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Executive summary


The purpose of this questionnaire is to identify the interests of future clients regarding activities in their free time, sums of money willing to be spend, distance that are willing to travel and services that clients would like to benefit during their stay on a recreational fishery. Within the body of this document I will analyse 5 main questions out of 10. The data were collected from the completion of the questionnaire by 10 individuals, started on the 10th of June.


Questionnaire Analysis
    
Question 1
A demographic question that helped me form an idea about the age structure of potential customers that are interested in spending quality time at a recreational fishery. The average age is between 25 and 35 years old with a percentage of 70% and 30% of the individuals that answer this question are aged between 35 and 45 years old. This statistic shows me that this two groups of age persons are more interested in open-air activities being my target customers. The marketing strategy will have to be divided in two, one will be for those who are interested and attract them with different activities and second to try to make the other two groups of age (18-25 and 45+) to be interested in spending time outdoors by developing tempting activities and spaces for them. 
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Question 3 and 4
Those two demographics questions are factual identifiers of consumers. Analysing the demographics of my market is a useful marketing procedure. Once I know the demographics of my target customer, I can plan more effectively the fees, products development, advertising, promotions, distribution strategies, determine where to sell my product, what elements I should add and the benefits I should emphasize and help me create strategies to improve sales through satisfying the demands of consumers (Ashe, E.S. 2019). These results make me aware of the importance of different spaces in the recreational fishery due to the close percentage between married and unmarried, with children or not, therefore my business will have to adapt to both category of clients, with quiet places for families and play area for children and an area suitable for the unmarried and no children costumers.
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Question 8
I have used this qualitative question to collect qualitative data which is information that can be noted and documented but isn’t numerical in nature and also to help me to approximate and characterize (Ndukwu, D. 2020).The results gathered from this question show me that 80% of potential customers are more interested in having a recreational fishery outside the city where is more peace and quiet, without hearing the city noises and only 20% of the potential customers are indifferent when it comes to location of the fishery. Therefore, the location of the recreational fishery will be outside the city, where customers can relax. For me to attract also the 20% of the potential customers I will have to make smart advertising to convince them to go outside the city for recreational activities.
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Question 11
[bookmark: _Hlk43131577]This question is a quantitative research question that is commonly used to set the scene for an entire study or business report. In my quantitative business research, it is essential that the research questions used permit my respondents to answer concisely. The question is made in a descriptive way and designed to uncover a respondent’s answer towards a question or variable. Mainly, I am using a descriptive research question to quantify a single variable, but there is nothing stopping me including several variables within a single question (Business & IP Centre 2020). The question regarding how much the potential customers are willing to spend, the results show that: 40% of the people who answered are willing to spend a minimum amount of money between £40 and £60, another 40% are willing to spend a higher amount of money between £80 and £100 and only 20% are willing to spend more than £100 for a week-end at a recreational fishery, which will allow me to establish different prices for different services and products that will fit to the budget of every costumer.
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Question 12
This type of willingness-to-pay close-ended question queries my respondents how much they would be willing to pay for my product or service, then I offer a set of possible answer options. The choices are presented in descending order and include two options. Each option should seem like a reasonable price for the product or service and are evenly spread around what I would consider an ideal price for my product or service ( Freiling, N. 2020).This question is related to the costs and services provided by the company. The results shows that 70% of the potential costumers coming to a recreational fishery are willing to spend a bigger amount of money and receive products and services that save time and avoid spending time providing place to sleep, food, electricity etc for themselves, and only 30% are willing to provide for themselves all the essentials to spend a week-end on a recreational fishery, therefore the prices will be accessible to all types of customers. 
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Summary


    Data analysis is the process of assessing and collecting data to find out useful information and later the results are considered in decision making regarding a business(Grant, A. 2020).The types of questions-demographic, quantitative and qualitative- asked in my business research questionnaire were set to find out valuable answers which will benefit me in improving my future business, to find out what potential customers are looking from a recreational fishery, to establish the average age of people interested, the marital and parental status, so I know who I dedicate the business to, to set up an approximate distance which customers are ready to drive and if they are keen to spend more money or not to benefit all the products and services that my company can offer. All the data stored from answering the questions are confidential and will not be shared with the third parties, and the results will help me in preparing my business plan. The answers collected through this  questionnaire are important data which are analysed, allowing me to come up with a solution upon the research conducted. The solutions or conclusions will be later used to provide answers to the most urgent issues and questions regarding my business.
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3. Are you married?
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4. Do you have children?
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8. What would you prefer in terms of location of the fishery? (this question is related to distance and
noise)
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11. How much would you be willing to spend for a week-end (48 hours) at a recreational fishery?
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12. Are you willing to...? (this question is related to the services and products provided by the

company)
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