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[bookmark: _Toc139278950]Introduction

In this report I will talk about what a community engagement is and the importance of it, to then relate it to a charity of my choosing, cleanup UK, an organization helping clean the streets and areas of the UK all throughout.  I will highlight the community engagement principles that the charity follows and how they follow it, as well as pointing out and analysing the tools they use to uphold these standards.
I will also be talking about the impact of this organization on the environment and how they measure this impact.
Clean-up UK is a charity uniting volunteers across the UK to bring about cleaner urban and rural communities, while making them more connected too as they tackle the litter problems in their areas. Cleaning up parks and other areas with others bring people closer together allowing for new bonds and friendships to be made, and creating a sense of pride and community.


[bookmark: _Toc139278951]What is Community engagement?

‘The process of working collaboratively with and through groups of people affiliated by geographic proximity, special interest, or similar situations to address issues affecting the wellbeing of those people’ as defined by CDC (1997) is what is known as community engagement. 
[bookmark: _Toc139278952]Why is it important?
Community engagement ‘is associated with better health and well-being’ says Hussey (2019), it allows citizens to have an impact in their surroundings and their environments, developing a sense of pride and unity which makes them feel more connected to their local groups, it is also useful as people get to experience cultural diversity knowing more about their neighbours and other volunteers. But mainly, it helps tackle local issues to better life for everyone, for example by cleaning litter.



















[bookmark: _Toc139278953]Clean-up UK

The charity organizes teams to clean-up different areas, they were established in 2008 with the aim of a cleaner Britain through tackling waste and encouraging the communities to get involved. They also work with local governments and businesses for support on clean up projects, which are primarily focused on urban areas but also expanding into parks, waterways and other public spaces for everyone to enjoy. This is important because according to Housekeep (2022), ‘it costs £699 million per year to keep the streets clean in the UK’, this is a lot of money and enough to consider litter a major issue.
The charity believes on the importance of community involvement to speed-up the process of cleaning and to create a sense of pride. They believe that empowering communities will have a lasting impact on the cleanliness of Britain for years to come.
For this purpose, they provide many resources on their online webpage such as information, guidance, and contact forms to get training from other local volunteers and community groups. 
They also support by co-ordinating cleaning activities and raising awareness of many environmental issues to their members and to the public, as well as promoting sustainable practices.
To finalize they also conduct research and advocate to deal with the root issues that cause so much amount of litter in UK streets, they do this by working with policy makers and the public to influence decision-making and put in place effective prevention strategies. 
Overall they play a key role in inspiring people of the UK to keep their streets clean and promoting a better healthier environment.


[bookmark: _Toc139278954]Community engagement principles

These are a set of values that help with effective community engagement, by being inclusive and encouraging collaboration, transparency and trust between community members. Below are a few principles and how they can relate to the charity.

[bookmark: _Toc139278955]Inclusivity
Engaging diverse groups of community members, including minorities and under represented groups, this helps make sure there is equal participation and that all voices have been heard and considered. This is also useful because according to Patti and Patti (2022), ‘collaboration between diverse groups promotes discovery’, which might lead to new approaches on dealing with issues.
[bookmark: _Toc139278956]Respect and empathy
Treating members of the community with respect and empathy by recognizing their opinions and experiences. This creates a safe environment that lets people be open and talk freely about their different values and opinions, which can open minds or bring innovation.
[bookmark: _Toc139278957]Active listening
Active listening by the charity through listening to the community’s worries and needs. By understanding the community’s ideas the charity can take into account these thoughts when taking decisions, leading to more satisfactory outcomes for everyone.
[bookmark: _Toc139278958]Transparency and communication
A transparent charity should provide clear information about who they are, what they do and their goals and results of previous projects. This helps show them honestly and gives people a good image which might encourage them to volunteer and join, as they are assured that their efforts will be worth it. ‘Transparency will improve information, reduce uncertainty, and contribute to better decisions’ says Svensson (2010).
Communicating effectively means using different channels and doing it often to keep people updated, clean-up UK achieves this via blogs, news letters, news section on their online web, and through updates on twitter and other social media.
[bookmark: _Toc139278959]Collaboration and partnership
Encouraging collaborative efforts by asking community members to partner up with the charity rather than classifying them as participants or workers. Approaching the issue with a shared problem-solving mindset, creating solutions together.
[bookmark: _Toc139278960]Community building
Supporting the community by offering the necessary resources and skills through workshops, items or training. Clean-up UK achieves this through their volunteer program which also includes the necessary items to begin.
[bookmark: _Toc139278961]Flexibility and adaptability
Knowing that the processes and activities will need to change over time to adapt to changing circumstances and feedback from the community. The charity has to be open to changing their methods and strategies to match the new needs, clean-up achieves this through feedback forms and contact emails that can be used to voice concerns, as well as by keeping up to date with policy changes and new scientifical research which allows them to focus on the current issues by understanding them better and adapting to them.
[bookmark: _Toc139278962]Accountability
A charity should acknowledge the community issues and keep their word on commitments, as well as showing how community and other input affected their actions to keep members informed. Clean-up achieves this by constant blog and news updates on either new issues or past problems.
[bookmark: _Toc139278963]Long-term engagement
Developing long-term relationships with community members by fostering meet-up events, encouraging open dialogue and making people feel heard and valued will lead to a solid community which will last a long time and draw in many more volunteers by word of mouth.
[bookmark: _Toc139278964]Evaluation and continued learning
Regularly evaluating different methods to evaluate how effective they are or the impact they had, and how the weak areas of the organization can be improved is a principle vital for the organization to continue with no issues as the environment is constantly changing. Clean-up uk uses previous data and feedback to estimate future decisions and help with future decision making.
These principles help create a solid meaningful community engagement ensuring that the process is inclusive and flexible. This is through the creation of strong community relationships encouraging people to work together towards a shared goal.




[bookmark: _Toc139278965]Standards and Tools

Focused on maintaining the cleanliness of rural and urban areas of the UK, Clean-up UK has a set of standards and principles when carrying out its operations. Recently they launched community hubs in locations all over the UK to help mitigate the effects of litter, and according to their statistics, they have ‘set up over 350 litter-picking groups and engaged over 16,000 people’ as said in CleanupUK (2022).
These hubs can be accessed via their webpage and contact emails are given to every centre so users can find their nearest community and enquire more.
Clean up UK prioritizes environmental protection and sustainability, with their aim being to reduce waste and remove litter from existing areas while minimizing the pollution in the future. They use local communities as and encourage them to take ownership of their local environment, leading to cleaner areas since ‘citizens care about prosperity and the environment’ as said by Welsch (2002).
They create these communities through litter picking groups that are formed and co-ordinated via their webpage and local councils in collaboration with the charity. Training is also offered to these groups with a lead litter-picker with experience showing the new volunteers how to use the equipment and how to keep safe as some litter is contaminating. These volunteers later can offer the same training they received to newer volunteers, increasing the amount of equipped people to deal with the issue. Clean-up UK values the contribution of its members in the form of recognizing them and writing news about their accomplishments as a group.
[bookmark: _Toc139278966]Education and awareness
The charity’s other main goal is to raise awareness about all the environmental issues and why they are important along with cleanliness. This is to develop people’s knowledge which will hopefully lead to higher support in the future as the environment is very important for well-being, and Gibson (1990) argues that the right to a clean environment has ‘already gained the status of an internationally recognized human right’.
Cleanup UK does this by informative webpages and pamphlets as well as videos and links to published research showing the importance of the environment.
Education also applies to the charity themselves as they need to aim for long-term positive effects which means they need to consider the durability and impact of their actions, which might not be enough at their current state. Through education they learn about current issues and initiatives that can support reduced pollution in the future.
Following these standards and using their tools, clean up UK is making sure that their work is lasting and impactful while creating a strong community.





[bookmark: _Toc139278967]Evaluation and impact

Clean-up UK measures their own impact through reports by litter picking groups, they claim to so far have engaged over 16000 people, this would be numerical data tracked of the amount of waste collected, which can show the impact of the charity’s efforts.
Environmental improvements like cleaner parks and areas are an example of the efforts by cleanupUK members, though it is hard to measure this other than the news posts set on their webpage.
The charity also aims to influence policy and this can better be measured by the successful policies passed in the past years that relate to reduced pollution and better waste management, such as increased amount of litter bins over cities.

[bookmark: _Toc139278968]Conclusion
 
Clean-up UK is a strong initiative keeping the urban and rural areas of the UK clean, through the use of community engagement and the creation of litter-picking groups via training and online information, over 16000 people have been engaged in keeping their communities clean.
They follow a lot of community engagement principles such as inclusivity, transparency and flexibility, with a wide use of tools from e-mail to online information to in-person training. Helping grow the community and equipping people with the right skills to take ownership of their environments and keep them healthy and clean.
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