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In this era of globalization, the main economical choices for many businesses around the world involve cross-border difficulties. Choices in regards of increasing investment, control of threats, financing choices, reorienting, and all other characteristics of an economical plan usually include worldwide complications and these difficulties raise the demand of worldwide economical management. As economical supervisors make these choices they should analyse foreign exchange rates, threats of an individual nation, duty regulation's variations and differences in lawful procedures. This essay focuses on the impact of International financial management on Unilever. Being a multinational company, Unilever regularly has to deal with issues such as dividend distribution, share market, and project appraisal on a global scale. This essay describes how Unilever deals with each of these situations. 
Unilever relies heavily on international financial management. In order to make the best decisions for the company's short-term liquidity and capital financing, the management of working capital is essential (Sagner, 2014). Short-term asset and liability management is at the heart of these choices. By allocating resources to projects with a positive net present value (NPV) after applying an appropriate discount rate, international financial management plays a critical role in maximizing the firm's worth. As a result, these assets suffer from the high cost of capital and negative cash flow. International Financial Management's primary goal is to safeguard the company's ability to meet its long-term debt obligations, as well as its ability to meet its immediate operational expenditures and short-term debt (Universitas and Ulama, 2020). The value of the company rises if the investment has a higher return than the original investment. According to international financial management theories like the Fisher Effect and Purchasing Power Parity, Unilever needs to stay abreast of policy shifts in the countries where it does business in order to foresee the potential impact on the company's bottom line.


Some challenges that Unilever may be experiencing in different international markets are: 

     
Figure 1: Challenges Unilever faces (Hoffman and Gold, 2016)

· Tax competition: Countries and often even subnational regions vie with one another to attract the headquarters of multinational corporations like Unilever. Multinational corporations need tax incentives, government support, and improved infrastructure if their home countries and regions are to remain competitive (Hoskisson et al., 2012). A number of authorities claim that multinational corporations are "race to the top." It is expected that Unilever will view favourable tax legislation and cheap labour costs as a source of competitive advantage. However, there is no proof that MNCs intentionally take advantage of these conditions.
· Political instability: Like many multinational firms, Unilever finds political instability to be a hindrance when expanding into new foreign markets. Problems of this nature often develop when there is no reliable government institution to address the situation. When this happens, it can raise expenses and hazards for the company and hinder a manager's capacity to foresee future developments in the market. Both weak legal frameworks and corruption are associated with political instability, which in turn discourages foreign investment (Alam, Uddin and Yazdifar, 2019).
· Market imperfections: A corporation making investments in a country where it has poor idea about the legislation, culture, or business procedures may seem unusual but multinational corporations like Unilever does it because they can capture a new market there and increase profit. This lack of experience in that market impairs the manager's business forecasting (Brochet et al., 2019). Costs incurred due to government policies such as tariff and non-tariff barriers, and transportation costs put the business in a disadvantage with the competition in their own market, forcing them to compete by lowering prices and reducing profitability. Companies can increase revenue by merging or purchasing, eliminating market rivalry. 
· Lobbying: Multinational firms engage in lobbying on a wide range of economic concerns, from tariff agreements to environmental constraints. Businesses that have spent millions on pollution prevention equipment may lobby for strict environmental regulations in order to disadvantage rivals that have not made the same financial commitment. Companies seek tariffs as a means of reducing the competitiveness of foreign manufacturers (Ghauri and Cateora, 2014). When Unilever asks for lower tariffs on a certain good or service, another local company asks for higher tariffs on the same good or service. Different companies in the U.S. auto industry rely on different percentages of imported components, therefore some support tighter limits on imports while others favour looser ones. The owner will have a lot of work and difficulty dealing with this.
Analysis and evaluation of dividend distribution policy: 
Unilever's Dividend Distribution Policy mandates that any surplus cash flow from operations over and above the company's expected needs to be distributed to shareholders. The Company is committed to maximizing shareholder value and will strive to do so by paying a dividend that is both competitive and sustainable. Which means the company has a residual dividend policy. Some investors view residual dividend policy as the sole appropriate payout policy despite its significant volatility. With a residual dividend policy, the company first pays for the capital expenditures and the working capital cost and gives out the remaining as dividends (Omerhodžić, 2014). This strategy is erratic, but it makes the most sense from a company operations standpoint. Investors do not want to invest in a firm that uses the necessity to pay dividends to justify its rising debt.
Analysis of efficient market hypothesis theory: 
The share price is usually driven by the information available in the market. According to the efficient market hypothesis theory, if all the information about the stock is available to the shareholders, then the share should be perfectly priced and therefore will not allow investors to buy at a reduced price and then sell later at an increased price. Therefore, to gain a large amount of profit, investors have to take on investment risk (Damodaran, 2012). In the case of Unilever, the share price of Unilever PLC- London declined by 5% on 1/27/2014. On this date, the 2013 annual report was made available to the public. According to the report, the 2013 revenue was 3 percent lower than last year. This seemed to have caused a drop-in investor sentiment for Unilever shares during that week. This was a short dip precipitated by news of a decrease in sales. The share prices increased in the next week by 1%. As can be seen in this case, the shareholders reacted to the news of a revenue decrease which directly impacted the share price of Unilever. This evidence supports the efficient market hypothesis theory.
Analysis and evaluation of a method of appraising projects: 
Unilever uses the Internal rate of return method to appraise projects which is a discounted capital budgeting method. Discounted capital budgeting methods account for the increase in value of money which is important for the businesses like Unilever that invest in long term projects (Eccles and Serafeim, 2013). IRR is represented as a percentage. For the IRR technique to accept a project, the discount rate must be greater than the project's cost of capital, also known as the hurdle rate. An internal rate of return (IRR) less than the hurdle rate implies a cost to shareholders, but an IRR larger than the barrier rate represents a return on investment, so boosting shareholder wealth. 
IRR’s usefulness: 
· The cost of capital is presented in a percentage form and since IRR is expressed in percentage form, it is easy to compare it with the cost of capital.
· IRR helps to understand the project’s value and the risks associated with it (Liu et al., 2017).
· Using IRR, the investors can know how much return will they get on the money they are going to invest.
IRR’s drawbacks: 
· IRR makes the assumption that the project’s weighted average cost of capital will remain the same throughout the entire duration of the project which is often not the case.
· IRR is ineffective for mutually exclusive projects (Huang et al., 2022).
International Financial Management is at the heart of every decision multinational corporations like Unilever make since all of their decision have to make sure that they make a profit out of their operation and bring growth to the market share. The concepts of IFM are important to the managers because these concepts drive the national markets and often the international markets in which Unilever operates. Unilever has to constantly change aspects of their market strategy such as pricing and cost control to adapt to these changes as soon as possible and if possible, to take advantage of this situation. If Unilever can predict the changes and correctly utilize the relevant theories to predict the possible changes in market, the company can hope to capitalize on the situation and stay profitable even after the change.
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Unilever's Chaallenges


Tax Competition


Market Imperfections


Lobbying


Political Instability


