashion house in Paris and she never used leather, feathers, skin, or fur in any of her designs.  Since she never used any of those materials her brand continues to grow its sustainability thought leadership through material and supply chain innovation and partnerships. 

In 2012 and 2016 she was selected to be team GB’s creative director for the London Olympics and in 2016 it Rio’s Olympics.  In 2018 she designed Meghan Markle’s wedding reception dress and partnered with the United Nations on a sustainable fashion charter.  In current times she covers women’s ready to wear, menswear, and kids clothing in collaboration with Adidas, fragrances and more (Stella McCartney, 2021).

Stella McCartney is a cruelty free fashion brand as they have stood by their commitment which is to never use real fur since they first opened up in 2001.  The reason behind them never using real fur is because fur is cruel as 85% of the fur industry’s sins originate from animals living in captivity in fur factory farms and these farms have thousands of animals in them and most often the animals are living in poor conditions.  

The way that the brand is fur free is by having a couple of mills that manufacture their materials in an environmentally way, as they are conscious that the products they make are non-biodegradable, made from either acrylic, polyester, wool, or mohair.  Therefore, the brand then influenced customers to care for their items and be responsible with their pieces of clothing and not just chuck them away (Stella McCartney, 2021).

ASOS (As Seen On Screen) is an online clothing market place that not only sells their own branded clothing but they also collaborate with lots big brands as well within their project called the big brand edit that consists of lots of big brands such as Adidas, Billabong, Calvin Klein, David Beckham, Jack and Jones, Kangol, Nike, RAEBURN and Superdry etc…  ASOS’s audience is extremely distinctive as they do everything they can to help find the right fit for their customer in one go, they offer ASOS brands in more than 30 sizes and they are dedicated to deliver all the sizes at the same price so that their customer can have the confidence to be whoever they want to be (ASOS, 2021).

ASOS is a cruelty free fashion brand as they are always looking for new ways to push sustainability forward.  One of those ways is to guarantee that animals do not suffer for fashion as they strongly believe that it is not acceptable for animals to suffer in the name of fashion cosmetics.  The way that ASOS have guaranteed they are cruelty free is y becoming a member of the Fur Free Alliance of retailers, so when they have pieces of clothing that look like animal fur they have to ensure that they put Faux Fur onto the labels (ASOS, 2021).

 Also, ASOS are now aware of the sourcing of angora and other rabbit hair products causes distress to the animals.  Therefore, as of December 2013 ASOS have not sold any products that contain angora.  However, ASOS still sell leather and wool products as they believe those products can be sourced sustainably in relation to the Leather Working Group which work towards sourcing all skins from LWG rated tanneries, to guarantee good environmental compliance and traceability and they are also a member of Textile Exchange who encourage the adoption of Responsible Wool Standard (ASOS, 2021).

Chapter 2.10: What is Circular Fashion
The circular economy is transforming all the steps of take, make and waste as it is a model based on the principles of designing out waste and pollution which is changing our viewpoint that waste is a design flaw and utilizing new materials and technologies in the correct way can then guarantee that waste and pollution are not created in the first place , keeping products and materials in use instead of just wasting resources, as some products can be reused, repaired and remanufactured, and regenerating natural systems will cause less harm as we as human beings will be aiming to do good.  By restoring valuable nutrients to the soil and other ecosystems, which will then let us improve our natural resources (ELLEN MACARTHUR FOUNDATION, 2017).  

There are five phases of a product life cycle in the fashion industry and those five phases of the production process are materials, production, transportation, usefulness of the product and the end of life for the product.  Therefore, having a better knowledge and a better understanding of the product lifecycle, due to the millions of tonnes of clothes that are being produced, worn and thrown away to be burned or buried in a landfill every year, will then grant organisations to make more appropriate production plans to be more successful marketing strategies, and more complete financial assessment for investment options such as circular fashion (Wang, 2010).

[bookmark: _Hlk69563418]A circular economy approach in fashion aspires to expand a more sustainable and closed-loop system where the goal is to prolong the use of clothing and to support the value of the products and materials for as long as possible.  Which basically means that all materials will be recycled several times over, the products that are designed need to included in a system where all positions support circularity, the original design needs to take account the several lifecycles and the materials need to flow within the system and waste needs to be gathered and appreciated as a valuable material for recycling and material recovering.  Also, all products will need to be gathered back after the end of their lifecycle (see appendix 3) (Niinimaki, 2018).

Due to the increase of consumers being interested in recycling and sustainable solutions.  The consumers influence towards circular fashion is that they are now valuing the idea of recycling textile waste to produce new clothes, to have their clothes disposed of properly as there is lack of knowledge on how and where clothing is being disposed of and another consumer influence is where companies or clothing brands are now engaging with these takeback schemes where the consumers can bring their old clothing in to be restored or recycled into new clothing.  Also, another consumer influence would be that purchasing second hand clothing is driven by its low price of clothing and this could then lead to decreasing the amount of disposed clothing and environmental pollution. (Raudaskoski, 2018).



Chapter 2.11: Circular Fashion Brands
Circular fashion brands were put in place to help fashion reinvent itself by having the pieces of clothes that people wear to be used more, made to be made again and to be made from safe and recycled or renewable inputs.  Also, circular fashion brands can consist of recyclable and upcycled fashion, thrifting, sharing, and renting fashion.  To guarantee that circular fashion can work towards sustainability.  Businesses, governments, innovators, and citizens will need to join forces and work together (Ellen Macarthur Foundation, 2017).  The main circular fashion brands that are going to be looked at are Rapanui and RAEBURN.

Rapanui is an award winning eco-fashion brand from the UK that produces surf-inspired clothing in a wind powered factory.  The journey for Rapanui clothes is that they are made from certified organic cotton, once the organic cotton has been processed they then separate the raw materials out into useful fibres which are sent to be spun.  The waste seeds are pressed into cakes which are sold for organic cow feed, so that basically means that energy goes in and cow food comes out and last but not least for the processing the vegetable oil will be squeezed out  to be used in food products which is showing that every bit of the plant is used (Rapanui, 2021).

Rapanui is a circular fashion brand as their products and packaging are made from natural materials and not plastic.  Therefore, every product that they make is designed to be sent back to them once the product has been worn out to the end of its life cycle, so that it can be remade into new pieces of clothing from old pieces of clothing again and again and again (Teemill, 2021).  Rapanui are also a circular fashion brand not only through their clothing but also through their clothes making process as the water that is wasted into the filters from the clothes making process is then recirculated, cleaned, and filtered so that the water can be reused into water that is clean enough to drink (Rapanui, 2021).

RAEBURN is a British streetwear brand that creates art out of upcycling.  RAEBURN is a fashion forward brand for both men and women that makes sharp looks from military surplus, with materials that consist of 1950s Airforce silk maps and Danish military wool blankets.  Christopher Raeburn has founded his eponymous brand with responsible and intelligent fashion design for a global audience.

RAEBURN is a circular fashion brand as it is established on the reworking of surplus fabrics and garments to make distinguished and functional pieces of clothing, which basically means that that the company is reworking surplus materials, products and artefacts into entirely new designs which is called the RAEMADE Process. 

Secondly the RAEDUCED Process happens which is where the designs that have been developed are then reflected upon for their impact on the environment, such as reworking surplus materials, minimising carbon footprint with local manufacturing or producing smaller batches or even considering the waste that can be RAEDUCED.  Last but not least is the RAECYCLED Process which is where the look at the most responsible materials around the world and to collaborate with responsible manufacturing partners is key to the RAEBURN brand.  The recycling of the pre-existing materials and harnessing green technologies is essential to the production process (RAEBURN, 2021).

Chapter 3: Methodology
The methods have been adopted to gather information so that the research questions can be answered are primary and secondary research. A type of primary research that can be used is a survey/questionnaire, which is done by an analysis called quantitative research. Quantitative research is an analysis that refers to the acquirement and analysis of the data in a way that is countable.  This type of research provides statistics from the data that was gathered.  As there is a broad range of methods that are used to gather data for a quantitative research, and the methods usually consist of questionnaires, pre/post designs, pre-existing data and pilot studies  (WorldAtlas, 2017).  

Another type of research that can be used for the primary research is to perform interviews, which is going to be done by using an analysis approach called qualitative research, which is a type of social science that gathers and works with non-numerical data so that it can find out people’s views and feelings rather than using numerical data (Crossman, 2020).  The secondary research that is going to be used is gathering existing information from the internet, paraphrasing the information into my own words and then reference them onto my dissertation.

[bookmark: _Hlk69588104]Therefore, the method that is going to be used for the purpose of answering the research question of what influences consumers to purchase sustainable clothing is going to be the qualitative research method.  As this will help gather information for the purpose of this dissertation, as this type of research method will find out people’s different views and feelings towards fast fashion, the negative impacts of fast fashion and the various genres of sustainable fashion and what would influence them to purchase various genres of sustainable fashion.

Chapter 3.1: Interview Process
From going off the method that was chosen to do the primary research, the interview process started off with the looking at the data that had been collected in the literature review, which then lead to find the right participants to conduct an interview with and to see if they were ok with taking about the subject of the interview conducted so that they can explain in full detail in how they think and feel about the subject discussed in the interview.  The next thing that was done was to send them a participation agreement form through email, this participation agreement form is basically making sure that they know what the interview is about and why it is being conducted and most importantly the participant agreement form is telling them that their identity will be kept anonymous throughout.

However, once the list of ten participants was obtained and the participants agreements forms were sent out to each participant through email, no replies were received from them.  Therefore, no interviews had been arranged, then discussions were held between friends and family who were then happy to oblige to participate in an interview as a consumer giving their views and feelings on why they would want to purchase sustainable fashion.  

As soon as an interview was arranged, the interview planning could start, by planning out the questions that will be asked, planning out the location which was difficult due to current global pandemic COVID 19, therefore it was decided that the interviews will be done virtually from our households.  Throughout the planning of the interview preparation the most significant things that need to be remembered is that you must make sure that you are on time, be polite and professional and maintain a good body language and ask all the questions clearly and concisely (Mason, 2019).

Also, the interviews will be recorded, even though the participants have been notified that they will be recorded within the participant agreement form (see appendix 4), it would be good practice to make them aware and remind them that they are being recorded throughout the interview as this would avoid any awkwardness.  All interviews must be recorded in order for the data of the interview to collected and analysed.  Which will be done by transcribing the interviews onto a word document, whilst remembering to keep them anonymous.  Once the interviews have been transcribed, the data would then be highlighted into thematic approach to see what was the most recurring data that was gathered from the text of the transcript.
Chapter 3.2: Interview Limitations
The limitations that occurred throughout the interviews that were conducted was that it took longer than expected due to the global pandemic COVID 19 as I would not be able to attend interviews face to face, so therefore the interviews will have to be done online through MS Teams or Zoom which would then need ample time to do it.  Another limitation that occurred is that not all the participants replied to take part in the interviews.

Chapter 3.3: Ethical Considerations
The ethical considerations that will be identified throughout this method is that the participants know what the aims and nature of the research is, who is undertaking the research, how long it is likely going to take, why the research is being undertaken, justify the possible consequences of the research that is being undertaken and how the results are going to be distributed.  Also anther ethical issue would be that the participants must be ensured that they are not pressurised into participation and the participants must be aware of their right to refuse participation at any time, which includes withdrawal from the research project at any stage and  this will also ensure that the participants are not given the impression that they have to participate if they don’t want to.  

Due to the current data protection and privacy legislations (GDPR) the participants are going to be justified in how far the participants will be afforded anonymity and confidentiality.  This will consist of the information that relates to the participants must be kept confidential and secure, the participants are given the option to reject the use of data gathering devices such as video cameras, audio, and digital recording devices and the participants will also be made aware during the consent process whether the data set will be made publicly available.  
Chapter 4: Findings
From doing the qualitative research it became clear that there was some recurring themes linked to what the participants were saying in the interviews which are shown and presented in the table below.

	Quote
	Interpretation
	Theme

	If you still do not buy their clothes, the people need the money to help feed their families.  Even if its child labour, if I stop buying them other people aren’t going to stop buying them, and I would like to think that I am helping the child support their families. As that is the only reason they are doing it but If the child labour yeah was going to stop and knowing that their families are still going to be looked after or knowing that they are going to give them a proper wage to make those clothes. Yes, it would influence me to purchase ethical fashion as I know I am helping stop or banish child and forced labour. (A)

Yeah I would buy clothes that have been ethically sourced in the UK.  Which means somewhere without child labour and people who are working in good conditions. (B)


Because isn’t that like where people are treated and respected well and don’t work in sweatshops and stuff like that. (C)

[bookmark: _Hlk69565033]
Knowing that a company or a brand is actually publishing information about their forced labour, gender equality and it would be good to know if they were paying them their right amount of living wages.  However, I suppose I would I have to look into it more but yeah as it’s not really fair is it.  (D)



[bookmark: _Hlk69565218]
I think since I have started my degree and you know teaching us lot about sustainability.  For Primark especially, their clothes are cheap, but I don’t like their ethics.  So yeah that’s definitely a thing, that cheap is not always best is it and the quality of their clothes is quite poor as they do not last. (E)

I wouldn’t really be influenced 
to buy ethical fashion, unless I had the evidence that it is actually helping and supporting the people who work in the sweatshops in third world countries. (F)
	They have an interpretation that if they stop buying the clothes then they are not helping the people that make their clothes as they have little money as it is to support and feed their families.  However, they would be influenced to purchase ethical fashion if they are given information that the clothes that they are purchasing is helping to stop child labour and in purchasing their products they know they are supporting the workers families and the workers are given a proper wage.







They be influenced to purchase ethical fashion if it was ethically sourced in the UK.  Preferably somewhere without child labour and preferably somewhere that has good working conditions.

They would be influenced to purchase ethical fashion if people were treated and respected well and don’t work in a sweatshop.


They would be influenced to purchase ethical fashion if a company or a brand was actually publishing information about their forced labour, gender equality and it would be good to know if the workers were given the right amount of wage.  However, if they were rally all for ethical fashion they would then look more into this themselves as it really is not fair towards the people who make the clothes.

Because they have been taught a lot about sustainability, they now looking more into how sustainable a company or a brand is.  They are also seeing that cheap clothes are not always the best quality.



They would only be influenced to purchase ethical fashion if they actually had evidence that the clothes that they are purchasing is actually supporting the people who work in sweatshops in the third world countries.
	Consumer Influence of Ethical Fashion

	[bookmark: _Hlk69565963]The same as ethical fashion really making sure that the workers are being treated fairly, given fair living wages.  Also, what would help is a label saying how you are helping people across the world so that you know that you are actually helping people and not just putting money in other people’s pocket.  So yeah having the Fairtrade logo on clothing would possibly influence me into buying Fairtrade fashion. (A)

[bookmark: _Hlk69569243]I think that big corporations have realised that people like us will be more invested into their company if they were more transparent but not be 100% transparent as we don’t want to know how much money they have lost every year.  If they just say that these are sourced from here and they are sourced from there.  I mean that coffee beans are sourced from all around the world and not here, but I still drink coffee don’t I. If it is fair trade coffee then I will buy it, if that were the same with clothes brands then I think that would make them a bit more trustworthy and draw in more interest. Well not exactly the fair trade logo but like taking that idea, I would be willing to pay a little bit more if I knew that my money was going to somewhere or to help with sustainability, to help the environment or something like that. (B)

Yeah, I would, well I already buy Fairtrade chocolate and bananas.  So, I suppose it’s going to same cause as it has the Fairtrade logo on it. (C)

[bookmark: _Hlk69566027]
My influence would be the same as my ethical fashion influence as I want the workers to be treated fairly and I want them to have the right amount of living wage. (D)

Yeah it would as it would hopefully help stop another disaster like the Rana Plaza disaster to happen again.  GET RID OF SWEATSHOPS! (E)



I would only be influenced to buy Fairtrade fashion if shows that it is helping people in third world countries. (F)
	They have an interpretation that Fairtrade fashion is similar to ethical fashion which is ensuring that workers are being treated fairly and given fair wages.  They would be influenced to purchase Fairtrade fashion because it has the Fairtrade logo on them, and Fairtrade usually goes to good causes.






This participant would be influenced to purchase Fairtrade fashion if the companies would be more transparent by telling them where they sourced their materials from.  They would also be influenced to purchase Fairtrade fashion as they like that idea as this could make clothe brands more trustworthy and it might draw in more interest to their brand because they would know that their money is going somewhere to help with sustainability or the environment as Fairtrade is well known for those causes. For example, Fairtrade coffee is sourced all around the world and Fairtrade then helps the workers who grow and process the Fairtrade coffee beans.







They would be influenced to purchase Fairtrade fashion as it is going to the same cause as they assume it is going to the same cause as all the other Fairtrade products they buy.

They would be influenced to purchase Fairtrade fashion as they want the workers to be treated fairly and to be given a fair wage as they think it is basically the same process of ethical fashion.

They would be influenced to purchase Fairtrade fashion as they think it will help stop another disaster like the Rana Plaza happening again and because it can help get rid of sweatshops.

They would be influenced to purchase Fairtrade fashion only if it is helping the people who work in third world countries.
	Consumer Influence of Fairtrade Fashion

	[bookmark: _Hlk69571320][bookmark: _Hlk69571492]I like our environment and I want it to keep it safe and good for the years to come for the rest of the world basically and ummm maybe having trees being planted for when you buy a piece of clothing. (A)

[bookmark: _Hlk69571394]


I want to help the environment in any way that I possibly can.  Like having the clothes made by renewable energy sources such as hydro power or wind power and made by natural and organic materials or even recycled materials. I think would be a great idea as then some of the negative impacts would then be turned around into positive impacts on the environment. (B)
[bookmark: _Hlk69571554]
Yeah I would be influenced into eco fashion if it helps reduce the impacts of carbon dioxide and the other stuff like the landfills and that. (C)

I want to keep this world going for as long as possible.  I want to be a helping factor not a hinderance. (D)



Yeah I would be influenced to buy eco fashion because it will help the environment by not filling up the landfills as much as I assume the materials must be like biodegradable or something like that, which should then lower the carbon emissions which would also help the environment massively. (E)

[bookmark: _Hlk69571719]I would not be influenced to buy eco fashion as I buy clothes for them to clothe my body. (F)
	They would be influenced to purchase eco fashion as they like the environment and want to keep safe for the many years to come.  Another reason they would be influenced to purchase eco fashion is that a company or a brand plants a tree for every piece of clothing you buy.

They want to help the environment in any they possibly can through how clothing companies or brands process their clothes such as using renewable energy sources such as hydro or wind power or they could even use natural and organic or even recycled materials to make the clothes which could turn the negative impacts into positive impacts towards the environment. 

They would be influenced to purchase eco fashion as it would help reduce the impacts of carbon dioxide and stop landfills being filled up too much.

They want to keep this world going as long as possible because they want to be helping factor towards the environment and not a hinderance.

They would be influenced to purchase eco fashion as it will help the environment by not filling up the landfills too much as they assume the materials will be biodegradable which should decrease the carbon emissions which should then cause a positive impact towards the environment.


They would not be influenced to purchase eco fashion as they buy their clothes so it can clothe their body and not to help the environment.
	Consumer Influence of Eco Fashion

	[bookmark: _Hlk69574219]It would influence me by knowing that none of the clothing has materials that are sourced from animals.  As I am more of an animal person than a people person. (A)


Yeah it would be the same idea as it would consider vegan clothing and no animals would be harmed in the making of the product. (B)


Ummm not harming the animals to make the clothes. (C)

I would never buy from brands that have materials that are sourced from animals as I love animals.  I have 2 dogs and a rabbit so to hear that animals like my pets are being harmed to produce clothing is horrible and really bad. (D)

Yeah it is really bad knowing that animals are being harmed to produce clothing I would definitely be influenced to look into cruelty free fashion as I know that the clothes would be vegan, and no animals would be harmed. (E)

When I buy leather, I make sure that it says that it is faux leather and not real leather. (F)
	They would be influenced to purchase cruelty free fashion as none of the clothing materials would originate from animals, as they are more of an animal person than a people person.

They would be influenced to purchase cruelty free fashion as it considers vegan clothing, and no animals would be harmed in making of the products.


No animals are being harmed in the making of the clothes.


They would never purchase from brands that have materials that originate from animals.  As they have 2 dogs and a rabbit, so to hear that animals like mine are being harmed to make clothing is horrible and really bad.

They would be influenced to purchase cruelty free fashion knowing that the clothes would be vegan, and no animals will be harmed in the process of making the clothes.



They check to see if the materials do not originate from animals by checking if it is faux leather and not real leather
	Consumer Influence of Cruelty Free Fashion

	[bookmark: _Hlk69584139]Yeah I think that is a brilliant idea as it repurposes old clothes that you don’t want any more or is at the end of its life. (A)

Yeah I would because isn’t that like where you give your clothes back when it is end of life and then it is repaired so it can be renewed over and over again into a new product for the many years to come.  I think that is a great idea. (B)

Ummm, recycling ummm, well if it has some use to it I tend to use t-shirts and stuff for like night gear or my jacket that I don’t often use I tend to put it away and then 3 or 4 months down the line I would probably wear it again.  I tend to not that often throw stuff away, I try to reuse stuff as often as I can but if it no good to use then I would throw it away. (C)

[bookmark: _Hlk69583849]I think circular fashion is a great idea as it is like recycling within the fashion industry.  I have even made like old jeans into shorts (D)





I tend to go to the clothing bank so anything that I decide that I don’t want, if its good then it goes back on eBay to be sold if its umm you know mediocre about going to the clothing bank cause you know they get money for the tonnage of fabric and then they have to find a way of recycling or disposing of it properly so ummm friends give me clothes, I give clothes to friends the kids give to clothes to their kids vice versa.  Umm so yeah I tend never to really put something in the bin unless it is utterly trashed but then I would use it as a duster first or something to clean the car with, so I really don’t tend to throw anything away unless it is very end of life. (E)

Yes, I would say that I would look into that as then I would not need to go hunting for new clothes in the shops then. (F)
	They think that it is a brilliant idea as it repurposes old clothes.



They would be influenced to purchase circular fashion as it repairs clothes that are at the end of their life so it can be renewed over and over again.




They recycle their clothes and use their clothes for other purposes, and they recycle their clothes as they do not throw away their clothes unless it is in bad condition.







They think it is a great idea as it is like the recycling process but within the fashion industry.  They have even made old jeans into shorts which is participating within circular fashion as they renewed something old into something new.

They recycle their clothes by going to the clothes bank as they know they get money for the tonnage of clothes they get and then the clothes will be recycled or disposed of properly.  They also lend clothes to friends and family and they do not tend to throw away clothes unless it is necessary to.













They would look into circular fashion as then they would not need to go hunting for new items of clothing in the shops.
	Consumer Influence of Circular Fashion



Chapter 5: Discussion and Analysis
[bookmark: _Hlk69649263]From the results that are shown and presented in the findings it became clear that the themes are linked to what is being discussed in the literature review.  These themes are consumer influence of ethical fashion, consumer influence of Fairtrade fashion, consumer influence of eco fashion, consumers influence of cruelty free fashion and consumer influence of circular fashion. 

Chapter 5.1: Consumer Influence of Ethical Fashion
From both the interviews that were conducted and the literature review, it is well defined that the consumer’s influences of ethical fashion is that the majority of them would purchase ethical fashion as it would help stop forced and child labour, help give the workers the right amount of living wages and help stop sweatshops from happening.  However, Participant A and Participant F would only be influenced to purchase ethical fashion if they had the right information to show that whatever they have purchased is actually helping the people who make the clothes that they have purchased, which relates to the literature review as it shows that a consumer influence would be to include features with detailed information along with certification schemes and monitor plans on the social standards within the fashion industry.

Another consumer influence that was identified is that they would only purchase ethical fashion if an organisation or a business had the right ethical credentials. Which is shown by Participant D saying “Knowing that a company or a brand is actually publishing information about their forced labour, gender equality and it would be good to know if they were paying them their right amount of living wages. (D)  However, I suppose I would I have to look into it more but yeah as it’s not really fair is it”.  It can also be shown by what Participant E says “I think since I have started my degree and you know teaching us lot about sustainability.  For Primark especially, their clothes are cheap, but I don’t like their ethics”. (E)  This can then relate to the ethical fashion brands within the literature review as they do publish their ethical credentials to show that they actually correspond to the ethical criteria.

Chapter 5.2: Consumer Influence of Fairtrade Fashion
The consumers influence’s towards ethical fashion is quite similar to ethical fashion as Participant A and D say “The same as ethical fashion really making sure that the workers are being treated fairly, given fair living wages.  Also, what would help is a label saying how you are helping people across the world so that you know that you are actually helping people and not just putting money in other people’s pocket.  So yeah having the Fairtrade logo on clothing would possibly influence me into buying Fairtrade fashion”. (A)
“My influence would be the same as my ethical fashion influence as I want the workers to be treated fairly and I want them to have the right amount of living wage”. (D)  Which then relates to what is said in the literature review as ethical fashion is more or less a combination of sustainable fashion and Fairtrade fashion.

Another consumer influence for Fairtrade fashion is that when people purchase Fairtrade fashion, consumers will the see businesses that are backing Fairtrade as reputable and trustworthy businesses.  Which can be backed up from what Participant B says, “If it is fair trade coffee then I will buy it, if that were the same with clothes brands then I think that would make them a bit more trustworthy and draw in more interest”. (B)

Chapter 5.3: Consumer Influence of Eco Fashion
The main consumer influence of eco fashion can be agreed upon as the both the literature review and the majority of the interviews agree that purchasing eco fashion will be better for the environment and it will also help the environment as it cuts down on carbon emissions when manufacturing clothes, it is better for the animals as plastics and non-biodegradable products will not enter their food chain and it is perceived to last longer which influences consumers to reduce their clothing wastage.  

These statements can be backed up by from what Participant A, B, C, D and E say, “I like our environment and I want it to keep it safe and good for the years to come for the rest of the world basically and ummm maybe having trees being planted for when you buy a piece of clothing”.   The last bit of this quote relates to one of the eco fashion brands as they plant 10 trees for item that is purchased.

“I want to help the environment in any way that I possibly can.  Like having the clothes made by renewable energy sources such as hydro power or wind power and made by natural and organic materials or even recycled materials. I think would be a great idea as then some of the negative impacts would then be turned around into positive impacts on the environment”.

“Yeah I would be influenced into eco fashion if it helps reduce the impacts of carbon dioxide and the other stuff like the landfills and that”.

“I want to keep this world going for as long as possible.  I want to be a helping factor not a hinderance”.

“Yeah I would be influenced to buy eco fashion because it will help the environment by not filling up the landfills as much as I assume the materials must be like biodegradable or something like that, which should then lower the carbon emissions which would also help the environment massively”.  However, Participant F has no intention to buy clothes to support eco fashion as they say, “I would not be influenced to buy eco fashion as I buy clothes to clothe my body”.  

Chapter 5.4: Consumer Influence of Cruelty Free Fashion
The main consumer influence can be agreed upon as both the literature review and the interviews that were conducted agree that purchasing cruelty free fashion will help get rid of animal testing.  This can be backed up from what Participant’s A and E say, “It would influence me by knowing that none of the clothing has materials that are sourced from animals.  As I am more of an animal person than a people person”

Yeah it is really bad knowing that animals are being harmed to produce clothing I would definitely be influenced to look into cruelty free fashion as I know that the clothes would be vegan, and no animals would be harmed”.  However Participant F would just look to see if there are any other alternative materials such as faux fur instead of real fur or even faux leather instead of real leather.

Chapter 5.5: Consumer Influence of Circular Fashion
The consumer influence of circular fashion is that they are valuing the idea of recycling textile waste to produce new clothes, which is backed up by from what Participant B and D says, “Yeah I would because isn’t that like where you give your clothes back when it is end of life and then it is repaired so it can be renewed over and over again into a new product for the many years to come.  I think that is a great idea”. (B)

“I think circular fashion is a great idea as it is like recycling within the fashion industry.  I have even made like old jeans into shorts”. 
 However the majority of the participants did not know what circular fashion so they had to be prompted so they could give their viewpoint about it  and this what Participant A, C, E and F said “Yeah I think that is a brilliant idea as it repurposes old clothes that you don’t want any more or is at the end of its life”.

“Ummm, recycling ummm, well if it has some use to it I tend to use t-shirts and stuff for like night gear or my jacket that I don’t often use I tend to put it away and then 3 or 4 months down the line I would probably wear it again.  I tend to not that often throw stuff away, I try to reuse stuff as often as I can but if it no good to use then I would throw it away”.

“I tend to go to the clothing bank so anything that I decide that I don’t want, if its good then it goes back on eBay to be sold if its umm you know mediocre about going to the clothing bank cause you know they get money for the tonnage of fabric and then they have to find a way of recycling or disposing of it properly so ummm friends give me clothes, I give clothes to friends the kids give to clothes to their kids vice versa.  Umm so yeah I tend never to really put something in the bin unless it is utterly trashed but then I would use it as a duster first or something to clean the car with, so I really don’t tend to throw anything away unless it is very end of life”.  This can be backed up as the literature review states that a consumer influence for circular fashion is to have people’s clothes disposed of properly as there is a lack of knowledge on how and where clothing is being disposed of.

Yes, I would say that I would look into that as then I would not need to go hunting for new clothes in the shops then”.
Chapter 6: Conclusion
I have met the purpose of this dissertation as the research question of this research has been answered by doing primary and secondary research.  The primary research was done through a research method called qualitative research method as this would then allow for interviews to be conducted.  From the interviews that took place, the key themes that were identified are:

· Consumer Influence of Ethical Fashion
· Consumer Influence of Fairtrade Fashion
· Consumer Influence of Eco Fashion
· Consumers Influence of Cruelty Free Fashion 
· Consumer Influence of Circular Fashion

These themes would then back up the research questions that followed on from the secondary research in the literature review as the key themes of literature review discusses about what sustainable fashion is, the different genres of sustainable fashion, the consumer influences on the different genres of sustainable fashion and how sustainable fashion could be put into practice which was done by using different companies or brands as examples to show how the different genres of sustainable fashion would be put into practice.

The limitations was mainly to do with the data collection stage as it took longer than expected to as not all the participants replied to participate in the interviews and due to the global pandemic Covid 19 I was not able to attend interviews face to face.  Another limitation that occurred is that due to the personal matter all of my timescale had to altered so that this dissertation could be handed in on time.  The way that the dissertation can be improved on for future reference is to have better timekeeping skills, to add in more academic references when doing the secondary research and to ask more questions in the interviews so that there would be more relevant information for the findings.  

Based on the findings and the conclusions presented, the  following recommendations are suggested to have more sustainable fashion brands more available in the high street stores as the consumers feel that they should be more readily available as this would then make them more popular and could gain more interest, sustainable fashion industry should recommend to have more ideas like Fairtrade as this should then make a brand more trustworthy and the fashion industry should recommend more information on sustainable fashion that is already available so consumers can be more aware and more knowledgeable of sustainable fashion and how is reducing the impacts of fast fashion.
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