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[bookmark: _GoBack]Abstract
Information sharing has a favorable influence on company productivity and the interests of investors and other concerned stakeholders are relevant. Financial accounts that are not correctly reported owing to unintentional or deliberate inaccuracies are a significant risk in business financial statements. Leadership may purposefully withhold important data from a wide range of financial statement customers thereby deceiving investors about the firm's administration and operations.  It is difficult to properly comprehend a firm's financial situation without the relevant documentation.  Investors and private buyers need regular, accurate, and relevant material in enough depth to evaluate staff's stewardship and make educated judgments about share pricing, ownership, and casting. The main of the present research is to investigate the transparency management in corporate financial decisions of the UK banks. The study will be based on the systematic review of the literature using a PRISMA technique. The researcher will be using the content and systematically reviewing the literature to conduct the findings and form a healthy analysis of the secondary data. 
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[bookmark: _Toc76682017]1.1. Background 
The fundamental reason for the importance of transparency, financial disclosure practices and visibility is that it is the necessary foundation for considering the concerns of investors. Full openness and transparency in financial accounting can help to create a secure environment, attract consumers, and improve profitability. Information sharing has a favourable influence on company productivity and the interests of investors and other concerned stakeholders are relevant (Fung, 2014). In many other circumstances, if there is a lack of transparency and inconsistency in reporting suspicions of unethical behaviour, the firm's reputation may suffer.
The global financial recession particularly after the occurrences of Black September in 1997 as well as the financial crises involving Enron (Enron) but a number of European and American firms in 2000 ignited highly qualified affiliations' attention towards the concern of transparency in the financial reporting method.  These governments have opted to strive to establish rules that ensure the trust of participants in the financial markets to satisfy the economic activity and the data supplied by them (Grove and Lockhart, 2019). Thus, a significant level of data sharing can lower the risk judgments. 
According to Mohammadi and Nezhad, (2015), reduced risk also increased the corporation's profitability and some organizations seek transparent disclosure requirements because of its reputation. As a consequence, leadership strategies result in increased trustworthiness, stronger price-to-earnings (P/E) ratios, more liquidity, and lower cost-of-equity returns. In any case, extensive existence of knowledge of the openness and trustworthiness of the performance review, financial status, investment prospects, financial monitoring and insurance companies is a requirement in the research. 
Nevertheless, when examined more closely, transparency can be separated into three subgroups 1) stakeholder information-based definitions; 2) accountability-based definitions; and 3) legal transparency. The first group (Vishwanath and Kaufmann, 1999) believes that enhanced openness and reliability of knowledge transfer, as well as timely economical, societal, and legal knowledge that is accessible to all, will improve the quality of life for all. It is, therefore, important to study the transparency management in corporate financial decisions of UK banks.
[bookmark: _Toc76682018]1.2. Research aims and objectives 
The main of the present research is to investigate the transparency management in corporate financial decisions of the UK banks. In this regard, the objectives of the study are as follows,
· To investigate the transparency management in corporate financial decisions
· To build an in-depth analysis of the transparency in the banking sector in the UK
· To emphasize the importance of transparent corporate financial decisions 
[bookmark: _Toc76682019]1.3. Research questions 
The research aims to answer the following question,
“How is transparency maintained in corporate financial decisions of the UK banks?”
[bookmark: _Toc76682020]1.4. Significance of the research 
Some of the greatest essential variables determining a corporation’s attraction to shareholders are openness, and corporate transparency is among the service’s key components. The motivation and capability of management to fix any disparities that are relevant to market players determine the degree of transparency. Financial markets will develop in the long run if a transparent data framework is established. Financial data openness plays a vital function in this context. In reality, risk directors who fail to meet the criteria of transparency have a strong reputation that underplays them. In this regard, there is a need to study the manner in which transparency in corporate financial decisions is ensured especially in the case of the banking sector in the UK.
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[bookmark: _Toc76682022]2.1. Transparency in financial reporting 
Financial reports are an important piece of data for shareholders to consider when making investment decisions. Financial accounts that are not correctly reported owing to unintentional or deliberate inaccuracies are a significant risk in business financial statements. Leadership may purposefully withhold important data from a wide range of financial statement customers thereby deceiving investors about the firm's administration and operations.  It is difficult to properly comprehend a firm's financial situation without the relevant documentation (Fung, 2014). Shareholders, lenders, and retail investors can analyze an entity's financial situation thanks to transparency in accounting disclosure.
As a result, authorities should strive to guarantee that institutions are fair, competitive, and accessible and that shareholders have equal accessibility to industry market value, and business data. A complicated and opaque financial report provides no indication of the true risks associated or the corporation's true foundation. Organizations with ambiguous financial statements and convoluted corporate structures are poorer and less profitable enterprises. Some businesses make use of accounting standards in a variety of ways to obstruct openness.
Investors are unable to determine their exposure to bankruptcy risk if a corporation covers its obligations. Transparency is also vital for corporate governance since it allows board members to assess a company's performance and, if required, implement early remedial action to address the deterioration in a company's financial status. As a result, it is vital that all corporate entities present a clear, complete, and trustworthy picture of their financial situation and achievements. Shareholders and other consumers of financial statements are least prone to be stunned by unanticipated activities or happenings if the material in financial statements is clear and transparent. 
Financial statements require events to be reported in a clear, uniform, comprehensive, and transparent manner. Financial statements give a framework for presenting financial data in a way that allows for informed decisions to be made. True and accurate accounting principles and relevant procedures are required for financial reports to deliver the facts that shareholders, as well as other policymakers, demand. Financial transparency has evolved into a governance practices tool for setting standards for prospective firm achievement. Corporate monitoring is no longer limited to financial reports; because it also includes a wide range of other details that should be published in order to provide investors with the crucial information, they require to evaluate their assets. It now contains potential features, like projections on future sales and income projections, therefore is no longer just oriented on historical outcomes. Furthermore, a significant range of non-performance measurements, as well as an ever-increasing range of commercial metrics, must be disclosed.
As per the United Nations Conference on Trade and Development's 2006 edition of Guidance on Good Practices in Corporate Governance Disclosure, the instruction emphasizes financial records as well as a variety of non-financial voluntary disclosure including organizational goals, proprietorship and shareholder privileges, alterations in regulation as well as financial institutions dealings, and governance turmoil. Considering the high volatility of the worldwide financial systems effective openness and appropriate company financial statements are critical (Fung, 2014). Effective corporate governance processes, according to proponents, are critical for sustaining accurate business financial reporting practises and, as a result, for reducing tensions in global markets.
[bookmark: _Toc76682023]2.2. Culture of transparency 
Establishing a transparent culture is a crucial first step toward forming relationships within the governance board.  The option to trust is aided by open as well as genuine dialogue Suspicion arises from a lack of information sharing. So, when an organisation nurtures an atmosphere of transparency as well as appreciation, stakeholders are comfortable telling it like it is to the board of directors and management. Leaders who are prepared to listen to competing viewpoints and commit to weighing the validity of others' views create the path for a transparent culture. (Fung, 2014). Transparency, in its broadest sense, relates to how easily information moves within a business, between management and staff and externally to consumers.
Bennis and O'Toole (2009) propose seven stages for creating a transparent culture in the workplace including empowering others to speak truth to authority by telling the truth, recognize and reward those who think differently, get used to having difficult conversations, obtain information from a variety of sources, own up to individual errors, encourage transparency inside the organisation. Many companies today are really devoted to transparency, transparency, and sincerity. When data is gathered and made freely available to other stakeholders, it produces an educated and open atmosphere that encourages increased interaction among all members of the organisation.
The firm's executive board is directly responsible for establishing an environment of openness and transparency True independence necessitates the establishment of rules that promote and encourage openness. They meticulously monitoring and manage, engage promptly to clarify things, guarantee that realities are not obfuscated, and ensure that conflicts of interest are avoided. Administration, but on the other side, is responsible for developing the procedures and processes that will ensure that these principles are appropriately implemented (Mohammadi and Nezhad, 2015). Top executives in best-practice firms are steadfastly committed to a transparent culture.
Accountability pervades the organisation, and actual pledges to collaboration and providing knowledge are established, rather than relying on top-down instructions or technical auditing systems. There's interior visibility and outward transparency: clients or consumers both of which are tough to attain yet essential for success. Internal transparency connects the right people with the correct information in a timely manner (Lakhani, 2016). Exterior transparency indicates that the firm's ideals are communicated to its clients and stakeholders
[bookmark: _Toc76682024]2.3. Transparency and effective corporate governance
In light of economic demand businesses frequently provide optional reports that go above the minimal disclosure standards. A strong disclosure policy that fosters true transparency is critical for market-based company inspection and for investors exercising their voting entitlements on an increasing application. Disclosure may be an effective instrument for influencing company conduct and safeguarding investors, according to empirical evidence from nations with strong and dynamic financial markets (Greenwood, 2018). A robust disclosure policy can aid in the attraction of capital and the maintenance of investor faith in the financial markets.
On the other hand, inadequate transparency and opaque processes can lead to immoral behaviour and degradation of marketplace authenticity, both of which come at a high penalty to the firm as well as its investors, as well as to the industry in general.  Investors and private buyers need regular, accurate, and relevant material in enough depth to evaluate staff’s stewardship and make educated judgments about share pricing, ownership, and casting (De Haan and Vlahu, 2016). Inadequate or ambiguous information can impair markets’ capability to perform raise capital costs, and lead to inefficient resource distribution. 
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A researcher may use either an empirical or non-empirical research design in order to conduct a study. An empirical design is the one in which the researcher uses fresh data with primary sources while a non-empirical design is the one in which a researcher uses secondary data to conduct a study (Schnackenberg and Tomlinson, 2016). The main focus of the present study is to investigate the transparency management in corporate financial decisions of the UK banks therefore, the researcher will be using a non-empirical research design. The study is thus focused on secondary data analysis of the literature. 
[bookmark: _Toc76682027]3.2. Data collection and procedure 
The data collection procedure with reference to the inclusion criteria of the study is based on choosing only UK bank sector studies that have been published in the last 10 years. Furthermore, the study only comprises the contributions of the authors since 2010. On the other hand, the study will not be using any contribution made in a language other than the English Language. The focus would be on governmental reports, academically researched articles, journals and content available on the website of the UK banks. Databases such as Google Scholar and websites such as Jstor, Taylor & Francis, Emerald and Web of Knowledge would be used to access articles. 
[bookmark: _Toc76682028]3.3. Data analysis 
The study will be based on the systematic review of the literature using a PRISMA technique. The researcher will be using the content and systematically reviewing the literature in order to conduct the findings and form a healthy analysis of the secondary data (Schoonenboom and Johnson, 2017). Hence, the study is non-empirical and interpretational in terms of its design with a primary focus on the contributions made by scholars in the area of the study. 
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In the secondary research, the researcher will be taking care of the fact that all of the information cited is referred to properly. The data will be used only for the present research and nothing will be inappropriately cited in the content. 
[bookmark: _Toc76682030]4.1. Gantt Chart and Limitations 
The study will be conducted in the following pattern.
	Task
	Week 1
	Week 2
	Week 3
	Week 4

	Research aims and objectives
	
	
	
	

	Literature Review 
	
	
	
	

	Data collection 
	
	
	
	

	Analysis and discussion 
	
	
	
	



The present study’s limitations include focusing only on the UK banking sector and investigating the transparency area in the financial reporting of banks. The study is also secondary in nature and also is based on the contributions of the scholars in the last 10 years.   
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